
Marketing strategies and buyer
behavior of customers at Eastern

and southern african
management institute Nairobi

Campus
by Muthengi C

Submission date: 13-Nov-2017 03:19AM (UTC-0800)
Submission ID: 878958803
File name: MBA_PROPOSAL_FINAL_2-_CURRENT_6.docx (80.89K)
Word count: 9732
Character count: 56222































































































14%
SIMILARITY INDEX

12%
INTERNET SOURCES

2%
PUBLICATIONS

9%
STUDENT PAPERS

1 1%

2 1%

3 1%

4 1%

5 1%

6 <1%

7 <1%

8 <1%

Marketing strategies and buyer behavior of customers at
Eastern and southern african management institute Nairobi
Campus
ORIGINALITY REPORT

PRIMARY SOURCES

www.ijsrp.org
Internet  Source

Submitted to London School of Marketing
Student  Paper

www.ijhssnet.com
Internet  Source

Submitted to Laureate Higher Education Group
Student  Paper

Submitted to De Montfort University
Student  Paper

strategicjournals.com
Internet  Source

www.savap.org.pk
Internet  Source

Submitted to The University of the South
Pacif ic
Student  Paper



9 <1%

10 <1%

11 <1%

12 <1%

13 <1%

14 <1%

15 <1%

16 <1%

17 <1%

18 <1%

19 <1%

20

Submitted to Kenyatta University
Student  Paper

Submitted to Strathmore University
Student  Paper

Submitted to Mont Blanc Palace
Student  Paper

iajournals.org
Internet  Source

www.arcjournals.org
Internet  Source

Submitted to Anglia Ruskin University
Student  Paper

link.springer.com
Internet  Source

Submitted to Saint Paul University
Student  Paper

www.i-scholar.in
Internet  Source

Submitted to Mount Kenya University
Student  Paper

www.jkuat.ac.ke
Internet  Source

www.scribd.com



<1%

21 <1%

22 <1%

23 <1%

24 <1%

25 <1%

26 <1%

27 <1%

28 <1%

29 <1%

30 <1%

31 <1%

Internet  Source

Submitted to UNITEC Institute of Technology
Student  Paper

Submitted to ESLSCA Business School (Cairo)
Student  Paper

Submitted to Wawasan Open University
Student  Paper

Submitted to Central Queensland University
Student  Paper

Submitted to University of Durham
Student  Paper

www.sciencepublication.org
Internet  Source

www.globethics.net
Internet  Source

erepo.usiu.ac.ke
Internet  Source

ijsse.org
Internet  Source

Submitted to University of Nairobi
Student  Paper

Submitted to University of Teesside
Student  Paper



32 <1%

33 <1%

34 <1%

35 <1%

36 <1%

37 <1%

38 <1%

39 <1%

40 <1%

41 <1%

42 <1%

www.iaabd.org
Internet  Source

Submitted to Assumption University
Student  Paper

Submitted to Informatics Education Limited
Student  Paper

Submitted to University of Hertfordshire
Student  Paper

Submitted to Kwame Nkrumah University of
Science and Technology
Student  Paper

smib.vuw.ac.nz:8081
Internet  Source

Submitted to Sheffield Hallam University
Student  Paper

article.sciencepublishinggroup.com
Internet  Source

Submitted to Westminster International College
- Kuala Lumpur
Student  Paper

Submitted to Midlands State University
Student  Paper

Submitted to University of West London
Student  Paper



43 <1%

44 <1%

45 <1%

46 <1%

47 <1%

48 <1%

49 <1%

50 <1%

51 <1%

52 <1%

53 <1%

Submitted to Coventry University
Student  Paper

Submitted to Liverpool John Moores University
Student  Paper

ijecm.co.uk
Internet  Source

eprints.utcc.ac.th
Internet  Source

ccsenet.org
Internet  Source

www.africanfamilyhealth.org
Internet  Source

Michael S. Madsen. "The effect of total hip
arthroplasty surgical approach on gait", Journal
of Orthopaedic Research, 01/2004
Publicat ion

mpra.ub.uni-muenchen.de
Internet  Source

brentonline.com
Internet  Source

www.jofamericanscience.org
Internet  Source

journal-archieves22.webs.com
Internet  Source



54 <1%

55 <1%

56 <1%

57 <1%

58 <1%

59 <1%

60 <1%

61 <1%

62 <1%

Exclude quotes On

Exclude bibliography On

Exclude matches < 3 words

irep.ntu.ac.uk
Internet  Source

chss.uonbi.ac.ke
Internet  Source

boris.unibe.ch
Internet  Source

www.saiompublications.com
Internet  Source

share.pdfonline.com
Internet  Source

research-methodology.net
Internet  Source

www.mmaglobal.org
Internet  Source

trace.tennessee.edu
Internet  Source

repository.nwu.ac.za
Internet  Source


	Marketing strategies and buyer behavior of customers at Eastern and southern african management institute Nairobi Campus
	by Muthengi C

	Marketing strategies and buyer behavior of customers at Eastern and southern african management institute Nairobi Campus
	ORIGINALITY REPORT
	PRIMARY SOURCES


