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T e ex~orts of agricul ural produce and o her 

manufac ured goods from Kenya have un il recently been 

direc ed to the nearby Eas~ and Central African countries 

and \•:est E ro. ean Coun r _s (As sh wn by the Ta les Belov.•) . 

TABLE 1 

KENYA EXPORTS TO WESTERN EUROPE K£ ' 000 

YEJ...R 1972 1973 11974 1975 1976 1977 I 1978 1979 1980 

Value of 
Ex;x:>rt:s 48,682 62,<Xn 76 ,029 71 , 688 1381531 ~66,074 189 1721 199,220 199,039 

Perce! tage 
of 'fo-::.a_ 
Va....~ of 
Ex:x>rts- 39.46 38 .42 35 . 98 33 . 34 43.47 55 .40 51.28 48.26 38.77 

r::::NYA' S E>:PORTS IN AFRICA K£ '000 

YirlR 1972 11973 I 1974 11975 I 1976 1977 I 1978 1979 1980 

Val of 
Ex;x:>r-....s ~4 1860 55,703 73 ,478 73,884 84,072 94,967 77,663 98,956 1401326 

-
Percefl .:age 
of 'Ibta 
ValLle o+ 
Exror-...s t36.36 3~ .51 34 . 78 34 . 36 26. 38 19 . 77 20 . 99 23 . 97 27.31 

TABLE III 

FE. YA' S EXPORTS TO THE MI DLE EP..ST KE '000 

YEAR 11972 l1973 I 1974 1975 1976 I 19771 1978 1979 1980 

Value of 21299 31402 4,398 5,522 5,906 12,542 10,383 14,847 19,350 
Expor~s 

?e.rce: ."!:a~ 
o: 'Iu~ 
'al o_ 
~=-_s 1. 8E 2.11 2.08 2.57 1. 85 2.61 2.87 3.59 3.76 

_:..: STATISTICAL .r-:.ES~..::::T 1979 REPGBiJC OF KENYA pg 64 

tn::.NO. ITC iP.VLY 198_ REPUBLIC OF I<EI'I"YA pg 11 



-2-

for tne St d 

The exports of agricu1 ural produce and ot er 

manu&actured goods from Kenya have un i recently been 

directed o the nearby East and Central African countries 

and es ... curopeanCo ntr1es (As sh wn by the TablesBe1ow) . 

TABLE 1 

KENYA EXPORTS TO WLST~RN EUROPE . - K£ ' 000 

YEJ..R 1972 I 1973 11974 11975 I 1976 1977 1978 1979 1980 

Value of 
E~rt:.s 48,682 62,CXX> 76 ,029 71,688 138 , 531 266,074 189 , 721 199,220 199,039 

Perce.•, cage 
o: 'Iota 
Value of 
Expor-..s. 39.46 38.42 35 . 98 33.34 43.47 55 . 40 51.28 48.26 38 . 77 

TABLE II 

KENYA'S EXPORTS IN AFRICA K£ '000 

~ 1972 11973 I 1974 1975 1976 1977 I 1978 1979 I 1980 

Valua o= 
Expor-...s 44,860 55,703 73 ,478 73,884 84,072 94,967 77,663 98,956 140,326 

Perce.."1 cage 
o: 'lb;:a 
Value o: 
Exoor-...s !36.36 34.51 34 . 78 34 . 36 26.38 19.77 20. 99 23 . 97 27.31 

'l1IBLE III 

YEN: F.'S EXPORTS TO THE I DLE EAST K£ '000 

YEA_B_ !19 72 !1973 I 197-. 19751 1976 I 19771 19 78 1979 I 1980 

Va~ue of 
2,299 3 , 402 4 ,398 5,522 5,906 12,542 10,383 14,847 19,350 txports . 

Pe:-ce.-:ta~ 
o: To~ 
Va!:.E o: 
~~r-_s 1. 86 --11 2.08 2 . 57 l. 85 2.61 2.87 3 . 551 3.76 

-~:::=:: S'!ATISTIC.:.U... rESTRPL'T _979 RE.Pl.JBLIC OF KENYA pg 64 

.. 'K>.\.fi"C SU""RV'EY 19 - REPUBLIC OF KEI\'t"A pg 11 
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As ca e seen from the ta les Renj•a's exports 

n 1980 to estern Europe and Africa accounteo for a 

substantial portion of he toal value of expor s wit 

Wes ernE rope taking 38.77 of the total followed by Africa 

with 2 7 . 31 . Middle East on th other ha"Jd, only acco n ec 

for 3.76 which clearly shows that the flow of exports 

bas not been directed towards it. 

This study focuses on four coun ries of t."le 

Middle East namely Kuwait, United Arab Emirates, Saudi 

Arabia and Sultanate of Oman. The reason for the selec ion 

of these countries is that apart from Kuwait which has 

the hig est per capita income in the world i.e. US$ 14900 

in 1980,the other countries follow K wait in erms of 

per capi~a income in the Middle East respect " vel~ 2 . Thus 

due to the large oil revenues of these countries and 

vconsequently increased buying power of the people theJ 

have· come out as lucrative markets for a vast range of 

products. Apart from their high per capita incomes tnese 

coun~ries also represent sizeable mar:ets ~n terms of 

population by ··a le East sc.andards w-:i e tctal ~ lat:..ian amounting to 

approximately 12.5 million in 1980. 3 

Inf a ... ion and ncreas ng cornpeti ·on on ... he 

domestic front, has forced mos of the European. ~~erican 

and as well as the deve1o ing co ntries to adop~ protect-

ionist pol~cies throug ·ncreased .... ari~:s and trade a~~iers 

so as to make roducts from o~her coun~ries ncompet~t~ re. 

2. ()..;lc:>....ns, ().,.P..ns Cor.nerce and Travel and In~matiooal 
Jeqister. 0Ne.!1S cormerce and Travel Ltd I.J:Jncbn 1981 pgs 895,3!.., . 

315,446 
3. !bid. pgs 895,374, 315, 446. 



Thus ne e·por~ arkets a e to be !o c ~o an a and 

ui d up Lhe exports and in is respect t e ~iddle Eas 

co r·es see o be an a ract ve proposi io. . Th · s is 

ecause o: .e fact, that these countries ha e very · eral 

·m ort po cies and because of their concen~ration on oil 

prod c '-io the ·mport most of their food requirements. 

1.3 0 Jecti ves of udy 

The objectives o: his study ere:-

1. To analyse pas exports - by-products to 

Kuwait, United Arab Em:rates, Saudi Arabia 

and Sultanate of Oman, and project future 

sales . 

2 . To find out the possibilities of exporting 

ne· products to Kuwait, United Arab Ern1rates, 

Saudi Arabia and Sultanate of Oman. 

3 . To look into procedure and documentation 

required for exporting to Kuwait, United Ara 

E irates, Saudi Arabia and Sultanate of Oman. 

14. To investigate the pro lerns facing exporters 

regarding these markets and suggest possible 

solutions. 

5 . To rovide recomrnendat1ons as o hov; to improve 

I 
the .erforrnance o: exports to Kuwait, United 

Ara Emira.tes, Saudi Arab· a and Sultanate of oman· 

y 

~.e ~mportance o: ~his stud~ can hardl~ oe o er 

ernF~as~sed, as this will benefit the nation as a ~h le, the 
ind ·id~al exporters and other businessmen associated wit". 

ex. r~ trade amons others. 
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From the national poin of v~ew, the government 

has reiterated that though import subs itution has een 

the main impet s for the industrial developmen in the 

pas , there is a need now to enlarge the expor mar ets 

as:- the scope of import substitution is limited, :md e 

study is a step in this direction. 

Tne government has also pointed out that the 

pre ess of developing the economy will necessitate 

increasing imports of raw materials, industrial components 

pa~s and capital goods. Failure to expand ex?or s as a 

re atively fast rate would lead to serious balance of 
4 payment problem£. 

The findings of this stud_· will also contribute 

to the development of the foreign trade sector as proposed 

b· the government. This it would d~ y facilitating L~e 

expan~ion and diversification of exports, diversification 

of markets abroad and attainment of high quality in the 

markets abroad. 

The study will also be important to the export 

marketers as it will provide information to them rega~ding 

t:J ese mar ets. It will also educate the as to how the_ 

can go about the whole procedure of exporting their products 

from Kenya o L~ese count=ies and a~so en· erate the so rc~ 

which could assist them i this regard. Apar froro tb·s i~ 

wil a'so be important to them because of the fac tha~ 

4 . Jep · lie of Kenya, ~...;.ve::....l::..;o~o:;..:;:=en'--t--'P__;l::....an_;_-=1...;._9...;._7.;_9-_8c::....:3~P..:...art::....:..._.:;._l. ~vernrre. ~ 
Printers .~airooi pg 314. 



os• i s~ries s ... rv ve o. e domestic ~ar e clo. e. 

'L .. s ~s pr r.;a:-i-: beca se ... re ca. i ... a o,; a· is .ign a . .: ne_ 

ha •e ig .... e ·-even po . n s a ::: for he optim tilisa ... ion 

cape t - a 0. a a r o f t.hei rc r!"' 0 e r capi ... al a larger 

.- r s re re f"" "e.:· a o.e ca .• pro ·ide . 

' . 
Ano~-: er irnpor a. t speer. of the study is tha it 

ct.s eca~se of he 

fac hc:.:t t:ney . ave o cornpet:e in sue· c:-ke .... s wnere 

they ha e r.o face toug~ competition . 

"'he st .. d:· J.S a os imporr.ant to other businessmen 

associa ec ~ir.~ export. ~rade like clearing and forwarding 

a_ent:s anc acve:-r.isi agencies, as prospects in ~hese 

rnari<.e~s ·o ,.. a_so heo. -· prove -:.heJ.r sinesses . 

_ o· lowL g th s -=2rs Chapter is Chapter two which 

_s ce ·ote_ r.o l~ era re re ie~ . _his Cha. te seeks r.o 

ex ai ~o a p os_e~~-v expor ... er t e fac ors whic~ ne 

s h ould consder i ide. ~·:_ing an expor uar ·et: . It 

f ::- ne:::- :.n.:onr.s -· 1 of _ e so rces ... at could assist hi 

in his e!..:ort: o JJ~L lc a. exp rr. channel. Tne chapter 

also discusses d1e .roce·-re- and docurnenr.atio. and 

o t.er sta-:: r.or:· o l"gar.io .. s ·,.;n·c an e.x_on:er :.as to 

:-:: hJ..s goods ::-om i"en_·a r.o these 

;:>r·:r.s . c .. -p-= - _h r e ·es a ae. o ...... ap. c bre.U: - down 



and 1:he mar.Ket 

n e 
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of tne co tries eing s ... cLec 

. ited Ara Ern_rates, Sauci Arabia and 

S - tanate o: Oma .. 

The exp:n:t :frorr:' i\e.."lya o i'LWcn.. ·. .E. St. :ll Arabia and 

Sultanate of Oman have been ana sed :orecasted in chapter 

::our . 

Chapter five conta· .s a summary and concl sion 

of the stud4 • • 



CHAPTE TWO 

L ERATORE REVIEW 

Th~s Chap~er seeks o look into the fac ors wh1cn 

an expor .... e-

Apar fro 

s~ cos der in i ent ' fy1ng the export market. 

his i also serves as an informative guide to 

a~ exporter y highlighting the documentation procedure 

t o oe fo lo;...e:J b_· • i and the Kinds of incen ... i ·es that he 

can ge as an exporter . 

2.1 

One o: the most important jobs underl_ing expor 

mar' -etin3 is ide."'ltify . the market or markets in which a 

new produc is ~o e aunched or in w ich the sales of 

an existing product are to be developed . Few companies 

sel , or at~emp ~o sell ' n every 1arket of the world, 

and even if the. intend having some business in many 

foreign mar.ets most concentrate on a limited number of 

t e , naturally where business 1s more profitable . 

I order to ake advantage or the marke ... opport . i ies 

tha ex1s '- .:n a area, l. ... is necessary to obtain some basic 

informatio abo ~ ... he marl:e:.. . I is important ~0 find ou~ 

wha the market needs a d is therefore likely to bu~ . This 

calls :or ~ o· jec~ · e anc sys~ematic collection, record'ng, 

a alysis, interpretation and reporting of information a ou~ 

~he arke.:s. 

In reach~ng l.S decision ~he expor rnarke er should at 

_east loo· in o the follo~ing areas : 



a) 

A Kenyan businessman who is in erested in expor ing 

his products can roceed in collecting ~n forma ion in the 

foJ lo ing wa_ . 

First of all he can approach the Kenya External 

Trade Authority (KET/1.) whic is a government s nsored 

bod_ · ·,1!1 C:: was established in 19 76. Th · s body aims a-:. 

ach·ev~ng clcso_r coopera~io betwee the government 

and indus D', promoting Kenyan exports, coordi~ing the 

ef:!:orts trat tend to st.imula-e expor s and to function as 

an ad~so~· body i. all matters concerning exports,including 

the foreign trade policy as it affects exports . S 

Under the am:hori ty of the Executive Director 

KETA is organised in t. e following sec ions . 

(i) Marketing section 

(i.) Technical section 

(iii) Trade Fair & Exhibition section 

(i •) Handicrafts section 

(v) Trade Policy section 

(vi) Informa ion and Documentation service section 

(vii) Ex or Training section 

(viii) Trade Facilita ion section 

(ix) Transpor and Freigh section 

(x) Ken_·a Commercial Representatives sec ion 

An expor .... mar eter can learn a lot anou t e 

market L which he is interested through t.ne information 

sec io. . He can gather information a out the geograpnic 

:=eatures and popula t on of the cou: try, t.i'le cult re a.."ld 

~radi~ions of the people, how much money they have to 

5. ·:e..,lva E.x-:.ema: Trade A thori ty, =B:=i_Ann::...:::;:..:..=ua=l-=-===-==--=:..=:..=--=-__;_-
.·t.....:.scry of Cormeroe and mdustry pg 7. 
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spena, 'Where they live, 111hat they want to buy, and their attitude t.cwards 

:inported prodlx:ts in general. 'lhi.s infcmnatim is crucial for an exporter 

because if he cbes not know \tt1lere the narket is and W1a it is like then 

it becares difficult for him to operate successfully in such a market. 

He should also study the political situation in the particular 

country because the right to eX> business is detennined by the governnent 

policies e.g. if a J<en_ an firm has sate ccnnectial with an Israeli 

ccr.pany then it is inpossible for him to trade in the Middle East. 

'!he infonnatioo sectirn can also assist the exporter in gathering 

other infornatial whidl he deams relevant regarding the particular markets. 

Apart from this 1 t also provides the narres a.n:l addresses of the par-J es 

to Which an exporter can possibly SlJFPlY his products. 

An export marketer can also seek the assistance of the Kenya 

Natimal Olanber of camerae and Industxy a.rxJ the Kenya Associatirn of 

.Manufacturers in gathering infornatioo regarding the export narkets. 

'!he Kenya Naticnal Olantler of Cameroe and Industzy keeps up to date 

infonraticn available co trading coodi tions in all markets. '!hey also 

provide infonnatim oo tariffs, shipping regulations, marking of ~, 

docurrentatim and packing. Individual prcblems are also taken up on 

behalf of nenbers. 'Ihe chanber also publishes a m:nthly journal both 

in English and K.iswahili under the nanes BUSINESS AND UFANISI resJ.ecti vely. 

(b) Prod\rt. ~ 

'lhe rrarketing crncept essentially talks of custarer 

orient.aticn backed by i..'"ltegrat:ec narketing, and satisfying the 

needs of the consumers becomes a key to reaching an organisa-

tion 's goals. As a res• lt consumer research becomes 

a cornerstone in es ablishing the market 
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for a prod c~. An exporter eeds to have an in or a 1on 

syste whereby he can know of the needs cmc wan s or 

arget mar et so as to produce a need or a want satifying 

proc c~ . e expor marketer should also look into the 

stre.: ~t!.s and ea ·nesses of l.S co. ne ·tors or example 

what their share in the market is, their pricing policy, 

where their marketing progarns have been unique and hat 

have been their success and failures. 

Valuable information regarding this can be 

o ainec from the Marketing and Technical section of KETA. 

The arketing section assist$ the export marketers in 

iden ifying products suitable for exports based on the 

neeas of the consumers in that country, and in what quantities 

the_· are required. 1:: the section does not have sufficient 

lDforrnation regarding a product or market it also under-

_akes market studies ir. respect of that. The section also 

advices on marketing policies to enable the exporters to 

c pete effectively in export markets. 

The Technical Section on the other hand aovices 

exporters on qualit_ ·m rovernen~ improved methods of 

roc c-ion and developme. ~ of new products , industrial 

des_gn anc packag1ng , _roduc~ion schedu ing and cost 

reduction so as to make ~he1r product competitive in the 

ex. ort marke_. 
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The Techn·cal Sec ion o 'ETA nas ass~s ed 

abo t 20 :irrr.s in product development and ada a io .. 

The examples o~ such successful reduct modifica io are 

(i) Bee: Cu s. s Jges-ed o the Y.enya .eat Commission 

under wh:ch ~a~ was cu ... and .rozen into niver• al 

acoptec weigh ..... eat with fe· embranes, with no 

sinews anc o: low tal ow con ent, and trimmings was 

suggested .or , .a ing asnb rgers 

(ii) Mus hrooms : In view of the aood poLential export 

demand for fresh and canned mushrooms, the Technical 

section along with the East African Tanning Extract 

Company took up the work of developing and canning 

facilities for thes e items . The following problems 

were ove reo me . 

(a) r.rr: ri."1:3 at proper soil composi ion for ootimurn growth . 

(b) H idi ty conLrol 

(c) p·ink colouring and disease centro 

(d) Canning Technique 

{e ) Trea ment o: different oars for maxi.um utilisation . 

T s a wide range of prod c~s nave been developed 

· l ising all parts of the plant. 

The quality acnieved has enabled the company 

to penetrate t e U. S . A. and he German markets . 

Other examples are 

Pork roduc s U lands Bacon Fac ory 

G ava JUice ·enya Orcnards 

6. 'Ihis infonnation has been obtained oy intervieNing Mr . A. ·arne 
Technical Aai'1a~r KETr.. 19th :a-.'"Ch, ' 82 . 
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Hone:• 

Buckets 

actiO. of Bix n 

Cocon ts 

(c) Distribu ion Research 

Bee Keepers AssociatlO 

Tnika Works Compa y 

Ma ze and reduce Board 

i De •e opme .. t 

Co any o asa . 

Tne e ·port marketer mus als be aware of the c annels 

o: a:stri _ion in the arket(s) in whicn he is in eres~d . 

For t ·she can also seek the assistance of the marketing 

depar ... ment of KETA . 

The size of his eA~Orts could also assist them in 

advising wheL~er the exporter should open his own office in 

tnat =oreign country or seek the assistance of some local 

distri u ion and commission. agen 1:s. 

The export marketer could also find out about the 

storage faci ities which he can ge in that mar~et, its 

cost, and what special s orage req irernents his product 

requires, and whether these are available in that parcicular 

arke... . If hey are, t en what are the sources, their 

addresses and how he can communicate with them. 

The export marke .. er rnus also enquire about the 

ranspor facil:. ties a ailabJein order to decide how the 

goods can be distributed to the pm:entia 

p::-ssible tine an::: at the lowest cos 

stoners in the s.'f1ortes 

The mar·eter can also approacn dhe Transoort and 

Fre·gh Sec~ion of ·ET whic. helps ~e exporters in 

a_} ~a~-ers connected ·~~h ~rans_or~ and dis~ribu1:ion. 

'!' .• ..:.s section apart from providing valuable in fonnation 



on t e mea. s of ransp r~ and cis~r· ution wo ld also 

help ~he expor~er in establ1shing contacts wit. agen s, 

and would also negotia e for them favo ra le freight char es 

and help he expor ers in ob_aining road/rail/air and 

shipping space. 

(d) Media Reasearc .. 

This is one pc.r of export rnarYeting which has been 

most neglec ed y e ar e~ers. Thls is probably be c ause 

of the myth that a good produc sells itself, or that 

prornot:ion rna~· be all ver_· well for consumer products ,but 

is of :it~le value &or industrial products. 

The export marketer should try to identify how bes 

he can publicise and promote his products i. t:.he foreign 

country 1 since he would have alread:· hac an insight into 

each market ' _his would help him in knowing wha his 

customers like and how the~ can be reached most economically. 

However, ~he export: marketer has to look into the 

various media that are available to him. Then according 

to the nature of his product.(sl, the characteristic3 of 

its users anc finaDces a nis disposal, he nas to 

evaluate which ~dia can ne him in reac. ing ~he maximurr 

users in r.he shortes-= ossi · e ... ime, at ::he ... in · r:1um cos 

and also at tne same time leaving an i..pac~ on me 

For this he can seek the assis~a~ce - the . arketing 

sect:ion of KETA, and can also apprcad ::ne advertising 

agenc1es wnich :ave got expertise in i r..er .ational .. ar:Ye-:.s, 

-or developing h~s advertising ca. paign. 
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He can also seek t e ass1stance o: the Trade Fair 

and Exhibi ion Sec ion -or romot1ng and publicising his 

prod c~. The ·~~or~a io. wh•ch tnis section requires is 

the name o= tne co·n ry the exporter is interested in and 

the product in wh.:. ch he · s dealing . \'i'hen any Trade Fair 

is conduc ed in tha country and Kenya is participating, 

then he would be in i ted to display his products there. 

In 1976 and 1977 , Kenya participated in 6 and 8 International 

Trade Fairs respectively7 while in 1978 it participated in 

S Fairs . 8 Ini ially the participation was limited to fairs 

conduc~ed in Africa , Europe and U. S . A but in 1981 Kenya 

par~icipa~ed in Trade Fairs in India and the Middle East 

thereby extending its parcipation in various continents . 

By parcipating in such fairs personally he export 

maLketer can have the opportunity of coming in personal 

contac• with the buyers . This apar from assisting in 

personal selling v1ould also facilitate him in knowing the 

characteristics which a~tract his customers. He could at 

~ne same time loo· into the various media prevalent in that 

cou; t!: a1d exanune their applicability in praroting his o,.m products . 

7 
Kez._ a !:.Xre.....""Dal Trade Authority, Bi- Annual Report 197 '-77 . 
k:l'F. Publication Ministrj of Ccrrmerce and Industry pg 13 . 

° Ke..'"l: a E>.--re=nal 'Irade A thority , Arumal Report 1978. 
r ~'TA ?ublication Mi..'"list.r;· of Ccmrerce and Industry. 



He can also seek tne assistance of the Kenya Commerc·al 

Representa ives Sec ·on of K T. This departmen assis s 

the expor.e~s 1n pro i g a c ubl 'cising his produc s b} 

pro •iding h_m cis~ a s.ac ~or ting his goods (i . e . 

if possi le, depend'ng on ·ne size of the products) in Kenya 

issions abroad and also providing hi the oppor unity of 

promo~ional selling and business visits abroad . A. art from 

this he can also gather informa ion on various promotional 

media b_ ~riting to the Commercial A tache of Kenya attached 

~o ~,e Diplomatic mission in the country in which tne 

eA?O=ter is interested in . 

2.2. 

(a 

Export Procedures and Doc~~entation 

Export Procedures as a Contract 

The momen a~ exporter has signified to his 

overseas c stomer the acceptance of the order , hoth are 

parties to a contrac~, assuming all legal requirements to 

a valia contrac are fu·:illed . The Exporter must ar.e 

care of the manufacture of the goods in accordance wi~ 

speci fica ions agreed on, their proper packing, their being 

started on the journey o the cus omer ithin the t 'me 

agreed upon, the secur·ng of the necessar~ consular docu

mentation, and mar1ne i. surance policies, in fact, taking 

care of all the ste. s necessar_· ~o lace the goods in 

c s.:omer's possession, v:hile ... he customer m s make ro

·isio. for the . aymen ... of -.:he value o: the goods and s c.~ 

portion of expenses subseguentl.. arising and fal_ing t:. 
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his share nae.:- ..: .e terms of sa e in order to e sure -he 

successul co~letion of the contrac . Thus 1• is essen a 

tha ..... he cone· .. ions of the order are noted care• -· :.e. 
ex-warehouse or ::actory, free alongside shi_ (f.a.s.), free 

on boar (f.o .. ) , cost, ins ranee and fre:ght, or sale 

effec ec a~ port of des i~a ion and conform to quota ion or 

contract ?!"ice. W.~ile 1n the case of air cargo, the condi'-ions 

of sa e are suall_· landed cost airport of destination 

inc uding =reight and insuran_e. 

(b) Reaistration and Licence 

The first step which an export marketer in Ken_a 

has to ndertake before exporting his products is that he has 

~o regis~er his business with the Registrar of Companies 

anc L.he Attorne_· General's Of::ice. 

Tne he has to apply for an Export Licence with 

the P.:-ovincial or Dis~rict Trade Officer. This is a 

licence to engage i expor .. business and is valid for one 

year . 

A .. ~er having completed the above formalities 

... he export mar·eter should apply for an Export Licence with 

the Expor lrnpo.:- Licencing officer on an "Application for 

Export Licence Form" which he can obtain .rrom the Import 

Export: L cenc ng Di ·ision, ~1nistr; of Commerce, Uchumi 

House, 1 airob1. This licence is for eacn ?artlcular 

consig. en a.d ~s essen~ia_ for the eA~ortation of goods 

from "en_a wh c: are oeta:led below: 



. -
.I. a c a • ...:--.1 - __ : • 

• ec:se s '"'Ssessl.. c r c r:re 

ally fro.,. 

n~iq~es and wor s r ar- . 

(' v) re ... J.o s-ones ~ a k'nds w. i n are mountec 

s .... ~-.g or otherw·se incorporateC _n Je·el_e __ ·. 

( ·) 

( ~ ... i-.:zers 

·.:.i c::: od :e~~ 

a c rice . 

:.x "-' e a:1imals other than domestic pets. 

>: S gar 

(x') Scrap Metal 

xii) Beans,Driec Rose Cocoa, riec Canacia~ ~o c_r, -rie~ 

W. ite Har.:.cots, Driec. ac goscar o·t-er, _r_ec ec 

ima. 

(xiii) lillets, all varities 

(>:1' -~tama, all ·arities 

(xv) ,jan , all vari-J.es 

(x ·i) She_l f.:sh, crcstacea anc mollusc f=esh · 1ll -· 

=rozen sal ec or erie~. 

(xvi... a. or seed. 

(x ·.:.i::.) Charcoa 

Arc: ives 

X>:) Stlel 1 COWrl.eS ana CO~a 1 S 

xx:.) ..r-:e1:.a s, minerals a. c · n _r :-a .. ..::ac- _es. 



antifriction bearings, magnetic materials of a 1 

t·pes, alloys contai ing a certain perce tage of 

molybden '· co alt, co urnbium germanium and compounds, 
magensium base alloys, mercur~ metal, molybdenum, 

neckel tantarurn, titani rne~al, tungsten wire and 
filament, and mireral mined ~n Kenya, 

(xxii) Elec ronics (including radio and radar) anc rec1sion 
instruments and equipmen , other domestic radio 

recei v1ng sets. 

(xxiii) Empty (new or used) bags manufactured from jute or 
sisal fibre or a co~h:nation of those fibres or fro~ 
an_ substitute fo~ jete fibre. 

(>:xi v) Electrical and Power generating Equipment 

(Y.x ·) Timber 

(xxvi) Raw Cotton 

(xx ·ii) Bones 

(xx·iii) Bloodmeal 

(xxix) 

(xxx} 

Barley 

Green, Black and Yello~ Grams 

(xx>:i) Potatoes other tha.r seed potatoes 

(xxxii) Salt 

(xxxiii) Bran 

(xx>:iv) ..,aggery 

(>:xxv) Cement 

(>:xx\·i) . aize meals in bags 

(xxxvii) Edible Oils 

{x::-:xv.:.ii)Hides anc Ski..s 



c ) C ·s~orns Declaratio. and Cer ificatEs o: Oria.:n 

Af er gaining he expor lice ce the expor• 

:"larke~e:- has t.o i 1 a Customs Declara ion For::"' 

(CD3) , CD3A , CD3B, and CD3C Appendix ., 
-~I -

:;) for 

expor ing is goods fro. ·enya. T: ese forrr.s are 

norma ly sup.lied by the commercial banks. 

After filling these forms the market has to 

take "t to the Commercial Bank in which he has his 

account, which after verifying them would stamp 

Box 24. The Commercial Banks would then detach 

C~3A anc send i to the Central Bank of Y.enya. 

If he is a reg lar exporter hen he can directly 

take the CD3 forms to the central Bank of Kenya 

wnich will s-:.amp Bo·: 29. In w~e case of reg ·lar 

e'~s the Cen~ral Bank o:- Kenya can also issue 

a certificate of registration which can aut orise 

the exporter to proceed directly to the Customs 

Depar~rnent withou getting Box 29 stamped. 

ow the exporter can proceed ~o the custorr.s 

departrnen• along ~ith the C 3B and CD3C forms and 

should L.l six copies of the custorr.s e.>..-port entry 

form ( .. poend.ix l ) which is a dec lara ion t:.o the 

customs cf h1s intent:.ion to export. goods. 

Af er ~recessing these forms t:.ne cust:.oms 

depart.~ent. wo-lc stam Box 25 and certi&_ through 

Box 3 ~ha ~he goods have been shipped. The fourth 

and six~h cop: of tne c stems e, t.ry :orm anc the c:>3 

-:arm are re~rned to the exporter while CJ3B farm is sent tt 

the Ce.."ltral Ban}: of Kenya by tl-}e CUstans Department. 
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h11en the one:y is received in e ban of t 

exporter he ~resents tbe C 3 form o his co~~rc"al 

bank which after comole~ing Box 28 send it to he 

Ce _z-al 5anh of Kenya. So e ·entuall:· all t.he copies 

o~ t~e CD3 form end up with the Cen~ral Bank of Kenya. 

Tne e~~orters of goods to the Middle Eas~ also 

have o ge~ a Certificate o~ origin (Append'xl5) 

whic~ is issued by tne Ken_·a at1onal C. e!" o: 

Cor..r::erce. 

(d) Reouire ents of Cen~ra 

To C0!1Serve anc enhance Ken:; a Is foreign exchange I the governrne.'1t 

prohibits the export of gocx:ls U.!' ess it ca! be sati~ 

within three rnon ths from the ex: r:. cate sue 

payment being in Kenya Currency fron an ex .... ernal 

account, or in any _oreign currency. 

In order to export goods, exporters must e 

reg.: s .. ered v:i 

to know 

the Central 5an· of Kenya ho require 

(a) The ex or ers .arne anc acdress 

( ) The ge~eral na~ure of the goods ... e expoz-ter 

wishes to expor~. 

(c) Tne name and address o: ~~e expo= er's agen~ 

shou d t..e service of a rt::cogn sed agenc; be 

sec (E ~por Agencies . s- also be .registered 

w"th~:eCetra Bar:). 
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rurrenc: eq · a e ~ 

o! foreig excnange rece~ved ~n respec of exo r s 

during he 24 on hs revious to he a plicatto . . 

The t e expor er has should e 

!cn.·arded ... o e Cen ra Be. k o: ·en a sui ably endorsed 

b; ... he exporters bank to the effect that full payrnen has 

been received in Ken~·a in an approved manner . This should 

e s _per ed =>:· copies of nvoice or st:a e .. ents as w·ell 

as ·n t e case of hort:"cu tural products , ~.spection 

certi:: icates issued b.:.• the Horticultural Crops Deve loph ent: 

A tnor · t_· . J..ny ex-r.ensio of credit beyond three months can 

onl_ be with specific exchange control approval siven 

prior to date of export . 

Tnese registration requirements de not apply 

in the case of :-

(a) The exports of an ind.:.vidual ' s persona! e:fect!= v•hic:: 

r q ires tne specific approval of the Central Bank of 

Ken_·a . 

Expor::s I including goods for repair or exchange, 

w ich o not invo' ve re-r. rn . a_•rnents and which ma~ on._· 

be exported with the s_eci:ic appro ·al of the Central 

Bank o.: Kenya . 

c) The err.porary expor .... o: a motor vehicle 

(d) Goods :'or e :hi i tio at _rade _airs 

e) Goods -:or v hi en, exceptionally, forrr. CD3 formalities 

. a ·e beer. wla: vee n_ the Central Bank . _hese · nc de:-

(~) A~~ ex~or_s i~ a FOB ·alue no exceed~ng KSns.l,OOO/ 

e.:~l.;ding a 1 game trophies 1 unless consigned b_· ":he 



(i ) 

(i 

(e) 

(i) 

(ii) 

ered 

0 

ion e 



he a -=erence ee. pe 

on e and Y 1000 per tonn or 

10 pro rate per ton.e. 

o du~y is payable o cons gnmen of tea en ered for export 

""'' ic oes no exceec f1ve kilograms i weight. 

Exoort Compensa 

T e Local anufacturers Ac 1974 (Expor Co pensation) 

ad ill rece. ~ly ena lee he exporters o clai a compensation 

paymen~ a= 20 per cen of the F . O. B . price if goods ere e er 

wholly made 1n Kenya or if their loca ly added value was a-

leas 30 per cent . However , the honourable linister for Finance 

Mr. .t~~g gu .:n nis dget address had abolished this scheme as 

ne felt hat only a handful o£ exporters were benefitting •ro 

i . 

His Excellenc~ The President D~,iel Arab Moi in his 

speech da~ed 21s Sep~ember 1982 however, reintroduced this 

scheme with slight ~od"fications, this was aimed a assisting 

indus r1al d veloprnent. The scheme now states tha there w~ll 

ne xpor com.ensation for all expor earnings which quali•ied 

under the previo s sc erne a 10 per cent but a y increa~e? over 

t e pre·1ous ~ear will attract 25 per cent. e• business us.:ng 

new capi~a- wil a so get 25 per cent oc t e export earnings on 

nt . h t ~ 11 e r_ 1 i:O 1:. e expor mar :e~ . This new export compensation 

sc e e w· 1 be ac~da-ed ~o 18 June 1982 and all transactions 

entereo 1.•o be•ore J ne lo will be compe sated a~ the pre ious 

ra 

10 

1l 

1980 - pg 4~ 

DaJ.. y anrn, Preside:, 1-b.:.' s guidelines On 'n e E cnan;; And 
Trade . atio: Newspapers i.t:C . 22nd Sep~ . '82 pg. 6 
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'Io conclude 1 t can be said t at this c a. ter nas 

exp ai ed n rie& t e factors wh1ch an exporter has to 

consider in identifying an expor market . Apar ... from 

this it has also stressed that the knowledge o= e~~or 
procedures and documentation is essential for an ex?orter 

so that he could get the right goods at the right place 

on the right time and at the right price . It has therefore 

tr"ed tc inform the exporters on the range of procedures 

and the various types o: documentat1o .. required so as 

to facilitate him in the process of exporting . In 

addition it seeks to remind tne e>~orters of the numerous 

governmental and private sources from which up-to- date 

information and guidance can be obtained on such rna ters. 



As nas been dis i.l.Ssed in rie~ L e previo s cha er 

.at a J:oreign market consists of cans , proc cers, 

rese _ ers and governrr.ent:s, buying roauct:.s and services, 

rnese rnar·e~s have to be researched ana rod c~s, ?rices, 

promotion and distribu ion adapted to t:heir needs. 

For successful!· doing t 1s the expor~ marketer mJs~ 

be wel informed abou~ ~he mar~e~. Apart fron the inforJ -

a~ion which an ex?ort:er might be needing for his specific 

needs, he ~~st at: least have tne general information 
abou~ he mar~e~. For instance, he rnust know about the 

loca-ion o: the market, its climatic conditions, the area 

of the rrarket, its population and aeographic distr·bution, 

~~e income o: the people, their religion and cultura 

belie=s the transporation and distri~ution system, promot-

ional ed · a prevalent l.n the market and the restrictions 

regarding importation of the commodities in that country . 

Tnis cnap~er aims at providing such information regarding 

he CO'..l!ltrles fa l·ng within the scope of t.hi~ stud~· namely 

Y ''tlai t, ni t.ed Arab .r:.rnirates, Saudi Arabia and the Sultan ate 

o~ Orna . 

3 . Saudi hrabia 

(i) 

Tne Kingdo .. of Saudi Arabi stretches from <:he 

Arabia. qulf on t:he eas to the Red Sea on neWest. I~s 

n-r ... ~er bo 'r.de:ry lS ~rag, Syria anc Jordan and on tne 

c-. ,.·n Ye an~ Oma ':'i--e a·es.:>_r:: of R-: ai-Khali occu_ ies ~ '-• I • -• ~ •- • _ _. - - -

~~e greater par~ of ~ne country b t the ·a-lev recion of ~ ... 



- e nort and centre has a quanti y of wa er d 

cap ta Riyadh is there. 

The country has an area of 2,149,690 sq ar Y. o 

and comprises of four provinces each of which has 
. 12 commerc~al centres and towns. The eastern provinc 

he triangle of Dammam, Dhahran and Alkhobar (the co 

oi~f~elds are all situated in the eastern province or o~ 

shore in the gulf), the central pla eau, the larces 

province contains Riyadh, the OOi..U1tr.]''S :=apital; while · 

the western province Jeddah is the most importan own. 

The country has a desert climate. The coasta~ 

plains are very hot and humid with the temperatures 

soaring very high during the summer which sta-ts fro ay 

and extends till July. The climate of the interior and 

northern region is also moderate and cool in win er wi 

little rainfall. 

(ii) Pooulation 

This has been estimated to number 

.~proximately nine million. It has been calculated • a 

about one third of the population, or be ween three 
millicn and three and a half millioo persons 1 i ve in the o n s. 

about half the population are settled in rural areas 

and the remaining seventeen percent are nomadic. 0 t 

three fi ~ths of the population lives in the Western 

Province . Population increase is about two percent er 

1~ 

12 Op cit (2), pg 889 

13 0p ci (2}, pg 895. 



G . . · H. Per Cap-ta : 

~he Gross ·a ional Product Per Capita ~s US$728 accorc-

ing o 19 9 es _irr.a --es, however t e av rage ann al growth(_ er-

cen~) ~9'0- 79 has ee: 6 . 3 wh~ch is one o: the highest i 

tne world . 

(iv) Relioion 

Apart fro Is am being the religion of its people , Sauci 

Arabia is - e religious centre of Islam. 

Language : The main language is Arabic however , Engush 

is used for business . 

Local Time : 3 hours a head of Greenwich ean Time. 

C .:!.i) Currencv : The illit: of cur rency is the Saudi Riyal S . R . ) 

= 1 Gurush 5 Halalah 

20 Gurush 

s - 1 

= 1 Saudi Rijtal (S . R .. ) 
14 

~ 3 . 42 (S . R . ) 

1 \S . R . ) = 3 . 134 Kshs . 

Tner~ is no res::riction for isi tors on the impor or 

expor of Saudi Arabia currency or foreign notes and co~ns 

Sea Ports 

At present , Jedaah and Damman Ports with populations 

of approximat:ely :-oo ,000 and 200 , 000 acc ording to 1980 

es::.imates, are th~ .. a~:n Saudi Commercial Ports used by 

~rrporters . 

The rapid growtr. o: the economy had put pressures 

o, the ports u v:i UJ t:.he completion of the second five 

··ear aevelopmen la L975- 80) it is now f e 1 t cl1 at 

Inrematicnal bne7'a1'y :und : International F~ancial 5-r.atistics 
Bureau of S~...lstics IMF \~ashingron . Vol. xxxv Jtme 1982, pg . 349 

e 
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co n r:' s main p rts can hand e the present: f o~ o abo 

13 million tonnes of imports and exports. 5 I is also 

expec ea that by 1985 Yan , Jaizan , Jubail would a so e 

opened as ports and would fur er smoothen the flow of 

goods and tra~fic on this route . 

(ix ) Roads : 

The Saudi planners realise that the road s_•stem 

must keep pace with the country's g rowth to cope wit:h he 

increasing influx of goods and expanding internal trade, 

and to link and service the main areas of development . 

At: presen~ there are more than 34396 kilometres of roads 
16 whicn link all parts of the country . 

(x) Ra~lways : 

There are at present modern ra:lway lines of 

approx ·mately 610 kilomet~es which link most of the 
17 important towns in the country . Studies are being 

conducted on the feasibility of a Trans-Arabia railway 

which wou d be connected to Jordan and perhaps to Eurooe . 

(xi} Airports . 

Geographical considerations make air transport 

a vital element in Saudi Arabia ' s transport network . There 

are t ree international airports (Jecdah, Riyadh and 

Dahran and seventeen others wi tJ1 schedul e flights 

v:i thin the country . 

15 . Middle Eas Eoonanic Ca".sultant:s Beirut : Saudi Araoia 
De~lop:-:ent Aspects pg 25 . 

16 . lhe Eccncxnist : '1l1e Werle In Ficmres Econonu.st 'Newspa?:=rs 
Limited 1976 ?9 · 194 . 

7 . Ibid PS 194 
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(Y.i.:.) Y.a.rke tl.n in Sau:ll Arabia 

(a) Distrb •tion Struct re 

The structure of distribution of importee rocucts 
1n Saudi Arabia is shown in Figure 1 

Importer 

1 

Wholesaler 

... 
j 

Retailer 2 

Figure L 

The bulk of business is conducted through routes 
1 and 2 ...,hile usually the importers tend to have a 
relatively limited role as wholesalers mainly in order ~o 
guage the market using the feedback they get from the 
reLailers. However importers supply to wholesalers and 
retailers at different prices so that the product reaches 
all reLailers at relative~ si. ilar prices whether they 
buy directly from the irnporLer or wholesalers. 

It is not surpt.:ising to see one compan_· being ac~i ve 
at all leve s of distribution. However, this must not be ta:en 
as a haphazard distribution structure and in judging t ese compa
n~es tne major business should be taken as the indicator 
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o ~ e o:: ac 0 ... h f r owe er 1 1s us 

over e gh~ percen o& t e turnover and t.e tas o& cateoor s_ g 

tne co pany ecornes fairly simple. 

·a j or i.mpor er s have ran es throo hou... Saudi Arania bu 

cases the regimal ma:: age.r has a large a ee of freed in en.: qwg direct 

ir.ports. nus · s m::>re evident Ul t'1e t}:. ical di is1on o: a::rnpar-J.es on a 

geograp ical basis . 

b) Promot:.onal Activit· •and Sellinc 

i) §~1±!~~-E2-~~?Q~-~f~ 
Face to •are can t:.acr is essential Ul rost cases 

in order to de elo customer confidence with the resul 

that it is essential for the exporters to make personal 

trips to maintain continuity in tJ1e ties. However 1 Saudi 

~rabia:1 march ants usua l:r do not comrni t themselves to a 

definite contract , therefore even very large cont.racts 

are in the form of a very shor letter of intent and if 

t'1e Saudi importer decides that some part of the contract 

has not been adhered to he withdraws from the contract 

and ~he supplier finds himself in difficulty . This does 

not rn an that Saudi rne:-chants are disnonest or look for 

e.·c· ses to cancel the.:.r contracts, t ra her indicates 

articular or1ental c·.arac ... eristics o: ·ways of commerce . 

It is therefore the dut~ of ... he seller to unde::stand the 

requirements of the c stomer, some o ~ whicn are never 

spe t out, but could be discovered · a full interview 

is held etween the seller and tne client. 

If one insists on a ery f r:-.a' contract, ·.e 

may jeopardise the c,ances of success. This does no~ 

irn?l: a go ahead with an: informal co~~ercial proposition, 
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u... ra -ne:- a care f 1 select1on of uyers w · th top prior· .. y 

e~phas·s on the con inuity of contact and development of 

rn "" al trus .... 

In assessing the potential clients, it is imoortan 

~o now o: their rep tation (not size) and C6mrrtercial 

p.,..actice . Th~s · s ~sual ~· only acquired by eng term 

operation in the area and appreciation of the local st~ le 

of trade. 

A andful of the larger companies can be trea ed 

like any European establishment because they have developed 

orqar. isa~ions on European and k~erican models and are 

r .. :· e:;q a ri ates. These compar.ies there fore follow 

the rou~·ne international practice, except that in the 

case of foods uffs, they open letters of cred:t three 

months after the goods have been received. The reason 

is the fear that goods may be rejected by the quality 

contra laboratorLes. This practice has been developed 

mainly as a result of bad commercial etiquette of some 

o: the co. anies in the inLernational market who have 

a-~e. p ... ed o sell products which have not been upto 

accepta e standards in what they considered an q:x:n ;-narket 

. h" . h" b 1- 18 ~n w ~en a!'_. J.ng can e so c. 

Altho g~ Saud~ ~erchants are ci:ficult to sell 

to, once re at.ionships are established the_· show 

reasonable lo:·al-;::· and con inui ty of trade is assured . 

Ii: is onl:· ... hen that -::.he case of selling to Saudi Arabian 

narke t.s a::1c t.: eir pete tia_ are appreciated by the selling parties. 

18 L'"ldustrial f"Jarket Research, Pote.'1tial For Increasing Exports To ':'he . uddle East. 
:. dusuia_ .Jar·eting ResearC1 Ltd. l£:ndcn 1980 S. 2.2 P3 16. 



ii) 

Aavertising is usally underta en by the loca 

agents in Saud· Ara ia . Those i ems for which agents are 

not esta ishec are not advertised; these being 1 ems wi h 

lit~le or no rand i age . 

Apart fro::- he mon- 1~ magazines of the Cha .. ers 

of Commerce i Jedd . , Mecca, Riyadh and Oammam , which 

carry ac·er is:ng, ere is no rade ress in Saudi Ara ia . 

There are nine ne •spapers p lished in Arabic anc wo English 

newspapers . There is no commercial radio or television 

and the state raaio and te evision network does not broadcas_ 

adverLisernents . However , the commercial services of Radio 

Jordan a r e received throughout Saudi Arabia . 

ublic cinemas in Saud· Arabia . 

There are no 

Roadside posters and illuminated signs are used 

for commercial advertising in al major cities . 

One of the mos~ ef:ective media of advertisi g 

is direct mail . It is desirable for the material to be 

ictorial and in both English and ~rabic . The target grou 

rn st be he merchants and Chambers of Commerce . One ea. s 

of promo ing Ken:·an _ roducts in Saudi Arabia is to increase 

informa~~on of tne Saudi popu ation about Kenya itself. 

This could be done .o: pro rid.:.ng free promotional 

films to Saudi Arabian telerision about Kenya, thro·gh the 

Kenyan Ernbass; or the ·enya External rade Aut orit_ . These 

~i ms however m st exclude dancing scenes as we!: as worne. 

a~ beacn resorts . Apart from this, the number of ~rade 

delegations to Saudi Arabia co ld also be increasec to 

popularise Kenyan products . 



c) Transoort between Kenva and Sa 

shipping lines between Kenyan ports and 

Saudi Arabian orts do no exist . However, there exists 

Gree , I~a 1 n an= naia ramps on a charter basis. 

Jeddah and Darr:;-am por::.s accept non-containerised 

cargo bu~ cargo shocld oe palatised and unitised preferably 

in two ton loads . ried foodstucfs can be in bags in two 

ton slings and well strapped. Acten ion must be paid to t. e 

q ality of bags used. In some cases low quality bags have 

resulted in the rejection of cargo b_ port authorities. 

There also exists air transoort between Nairobi 

and Jeddah, for passengers as well as for cargo. However, 

since c.here are just two flights a week this limits the 

space and cx::JTpetitive prices are also not available to the 

e >..-porters . 

(xiii) Cus oms Duties and Import Restrictions 

There is twen y percent duty on the following 

commodities mostly assessed ad.valoran but in few cases 

o a suan i y bas1s . Tne reason for these duties is to 

pro ·ide some pro~ection for the domestic industry . 

(a) Candy swee ... s and chocolate . 

(b) tanini 

( c) :-lacaroni 

(d) mar le and decorative stones, dolomite and quartz. 

(e) gypsum (S .R. 150 per on) 

(f) gasolene and kerosene (S . R. 0 . 16 per litre) . 

(g) ox: gen ana acy le1:ene 

(h) soa? powder 

(i) p astic :oam 



{J) plast~c bags 
( ·) plastic bot les and other prod cts 
( ) wooden boxes and o er products 
( ) paper owels and handkerchieves 

prayer carpets 
(o) red gotras (me 's ead dress 
(p) cotton towels 
q) 

{r ) 

(s) 

( ) 

(u} 

( v ) 

(w) 

{ >:) 

( :·) 
( z) 

shoes and sandals 
tiles ( f l oor) and gyps 
glass bottles 
tan :s and barrels (metal ) 
Metal shelves 
aluminium utensils 
water heaters 
wooden furnitur 
plastic pipes and sheets 
bleaches - clorex 19 

iles 

V.'i th es s tha. 300 litres ca_?aci..._ 

The imports of alcohol~c beverages and explosives 
is totally forbidden . Other imports are for the most part 
e xempt from duty and wherever a duty applies it is three 
percent and in the r:1ajority of cases charged at ad valora:n 
basis. 

The principal import restrictions relate to the 
b l ack list of the Arab boycott of Israel and South Africa . 

19 ~ Cit:.(lS) 5. - 2 . 3 pg 18 
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sta:e .l.S an the : 

gulf. 1 a= are of l ,00 

:eprese:: ts =f Sl __ re are sof 

on tne f ana ~ e CO'lif.~ ...s r cul g 
2 

The c oa~e w.ic _s n he a .:.s less h • d 

than ~ha of tne otne~ a~~s of he 9 1= and ~he tempera~-res 

are lower the w n-e_... D ""·no t e o J - . ... c ec: ._ mon... . anuary 

t.e ;>era-: res range et ·een l0°C- 15°c \..-it hurnidi ty etv.:een 

60 anc 8 percent. Fros can occasionally occur in t.he 

l.. e.ri - b· ~ never 0. tne sea coast . Fro May to Se -I e . 
- is ·e bo when -cen:pera•ures 480C 

21 -- may go p to 

(i i Pooula ion : 

ruwait. t:as a •. estirna ed population of about 1.45 

22 
illion, of which more than one million is centered in 

Kuwai Cit_· . This consists of abou~ 200 , 000 Arabs from 

neiqhbour:ng areas , aoout 5000 Indians and Pakistanis anc 

there are also a nur..ber o: Irania:1s and Europeans . Ahmadi 

is the otner importan ~ ~o .... ·n in Jo'uwai and .as a po_ ula ion 

0 40 abou 22000 · Itis a sho .... t car rioe from ruwait Cit_· . 

(iii) G .. P. Pe:::: Cao'ta 

Kuwai~ leads the world in terms of per capita 

income .. his being US S 1490 in 198:") above those or: · • . Z.. . E . 

. . h 1 , . 23 
.... nd Sultanate of Oman ~n ... e gu ... 1: reg~on-

2u 

21 

2 ... 

- ~us Advertising, Welc':!Te '!b Kuwa.:. t LE.r Alta ler 

Ibid 

Ibid 

?9 6 

?9 25 

ci:. {2 , pg 374 . 

1982 oc _9. . , 

er 



(1.) 

gion pursued ' t e pe . le of Kuwait 1s 

s 

(v ) Lanq ace 

The o -& cial language is Arabic, hc:wever 
1 

Eng 1s 

is the second lang_age and b~siness visitors will fine . a~ 

. ost mercha ~s or . eir sta.:: spea·: Englis: . . 

( v.:) 

(vii) 

3 hours ahead of Green·,.lch Mean ime 

Currenc 

Tne onetary unit in Ku..,..ai t is t.."le KU\\.Z!.ITI DINAR ( KD) 
24 which is divided in~o 100 fi s 1 K. D. =3 . 58 U. S . $ 

Sea Por .. s 

25 
1 K.D . =38 . 37 KSH . 

There are four norts in Ku.....ait namely Shu..,..aykh 1 

Mina a ~~r.adi (o1l _ort) 1 • ina AbdAllah, Shuay ah . The 

number of sh1ps calling a Kuwaiti ports has increased signi-

fican~ y from 1167 in 1974 o 1805 .:n 1976 thereby linking 
26 

K wait i h mos ar_s oL ~he worla . 

Roads 

Kuwait .as a net:wor}: of 1600 kilometres o: well 

paved roads whic. pro 7 ide links be ·,.;een Kuwait C1 t_· 1 Ahmadi 

21 and other oil prod cing areas. 

2 0? ci~ (20) , • g ., 

25 Dai y ·a-:ion ~ uesda·r 15~ June '32 pg 9. 

2 ~ C . ~ ( 16) 1 ~ 82 

2/ Oo c " t 2), ?9 375, 



( ~> 
Kuwait has no zailways a~ _resent, but wo 

projects are being considered for carrying fre · r/ t on 

(xi) A:roorts 

K "~o>a · has on y one airport which is an 

inter~ationa a1rpor anc is situa ed about 16 kilo.e~res 

fro Kuwait Cit_ . 

(xii) .• arketinc in uv.:ai t 

(a) Distribution s~ructure 

The distributic:11 structure in the I<uwai mar et is 

similar to that of other Middle-East countries, in hat 

there are a large number of importers , operating to sa is£: 

the needs of .... he consumers . In addition, the Kuwait 

government p ays a role in the distribution of foodstuffs 

and household produc ts through the cooperative soc~eties. 

The large majority of impor~ers operate princi?ally 

as wholesalers in the ma r ket , with some also operating 

retail ou lets . 

In fooc retailing, the cooperative soci ies 

spon _ a red by the government are significant and control 

most of the re~ail food sales . The Kuwait Ministry of 

Planning opera es price control and subsidises the prices 

of basic food-stuffs . Both Kuwaiti and non Kuwaiti 

:amilies are issued with ration cards allowing each family 

to purchase a specified quantity (per member of housenold) 

of foodstu:fs such as rice , sugar, ghee, potlderec m· lk , 

inned torna-oes and danl a subsidised prices. Ve::y fev; 

of the items stocked by the coope r atives are impon::ed orect-y. 



~ne m JOr ty o! impo~ 1ng for the coopera~ ·es 1s carr1ec 

o t: _, the Kuwai... S p y Company, 1s aras ata orga isa 10 

i. p r _s !'oodstuffs, construction rna erla s and sue .. i "4S 

animal ~eec. 

T e ~ porters of non-foodstuff items ~end _c 

specia_:sec. ~~~y of the larger impor~ing co. panies are 

di • siona ised, with each di ision tak~ng resoonsibilit ;or 

a specific range of products. In these cases . urchasing 

responsibilit_ 1s also div:siona ised. In w~e srna~ler 

mporting companies it is the owner or the general manager 

~·ho is responsi' le :or tyx::nas!JB . .,,.i tJ. the importers act:i vi tie!: 

being specialised, in trading it is us al =or the genera~ 

mana9er to be invo vee Hi tne maJori- · of the ne-v.· oroers 

a.d he shoJld e the first contact 1n an• sales effort. T e 

business struc~ure is such in the Arab countries tha ~,e 

genera~ manager is available to see anyone who wishes o visit 

hi~ . W ile this is advantageous for new suppliers, in that 

the general manager is the major decision taker, it -ans 

ilia_ .:..n order for t.l e meeting to be effec~ive, su:; :>lie.r-s s uld 

have samples and details of prices and delivery. 2 . 

Distribution activity is concentrated in Kuwait 

and its suburbs wnere the large majority of the 1. 45 

11-io. population is concentrated. 

An Lportant element of he distribution structure in 

are the Inoenting Houses. Tnese organisa ~ions are 

rnai ly _a~ge and medi sized houses w· ic. import all sorts 

o: 9oods on behal::' o:: the foreign r.atio .. als who are 

not allo ·ec import themselves 

., 
2o _ Cit 08) K 2.1 pg 21 



a. d smal _ Kuwai~i traders . For the1r se= ices the 

a very s, al and no inal cornm ssion . 

) Promotional Ac and Sell"ng 

(i } Selling 

ar_c 

The ke_· o sel" ng 

lies in being able to sho~ the 

i porters as a new s pp er 

• cts be· ng of fere a:.c t 

e a e ::o g · ve pr-~e details and del_very da es. If :::.. 

i:-a;:>or~er .:.s no~ res ricted by a. existing a sene~· agree. ent, 

he . a_ sually prefer to receive a trial shipmen~ . Tn1s is 

par c_ ar true :or foods~u:'fs ; the irnpon:.er genera.l_·, 

ta·ing ae ivery of a trial ship~en and se_ling (occassioL-

al· y a a."'l initially low marr: up) to wholesalers and reta_l 

ou-.:.lets. ""rial orders are 'sed as a meaLs of i:es- ar ·e 1 .. r;; 

the products . If the prod ct is acceptable the importer 

rna:· consider taking an agency . This is usually the case 

wit:..'1 known brand items or '4it11 items for which the im. or~er 

believes a bran d image can be created . It is not however, 

usual for agencie s to be established for items such as 

tirr.:ber · or low qua it· terns, s en as certain fr it J 1ces. 

nectars from China and S ngapore . 

(ii) Promo .... ional Activity 

Due to the relative!_· low le •el of l1~eracy 1n 

Kuwa~~ ~he power of the wri~ten word is much reduced , 

romotlonal activi~y in Kuwa:t re~ies on the use of posters, 

newspapers, tele ·ision and c·nema acvertise.ents . 

Prome1t:ional activity is sen era- ly carried out for branaed 

it:.ems anc ·s the r esponsibilit_• of w.'le loca .... age ... . hdver_i

sements for retail outlets , ratner thar. for s eci:ic 



a 

repres:nta .:.on are not y adver Tne r 

gover ·ng the stag1ng ~ -a e exhibitlons are str 

in a cases p r S1 obtained from e 

Tr 

_, e transport 0 fr e.wt;en Kenya anc 

_s presently restric ec y co r routes 

be:.ween Kuwait and other exporting ere is 

direc- a r 1 e•w e a:robi and Ku...,c._ ~ {; sec: 

n~ esse. ca J nc 

'tO .; f equen- ~ 

expo .... - ,...barters. 

ack of c.r freight 15 o. to inc .... ~a 

trade bet..,:ee Ke. o 

of competition • fr~ 

the Middle Eas-

t:i ve i compar:ts r: 

The Shipp 9 

ne!" 

from thi£ 

e-ween East A -:tea ~n 

e~ .. argeo. .::1 

2£
cre widely uc::ea routes. 

por~t ~ of Ind.~ h s recent} 

set te from Dar-es-Salaam, Mo~~asa, t 

f~u .. r 1 • ra .l.ng on th ly. There are plans, that l f 1 _ r o 

feas· 0 J e route ... o the:- par _s an o ·r 

t.e 

( -- ~ 

s the 

Os:r:• c . "' •. is ist bans 1mports from --r co 

r..... Israel and South Africa. In add.- on, • 



CO; a. s 1n ec 

. .. _ 

hese contries are annec. 

A r· &ro~ the Boycott Llst, e .rincipal means 

of co. • rol ng 1 .: or s 1s t:hrough cus1:oms duties. All 

foods-ufis ar a. a_ ~eec either fresh, preserved or prepared 

ar c ·· fre , as are .. w materia s. Tne standard rate of 

du~y is ~ percent on t e CIF value of goods imported. In 

order to protect local industry, the government has estab-
30 

1 shed 5 percent duty on certain rod cts. These ar 

listed below: 

(a) Cast iron oroducts 

- cast iron flttings 

- cas~ iron franes 

- cast iron p pes (50ro~ to 150~~) 

(b) Plastic Prod cts 

- Ar~i~icial sponge 

- Artificial sponge mat:t.resses anc pillows 

bo1:. tles, crates, cups and aahtra_·s 

(c) Aerosol Products 

Insec~1cides, furn~ture cleaning liquids 

glass cherrdcal liquids 

Air freshners . 

(d) Paints 

Indus~nal, anti corrosion a"ld for iron structl.lres. 

- mar1ne anc indus~rial 

aut.omotive 

30 ~ Cit. (2 ) p; 381 



-des s, cupboards, storage shelves ane an 

(f) Foo::! stLlffs 

-rn aron·, ver~·celli and hard iscu_ s 

(g) aterials 

printed/plain craft or white paper sac·s 

printee/plain nylon sacks 

prin~ed/plain white a.er as 

(h) Car bateries 

(i) appies 
31 

(j) Chemical Cleaners and liqu · c shampoos. 

mportatior. of cert:aL produc ,_s like Jewellery arms anc 

arnmuni tion, .t;adio a~~ve rnc.reri- s a:1d pesticides a special i.':porr liCE..'""l~ 
is .x:equtrad. These i te:Ts are also liable for cu.st:.cm:; duties at the applicab e rate 

The use of cyclarr.ates :n imoorted foodstuffs is for-

bidden. Cer~ificates in triplicate are requ:red to prove 

that no cyclamates are used and to show which substances, 

if any, are added to foodstuffs. Modern slaughter certificates 

a re required for meats. The labelling requirements follow 

~audi Ara ~an legislation, requiring Arabic labels, date 

of produc ion and date of expiry of foodstuffs. Embossed 

labels are not sufficient and thus care has to be taken 

to meet these requirements. 

31 ~ cit (18) K 2. 5 pg 2? 
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i · r r-s, LOrn over 70 percent o& the U.A.E.'s _op a ion. 

Among the tho sands of foreigners are Indians, a istanis, 

or .ern Arabs, ropeans and Americans. It is ex-pected 

tha ... the total popula ion vdll exceec 1.5 ,illio 

w c.h Ab Dhabi a ing he fas es crow .. 33 

(i11) Canita 

The Gross 

a US S 11
1 225, second in the gulf to Kuwai~.34 

( i v) Relicion 

As 1n the case o= other co ntries in ::ne regio.:
Islam is ·.e religior. ""~ he p:;ople o: the United Ara') Emira~es . 

(· ) La.Tl:uage: is Arabic, bu·· EnglisL is widel~· spoke."1 
in business circles. 

(vi) Loca_ Time: 4 hours al".eac o= -Greenwich lea •. Time 

(vii) Currenc · 

The currency of tne nited Arab Emirates is the 

Dir-nam . 

1 AE Dirha (UAE 0,1 = 00 fils). 
1 USS = 3.6710 (UAE Dh) 
1 

(viii) 

"AE Dh = 

Sea Ports 

35 KS" .. 2. 9 . 

A- present there are six ports in t."I-Je United 

Arab Emirates name y, Port Zayed (Au Dhabi), Port Ras id 

(Duba") I Port Jebel Ali (situa ed between Abu Dhab1 ana 

Dubai) , Port Mina Sagr (P.as-Al-Khaimah), Port Kha id 

(Sharjah) and Port Khor Fakl~an (S arjahl. However, Por ... 

Rash:c (Dubai) is the largest commercial port in the UP£. 

33 Op ci (2) ,pg 315 

34 Ibid pg 313. 

35 Op Ci ... (14), pg 415 



as n me~ous ge era cargo berths and extensive storage 

~ac·li ies, both open and covered, which make Port Rashid 

(D ba ) , a premier trans-shipment port o~ the gulf. 

( 1x) Roads 

Co~~unica~ions w~thin the United Arab Emira es 

are reasonably well developec with an acceptable road sys ern. 

Tnere are abou~ five hundred kilometres of roads, the road 

lin~s bet een ~he srnaller Ernira~es are being developed. 

Hcwevei,no major problems are encountered in moving goods. 36 

{x) Ra~lwavs 

Tnere are at present no railwa_ s in the UAE. 

(xi) ft.1roort.s 

The major airpor~s in the United Arab E~~rates 

are at. Abu Dhabi and Dubai, with substantially smaller air

ports at Sharjah and Ras-A!- Knaima . The International 

Airpor~ a Dubai is the largest in the Emirates and it has 

recent!_· been expanded to handle a total of about three 

million ~ assenge::-s annually. A • ew interna ional airport 

is be1ng built at Abu Dhabi and one is planned for Ruwais. 

(b) and Selling 

(i) Sel ina to lmoorters 

Importers, particular y in Dubai, have perhaps a 

wider cnoice of suppliers than do importers in the other Gulf 

States . Dubai, nas long been a major Lrading centre for the 

Gu f, and as sucn has received much attention from expor ing 

36 0p CH. (16) 1 pg 203. 



coun-r es. 

The establishing o_ agencies for quality randec 

foodst !f items and products such as high quality k·~chen ·are 

an· _a_ .ts is the usual practice by exporters . However,due 

to the arge number of establ s .ed exporters, as is the case 

in other Gulf countr1es, there is a lack of reputable or 

reliable importe r s ·illing to take on other agencies . Among 

impor~ers purcnasing the large range o~ foodstuf:s, con-

struction rna erials and other items for which agencies are 

not helc, price 1s the principai criterion for choice . This 

is turning all the more signi&icant specially '~ere 

v7holesaler ' s and retailer ' s margins are beJ.ng ~arced down 

by fierce competition . 

Tne qua ity o: the product is important ; however, this 

aspec~ 1.s generally heavily outweighed by price as a decisio. 

:actor, a~d quality is often judged tne outward appearar.=e 

of the item. For example , the por~ products imported from 

Denrnar· are not necessarily of higher ~uali~y tha L~ose 

available from Renya . However, the quali t_ of Dan· sh 
packaging is far higher , making the oroduct easier to sell 

at the retail level . Even among medi qualit_ ite~s such 

as fruit juices imported fro Taiwan and China , the present

a ~ion of the proeu ::t, linked with a low price , is a major 

factor ehind the large volume of sales o: such products 37 

Importers are used to dealing with suppliers on a 

face to face basis. It is considered essential ~hat sales 

representatives visit potential imDorters , with samples if 

possible, and details of prices and delivery possibilities . 

37 Cp Cit (18) E 2 . 2 pg 42 



egot a~~ons are fac·.ica_ed e e>..-porters re. rese:n.a t,_ •e 

is in a position to vary prices and delivery 'on tne spo '. 

However, this abilit should not lead to details bei.g agreed 

which a~ a la er da e have to be changed. 

Rapid and rel"able co~ unicaiions are also a rec a ec 

by t.he importers. The desire o~ such coum:ries , such as 

Taiwan, China, ~~laysia and S~ngapore to obtain orders fro 

t h e .... dd .. e Eastern coun ~r~es, ... o jus -1=_· tneir large scale 

production levels, is ev1dent in the s.eed with which they 

react to enquiries from exporters . In addition, exporters 

f rom sucn coun-ries reg arl
4

• telex importers with details 

of the prices and availabili t_ of their products. 

Importers general!·· pre fer to ma ·e trial orders for 

products wh~ch tney have not previously imported. Such 

o rders generally depend upon the type of the product . , how

ever, for items such as steel, s andards for which are laid 

down internationally, trial orders are not usually taken . 

Importers of products like timber and fresh produce at times 

a l so wish to visit s'p_liers in order to assess the qua ity 

o f the products and the na~ure of the suppliers facilities. 

(ii) Promotional 

Advertising is generall_ undertaken y local 

agenLs in the UAE for randed i~ems . Those items, such 

as low quality frui ... juices, for lhich iliere is no appointed 

agent, no adver isinq is sed. There is a wide range of 

media available to adver::isers . This includes a large number 

of Ara ic language newspapers and _eriodicals, and a smaller 

number of English language papers, whic, accept advertiserrern::s . 



are used in cmemas anc o: cx::rnrercl.a radio 

and ele •ision. 

(c) Transport between Kenya and the UAE 

Transport b. sea presently relies on the . ercury 

line ships calling _rincipally at Dubai, and occasionall 

a Abu Dhabi, once every 30 to 40 days. Apart from the 

frequency which is ins fficient the rates charged o frozen 

cargo tenc to penalise sma.l consignments. However, 

tne recent opening of a s ipping route by the Shipping 

Corpora~·or of India, ~ill significantly improve transport 

&:ro:n Kenya. B.· comparison with the dl.stances involved, : e 

shipping rates from Mombasa to this region are also 

in tJ.tive36 

Air Transport is also available from airobi to 

Dubal. tw1ce a week as Pakistan International Airlines (PIA) 

is o erating flights on is route. This is partie larl 

beneficial for fresh produce for which air freight is 

treffere:l and transshipment is not acceptable. 

roducts which appear on the blacklist of the 

Arab Boyce t Office canno~ be imported into the United 
; 

Arab Emirates. The basic rate of aut:· on imports into D ai 

b: sea l.S 3 perce ~, with imports b_ a1r at racting 2 percent 

du ... y. Imports of cement are subject to a 2 Dercent custo~s 

d y . A number of products are exempt from dut: and these 

are he fo lowing. 

books, rice (un.repared), sugar, wheat and flour, 

meat fresh, chilled or frozen), fresh ~ruit~ and 

38 ~ Ci {18) E 2.5 pg 45 
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vege~a~ es, livestoc • 

The basic rate of customs duty on imports into 

Abu Dhabi is 1 percent 'ad valorem•. Alcoholic beverages 

39 attract a 25 percent duty. Foodstuffs and live animals, 

b·ilding materials, machinery, pla~t and equipment, 

medicines, farming materials and printed matter are 

imported into Abu Dhabi free of duty. 40 

A special licence is required for the importation 

of alcohol and in Abu Dhabi a licence is required for 

the importation of pork products. 

39 . Op cit (2) pg 327 

40 . Ibid pg 323 



_ ::: -... 

( l ) Geography and Climate 

Oma .. is locatec in the east o: t e Arabian 

Pe. ~nsula astride t crop · c o: Cancer ~ith a total lane 

41 a r ea o= 30 ,000 sq. :rn 0 an nas t. ree major geographical 

a r e as: (a) the Coasta_ Plains; (b) the moun a·n chain; 

(c ) the nighland plains. The interior of Oman comprises 

all elevated plateau which increases in the centre where 

Jab al -A Akhdar "the Gree>n Mountain" rises to 10 ,OOOft. 

The elevated plains are suitable for agricul~ure and 

~here is sheep and goa~ grazing. In land area, Oman 

i s the second largest country in the Arabian peninsu a. 

The climate varies from region to region. In 

t he coas~al area it is hot and humid in summer with the 

0 temperat~~es ris:ng upto 48 C; in the interior it is hot 

and dry _with the exceptionof some higher locations where 

i t i s temperate all the year round. In the southern 

region, the climate is more temperate. The rainfall is 

low and irregular wi~h the exception of the southern 

p rovince where hea~· rains occur between June and Octob r 

as a result of the monsoon. 

(i i ) Population 

Preliminary es~irnates put the total populatio 

42 of Oman at 1,500,000. 

41 . ~~nistry of Information And Youth Affairs. 
Sul ... anate of Oma.'1 "Oman' 82" pg 15 



n:ar:' s capit . sect, . as a popu a .... 1on o: a ou• I .. 
:l , 00 wi th wi own of .Mutra {wit.h the newly 

developeo grea er . tr .. a.s .aving a populat~on of abo 

50,000 . o_ th tot. - po .at 0:1 tnere are aoout 88 

percent Arabs, percen Bal chi, 3 per cen P rsians and 

2 I 
. . 4 3 percent na. a. s. 

(iii) G . •. P. Pe!" Cao· 

Tne G .. P . Per ca 1~a i.s VS $2570 and is a_so 

quite high (Str.) in the g'i.!lf area."*~ 

( i v} Re 11 g i o . 

The local :n~abitants of Oman are muslims anc 

believe in Islarr .. 

(v) Language 

_The main lang age is Arabic, but English is 

widely spoken in business and government circles . 

(vi) Local Time 

4 hours ahead of Greenwich Mean Time. 

43. Op Cit (16} I pg 190 

44. Op Cit (16) I pg 446 

t 



( 'l.i) 

_he c rrency of Oman is The o .. ani ia . "'he 

Oman· ia s divided in ~o 1000 Bai zas . 45 The o .. a · Rial is 

peggec t:o the . S. $ and t..~e exchange ra 1s 

1 . s = .3454 O.R." 

" (OR) = 3) • 9 8 ( K Sh ) . ~ 

(viii) Sea Ports 

. he ain por in Oma, is .. .:.na Q:..abooc hc.1tran) 

wh 'ch presently handles some 1 . 632 mil~ion shipping ton of 

cargo annua_l_, . In addi ~ion the ports o: Raysut (Salalah) 

and ~ina al Fahal handle some 437000 s:~p_ing tons. 47 The 

government: is spending a lo .. of rnone_· t:o improve the oontainer 

facilities a Raysu~ and e>:t:ension of t.'le :ina Quaboos port: 

so as to prov· de one of the best services in the region . 

(ix) Roads 

_he construction o: roads has progressed ra_idl~ 

in Oman during the recen years . Oman has a total of 2 , 173 

kilometres of grade A (asphal ed} road and a further 14,703 

}:ilome ~res o: grade B graded) road. T: ex ten of laying 

of both grade A and B roads has been significan:.., in parti-

cular wnen considering that in 1970 the country had only 10 

ki ometres of grade A road and 1817 ki ometres of grade 
48 

B road. 

~5 Deve ~t Council, Oman: Qnar, Facts and fiqu_-res 1980, Directorate 
General of a:: i:mal Statistics, :usca • August 1981 pg 6 

46 0? Cit (_4) I pg 33 

4 7 Cp Cit (45) pg 6. 

48 I id P9 6 



(x) 

e • 
available in the a o oraa 

There a o a rpo a Oman one a usca 
(Seeb Intema iona rpo ) and the other at Salalah 

The ra e of aircr vements has shown a steady 
progression since 1975 ith 24,900 aircraft movement in 1980 
as compared to 15000 in 1975 The passengers handled at the 
Seeb Internat~onal Airport has also shown a marked increase 
with the Arrivals increasing by 62 per cent and departure by 

49 80 per cent as compared to 1975 

(xii) Marketing in Oman 

(a) Distribution stmct:uze 

The struc ure of distribution in Oman is similar 
to tha~ found in the other countries mentioned earlier in 
the study. The major mporters operate as wholesalers, with 
a number of importers having in addition, r~tail outlets. 
Although Oman's developmen has been rapid, there is 
lack of skilled management, specially in the commercial 
structure. The large number of retail outlets making cxntinOO\lS 

losses, .zeflect not only the lack of management skills, but 
also the Arab ethic of staying in business so long as other 

50 profitable operations can subsidise loss making retail outlets. 

4 9 op Cit ( 45) pg 6 

50 ~ Cit (18) 02 1 pg 125 



.e ~ re n .&act oo man ho esale and re~ail ou_lets 

;or the econom. to s pport properly and profitably. 

Tne Government plays a minor, but growing role in 

the cistribu io struc-ure 1n Oman. About two years ago, 

a Co opera ive Society was es ablishec in order to ~ry and 

s abilise he foodstuffs market. The Cooperative is 

p resently sub~icised b the Ministry of Agriculture and has 
51 cons · derably ~ulfilled its purpose . 

. tany o!: the smaller retailers do not import directly 

fro~ ou~side t n e gulf but buy wholesale locall. or travel to 

Duba· ar.c ob~a-n goods L~ere. This im~or~a~ion by road from 

the United Arab Emirates is significant. 

A_art from this a lar9e number of ~oodstuff importers 

in Oman are short of storage space, this is particularly the 

c ase for such i ~ems which have to be imported in large guat"ltities 

~o achieve competitive prices. Importers tend in these cases 

~o p re-sell (wholesale) up to half of a given consignment. The 

cus-comers co lect their part of the consi9Tirnent frorr. the port 

anc the impo rters s-corage problem is thereby reduced. 

Unlike Kuwait there are no restrictions on who can 

irn?or t into Oman. 

(b) Pro otional Acti itv and Sellinc 

(i) Selling to Imoorters 

I;:. is no;:. necessary to establish agents in Orna in 

orde r ~o be success=u . Agencies are generally established 

for h' gh quality randed foodstuffs and consumer items. How-

e"'er, the O~ani government has established regulations requiring 

51 Op Cit (16) 02.1 pg 125 
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-:.na't e 'POrters o.c ac· inery a:1c c; ~o::nent hav a·~ oz:-~sed 

aae ~s i Or:~an to ensure that tee. n ·cal oaa u. and re a1 r 

ser·y1ces are ava.:..la e . 

Oman_ · or~ers re : o. :ace -o face con~act to cond ct 

b siness. It s r.h refore necessary for expor~ers to e 

prepared to rna e several visits a year to Oman to maintai 

con ._acts . . rice is a major :actor in 0 an, and, particularl_· 

where low or medi m quality foods-uffs are concerned, rr.ay 

be the sole decision forming factor . In addition , quality, 

pac aging and delivery are very irnpor~ant. Delivery is 

particular!_· irnporr.ant with resoect to ::resh ::rui ts and 

egetables . The marke~ in Oman is subject to ra id f uct-

ations in t.ne availability of fresh oroduce . Importers 

speed of react or. to shortages is great and the market can 

rapidly turn from a situation of shortage r.o one of over

s pply . r · is there:ore important that exporters be ab_e 

to react quickly r.o orders f r om Omani imoorters . 

"isi ts by salesman are importan . Sa lesrr.an sho ..... d, 

if oossi le, . ave samples with the, and should be in a 

position to quote prices anc delivery dates . In addition 

salesman should have the power to negotiate prices . Importers 

do not, however , look favourabl_ upon eX?orters who quote 

low prices and subsequently decide -:.hat they cannot suppl_, 

at: tha rice . 

Prices should be quoted C&F, as there is a rule by 

the government r equiring impor ers to 1 ~sure goods local y, 



- 57-

o· e . aru ed o boos .... the Ornani _ .surance ~ndus .... ::::-;. 

(i_) Promotiona 

Adv r ... is: g is generally underta en b; .. e loca 

agent: in 0 a... Tnose i e s for whi::h agents are no:. es:: 

lished, are not advertised; these being items with .o or 

very it~le, brand image . The media available in Oman tend 

to be relat:ivel: cr~..1cL . 52 Pos ... ers anc b.:.llboards are no 

allowed. ~s a result, a number of companies use vans or 

lorries witn tne brand name of par~icular products pain~ed 

on the Slde. These ve "cles are ten driven around the 

major urban areas anci :;:ar ~ed in strategic locations. This 

lS yather ex?ensive, bu.: an effective method of advertlsing. 

Tnere are tw weeklv newsoaoers in the Enolish 
• - J 

lang age ava~lable in o.an, the Gu f Mirror and Times of 

Orna. . Both of t .ese accept advertisements. There are eight 

ne-., spapers a··aila le in tne Arabic language, six of which 

accept advertisrnents .. o advert1sing on radio or television 

is possible. 

(iii) Transoor between Ken •a and Oman 

A presen , Kenyan e:>.:porters rel_, on lercur' 

Lines ships and charter planes to +re'ght goods to Muscat . 

The frequency o= Mercury Line, vessels are insufficient 

with one calling every 30 .o 60 da_'S. However, one way 

of speeding up shipment .fran Ken:a is by ~ranssnipmen t, but 

the standard letter o= credit used in Oman speci=icies 

....; a:: goods should not be transshipped . 53 

52 Op c ~ (18) 02 . 2 pg 127 

:3 Ibid pg 128 



c ra o_ c~ 

;a1 re.-'. A r . o_ te:. are e from - t:y; _ lc 

fer~:lisers, .lan s, agric lt ra 

pr • ed matter, ~resh :r~i .... s anc vegetables, r_ce., . ec.. . 

mi k, cooking oils and ghee , tea and cement . Alcon· 1 c 

d.::-in :s carry 75 percent duty and goods importee :· the 

go· erru e. t are t:.a>: fre_. The ~ve::-. ;nen~ has -:.. 

put:. a duty of u. to 25 percen .... on ite~s for w~1ch eq•. a ent 

are produced locall_· . Tnere is presentl:· a 25 ::.- rcen t. d ~-· 

on bananas an~ p tQ~oes, and 2 percent d- ~y o. =~r a_. 

plas~ic _ipes. 54 Tne orincipal i~port rest.ric~io.c re'-t 

to rl1e blacklist of the Arab Boycott Office, main2_ 

prohi iting imports of products from Israel and So·t. ~frlc~. 

and prod cts containing items from these co n~= e 

Tnus it wo~ld not be overem_hasis~ng 1f ~E 

sa_· -::nat market information is the founda ion s-cone r: r a 

successful marKeting operation be 1 t dornest.ic or eX?O!'t 

marketing . Keeping t is in view, the cha -er .e::: _r_v_cec 

the prospective export marketer infor.r.a .... ion _.Ke :e 

· loca ian, its ooo_ ulation , traT'Jc::rY"'rtation fa~il.:.:ue-= a"'lc geogra_ . lC -r-

the marketing strlletu.re in t: ese counLri.es, so that., -·- roulc clearl:· 

see the possibilities of exporting to thes_ ro tries under sucn 

ronditicns and ha.v he can :-lan his marketing acti 11... es t..'1ere . 

5~ Op Ci ~ (2) , pg 45 • 



.A.LYSIS OF .A 

n~ er av g oo ed into tne marketing structure o_ 

t ese co ri sand go·ng through otner basic 1 formatio. 

aoou the in the pre ious chapter , tnis chap er no focusses 

a~~e.tio on the exports from enya tot ese coun~r1es. 

F"rst of a 1 t.is c apter aims at proving information 

about the co position of exports from Kenya to these countries . 

After hav1ng done t.is, :t further aims at iden ifying products 

•hie nare a potent1al ror exports tot. ese markets, and finally 

assessing how the trend of expor~s to these countries is 

expected to be for the nex five years . 

In order to do this , apart from the secondary data, 

~nter·ie~s were conducted using two different sets of 

Questionnaires, Questionnaire A (Appendix 1) for interviewing 

officials fro Kenya External Trade Authority (KETA) and 
Ques ior.naire B (Appendix 2) for interviewing exporters to 

these countries . Some eight officials were interviewed from 

KETA, while t ree officials were interviewed from the 

Nar:;ceting Department one each was in ~erv1ewed from the 

follo ·ing departments : Trade Po lie~· Section , Marketing Research 

Departrne.t, Trade Fairs & Ex 1bitions Department and tne 

Handj_ra&ts Department . 

~ list of exporters to Kuwait , United Arab Emirates , 

Saudi Arabia and The S ltanate of Oman was obtained from 

KETA and ::ourLeen such exporters , representing a diverse 

range of commoaities and based in or around Nairobi were 

interviewed . The information regarding the total sales of 

hese exporters , the share of export sales and their major 

expor~ markets was gathered by interviewing their sales/ 



ar .e .:.. g .:a agers and is presented hereunders:

Kenva Canners 

r ... 1.s e s sidia~~ of the famo s Del o te 

Corpora ... ion of SanF-a cisco USA and :s aealing in Tl.n ed 

Pineapp e and Pineapple Juices. 

The tota sales of the company for the five yea~s 

were indica~ed as follows:-

Year 977. 978 1970 1980 1981 

Sales (Ksn} 35 rrillia."l 244 m.i liC11 219 millie 229 mi.llicn 273 'llicn 

Out of the otal sales the percentage of exports for the 

five years has been 

1977 1978 

95 .) 97% 

1979 

96% 

1980 

9 % 

1981 

97% 

The top r·ve co ntries to which it has been exporting are 

· ni ted Kingdom, German_·, I tal· , France and Holland . 

Uplands Bacon Factory 

T'nis cornpan·· deals in Sausages, Bacon, Continentals 

(--..1. ·er Sat:Sages, Polon ·, Frankfurters), Gammon and Picnic Hams . 

The otal sales of ~~e company for the past five 

yea rs was indica ... ed as 

~~- 1977 1978 1979 1980 1981 

Sales (Ksns) 48 mi lio. 46 million 44 million 45 mi lion 42 million 

mhe percen ._age of export sales for the pas five 

years has been 

1977=33% 1978=33% 1979=3 0% 1980==25% 1981=20% 



'nle ... cp i export ma:rltets are Mauri tlus, lhi ted Arab Dr.uares, 

ydle es, Yemen and Djibouti. 

Pan African Paoer Mills (E.A.) Ltd. 

The company deals in different grades of paper 
like writing and printing paper, paper used for packaging 
and paper boards lllhe total sales of the Canpan~ for 
the past five years was ind1cated as follows: 

1977 1978 1979 1980 1981 

Sale (Kshs) 3Hnillioos 36L'Tlillion 356millicns 36lnillion 345million 
'Ihe s.,are of exports out of the total sales has ~...n as 

follo.o.'S 

1977 

27% 

1978 

29% 

1979 

27% 

1980 

28% 

1981 

16% 

Sudan , Egypt, Zambia, Uganda and Kuwait consititue the top 
five export markets for its products. 

House of Manji 

The Company deals in buiscuits, confectionery 
items , Pasta and other breakfast cereals. The total sales 
of the company for the past five years was indicated as 
follows. 

1977 1978 1979 1980 1981 

Sales (Kshs) 36million 4- ·nian 57million 6i!n1 liQ!'l BOnillion 
Out of the total sales the export sales have been 

5% 7% 11% 13¥ and 16% 

respectively . 

The top five export markets for its products are 
Sudan , Bahrain, OAE, Nigeria and Oman respectively. 



Kenya 

T e co pany deals in res. meat of mutton, 
goa and eef , (canned Beef, Beef Extract) and Hides & Skins . 

The sales of t e company as ~ncica~ed for the past 
five years is as follows : 

Year 197 197o 1979 1980 1981 Sales (.'shs) l:hi11ian 5mi1lion 9millioo 9. 5 il1lion 19mi1l.i.an 

The percentage of exports out of these is as follows : 
1977 1976 1979 1980 1981 

60% 55% 55%. 60% 65% 
Its top five export markets are :-
U. K. , Holland, Saudi Arabia, UAE and Kuwait . 

-1alde and Company 

The company is an agent of the Coffee Board of 
Kenya and are dealing only in the exports of coffee. 

The sales for the company during the past five 
years have been as follows : 

1ea::: 1977 1978 1979 1980 1981 
Sales (Kshs) 774millio 441 nil ior: 477mil ·on 49Ernillion 5321\i lion 
The entire sales shown above are export sales , The top 

five rnar.ets of the company are West Germany, Holland, 
sweden, U . K . and Finland . 

Ibero Jl.frica Ltd 

T!"Je Company also deals with the exports of 
coffee and tea . ~ne entire sales of the company are exports 
and figures for the past five years are as follows : 



., -

ear : 977 1978 9 9 1980 19 1 

Sales ( ' shs) 87 . 5 · 1 1.0n 72 .3 ll.1oo 79rnillirn 28millioo 91nu.luoo 

The op five :markets of the company are U. K. 1 W. Germany, 

. s . A. , or; ·a_ ana Hol. and . 

Vohra Brothers 

This company is wholl.: an export oriented one and oeals 

in cof&ee and tea . The turnover of the com?a y as indica~ea 

for the past five years is as follows : -

Year : 1977 1978 1979 1980 1981 

Sales {Kshs) 10 0 IT'illicn 70 millirn 89million 7 3millim lrnill" :~r. 

. 
The top five countries for its export are W. Germany , 

U.S . A. , . K., Finland and Fra..'1ce . 

Ken·· a ~i llers 

Tne com_any deals in food gra·ns ike eans, peas and 

lentils, . gram &lour, oil seeds , dals and animal feed. 

The sales of the company were said to be the follo ing 

for the past five years :-

Year : 1977 1978 1979 1980 19ol 

Sales : {Kshs) 6 . 6 mill1.on 8 . 4 mil.ucn 7. 6millirn 6mi.llirn 11 . 8 m 

Out of the sales mentioned above the share of exports was as 

follows:-

Year : 1977 1978 1979 1980 1981 

52% 54% 72% 24% 67% 

The major foreign buyers of its products are from U. S . A. , L . ... 1 

Ku~ai t 1 U. A. E. and Mauritius . 

'airobi Horticultural Exoorters 

This is a small company which began its operations in 1979 . 



s -n a_~ t. pes f 

ro c~s, o ~ er, e.. as E ing on fres. 

sa es of ye are:-

'ear 1979 1980 196 

Sales (Ks.ts) 3 . 5 million 4. 0 million 1 . 2. illio 
I 

The top five markets of its products are U. K . , 

ra ce, ·AE, ahrai . Oman and~ - German_• res ec ivel . 

Fast Cash and Carry En erorises 

~ is is also a small wholly export oriented 

com_ a'"1} • - ._ dea s i::~ "'res.. nn ts and vegetables . The 

turnover of the company for the past five yea r s has been 

as fol ows : 

Year 1977 978 1979 1980 198 

Sales G·...shs)l . 8nillion 1 . 9million 2. 2nillion 2 . ?million 3million 

'Ihe rrajor export mari(ets for its products are U. K. 

UAE, Saud1 Arabia, Bahrain and Jordan . 

a lin Eo a Farm 

This is also a small company which deals with 

the e}.-port of eggs . The otal sales of the company for the 

past five years has been as follows : 

Year 977 1978 1979 1980 1981 
Sales ( shs) 1. -. "Hio. 1 .7million 1.8:rtlillion 1 . "llion 2.lmillion 

sales s : 

'lhe p:roportioo of ex-port sales out of the total 

1977 

18 

1976 

15% 

1979 

20% 

1980 

17% 

1981 

25% 

The major export markets of the compan~ are Suda., 

Djibo·ti, UAE , S . Yemen and Saudi Arabia . 



r' ... -em. _s ere a so made nter iew e Sales/ 

Marke_ing .anagers of B. A.T. evelopments and TRUFOODS LTD 

but no favourable response was received :rom hem. 

After ha ·ing ciscussed t e sample size and i~s 

composition , the st~: now rno·es to oroviding informa ion 

on tne exports !ro Kenya to hese markets and then analys1.ng 

the data to obtain the results. 

4. 1. nd on the Martets 

The economies of the countries within the pre\.·iew 

o: tl:~s aoer are <3lrnost totally based on the production of 

o ... he· r indus rial and agricultural. base is relative!_ 

backward in comparison with the larger Middle-Eastern 

econorn·es like Ira and Iraq. However, the efforts to 

develop the infrastructure during the last decade and 

abundance of financial resources has helped the economies 

in diversifying and increasing the share of its agricult ra , 
-

ind strial and non oil mineral resources. Inspite of all 

th~s the need for imoorted acricultural oroducts has remained 
~ J -

substan ~aJ., this is cue to the =act tha~ climatic and 

physical factors have made agricultural development a difficult 

task · n these economies . Snortage of water, and ooth 

skilled and unskilled labour have added to sand encroachment 

and harsh climatic condi 1.ons to make production of agricultural 

goods a difficult task. 

The total value of eA~or~s and imports o: these 

countries have been given in Taole I to give an idea of the 

balance of trade and the value of their imports, so as to 



g age 

rear 

1975 

1976 137330 

1977 155320 19103 
1978 128890 3272 20765 
1979 197450 81520 8 430 5 26527 
... 980 3397CX> 100350 7 8 598 2 32425 
1981 383340 ll9 1525 2 675 1 73555 35762 

Source: Internatiana 
Fund June 9 

International Mo etary 
, 312, 348, 14 

apart frCIII 
except 
once in 197 and 

the pre io n 
as the base year 
rate of growth 

44. 85 percen ol ... ut~n:u 

Kuwait with 23 3, .21 2 

rom Table IV that all 
on the± raae accoun 

ere the orts fell 

ly but again reverted to 
con:e pol)ding year Taking 1975 

een th the annual average 
ighe fo Saudi Aribia i th 

ed Arab Emirates, OJI8D and 
9 71 percen respectively 

!be c~osi on of e imports of these 
countries has bee shown in ables 1 VI 1 VII VIII The 
imports have been classified in principal commodity groups, 
however.due to e non-a ail$bility of recent s atistics sucb 
composition has been presented only for years for which the 
figure5 were available 



I Ml R'rS DY SAUD 

f 1975 1976 1977 1978 

L '01\'l'S) 246,150 320 002 346 212 

1 ' '1' AND MEAT 371,831 678,435 747,695 

BU'r'l'L 35,626 55,593 OT AVAILABLE 

344 9 99 102 202 113 

555 719 95 3 1 317 225 

1.:: 34 083 41 808 4 75 

566 587 868,432 1 480 

719 

ES '359 00 

1 2,170 

8,880,000 

57 1 1 l3 9,000 1,714,0 
• 

3 ·1 3, 6 95 

3, rt1 1 735 7,518 ,2 20 15 487 209 

' I'O'I'AL 30!6 1!000 51, 62,000 

197 9 Vol I pgs 83- 85, 
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'lABLE VI 1 HPOH'l' AT'r (KD I 000) 

1975 1976 1977 1978 

23,518 31,647 ]6t697 4lt5tl8 

s 24t344 21 [435 l7t9ll bl2.:L 
8[422 14,161 251785 24[530 

49,745 53,993 7[281 73[387 

26,819 30 1 } 19 4lt860 44[436 

7£578 8£714 16[387 1 5 47 

__!!_! 64r.: 21. ,1 63 231428 23 I 410 

40 t 301 1 577 l:i 089 87,6 2 

bb,24~ 175185 1631344 

UIPMENT 31 ,_18 406,706 631,195 500 ,24 5 

t-11 'l:.l.LANEOUS MA l~O,Jll 2bo 1 552 2661275 

-----------------------------b~'-J~,~~-5~0~------~9-7~1~,9~9~3-------------l~, _3~tl~7~0~3~6 _________ ~l~263,948 

Ye k of Intern tlonalT.c de S istic.:s 1979 Vol I pgs 752-753. 

11t:. of 
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(.000 Hi ls Oman) 

1976 1977 1978 
,_.- -

DAIRY PRODU 'TS 1274 

Cl::llliAL PRl::PERA'l'10NS 10 156 

· RUITS AND VE E'l'ABLES 11 , 372 

4 175 

R SUGAR PREPERATIONS " HONEY 7 316 

2 070 

HA'l'ERIALS 274 

VE ETABLE OILS AND FATS 134 

lp23 

42 

'l ' L 

f l< ny 1 1 u s out: of 

(0. 3) (0.3) 0 . 5) 

ln n lion l 'l'r.. St .. t i~ 'cs J ~79 Jol I p<.JS 953-954 

o Inl •n1 Ec omic ,u •.ted Af f, rs w Yol·k J 9tl0 
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( 
IY\UL1~ V:l I I Jt.!PORl'S 13Y UNI'l'ED ARAB J:::HfRA1'ES ( ' 000 Di t·h ams) 

~ --

PRINCIPAL CONNODl TY 1976 I 1977 1978 \ 1979 

FOOD AND LIVE ANIMALS 1,275 433 1 562,784 2_L095 578 ~~ ~Q_2 ,053 
i 

BF.VbRAGES AND TOBACfO 190,743 237,639 262 562 475,425 

_:RUDE MAThRTALS (EXCLUJ..>JNG F UBLS) 293,505 369,791 322,950 347,117 

l'IINERAL FUI~I.S 893,079 1,32J,tj)2 695,807 2,7-0 216 

.1\NIM/\L AND VECE'l'AULE 0 I LS ~ 1-'A'l'S 27,632 :34 507 6 .. 443 108,893 

CIIEHlCALS 455,368 698 874 953,784 -) ~42£ 335 

BASIC Ml\NllFJ\C'l'UHES 3,215,204 4,808,294 5 , 131_1118 6,244,313 

tv1ACIIINI.::S I TRJ\N •• I•OH'J' EQUIPHENT 5 50 l, 2 57 8,4351684 8 486,800 tl 866 ~68 

t-n sc. MANUl· A\. . .:'l'URC:D GOODS 1_1154,25 .. 2,073 541 2 499 84 3 3,4'10 ,973 - -
GOODS NOT CLASSH'II:!D BY KIND 118,880 142,278 215 866 204,293 

'I'OTAL I 1.3,125,353 19 687,224 20 726 9 31 26,563,586 I 

s URCI::: y ' book o · Int:~.;:nwtloll 1 'l't...tc.ll.! St~tlstics 1979 V 1 I fJ • J0~5 

o~p.:. rtmen t or In t~::rna tiondl Eco1 umic and Soci 1 A fairs New York. 19:;l0 

Mi dle East An Nortn Afric:1 l9bl-ts2. Europa Publicatioos Ltd. Landon 198l pg ~42-843 
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c ear.y revea s that imports y Saudi Arab a a•e 

· ncreased rapidl~·, rising fro. 14 , 82 3 million S . als l.u 1975 

o ~9, 180 miL .. ion S . Rials i. 1978. I !ur her shows t a 

bes ces live a; imals and co.:-=ee v.· ich •• a ·e · ncreased on y 

55.43 per cent and 83 per cent i 19/o o ·er t .. e 1975 f gures, 

the increase in all other commodity groups (excepting but er 

for which figures for 1978 ·ere noL ara·lable) have bee 

phenomeno ranging ::rom 137 per ce t i.. cereals and cereal 

preparations to 1277 per cent in cement . However , in the 

category of goods w~ic~ are t:e rinc~pal items or eh~OrLs 

:rom Kenya to Saudi Arabia , the maximum increase has bee. 

in -.:he case of cement, other conunodi ties which ha e s om 

remarkable ~ncreases are meat a,d meat preparat1ons, other 

foodstuffs , wood and wooden manufac ures , petroleum and 

petroleum products and domestic utensils made or ~ase maLerials . 

. Table VI moves on to imports made by Kuwait and reveals 

that although the imports increased from 693 . 2 million o· ars 

in 1975 to 1387 . 1 million Di~ars in 1977, the. rell to 1263.9 

millie. Dinars in 1978 registering a decline of 8 . 87 per cent 

over the previous year's figures . In the case of the pr:ncipal 

commodity groups excepting cereal~ and cereal 9reparations, the 

imports of wnich declined by 4 . 88 per cent in 1978 as compared 

to 1975 statistics , the imports of all ot.er comrnodi~ies increased . 

Though there has been an increase in the import of pract1.cally 

al· commodities , but it is not as phenomenal as :n the case o£ 

e 

Sa ci ~xabia a~d ranged from 47 . 52 per cent ir. Lhe case of o~ner 

foodstuffs a.d live animals to 191 . 26 per cent i t:e case o£cof£ee , 

::.ea • cocoa and spices. However , the fact that tne s.,are o:: eatanl s 
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(commodities like fruits and vegetables, cereals and cereal 
e 

preparations, other foodstuffs) in the total imports is around 

12 per cent points to t e tre endous poten ial in th's 

direction. 

The figures for the imports made b: The Sultanate of 

Orr-an have been presented in Table VII wnich point out that ~he 

total value of imports has risen by 23.80 percent over the 

period 1975 to 1978. This trend of growth in imports has 

continued eve:-. after 1978 and t.ru:. to a ... a qreater rate as can 

be seen from Table IV. Although the major compcnent o: 

imports for all these years has been the category of other 

goods (which includes machiner~), its share in the tctal 

value of imports has however decreased from 85.45 percent 

in 1975 to 73.37 per cent in 1978. On the otner hand the 

cat~gory of foodstuffs (which includes butter and dairy 

products, cereals and cereal preparations, tea, coffee, 

cocoa anc spices, fruits and vegetables and other foodstuLfs) 

has shown an increase from 10.14 to 12.94 percent for the 

corresponding period. The lone exception in the category 

of foodstuffs which have declined in the period 1975 to 

1978 are other foodstuffs, the imports of which declined 

by 57 percent. The highest increase in this categor:· has l>een in 
-ne case of sugar 1 s..13ar preparatia;•1s a...U hone-y 1 t.'"le lffi_ :>rts o£ which increa.seC 



. _. 25 . 2 er ce :ollo ed ' :=r itS anc Veqeta leS W1 130.48 

er cen~. 

United Arab E irates like most of the Micale Eas countries 

nas bene=itted fro tne increase in oil prices . Th~s, with the 

l uxt!ry o ~ surplus :oreign exc~,ange tre 1rr.port.s have gone u. :roit 

13125 m"llion ir: ams in 1976 to 26563 million Dirhams in 1979 

as shown in Table VIII . The bul~ o: the share of imports is 

consumed b_· machines and transport. equipment whicn approxirna ... el.::· 

accoun~ed for about 41 per cent. of ~he otal value of imports 

=or the per iod 1976 to 1978 bu~ decl1ned t.o 33 per cent in 1979 . 

On the o~her hand the rnaximw increase nas been in the categor~ 

of Ani~a- and ·egetable oils and =ats , ... he imports of whic. 

have .:..nc-eased by 294 . 58 per cent while the minimal increase 

nas been i. the case of crude materials - tha being 18 . 26 

per cent . The imports of food and live animals wnich form an 

important cons ituent o: expor s from Kenya to the United 

Arab Emirates have also shovm an increase of 127 . 53 per cent 

through the period 1976 to 1979 and have accounted for 10 . 92 

per cent o: the total value of imports in 1979 . 

4 . 2 Kenya ' s Export to These Markets 

1he total value o: expor fro. Ye.;a to these markets 

is shown in t he following table . 



YEAR SAUDI AR_l:~B- n o.-~· u ~RAB EMI.R;a.TES 

197 1,.;0 ,ODD 14,760,000 5,080,720 
1972 3,120,0DO 3,740,000 .. ,399,000 " " 
19/3 5,500,000 10,640,000 11,121,820 23' 120,000 
19/4 11,200,000 2,50 ,00 29,245,120 58,230,000 
1975 15,500,000 7,900,000 2 ,319,300 63,830,000 
1976 9,360 , 000 12,840,000 24,164,400 63,830,000 
1977 22, 80,000 20 260,000 58,707,100 74,480,000 
19-;S 25,800,000 5,800,000 23,234,670 82,250,000 
1979 1~,500,000 15,220,000 8,641,188 58,443,592 
1980 50,18 ,000 6,660,000 31,163,911 45,702,753 
19 1 37,475,000 10,115,000 57,820 ,377 28,746,430 

Source: Sta · stical Abstract. 1979 Government Printers, airobi pg 64 

Annual Trade Repor.: 1980 S-cati.stical Branch,Custans and Excise 
De?arure..•t., Governrrent. Prm-rers, Nairooi pgs 474-653 

Statistical Year Bcok, Sult:.ai ata of Qnan, tt.azocn Printing Press 
1978 pg 95 

1'-'.Jr . O:fuiambo. S1:atistics Depa.rtnent, Kenya Custars (1981) 

Even tnoug. attem. 1:s were made to obtain the figures of eh7orts to 

~he United Arab Lmirates (U~E) prior to 1972 all efforts proved 

::ru.:. tless . However, the above table reveals tha the ve J. large 

f c~uations i the magnitude of trade are an inoication of e 

discontinuous nature of export sales effor of Kenya organiza ions . 

In addition to the above table , Tables X, XI, XI I and ·r I I 

s · ve t!S a det:ai led breal: dov."!1 of exports from Kenya to these 

ffia_·e_s . The taoles provide in~ormation on the principal coL odit:ies 

e~portec, wh~ch have been ranked according to the value o: sales 

:o:r 198' . 



AR:I 

s 

ANNUl\ I . 'I'Hl\J •: HEf'O!{J' 1977 VUJ rlJMC: TI 
l l liAI. 'l'liADI!: Hl •'l ll<'l' 19 7 
1\NNU/\L 'l'l,W)l:: I.:: PORI.' 9 80 
UNPUJtn,T-HED 1\NNUAIJ 'l'W\OE lU!:l. 1~1' l 61 

s 
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t 371 1 117 2 , 564 , 870 

421 , 494 354 1827 

:~ 4 1711 

176 , 738 136 10 3 

114 , 

14,122 

lt:>7 , 100 l25£ ! 333 

117 , 852 193 ,155 

824 , 960 453,400 

15 ,985 

7 505 

603 , 940 3, 13 , 464 

452 , 792 942 ,886 
8 , 6771866 

942 , 18 

2, 458 ,174 

299 , 048 

138 , 834 

25,779(875 
3 342 
2 l$b - OJ 
473- 5 

UGl l Ml: • Odh arrbo S t.ls tic ~ 0 £J 

2,910 ,2 93 ,283 1, 5 7! 322 

245 7 5 

13 , 313 288 , 781 587 ,2b7 

9b9 , 452 505 1 820. _ ~-

21 ·103 523 

370 , 120 

-13 226 

9 1012 

320, 958 90 , 817 

879 , 916 

28 ,528 18 

44 

3 , 87 ,017 2, 661 ,89:, 

1 1 14 1 Jl l 228 , 321 _Ll5~ 

22 , 477 , 957 

216 

242 , 17] 

2 50,177 !088 _] 
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' UDl AMBIA (K 'llS) 

l 'JTI 

8,930,450 

6,37l,ll7 

42l 494 

R AN.fl.'lALS 

lb7 ,HlO 
ARl 117,852 

824 960 

156,985 

603,940 

4521792 

~~~;;;_;_~.:..::;,;;..__:..:;~=-;:,;.;;...::~------------=1~,~9 ! 324 ---

TIIE W\LU • OF SALES FOR 1981 

J 978 
~ 

3,542 I 22 

1,767,377 

2,564,870 

35<1 f 827 

~4,711 

136,063 

14,122 

125 , ,333 

193,155 

453 4 

7 505 

3,136,464 

~(J 

2,345,28 

1,257, 15 

2,910,20 

613,313 

9 9,452 

43 226 

9 ,012 

320,958 

879 16 

28,528 

3, 87,017 

) ( 6) 4 1 3) l 

9,5 ](649 

93,283 

245(705 

288,781 

393,54H 

90 ,8.L7 

2,66) ,895 

228,327 

22,477,957 

226 9CJJ 

=-----------~59~~~~~2~7~9 ___ __:2~9~9~,~0~4~8 ____ __ 2 

242,171 

l7b 

1 8,834 

403 523 

370 120 

l8Ll 1 269 

173,0.: 6 

149,580 

129 351 

7,355 

'l'OPAL 25 ,7791875 14 
1 
4 s 7, )....;..2_4 __ ...... s_o ...... , .;__L 7_7_,_,_oaa _ _J_L_ ~ .1 r. o , _J _ 

77 l.UMl~ H 
lllil'()H't' l 7 

TRADl!! Rl!: ORI' 19 80 
•· T, tJ; RJ· 1 1~r 1 6 L ll Q.llPO S -iu Ltc l OfTJ. r f(ut y lWL - Ne~i >l 
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KUWAIT ~~~~~----------------------------
RANKl::O i\CL'HDTNG 'lU 'rilE: Vl\lUE a;- SALt:!> FOH 1 c 81 --

PIU NC !PAL _<.:Qttt-1QD I'I'T ES 1977 1978 1979 19tl0 

CEHgN'I' - - - -- -·- ---
IAPEH AND PAPI~R PHODUC'!'S 5,0l0,3~G 2,_G31~ 4,·1~3,829 2...J!_tl , 50_!_ 

01 LSl·.E()S AN() OLEAGINUOUS l"I<UT'I~- ) 1 jJ9 b 1 59 1 - 24 340 1,36914·15 -- l -

I' HI:.!:; II F'HUJ 'PS AND Vl~GJ:.Hl\BLES L,~35,lil3 36 ·I I 12 7 1,905,116 'G 8 I 4 02 

MI;A'l' J\ND ML/\'1' PRI::PERA'l' lONS - - - -

I EED.l Nli S'rUil· I· OR ANIMALS 1 1 b J8 1 6()J ~L!..2.. - ----
BROUMS & 13RUSIIES ..\ 4 4_L \) 91 233 249 552 086 283 1 ()~_ -
~~D HANUFAC'I'URES 15,142 - G I 219 ---

Q'I'IIl::R COMMOD l'l'fl:':S 62,5G7 36 074 753,447 376,640 

COFI·l'.E 10,000,028 2,296,50-l - 224,311 

CREAr.~ & CEIH:!AL P RePERA'l' IONS - 191000 __ 4~392 67,03 ... 

WOOD CIIARCOJ\L - - 2,951,790 ---
SPICES 344,600 52, 100 450 -

·rO'l'AL 2012581181 5 ,8Ql L } 7 4 15 218,uGSI G 578,381 

OUHCI:.; J\ UAL 'l'Rl\DE I EPOR'P t977 VOLUME ~I pg 324 

J\NNU L '!'HADE Rl:.POR'r 19 7 8 

ANNUAL 'l'HAD8 REPOH'P 19 80 

UNPUBL I 'IIEIJ ANNUAL 'r'RADI.!: Rl!:POl 'r 19 81. 

't.my 1 C om N 1irol • 

PCJS 268-40 

py~ 73-6::>3 

'rhrough Mr. Od~w11l> 

l9 8 - ----
~ 71r: 8l 2 - ~-- --
?,561,964 

1~675,483 

11298,52] 

11182,b23 

53 __() 1 L l 4 

U8 1 924 

]_~4 

--~500 

-

-

-
-

10 I I IS I 005 
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1{1\NKI::D ACCORDING '1'0 T!IE _ VALUE 01;> SALES L·OR 1981 

P rn NC I PAL COMMODl '1'1 bt> 1979 1980 1~81 

I:.MEN'J' 7,058,258 31,015 209 44,210,036 
C0l·'P£L - - 9,125,712 

I I::THOLEUM AND PE'l'HOLEUM PRODUC'I'S - - 2/489,600 
CERI~ALS & CbHJ.::AL PRE I t::RA'l' I ON!:i 1 l 52l - 623,345 - --
1 H.ES II F'RUI'l'S AND VEQ_J.::'rABLI::S 70 809 38 891 372,044 
l'U:.'IJ\L COf\jTAINC:HS I·OH S'IQHAGE AND 1'AANS1 Ofa' - - 325,5~9 

01 LSI!:EDS AND OLbACdNOUS FHUl'l'S 3 3 1 (J _)~ - 216,510 

0111EH COt-1MODI'l'lES ll 9 4 7 2!>14b0 )95,385 
CRUI.)b ANIMAL AND VEQWPABLE MA'I'ERIALS 5 180 7 892 95 1 7 1 
1.1~/\'l'ltlm ACGESSOR I t:s (JIA'l'S ~ m-:AD GgAR) 65,400 26 316 90 JOO 

DOML:S'l' IC U'l't~~s IT.S f-1>\0E Ulo 1\LUt-UNIUM & S'l'EI::L - 40,004 52 814 -
I'OO·r~(EAR l 8 1 y 12 bl39 23,880 - ~ 

1 U'l'TI::l (INCLUDJN ; ,II EE) 1,020,000 - -

IA l~R AND 1\Pl::R HODU TS 23 2 I ·Ill - -
VEGWI'AULI .. OILS 123,750 - -

'I'O'l'AL !j 1 6 <1 J 1 1 8 8 311163191] 57,820,377 

SOURCl•:: ANNUAL Tl{ADE Rl~POR'l' 19 0 ~ s 470-653 

UNPUBLISHED A NUAL 'l'RADE REPOR'r 1980 Through lr. Odi mbo ta is tics 0 fi r 

Keny C stoms. N- irol i. 



- 78-
MI RA'l'CS 

1981 

1981 

11 463 378 

~~~~~~=-~~--------------------------~--~~~~--------~l------------------~---3~,2~13 372 
~~~~~,~~~~~~~~~~~~~~~~--~--~~~~-----------1------~~~~--~---2~,526,092 ________ _ 

2,032 470 

2 5 163 

8,071 t 930 
224 095 724 324 

2 144 ,osa l 258 025 

1,206 47 

12 836 lo 8 064 114 

2., 

161,225 

533 435 

-------- 7~---
!2 

J 73 

r: 8..1 4 4 J 1..::..:,_2 ____ -'"--

13 5 

Ll'IP L~ ·1u::D ANN • 'l'H/\.01!: t<C:POR'l 1981. 'U .L'->1.1 h M 



.·e •. _·a • s ex;;>ort:.s o Sa't! 1 Ara a w -C hav een 

prese~ ed i. Table X reveal tnat t. ere is no single ca egor~ 

oi ex;;>or~s which has been the major component of trad . I. 

adell. tion to this there has not been any com.'lloci t.• w. ich a_ 

registered a continuous and stead~ gro Hm.·e ·er, ere 

are items like co:fee, fresh iruits and vegetables hich 

have formed a sizeable portion (80.93 per cent in 1981) 

and ha e been registering a steaa. increase since 1979. 0 ~ er 

i:i...ems w: i c .. have been cor: ~.-inuousl: e.:ported but: .arred · y 

fluctuat"ons in the value are meat and meat preparations, 

medical and ?· armaceutical product:s, pa?er prod cts, cerea 

cn:C. cereal . re~ ara-cions and cement. 

loving on to Table XI which provides informa ion on 

Ken·a's exports to Kuwait, it can be clearly seen tnat paper 

and paper proauct:s have been the major constituent of 

exports ranging :rom 24 . 73 to 59.12 per cent of the tota~ 

value of exports . Apart frort this fresh fruits & vegetables 

and brooms brushes are the only other commodities which 

have maint:ained some continuity . However, it is disappointing 

to see that none of the commodities e:>:port:e· to Kuwait have 

registered a continous growth over th years, a ~actor which 

needs to be looKed into . 

As canoe seen in Table XII which deals wi h 'enya's 

export:.s to the Sultanate of Oman that cement has been the 

major const:iLuent of expor from Ke ya and has amounted for 

7 6 t:o 9 9 per cent of the total value o: exports during t •. e 

pas- three years . It is also encouraging to see ~hat i-c 

has maintained a continous growth rate (339 . 41 per cent in 



- 8 -

198 anc 4 per cent in 1981 over ~he prev·ous years f~g res) 

:.ich oy itself is remarkable. In adcL t ·on to ce e t .._ ere 

as been footwear, leatner accessories, other commodities 

and crude vegetables sanirnal materials which have had some 

continui t:· in the past three ears ut _ne..:.r ·alue of expo~ ts 

has not · een rnuc. and leaves suf: · c1ent. space for further 

inlets . However, coffee and petroleum products have made 

an impressiv start in 1981 but i is yet to be seen whether 

they can consolidate their position. 

T ble XIII again points out that like Saudi Arabia, 

~here is no single categor~ of exports tha has een ne 

~ajor component of trade between Kenya and the Un1ted Ara 

E~irates for the past three years . This ca further be 

augmented by the fact that although there have been a number 

of items (the leading ones being coffee, cereal and cereal 

preparations, butter, fresh fruits and vegetables, cement 

etc . ) which ~a 'e been exported over the years to the 

. ~.r:. have all been marred by fluctuations i their value, 

tnus hinaering their continous growth. However, the factor 

which causes anxiet:y in his table is tne contino~s 

decline of items which till 1979 were contri uting significantly 

to exports to the U. A. E . Tnese ite s, he value of exports 

of which has fallen down considerabl
4 

during the past three 

years can also be blamed to some exten in the :all of Kenya's 

total value of exports to the U. A. E. 



The nterv1ev.s conducted Wl. th KETA o f1cia s re··ealed 

~he fo low~ng ran· ng to the co'n~ries in the Prida e Eas 

:ro ~ e poin~ O- \iew o& Fe yar Exports : 

1 ) Saud1 Arabia 

2) · ni ted Ara Er-ira~es 

3) s 1 tar a~e of Oman 

4) So,tn _emen 

5) Kuwai1:. 

T·.is information fron t e o:ficials of the prime expor ... 

bod:; o:: Yenya per:.aps i self reveals the importance of these 

markets. ~n exports to .is region. 

In response to the se~ond ques~ion the respondents fro 

KETA pointed out the following commodit1es , in order o:: importance, 

which had been exported to Kuwait, United Arab Emirates , Saudi 

Arabia and Tne Sul~anate of Oman over the years . 

1) Fruits and vesetables 

2) Fresn, .:roze:- and ti.•·mee meat 

3) Coffee 

4) Cerea! and cereal'preparations 

5) Cernen~ 

6) Livestock and poultry products 

7) Vege~a· le oils 

8) But._e.,... 

9} Paper and paper .roducts 

10) -ood~ products 

ll) Footwear 



- 2-

ne list thus gives us an iaea o! tne major commod1 ies 

exported frorr. Kenya to these rnar·ets. 

It was also felt by the respondents that all t e roducts 

t ey hac mentioned had further potential for growt .. However, t.e 

top eight products whic·. they felt had maxim 

growth are: -

1) Coffee 

2) F=ui~s and vegetables 

3} Fresh, frozen and tinned meat 

4) Livestock and poultry products 

5) Cereals and cereal preparations 

6) Vegetable oils 

7) Cement 

8) Clarified butter {ghee) 

potential :or 

These statements can further be supported b:· ex~i bela.·· ..... ~e 

total imports of these products in the respective markets a d 

specifying the Kenyan share for them. 

Coffee is one of Kenya's major exports to these marke-s 

(excluding Oman, although it also became so in 1981). Total 

imports of coffee in these markets for the year 1976 and the 

Kenyan share is shown in the following table:-



·envan Shar e Out of The Total Irn Coffee 

978 

12000 
y wa . - 73 (metric tonnes) 3 n 

On an 1900 (metric tonnes) i1 
!::".ira:':e5 3340 (metric tonnes) NOT AVAILABLE 

SO"'RCE : 

o-u :£ 

Year book of International Trade Statistics _979 

ogs 683 1 752, 953, 1095 

-~n al .rade Repor t 1978 pgs 303-304 

~s can be seen :rom the table above the share 

o= Kenya was 7 oercen and 3 percent for Saudi Arabia and 

K 'Wait respectively . Statistics ror exports from Kenya to u . A . E . 

were not available for 1978, however, coffee was exported 

to the U. A. E . and Ken_-a figures amongst one of the leading 

suppliers o: co:fee beans to t e market . Coffee was 

e~7orted to Oman for the first time in 1981 . Exports to 

~ne co ntry that year were wor h Kshs . 9 , 125 , 712 . 

The results of the interview with two of the coffee 

ex-porters to these markets revealed tuat Ethiopia , Somalia, 

Ye:nen, India, icarag a, Brazil and other So ~h American 

coun ries were the main competitors. The_· also felt that 

despite the varia~ions in the exports o: co:fee to these 

co tries, the po ential for expor s is favourable . 

Fr•its and Vege .. ables 

h breakdown of the i por s of fruits and vegetables 

in these marJ~ets along vli th the Kenyan share is given 

~n tne fo:lowing tables . 
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TABLE >..'\ 

S~are of enya Out of The Total !moor 

Count • Total Imoorts (1978) 

Saudi Arabia 3,78 ,655,950( Shs) 1,767,377 (1978) 

Kuwai .... 1 , 0 9 4 , 70 4 , 8 4 0 " 364,.;27 { 978) 

0 an 305,475,800 .. 70,809 (1979) 

_,554,492,155 " 1,689,779 (1979) 

Source: International Trade Sta is tics 1979 Ve-l 

0ni "ted auons. Ne" .. Yor .. pgs 683, 752, 953 a'1c 1095 . 

.z..:rual ?race Re t 1978 !'1.inistry of FinanCE pgs 294 - 300 

Aruual T=ade Re:;>art. 1980 f.tinistry of FinanCE pgs 483 - 494 

TABLE XVI 

Comoosition of Frult.S and Vegetctble Expor.s F=om Kenya 

Sau:li Arabia Ku ... ;ait DriEr • .A.E. 
197 1978 1979 1979 

(Kshs) (Kshs) (Ks. s) (Kshs) 

Conrrodi ty Exported 

ll Tanatoes, <:nions & Potat:OeS 2,074 60,025 461,119 

2) Peas , Bea1 ~Le.'1ti ls and 

Otheu: Ve~tables 198,938 359,843 4,032 273,908 

3) Frozen, preserved & prepared 

Vegetables 529,006 87,5(X) 

4) Cassava ib:>~ 308 2~ ... .j ... 1,250 8, 332 

5 Bananas 216 DO 

6, Citrus Frui. t / 41,150 684 

7) 
J 

Cashew Kernels 572,888 

8 Pineapple J 277,984 5,502 160,386 

9} Ma.l1goeS 1 144,735 41134 1691570 

10) Apples 56 

11} Other ?r...ri ts 294 5281094 

'futal 1,767,377 3641427 70, 8:>9 1, 6891779 

es 

Share 

. 47 

. 033 

.023 
.109 

I 

SOU'K:E: Al.l'lua.l Trade Ieport 1978 1 • :iJ: isi:Ty o: Fi.I ance, airobi pgs 29-:-300 

A-"1nual T:ra~ Feport 1980 
I llnist:..r;.• o: Finance, ·airo~i p;:JS 433-494 



Tomatoes, o. ions ana po .... atoes are the rr.ajor i. oo_ t 

~n :.he vegetables category for Saudi 1-.rabia, Kuwai a c 

. A. E . wh ile in the case of Oman due to high le ·els of ocal 

:.. reduction high quali t_· products s ch as carrots are irn?orted. 

'!'ho gh pota oes, Or:iatoes and onions ave been exoor ed ... o 

Saud· Ar abia and · . A. E. _heir value is very small and a 

ot more ground can be gained on this . However, :or Kuwait 

and Oman, tomatoes, onions, potatoes and carrots which 

constitute their major irn?Orts in this category had not een 
55 

exported in 1978 and 1979 respectively . Althouqh some head-

v.-ay nas been made in tnis direction to Kuwai v.·here pota oes 

worth approximately Kshs. 350,000 were exported in 1979 and 

56 
1980, these markets have yet to be fully tap_ed . 

In the case of fruits, mangoes and ineap_ les are the 

major imports by Saudi Arabia for which the Kenyan share was 
57 

a mere 1 .4 6 percent in 1978 . Citrus fruits 

and cashew kernels form the other components of the fruits 

exported to Saudi Arabia . 

Kuwait on the otner hand imports mainly fruits sucn 

as lemons , oranges , grapes, bananas, apples and melons of 

which only bananas worth a mere Kshs. 216 were supplie by 
Kenya . sa 

For Oman the major import in this category has been 

apples which have not been supolied by Kenya. 

55 D:pari:nl:nt. of D.lstans and Excise , Annual trace IEport, 1978 I·:i.niSLr.f 
of Finanre, Nairobi .P9'S 294- 300 

56 Ibid 1979 pgs 483-494 

57 !bid 1978 pgs 294-300 

56 !bid 1976 pgs 294-300 



I. ::.!1e case o! · . 'Jl • • E. oranges, ba an as, gra~ es 

an a _es !:orr.; t bulk of the fruit imports. J.. no 

bananas and apples have been sup. lied fro en_·a bu ..... ere 

value has remained very small over the years . 

Tne in~ormation o.:::>-ained by ~nte'!"viewing two e>: orte!:"s 

of fruits and vegetables to these markets revealed tha~ 

Cyprus, Lebanon, Jordan and Turkey were the maJor corn~e _ ors 

in the vegetables category "'Thile India, Pa~ista. ,Philli.L"'les , 

Ecuador, Morocco, France , U . K. and U. S . A . were comoeting in 

the case of fruits 

Fresh Frozen 

A rough idea of the total de,and for imoorts o= meat 

and meat preparations along r,..;i th the exports from Ke ya to 

L~ese markets can be had from the follo ing table. 

Table XVII 

Share of Kenya out of the 'lbtal Va ue of Irroorts of ! at: 

and ~at Preparations 

'lbtal Imports (Kshs) 

1978 

Inports from Ke.'1ya (Kshs) 

Sau:ii Arabia 

Kuwait 

2,355,239,250 

1 t 860 I (lX) ,CXX) 

192 1 500 ,CXX) 

1,245,680,CXX) 

2,564,870 (1978) 

'IL (1978) 

Qnan 

U.A.E . 

SCUR:E: 

1,947 (1979) 

2,110,751 (1979) 

Year book of International Trade Statisi tics 

Volurre 1 1979 United ations, New York p;Js 6e3 , 752, 953, 1095 

Annual Trade RefX)rt 1978 fulistry of Finance pgs 294-295 

Annual Trade Report 1980 ti.nistr:· of Finanre pgs 483-4£:> 

The above table reveals that Saudi Arabia , Kuwait and ~he 

O. A.E. are the major markets for this product categor· i 

the region. Inspite of their large imports the Ken_·an share 

nas only been . 109 , 0 and . 169 per cent respectively. 



. e>:p r s o a .... 1 Ar 1a and _ e . A. E . did no· s. Oi • a y 

s- .so~ ·mproreme t, i is encourag_ng ~o see~ a c rea·-

~ ro has bee. ac ieved in the Fuwa't rnar;e in 19£1. 

Results of the in~erviews w· th two of the o expor ers 
of meat and meat preparations revealed that Australia, 

hrgentina and Denmark were the major competitors in these 
,a_kets ~cr chilled and ~rozen beef. In the case o: chilled 

a.:1c frozen mutton, India, Aus ralia and Ru, an· a were ::he 
do:-. ..Lna;.t count:ries while for bacon,ham and po:::k produc_s the 
U . K. Denma_k and Netherlands were th principal sup. liers . 
B~~ ins?it:e of this it can be seen that there exists a laroe 
po _entia :or a :urther inroad into these markets. 

~ivestock and Poultry Products 

The demand for livestQC.f. (sheep , lamps, goat:S artd ca\.-cle) and poultry 

pr<:xluct:S is st::rcng in nost of these markets as depicted by the fo lo.rving ta':>le. 

Table XVIII 

Irnoor~s of Livestock 

Countrv 

Sauci Arabia 
Kuwait 

Oman 
t:.A.E. 

I oort:s (.OS) 

4,000,000 

764,000 

45,000 

170,000 

As can be seen from the above ta le Saudi Arabia is 
-che largest importer o: livestock followed by Ku~ait, U.A.E. 

and Oman respecti ··el •. The reason for t:.~e high impor-:s by 
saud~ hr ia is that mos of it are sacr~ficed during the 
Haj per1od. :ae:ore 1976lives-cock was no exoorted fro:n Ken_ a, 



noweve ~ a ste was ~a en i _his di~ect 'on in 980 w.e 

· estock was expo:- ted to Saudi Arabl.. a . t:>.-- f 1i ·A E """-±JI-IrtS o ves to<.:Y. to . . . 

...er started 1n 1981. However, ru ... ait and are the markets · · ch su_l 

elude the Ken ·an exporte~s . 

s as follows :-

Table XIX 

Imoo!' of Eocs (Units) 

Sa·di hrabia 18 million 
Kuwait 246 million 

. A. E . 150 illio. 
Oman Sel~ su:::.:.cicn ... 

Source : Year ook Int:erna ... ional T::-ade Stati~r.ics Voltune 1, 1979 , 

Unit:ed 'ations , ew York pgs 68',) , 752, 953 , 1095. 

~·x.!. or<. c:: ~ggs f::-orn Ken_·a t:o ....hese rr,arkP.ts has only been 

t:o Sa di Arabia wit:h 26~60 Q~its (wor-~ ~shs 15738) being 
59 

exported in 1979 and 4508 units(~shs 2254) in 1980 

"The~ terv~ews with th~ official: of L~e Kenya MP.at 

Cornrission and the e :porter of eggs revealed tnat Somalia, 

I:1dia , Pakisr.an, · . K . and Australia were the major SU?Pliers 

of cattle while Romania, U. K. and Holland were the ajor 

exporters of eggs to these ~arkets . 

Cereals and Cereal ~reparations 

Cereals and Cerea Preparations are one of the import:ant 

constituents of foodstu&~ imports in _hese countries. The 

import:s for t:he year 1978 were as follows :-

59 Republic of Kenya, Ann al Trade Report: 196~ . 
Depart:rre."'lt of Custans and Excise , P.inist.ry of Finance , l airooi pg 478 



TABLE XX 

I moor ts o& Ce r eals and Ce r ea Preoeratior 

Saud· Arabia , 317 , 225,000 (S . Rials)A_prox Kshs . 4 , 149 , 256,750 

Kuw ... it 23, 54,000 (K . Dinars)A_prox " 9_ .. ,33 .. ,936 

Oman 10 , 15-,000 (O.Rials)Approx " :; 4 1 6 3 1880 

. . A. E . NOT A AILP.BLE 

SOCRCE : Year book o: .ternational Trade Statis ics Volu:--e 11979 

United ation.s , ,f:N York pgs 683, 752, 953, 1095 

The share o: Kenya ·. respect o: t~is particular 

category of imports has been very insiqinificant in these 

warke~s anc is ap:;no>:ima el·· . 004 percent for Sauci .7\rabia, 
. 002 per cent for Kuwait, . 003 • er cent for Oman and . 180 

per cent for The Unitea Ara Ernirates . 60 

Al ::hough e>-.-por-:.s 1:0 Saudi Arabia have remained steady 

in tnis ca't.egory , ' it is encoura~ing to see that for the U . A . ~ . 

tne: have risen forr., J!s.s . 679,146 in 1979 to Kshs. 2,52',092 

in 9_81. 61 The e>..-ports to Oman and YuwaL. are marred b_ 

:luctuations and are done primarily on an ad hoc ' basis. 

T!le main i terns exoortec under tn · s ca ... egory fro. Kenya are 

wheat, barle_, maize, grru. flour, len-tils, prepared foods, 

biscuits and other breakfast foods . 

Two ex-porters were a_so in erviewed under tnis 

ca1:egory and it was learnt ... hat tr.e~· were competing with 

Pakistan, Australia, I~dia, Sin9apore, . K. Greece, U. S . A. 

and Burma in ~h~e~s~e:.._:m~a..::.r~.·~e::...!:.:S..:.·-------------------
60 oO cit (59) • gs 48C.-483, 1978 pgs . 383-387 
61 lbid gs . ~s::- .. &3 
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Veceta le OIls 

Cotton seec oi_, sesam oil and ~he ca_eqo_' of 

othe r fixec vege-:able o 'ls ha e een expor ec fro ·en~ a 

t.o the M.idcle East. '•Jv:a.:- is the o. 1_· arke• amongst t: ose 

ere egetable oils r.a ·e no 

not been exportec. E ·en ~ouqh exports ha e bee. made ~c 

Saudi Arabia , Oman anc the U. A.E . they are srna_l in va_ue 

and lack continui t_ . 

In 1978 he category of other fixed vegetable oils 

•..-orth 95 , 000 Kshs. was expor ed from Ken:.· a to Saudi Arabia. 2 

In 19 7 9 cotton seed oil worth Kshs . 123,760 was exported to Oma. , 

.,.,.hile Sesa.; urr. oil & o::.her fixed vegetable oi:s worth Ks'!1 . 8 ,CXXl 
63 

andKsh.s . 43,000 were exported to the U. A. E. Tne pot.ential 

of these markets however can be q·agec on the basis of their 

irrroor s of vegetable oils made in 1978 which are as follows :-

s. Arabia 

K'llwAi 

U.A.E . 

Imports of Vegetable Oils 

173. 5 nul lion S. Rials 

1. 98 rnillioo 

(A;>prax. Kshs . 560 million) 

{.l>.f9ro>:. Kst.s . 76 million) 

31.28 rnillirn U.A.E. Dirhams (Apprax . KShs . 91 mi.lli:::n) 

3. 00 !-1illioo 0 . Rials (Apprm: . Kshs . 93 million) 

'll'le i"'ilJOr s _ liers of vegetable oils in these markets 

are U.S. A., Singapore, Japan, Hongkong and Netherlands . 

Ce;ne. 

Cemen has been a major component of exports from 

Kenya to ~he ' ia··e East particularly so in the case of Oman 

anc. the · . A. E. In fact the decline of Kenya'a ex-ports to 

62 Q? Ci-t (35) pgs 320- 321 
63 0p ci._ (59) pgs 5t;7- 548 



t e U .1-•• E. can be attribut.ee to ce en• ...,·he !ro aporox . ate 

.'shs. 56 . 7 ll1io. in 1978 i came down to 1-'s:.s. 1
1

7 3,8'1 

in 1981 I 64 this is due to the reason that · .... E. is graduall~' 

becoming self su ficient in cemen . 

I. the case o£ 0. an ~~e rise in cement exports from 

enya has been a~ a very high rate with exports rising !rom 

Kshs. 7 :-..:.1liG'"'l in l::-:-3 to .·shs . .lli . 98 65 
m1 et1 m 1 l. 'Itle 

paten ial see.tS to be good _or a few more years as a ce en 

!ac't.ory is already in the making. 

Saudi Ara~ia inspite of ha ~ing ~~ree fac~ories in 

operation imports about 68 illion tonnes annually. Cement 

exports from Ken_ a to Saudi Arabia have gone down from 

Kshs . 7 ,76.:.,877 in 1975 to an all time low o! Kshs. 39,600 in 

1981. 66 However, the exports of cemen to Saudi Arabia has 

pot.em:ial for another co ple of years when the other plants 

which are under cons ruction are expec ed to be in operation . 

!<u-vJait in fact offers the best potential for exports 

o! cement from Kenya . The domestic demand 1s 1.9 million 

tonnes annually of which about 1. 6 million are impor ed . 67 

Kenya , was not exporting cement toKuwait until 1980, however, 

a breakthrough has been achieved in 1981, with exports worth 

Y.shs . 2, 7 35,892 and it is hoped that the loss o: U .A .. E . may 

' recovered in this arket . 

The ajor competitors in these markets are Japan, 

Ro a~ia, Greece, East and Wes~ Germany. 

6... lB1p lished D:n:.a , 19 8::.. Annual 'Trade Fe-oort th.rou¢l !J'.r. Odia:n!:>o 
Statistics Officer Kenya CUstoms 21st June , 1982 . 

65 Ibid 
'6 Ibid 
'7 cen-=.:.."C. Bank of Ktma.it: '.Ihe Kuwai... Econo~· in 'len years :Eccnomi.c Repor:. 

l96S ·73. June 1980 og 27 



Ghee 

Kenya has bee• ex?orting g. ee -O p:-ir.'!a=~ y a 

t ese markets exce ~ Kuwa:~, the larges expor s eing to 

t e .A.E. The demana for imports o~ ghee in Saud: 

;u-c:bia , ~,;·\·-- t I or, 3:1 and Th\.! u. i ec r- Emi'!:'ate, .as 

2,40j , 693 , 800 a.d 1 ,3 00 .e-ric to~nes 1978. 

fro Ken_a to these cou. ries i 1979 were 42.34, 54.4 and 

108.8 rne~ric tonnes for Saudi Arabia, Oman and U.A.E. 

respectively. 6 8 It has been observed that there were no 

sales to Oman in 1980 and 1981, while the sales to Sa di 

Arabia have gone down. Apan: :rom tne steps taken to rectify 

this fal_,ste?s sho la also be taken to ta the vastpotend.al 

in the Kuwai market. The major ccrrpetitors however in these 

countries are Australia, Holland, Ind~a, Malay ia and Singapore. 

The reasons that were advanced by the officials 

of KETA to suppor the further potential of we prod cts 

mentioned earlier are as follows 

~ N1.li1i.:ler of Tirres 
EI1tioned 

TranspOrt bottleneck is irtproving steadily 8 

Kenyan products are of international standards 7 

Bet:ter pronotional effo::-t:S by KE"'1,. in oon jucticn w'i. th 7 
bussinessrren 

Increase in pc>pi.llation would r.ean an increase in consmpt.ion 4 

A·.,areness regarding these maJ:keG is increasing 3 

Gcx:xi perfonrance of Renyan products 1 

Restricticns regarding t:race with neighbourinq oountries has 

forced bussiness;;en into t"lese narkets a>d consequentl_ 

exports of these cormodi::.i.es ...-ill mcrease. 

'Ibtal ·c. o- o.::::icials Im:ervie-wed . 

1 

8 

Unit:.ed ~ations : Year l::xxl: of Internatia1al Trade S-:.atistics 1979 \t>l l 
.!:l=pt. of L'lternaticnal Econani.c and Socia hffairs Nev. Yor · 1979 pgs 683, 
752,953 and 1095 



.:.is o. -irr.is. o:: the o= ·ic.:.als was a so s area 

~e expor ers interviewed, who expected the:r ex~orts to 

the~e count r ies to increase . Table XXll depicts the ex·ected 

• ercenta ge increase in the export sales of the resoonde r.s 

o these markets . 

Corrm:::C.i tv 

Table XXll 

Range of Expected Percentage Increase in 
Individual Exoorts For Tne Years 1982- 84 

Saudi Arabia Oma."'l Kuwait u. --
Frui t:s & Vegetables 33- 47 ~75% 10. 60% 5-50% 

1- 6% 2-7 . 5% 2- 10% 5-10~ 

Ce:::-eals and Cereals 

Preparations 2 . 5-10~ 7. 5-50% 7.5-10 15-30% 

Rml try Products 1-1.5% 5- 10 

Paper 1. 5-5% 1-7 . 5% 

Since the above sample includes some o:: tne 

ma)or exporters to these markets it gives an idea that the 
. 

traditional exports are expected to show an upward trend-

The above respondents were also asked whether 

their companies were operating at full capacity . Two 

respondents reported that their companies were operating 

at full capacity . A third respondent from a meat & eat 

preparations company reported that his firm had 30 percent 

idle capacity and if that could be utilised exports r.o 

s. Arabia , U. A. E. 3nd Kuwait could increase by another 5 , 2,1 , 

percent respectively over the next five years . 

Apart from the products wnich have been tradition -

a_ly exported f r om Kenya to these markets , it was felt by the 

respondents (both exporte r s and officials from KETA) 
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. . that there were a nu."T'ber of otner proc cts ·n~c ... ac 

?O"Cen "al for..-exports fron; Kenya. The ?roduc~s are en-ionec 

hereunder : 

Product 

air- Products 

Cotten Te>.tiles 

Footwear 

Ki tdlenware 

Ti.rri::er and \~ .Manufactures 

Plastic Articles 

Handicrafts 

Fish and Fish Produc3 

Soups & Saoces 

Footballs & otner sports equiprrent 

No. of :Respondents 

'umber 

10 

9 

8 

5 

" ~ 

2 

2 

1 

12 

( 0: ~n'-= ;>reduct ca1:.egortes rnent~ oned above f •v-

? -::e d:!.sc •ssed i::- !:::r" ef b e lovl so as to - iv <.:1 ioea o: mar :e:: 

size foy ~xpor~s. 

Dairy Prod c -5 

There is a tremendous po1:.ential for the exports 

of dairy products to these ~arkets fro ·enya . A thouqh Kenya 

has exported clarified but~er/ghee 1:.0 all these markets 

except Kuwait, other products like cneese and milk have not 

been exported . 

Tne imporcs of milk and cheese i these marke ... s 

were estimated at 

Table XXlll 

Imports of Dain· Products 

Saudi Arabia 

K wai_ 

0 an 
·-.A . E. 

18,500 metric tonnes 

8,075 .7 metric tonnes 

6500 rne~ric tonnes 

7800 metric tonnes . 7 ~ 

70 ~Cit (18) pg 27, 34, 52, 79 



.. s of :.ne r.,i~k irnpor .s in <c .es roar ·e-:.s are 

-rom e .erlands, W. Germany and U. K. wh le cheese ~s main 

~mported from Aus<cral~a, Czechoslo·akia, Cyprus, W. Gernan 

and -taly . 

Cott:on 'Ie>:t.iles 

The demand for imoorts of cotton textiles was 

valued as follows in 1978. 71 

Saudi Arabia 

·uwai ... 

Orr.an 

T· .A.E. 

Table XXI 7 

Irnoorts o= Cotton Textiles 

82 0 million S.Rials(Approx.Kshs . 2,583 million 

3 . 15 million K. Dinars (Approx . Ks .. 122 . 9rrillicn 

7 million o . Rials(Approx . shs . 216.36 million 

80 rrillion U.A .E. DirhaT!S (.A;:J?ro.·: . 27... · Eion Kshs . ) 

The demand for imports in Saudi Arabia is high because 

a lot of cotton textiles are reexported bought b_· the Hajis as 

gift:s during the pilgrimage season . The prices of most of the 

cotton textiles is very cheap as they come from Pakistan, India 

and othe Far Eas Countries, thus only chea_ Kenyan materia 

n ave a chance to make a rea~ - througn in these markets with 

-remendous potential . 

73 

Footwear 239 

Although Footwear was placed by 65 percent of the 

respondents in the category of products c~rrently not 

e xported to L~ese rnarke~s , some expor~s have been made in the 

. as~, v.:~th exports worth -~shs . l09 , 105,Kshs . 52 , 931 and Kshs . l8 , 510 . 

?l Oo Cit (18) pgs 25 , 31 , 49 , 76 . 



ng maae 
72 

ears. It can be seen :rom the above ~ig re a ese 

exports are very small in value ana ther exists a re 

potential in these marke~s, which can _e estima ed .ro~ 

import :igures o: these countries fer 1978. 

Table XXV 

Imoorts of Foo~wear 

Saudi Arabia 171 millicn s. (b..::x>rox .539 rn.:..1lia: Ksns) 

10.5 rnillioo K. 0_.-lar (Approx 409.8 mil ion Ks..i-ts) 

e 

l. 38 million 0. Pials (. ro>: 42.79 millicn Kshs) 73 

U.A.E. 89 million ·.A. E. D::.rhams (}).ppro:: .. 235 .. 0 million Kshs.) 

Low qua· i y imports int:.o these countries were made fro China, 

Hongkong, Singapore, India and Pakistan while hiah qua i 

roducts were imported :rom ·;.K., U.S.A. ,Ital_· and other 

Western European countries. 

Kitchenware 

Kitchenware which includes domestic untensi1s of 

aluminium and stainless steel was also felt by the respondents 

~o be a group ~hich was not being exported currently fro 

Fenya to these markets. This can perhaps be a tributed ... o 

tne small value o: exports being made. However, the exports 

in this catego~ to these countries for the part fou:r years 

ave bee wort~ Kshs. 2,685,111, Kshs. 213,6 , Kshs. 4C ,v04 and K.sns. 32,239 

respectively for Saudi Arabia, U.A.E, Oman and Kuwait. ,.., 

Although :igures for D.A .E were not available, .e 

.import req~irernents o: ~he othe countries were as follows 

in 

72 

73 
7<: 

19 78. 

0p Cit (59 1, pgs 634 1 635 

0p Cit f)~ oas 753,954,1095 

Op cit( 59 ) pg 597-599 



Saudi Arab "a 

Ku.va.i. 

48 millioo S. Rials (.n.pprox. lSl . 2 millioo Kshs ) 

Qran 

4. 6 milliro K.- ina:-s ~ . . rex. 184 . 23 'llioo .'5$) 

1 Irillicn 0. Rials (.l..?Pro>:. 30.98 rru.ll~cn Kshs) 

The major sup liers of these roducts o the rnar·ets 

were Japan , W. Germany, U. K. China, Hong·ong and 1 cia. I 

also came ou from the interviews wit . e responde. _s -· ·- t 

lov: cos i terns such as cut:tlezy, saucepans and ::ryinQ pans 

have a good poten ial from Ken_a . 

Timber and Wood Manufact:ures 

The otal imports of timber and wooden man fact res 

in these warkets for the year 1978 were as follo~s. 7· 

TABLE XX ·Tr 

IJ:p:?rts of Ti.ni::>er and Wocden .Bnufacture 

Saudi Arabia 2CX::O million S. R:i.als (A;>orox . 630C mi.llicn Kshs) 

Ku..;ai 14 . 7 million K. 'Dinars (.Z\flprox. 575 millia Kshs) 

Orten 7 . 45 million O.Rials (Approx 230 million Kshs) 

.A.E. 343 million U.A.E . DirhaiTS (A;prox 920 million Ks!'ls ) 

The bulk of the timber is impor · ed from Russia and 

Rumania while oG;er wooden manufac ures are import:ed mainly 

fro U. S . A. , European Economic Com:.unit · countries, - a_ a:J, 

Sout Korea and ~alaysia . 

The reasons stated by the responden s in su_por~ for 

tne po · ential of these produc~s are as fo lows : 

75 0p Cit {18) pg z6, 31, SO, 77 
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_) e e>epJrters/manufacturers o: the al:x:>ve productS 

have no ... been aggressive e."'ll~ on sales orarotion 

i= t:hey do so they can penecrate the narlr.ets 7 

2) 'Ihe nearness to the rrar ets as catpared to t,e 

presem:. SU??liers . 5 

3) Poor quali~· prod c--...s are being inp::>r-...ed frcm Europe. 4 

4) Enquiries rereived about these prcxiucts from these warkets 4 

5) Qual.t~· of Kenyan produces is high . 4 

6 ..... ,creased ;:rwareness about t.l-)ese n:arKets will ensure 

greater in-:erest and thereby exports 

No. of resfOldents 
I 

1 

8 

In essence it:-can concl dec=rom the reasons s~a ed 

by ~he respondents that ~ith adequate sales remotion, and 

due to the close proxirni t to the mar ets, which wa~ld resul-.: 

in lower ~ransportation cos~s and faste~ delivery these 

produc~s can succeed in penetrating the markets . 

The ajori~~ of the respondents also felt tha the v' 
Kenyan eA~orters should lay emphasis on price, promotion and 

quality . 

As resards the prices o~ Kenyan products in comparison 

-...ith tne conpe ... ing countries ou of the 20 respondents inter-

viewed 90 percent laced he igh while 10 percent placed 

them very high. This thus gives an idea that the prices of 

Kenyan produc ... s are high . 

As far as the qualit_ of Kenyan products was concerned 

in comparison with the competing co ntries, the res lts of 

~e finding were as foll0 1 S: 



Op n~on of Responden~s ' onec 

ery Superior 2 

S ·perior 9 

either Inferior Nor S perior 9 

Inferior 

ery Inferior 

Total No. of Respondents 20 

The findings mentioned in he abo· e ta le hus reveal 

that maJority of the respondents felt that ~e quality of 

Ke:1yan goods was superior in co .• pariso wi ~ .. hose of the 

competing cou.tries, however, 45 percent of tne respondents 

felt Lna~ the qualit:· was as good as tnat: of i~s competi~ors, 

which thus points out that stress should no~ be laid o~other 

factors like price and promotion. j 
h f 1 . ' . . 1 Al: t e of icials from KETA re~ ~ea pos1t~ve y 

in res~onse to whether there were any special considerations 

regarding packaging which exporters to these countries sho ld 

bear in mind . The considerations are as follows: 

Considerations o. of T..:.rnes Mentioned 

1 ) Labelling should be done in Arabic and 

En9lish. 6 

2 ) The reduction and exp ry da es should be 

be show:1 . 5 

3 , Anything associated with wo .en or romance 

should be avoided a~ all cosLs. 1 

4 Co ntry of oriqin and Lhat ~he expor~er 

has no tradin9 links with Israe' rnus_ be stated 1 

~o. o: Respondents 6 

I is therefore ver· clear - ar. a ... l the officials f::-orr 

• 



"ET~ fe t t.at tle expor ers s.o ld label ot 

and Arab~c, 'hi le a maJority also fe t a th a e o 

reduction and e>:piry should also be men io. ed . 

.. part. from t. e informatio pro 'ided ear lie!", one of 

~e objectives of this stuay was to find ou t. e pro~ errs 

faci ng t he Kenyan exporter to these markets . This was 

achieved by asking the officals from KETA as well as he 

exporters to these countries to enumerate some of these 

ro lems . A summary of the findings is given below in th 

following tables:-

TABLE X.:VIII 

Proolerns Facing '!lie Kenyan E>:porrers to the :iddle Eas {Frar 
the VHM Point a= KE.'TA o=:'icials) 

Problems 

i) Lack of regular and reliable shipping 
service between Kenya and Gulf Areas, 

ii) Uncanpeti ti ve (higli prices by Kenyan 
Exporters , 

iii) Poor Packaging 1 

i H) LaC! of follo.-1 up and consequent laa: of 
knON- edge regardin9 mar et t:.rends and 
c::cnpeti ti ve posi tio.l1 of t.l)e market, 

v) ·egati ve image of Kenya Exp:>rters due to 
their 'ad hoc' export sales to the regirn 1 

vi) Conpeti ticn fran other such co'Lmtries which 
a_re able to nount cx::»1tinued marketing and 
pranoticnal activities, 

vii) Arabs have negative precrocei ved ideas about 
Kenyan products , 

viti) Difficulty in making persooal '-iists as ·isas 
are diffl.cul t to obtain, 

iY.) Lack of personal CO"ltacrs 1 

x) La& of participation in trade fairs . 

uonec 

8 
JV' 

e. J'~ 
6 
v ~ 
jT> 

5 

3 
-t:{ 

2 ~ 

1 

1 

1 

1 



Pro 

(x_) Potential bcye r s are unable to cx::mm.micate 
• le~ters rn1<j1 leva_ 0& :.llirera -). 

.o. 

'Ib""...al · . of l€5!Xr\de."1ts 8 

TABLE XX: . : 

Proble..i'S FacL""lg 'Ihe Kenva:1 E.>g:>or-...ers ::o tne rt..iddle .t:;asL. - (?ra"r. 
the View Feint of Expon:ers to these ~Kets) 

Prcb le..-rs o. o.: '"ir.'es 
.~nt.icned 

( ·) Lack of Adequate Shipping l:in.l<.s with "tii=se 

manreL.S , resUlting in poor availabilit2_• of 

s.rupping space 

(ii) 

(i.ii) 

F::eign ... rates are hign on these ro res 

Poor ?a }r.est:.ers 

.:..v) Dela_ri.r:: securing of expo~ c:x:pensauoo 

(\'1 Eve..'1 wi-u so much corrpetibrn in these narkets , 

the goverrurent is not givmg eno gn relie-F for tl e 

e>;pe>r--....ers to rorrpete ef::ec-w.vel_ . 

(vi) 

(vii) 

D::x~-urrem:adoo and legalisation to these m=u:Kets 

is very corrp_icated 

Lack of prefer air linJr..s wit~ Orren anc Yu.vai..., ana 
poor frequ:mc:. of flights tD Satrii Arabia and .... . J. . • E . 

causing h.inderance in the expor--~ of 

cormodi ties (fruits anc vegetables) 

rishable 

(v~) l.a'lg p:rooe&..rre for the ex;x:>rt of foodstuf .... s which 

(i.x) 

(x} 

cause de_ay in eXfX)rt:S anc thus crea_e a negad·- .:..rrage . 

/l.rabs are slCM .in rommmicaw..•g 

Prefere..'"lre given to g::x:xis :::::-ern Islamic ooun-cries 

'Itn:a o . of Respcndents 

Tables xx·_rr and XXIX revea_ that apa=~ :ro t e 

12 

12 

9 

6 

1 

1 

12 

roblem of transporta ion on L,ese routes ana ~'1e high prices 

o: Kenya. _ =od·c~s , ere was no-: much una. ir::i t: :.n the 

~~o le.~ as see. b the ~wo gro~ps of res9o~deL~S . 

ec 
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-n order to improve the e>:por pe rfo!:'li\ance _c tnes 

~~rke~s recommendations we=e de by -=.ne res::>onaen ~s !=orn 

KE~~ ~hich have been surr~ec as follows: -

TABLE XXX 

ecomrnendations To Imorove Exoor 

Feccmrendations of Tirres 
M=ndcned 

(i ) 

(L.) 

'!he transpor...ation prcblerr, should be looked into 

In .... reased par-..J.cipaticrJ b trade fairs, and 

increaswg the mrrber of trade missions t:O 

markets 

se 

(iii ) The establisnrrent of an Export Credit G.larantee and 

:D:.sura11ce Sa e.rre 01 ::'air -cerms whic'l would enable 

7 

5 

e>:p::>rters to corcpete effectively in tnese mar~ecs . 4 

(iv) 

·:,;) 

(vi) 

Export subsidy should be given to e>qX>r-._ers 

Packaging s.":toulc can ~o!:'a nar. ·et requirerrents 

Increased Personal visits by the e><perters 

(v±i) The naticnal carrier Kenya Airways snould oorre out. 

to help in easing the transportation prc:blem especially 

for peris.l1aoles 

(viii) 9rganisatirn of exporters arra1g t:hemselves 

initiate tetter transpon:at.ioo of their tnerC:.andise 

1 

( J.X} 

( x ) 

for exam:>le b" • cha....'""terinc vessels . . ~ . 
L,creased cx:ns~r resea_..-c.. 

lncreased use of agenciec: for raroti.,g e>.'?JrtS 

4 

3 

2 

1 

1 

1 

and other infonnat:.ion p\.l.!}X)ses . 1 

Total No. of Respo:lde.nts 8 

Another encouraging aspect wnic. came ou~ from t.he 

interviews was that , most of the res?onden s fel tha 

exports to these countries would go up considerably in the 

next five years. 0 .. the basis of their pred.:..ctions, an 

a verage rate of expected increase as a percen age of ~otal 

v a : ue of export:.s was cornpu ec . This revealed that:. ~ne~· 

e xpec ed exports to 't.hese countries t o grow as follo~,·s:-



y - ..... 

19 2 

9 3 

19c5 

1986 

-1 3-

r ,.;a.l_, Sa~ J....rab a, 

ExpectPd Value 

1.5 

1.6 

l. 75 

1. 85 

2.00 

These figures g·ven abo e will be used to co.pare the 

res 1 t:s as shoK b_ the trend 1 ine and past: grov.1th rate of 

e xport:s to tnese countrles . 

The reasons pu· forwarc by the respondents to support 

i s increase i~ exports are as follows : 

Table XXXI 

Reasons For Ex;;ected Increase in Exp:::rr--...s to t.l-te Middle-East for 
the ne>,.'t fi va years . 

Reas~s No. of Ti..,-es .M:nti cnec 

{i} Irrpro :ed Transp:>rtation leading ro reaular 

and increased shiprrents 18 

( · i) Greater and bett:.er e>q:Ort ince.."1tives by the 

cpvernrrent. 17 

(iii ) Inport substi\..ution in the C'...lrre.Tlt Ii\i3.Ikets . d.ght 

force us to be rrore aggressive in t.'i)e export 

prarotioo carrpaigns in t'i-)ese r:ar.Kets. 7 

(i· ·} Fealisatirn by the govern,;en\.. t:.e t - .. :hese markets 5 

( } Increased c?wareness of the narkets by the exporters, 

with the resuL. they \d_l be able w }:eep their 

?Q7..ience with .. J1e Arab' s sla .. ;ness 

( _) Price and Qua · t:· adjus-::rrerlt:S will be !iade b .. • 

t:lie Ker1yan expor-....ers with tiJ:e 

(· d.:..) Be ter rep ta · on of Ke..""l_ a...1 producrs . 

'Iotal No. o= Respcndel ts. 

l 

1 

l 

18 



The above able t gives l1l 

respondents feel will be the reasons or e gro of en an 

exports to these markets. 

After having gained all the inforrna ion 1 is n 

~mperat1ve to see what value the exports g assume o 

these countries for the next five years. For s f rst of 

all a secular trend line was drawn (Apoend x 7,8,9 and 10) 

The trend lines were o ta nee b_ using the da a as shown 

in Table IX and calcula~ing it b.: the method o~ least squares. 

The resulting equations were:-

Saud· Arabia 

Kuwait 

Omar: 

:.: .A.E. 

Yt = 1 .865 ~ 3.925 X 

Yt = 10.973 + .0048 X 

Y = 25.45 + 3.54 X 

Yt = 54 4i + 0.06 X 

'The working of these has been shown in Appendix 3,4,5 and 6). 

The values obtained from these eguat1ons for the nex 

::i ve _
4 
ears are as follONS: 

TABLE XXXII Predictions on the Basis of Trend Equation 

:ears Saudi Arabia Kuwait (M U.A. E. 

1982 41. 415millicn Kshs ll.002rnillion Kshs 46. 49millial Ksh 55.07mlllia1Ksb: 

_983 45.340 " " 11.007 " " 50.23 " 55.13 

:984 49.265 " " 11.012 .. " 53.77 " " 55.19 

1985 53.100 " " 1 .017 .. " 57.31 " " 55.25 

1986 57. 15 .. " 11.021 .. " 60.85 .. " 55.31 

Th s these trend values predict that exoorts to these 

countries ~ill rise 1n the future. Apar from the above 

-~~hoc the average annual percentage increase or decrease in 

ex?~r-...s t.o these countries was worked out for the past ten years. This 

.. " 
" 
II 

s 



·..:as 39 , -3.: , 27. 5 a: c '" z: :::: Sa - · cut, n 

_985 

9A5 

respect.i ely. 0. t.,i bas s also, .. urt.ner predict~ons wer 

. ace. 

Table XXXIII 

Pred~ct1o~ on the Basis of a't.e of Grow ..... ~ 

Saudi Arabia Ona.11 U.A.E. 

52. 09 m.illicrj r:sr.s "llirn Kshs 73.72 millirn Ks:b.s 24. 49 millirn 

72.41 .. II 9.42 
,, 

" 93.99 " to 30.2 II 

100. 64 II " 9.09 II II 119.84 II II 31.04 II 

139. 89 to II 8. 77 II It 152.80" " 31.85 
,, 

194.45 " " 8.46 
,, ,, 194.82 " " 32.68 II 

ow if we look a-c i: e average expected percentage va ue 

o= exports to these countries as predicted by the responde ts 

t ey were 1.50, 1 . 60, 1.75, 1.90 and 2.00 per cent res.ecti ~1~ 

for the years 1982 to 1986. In order to check whether these 

predictions are at least realistic it is necessary to know the 

#0 

expected value of total exports from Kenya for the next five years 

The corn?utatiol"'S :ror this were done using the World 

Bank estimate£ which forecast that the 1980-85 growth rate 

o= exports for Kenya will be 14 per cent in value and he 

1985-90 growth rate of exports will be 13.7 per cent 
76 ·al ue. 

?he estima ion see s to be accurate as the growth in exports 

for Kenya from 1979-81 ~as 28.3 per cen't. working out to 14 

per cen per annun. On th~s basis the total exports !rom Ken_a 

can be predicted for the next five years as follows:-

I Yen_·a :E>c"-....ernal Trade Authority: 'Kenya E:>:port ews £4000 • ti lirn trade'' 
Ja.'"!uary 19S2 Vol. 33 pg 14. 
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198 12129 . 6 million ·shs . 

1983 13827 . 8 rnillio 'sns . 

198. 15763 . 6 million Kshs . 

19 5 17970 . 4 million shs. 

1986 20432 . 2 million Kshs . 

The :-1gu es l-ased o •. the opinions o.c the responde .. ts 

regardins the ·a_ue of expor~s to ~e ¥Jddle =ast worked o ~ 

as :-allows :-

Year 

1982 

1983 

1984 

1985 

1986 

Ta.ole XY .. XI 

Ex7ec~ed value of exports to Saud~ A=abia, Kuwai~, U. A. E . 

Oma. {~asad on the opinions of Respondents) 

Expected Value of Exports 
These oountries 

181.94 million Kshs. 

221.2 millicn Kshs . 

275 . 86 million Kshs. 

341. 43 millicn Kshs . 

408.64 millicn Kshs . 

to j Value of Exports to these oountries 
as a % of total value of e:-oorc.s 

I ~ 

1 1.50 
1. 60 

1. 75 

1.90 

2.00 

ow if a comparison is made between ~he figures in Tables 

XXXII, XX.'III and XXXI 7 , predicting the ·alue of e>:por -S .. o 

Kuwai~ , Saudi Arabia, United Arab Emirates and The Sultana~a 

of Oman , it can be observed that all the ~hree ~ables estimate 

~ a~ in to~ali~· exports ~o these countries are expected to 

increase . 

However , in the case of Kuwai~ Table XXX -r expects 

a decline in exports from Ken;a o er Lhe nex~ fie years,.- 'le 



a e XY ·-- o. -;:ne o her ha d xpec s a er~ m -gl.na 1. _r 

icr the corres.oncl. g er_od. T s sal a~~ference p r.a 

could be explained due t:o the d1.1. .rere.. stat~s ic _ e- ods u d 

case of the other three mar·et:s namely, Saudi Arabia, t d 

- · ra-es anc The su_ t:a. a1:e of On a there has been co .. 1 e. 

ani i regard"ng the expectation f increase in expor ... s. 

Tnm .. gi"- a_l -:he hree methods, in ge. eral, ex. ec an 

i. .... rease L ex_ or::c:: 1:0 t: ese mark _e th .figu es ::-e ·e led 

b
4

• t. e a· les .:.: .!I- and XXX 1 (nased on ann.: ... l a e_ a e gro _h 

ra~e o:: exports and on ... he basis of red:c-::io~s o: ~he 

responde:;. ... s) see to be o ":i .is-ic, as co .. pare..:: -;::. a· le ·:x :r 

{wh~c pre· cts on :_basis of trend line). It woulc howe ·er 

~ o-:. be •rong t:O sa. that perhaps i:: pr per follow ? act1on is 

~aen and aggressive rnar·eting t:e~niques adcpte- by the 

exporters in conjunction with KETA, t:he figures which appear 

optirnis~ic right now rna~ not: only urn in 'to a reali -:· u 

rnay eve be surpassed. 

Th s to conclude it can be c::aic that the chapter 

hig .. ligh.:s the as.... ote.,tial existi g for Yen:. an prod".Jcts 

in the .uddle East markets. Bes1.des .inpo1. ting some of 

.... e co m c · ies and the market demand for them in audi 

Ara!.J~a, 'uwai , .. ited Arab £, ira~es and Oman a so 

discloses that t:e exporters m st ensure that the rices 

o: ~ne~r products are kep~ ~own a~d packaging i prorec . 

It also reveals th ro lems faci g -Kenya. e·ports 

in these ar·e~s, oth :rom the v~e: pol.. t: of ex?orters 
... 

as "i-Je 1 as fro the 0.1. ~icials o: ·J::;'IA tJ:ereby mak.:..ng room 



for comme datory action. _he ost enco·rag~ng aspec~ o~ he 

cha_ ~er is tne fact that all tec~~iques usee pred · ct an ~ncrease 

1n Kenyan exports to these markets. 



CHAPTE 

Summarv, Conclusions and Recomrnenda~ions 

Su.nunarv 

The s~ua· focussed on tne need ·or romo ion of eY.por s 

=ro Na~_a to :o r countries of tne M"ddle East. Tne process 

oi devel pmen~ of the economy which entails increasing ~mpor~s 

o= capite gooas a d o~l has necessitated tne Kenv an Gov rr~ent 

~o look for ne· outlets in the export market. 

·enya's exports have mainly been direc ed to Wes~ern 

E·rope and the neighbouring African countries which together 

account for over 70 percen of the export trade. However, there 

are nigh potential markets particularly in the Middle Eas 

w·.ich account for only abo t 2% of the total value of e.:ports 

from Kenya . Given this sir.uation, t-,e study has aiJred at prov~cing 

exporters with information so as ~o develop an interest in 

t. .. ese markets and strengthen Kenya's exports .· 

Cha ter One explains he meaning of expor marke~i s and 

-.:.scusses the research proposal ir. detail. Chap .... er 'J:\..·o moves 

on to literature review and d1scusses areas such as market 

information , product research, distribution research and edia 

research which are essen ial for an exporter to know, in order 

to successfull} launch his product(s). The Chapter also briefly 

ciscusses the docurnentat~on procedure required for expor~i~g 

.:ro Kenya . The procedure is essentially the same for tne 

countries within the preview of this paper . 



ac.gro 6 io. 

- Sa:.1c..: 1-.ra:::n.a, ru· ·a.:._, 0. a· aJ - ...ne ec A'=c:' r.. 1r -::es. 

. e po ::u: .... is • a :le - .Q.¥.=,. 
~ --- ::.na~ 

es::. a~ec o _ a~10 . o_ ap;:>ro>:~ a::e __ . 12 . 5 . i __ c!' a c _g • 

.. per ca i""a.s ranging ::ro .. ~500 ·c:: ir: Oma!"l tc -~5:> 

·uwai::. in !.980. Ins i ... e o: fac1:. .... a~ a 

=o'..... ::.ries .ha re well ce··e: or san~ 1.-er a~ o al 

airoort:s the 1:.ranspon:atio •. s .... ructure between ·e:-- ·a and 
I 

::.hese ~ar·e~s is ex remel ·poor, there bei.g no req l~r 

s: .:pp:.. s _.::::le on r.nis rou1:.e a:1d onl: bj -wee ,l · fl g .. -:s -... ... . 

.airo i ~o Jeddan and Dubai, li iting the .& • ,_re1g. 

ro ::.es. ':'he disr.ri J~ion s ... ruc~ure of a::.l these cOU! "t:r-es 

·as :ou.1C c be rac-:i :al 1 t' e same wi 1:n the b .:lk of tne 

bus_ness be.:.:;g carriec L.roug.r. a crannel a· i or ... ers, 

w:o esa_ers and re1:.a.:lers. Ho11.·e er, since only .... he r a-:1o:- a: s 

o: ::.he cour:. ~ries s::.ud::.ed are a lowed -o i . or~, "'en a 

exporters ca::1 nave no e:feci: o. he dis rib ~1or e·c: 

used and rnan;- '. s applied b_ importers, \-:. o_esalers anc 

re._a1lers . The sole con-:.rol in ~he ha:1cs of e··. or -rs .:s 

u at. o: establish.:.ng con trac ... s with rnpor-ers a.a ~e or.ia-::-

i:1g pr1ces . The disr.rib~tio. of t..e IOCUCi:S 1S i:- US 

solely tne domain o: ne .:f"por er and as sue:: ::.:1e on __ 

L.:luence which ~he expor .... ers can .ave 1s ...... roug: pers ·as 



- e res -cs o.: ~ .e t en~..y l.nterv·ews cond c eo wi_ 

o:-~cic s :ro. KETA and exporters to the abo e coun~r · es 

re ~aled tna~ ~here were a number of produc s whic. had 

po~ent1a~ for exports -ro. Ken;a, tnese roduc~s have ee. 

div:ded into two ca~egories. 

1 . Prod cts current!_ exported fro Kenya to ese 

::;arke ... s b t having further po::e .... ia_ for growth 

2 . P .... oduc s c rren tl_· not. exported :ror:: Ken: a to ~se 

markets but ha ing potentia for exports . 

Cateaorv 1 

ii) co:fee 

(ii) Fres , Frozen and Tinned Meat. 

(~ii) Fruits a 6 ~geta les 

("v) Li estock and Po !try Produc~s 

{v) Cereals and Cereal_ Preparations. 

( ri) Vegeta le Oi~s 

(vii) C .ent 

Clarified utter/Ghee 

Category 2 

{i) Dairy Products 

(ii) Cotton Textiles 

(iii) Footwear . 

{i ) Ri~chenware 

( ·) Tl.rnber and \"ood Manufac-:: ures 

( r • ) las ic An::icles. 

( ·i ·) Handicraf ~s 

·ii.) .rootballs and other Spor ... s ::q i_ . en-.:s. 

The estima ed import demand for mos o.: these co~~odi ies 
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_as also een presented to g1ve an idea of the market po e i~-· 

-L was also found that the major competitors in these mar e s 

·ere · . K., U. S . A. , Netherlands, Denmark, Australia, ·ewzealanc, 

-apa:. , Korea, Singapore 1 C ina 1 India and Pakistan. 

It was also felt b_ most of the respondents that a1t oug. 

t' e quality of Kenyan product was as,..C::X:X: as that of a. • of i s 

corpetitors, the pricee were too nigh v:hich mace tne F'enya 

products uncompetitive. Further, Lhey added that the maJOr 

problems =acing Ken_·an exporters in these markets were poor 

t=ansportation on these routes, high prices of products, oor 

packaging, lack of government i centives and lack of aware ess 

o= t .ese markets arnongs~ exporters. 

Finally, for the p rposes of predicting the value of 

exports to these countr~es three methods were used, firstly 

a secular trend line was drawn using the method of least 

squares, secondly the annual average rate of growtn for 

ex_or s for the past en years was used for predicting exports 

and finally on the basis of prediction ffiade by espondents. 

hl~hough all the three methods revealed that exports to the above 

mentioned countries wo ld increase, the predictions made on the 

as;;.s of the trend line were very conservative as 1t is expectee 

t..~e exports to these four coun~ries to be onl.: 0. 90 percent of 

the tota expected value of exports over the next five years. 

un the otner bane the annual average growth rate of exports 

a..- _icipated to these coun ~,..r ..:..es (S. Arabia 1 Ku· ai t, c:rnan, U.A.E.) is 

-· 4 percent and cx:rrpares favoxably with the predictirns made by the 

r~--pcnoents who a:1ticipated exp::>rts to these cx:mntries to be about 



_ercent in ilie nex"L ::ive years. 

Cone usion and Recommeneatio.s 

In conclusion it can be said tha Kenya's exports ~o 

~ e cou .. tries stud1ed have been based on a reasonabl_ wiae 

-oduct base b -: have show ~it.t.le cons.:..stency o : supply. 

Discuss· ons wit .. the exporters and the officials indica .... ed 

that the image of Kenyan suppliers has deteriorated due o 

ce ivery, commercial, pricing and pachaglng pro lerns. 

Export sales to t.'l-)ese coun .... ries ap?ear to be on a. 'ad 

hoc' nature and there seems to have been little follow up 

en~·an expo.::-t.ers. This lack of follow and t:he conse-

qQen ~ lack of .now ledge regarding rnarke trends and the c::npe-

t.it.~·e position together wi h poor transporta ion struc~ure 

on these routes has resulted in Kenyan products achieving 

on __ • low market penetration. Thus, it. is hoped that remedial 

action will be taken regarding the exis ing problems, and a 

ore_positive and aggressive approach adopted by the govern-

ment authorities and ex~orters in order to ensure that Kenyan 

Products leave a favourable image L 
/ 

these markets and occupy 

a rroa)Or share. I: tnis can be done ._. en not only can the 

fig res predic ed above be achie ee, ~t may be the results 

could be much betr.er than antic"pated. 

However, in line with the pro!:>-ems that came out in 

Lis s~udy a few recorrmendations hare been made which if 

:..mplemen ed ex:>' d act as a cat.alyst i. improving exports to i:flese 

Since transpor~ation has been a major nurdle o. t.ese 

ro_t.es, the M~nist.::-y .cor Tra. spor._ anc the Transpor-at..:.o •. 



ar ~en~ o: Ken .. a Ex ... ernal Trade A ... hori y should loo.· i~ 

h ca . be i roved anc whe~her w t the proposed co iss-

o ing of the n ~~onal snipp~ng line is rou e coulc be 

ser 7iced prc::~a --'· Ho\>.·ever, as the '!'ransporta ... l.o Depar-

t o: Ke _·a ~ x _rna Trade :..uthori -=:· is aware o: his 

roble , i is expec~ed ~ha;: ~h1s t ing would be looked into 

i- the near .o::u ure and t e bot lenec.t: removed. 

Since tne Ken•a. prices have become unco oetit~ve as 

a res lt o~ lac: o: market :eedback regarding competiti 'e 

trends, it is reconunended that Ken~· an exporters should review 

~be- r curren:. export pricing policy, and de .... e:::-mine the .::rices 

at wnicn they will have to supply c ~nese marketc; and 

ascertain the feasibili~y and desirab: ity o: sun lying 

s ch pr1ces . In some of the Far Eas~ Co'ntries like Ja~an, 

Singapore and Malaysia the exporters nave got full backing 

from their go ernrnents . His Excellency The Presd.dent Daniel 

~rap .1oi has rein;:rodnced tne Expor ... Compensa-ion Scheme in 

a b~d o enco rage expor~s . I~ is noped that this since~e 

gesture o his part · · ·1r ?rovide the much needed encouragement 

o the exporters . However, the go •ernment snould constantl_· 

exp ore new and bet.ter incentives so as to -=ur .. her / 

r. oti ate t.~e exporters. 

Efforts should also be made t:nroug Kenya External Trade 

Authority and the .lational Chamber of Corn-.-.erce and Indus-c- .. · 

:.o identify relia le merchants in ~ ese mar ·ets, especial 

ith regard to small and rnedi size :mporting houses (as 

O?posed to t."te large= co. <!I'.ies "''hicn by now are sua:ly ove::::--



15 -

c to otner suppliers Since i was also claimed tna~ 

~. e Arao ere ants were slo~ and o: en bad at rna ing pay en~s 

eX?Ort ins ranee and credi~ guaran~ees should be maae a·a:la le 

-- ··enyaa. rrercha. ts ~ order ~o g1ve them as rnuc. cover as 

t:1 eir E ro?ean cornpe ;:ors enjoy at present. 

It is recommended tha in packaging of products, oar~i

c~_arl £ooastu&fs, lables snould be in Arabic and the prod ction 

and expir; dates should be shown. Kenyan exporters should 

a so at ernpt to ensure, tha · the packaging used for retai_ 

se ling and for ~reigh ing is acceptable to impor~ers. 

Since comrnunicatio betwee Ken_a exporters and Middle 

~as importers was mentioned as a pro lem it should be seen 

t. a importers in these markets are supplied by KETA ~it 

details o= products available from Kenya, and if any engui~· 

res ~s then KE'fP. should mon ·tor that these importers who ave 

~ade.eng iries receive replies w1th the minimum of delay.~ 

Awareness of Kenyan roducts should also be created in _hese 

a.!" _,...e~s. This cou d be possibly done through product 

-~tera~ure with photograp~s and a brief description of the 

rod cts i Arabic, being circulated by the expor~ers in -

onjunc~ion with KETA to the local importers in these 

arkets . In addition 1:.0 t his, ,agazines like Kenya Export 

·ews should also be publicl.sed amongst the exporters as 

. eir in eres is presen-::1_· geared ~o ·ards the West a. d 

.eecs to be shifted o these mar·ets. ?his could 



e done b~ inc r eas e d participation 1n Trade Fairs and y i .

c=easing ~- e n~her o~ trade .:ssions ~o these co - .·-l.es. 

J;-....,·arCJ.S s lc als - intrc.C oed cy KETA ana til- ·au.o: 

c: terce and Indusuy in each particular categor.:. l.C11. 

ds s."!ould be do.ne s o as to encourage and patrcnise e:=1cie"1;: oars/ 
e.A?Or-...ers to these rnarkets . EY.c. ange c:>. trol policies s.'loulc - _so 

;i e pre.:ere: ce t proo cers/incb.strl.ailsts/e:-;x:>rters wno are ::..ravellinc:; 00 

e:?CJr:. busi.T"less and 'i.1e:_' should also provided with sufficient -reign exchange 

.. eet -..'"le_r . romotion"'::., tra ·el and re ated expendit. ·re. 

~easures sho lc a so be ta.en to ensure that admin:strat ve 

ce~a s at the cus::.on.s a .. c ot. ... er expor .._ oriented government: / 

cepart::nen~s do not de a_· the shipment o:: cargoes, apart. from 

this c · fferent · al rates and rior i t.:: treat..ment should also be 

g· 7e b_· Ken:· a Rai .... ays for export goods . 

=ne promo iona and organisa;:ional expenditure of ins-

__ ::.ut~ons like KETA should be increased so that small but 

po::.en 1al markets li·e the. iddle East could be researched 

greare.r de't.ai 1 o: t.i e. 

AL.hough t. .. is is no · an exhaustive list of recommendations, 

is s:iar:1 tted here tha1 even if till c: snall number of recarrrendati01s is 

_-0 - emented tne res _ts are bo:1nd to prove encouraging -

Limitations 

Inspite o: a __ ~:e e:fort.s to make the stud_ as ex-

- a.:s ... i ·e as possi" _e i:, s .. i __ suf.::ers .::roj a few limita ions 

·nich are as ~ :lo\ s: -

1) D e o :·~anclal anc ~·me constrain~ , it was not 

ssi.· le t:o : 



co.c ct a f eld s~rve · 1 ~ne r·e s tnemse ves. 

o L ter ·ie\\' Kenyru ex?orters s1t. a .. ec on he 

coas~ and up co n~ry. 

~ is has resul~ed in ne s~udy not. b~ing aole to inco 

_ at.e -:. e val ·a le opinions of the 1mpon:ers 1.n t:.hese . 1a:::-ke 

as we: as of the expor~ers si~ua~ed far fro ·air bi , •i · 

o Tious i:-:. _ications -.:o -..he an~..:.cipatec rosoec s for e.:. or-c:

::rom Kenya to t:..r:lese Midd e East. countr · es. 

2) Since :igures ::or t:..'1e -r.o-al value of exports to tr.es_ 

co, ... ries was onl.: available :or ten .·ears, a meaningful 

regression a.alysl.E co~ld no~ be done. This was due o the 

:~ct. ~at the number o:: independen_ variables (such as popula

t..:.on, o~l pr1ces, oil production) were eight, lirni ing the 

degrees o: ::reedo.1 to o .ly 2. 

_hus, although this study is valuable, there s ill 

exis-.:s ::urther scope for de-r.ailed researc on these marke'-s 

incoilJOra tin the limitations of this study. 



QuESTION AIRE A 

1. Which are t e countries ~ the iddle Eas to wnich 'enya 
Products are being expor ed. 

(Please rank in order of importance) 

(;) 

(; i ) 

(iii) 

( i v) 

( ) 

2. What are the products which have bee exported over the years 
from Kenya to these coun ries. 

( i) Kuwait ------------------------------------------
(ii) United Arab Emirates 

(iii) Sultanate of Oman 

(iv) Saudi Arabia 



gal ns w - es 1 e va co.pe i g nese mar ets 
( an in orae or importance}. 

(i) (ii} 

(iii) (iv) 

( ) (vii) 

(vii) (viii) 

(ix) (x) 

~- Do yo feel that t ere is potential for growth in these produc s 
(as mentioned ina s.Jer 2). 

5. 

6. 

Kuwai: Yes 

United Arab Emirates 
0 

Yes 
lo 

Sultanate of Oman es 
No 

Saudi Arabi a Yes 
'o 

Pl-ease specify the products 

( i ) 

( i i . ) 

(v) 

(vii) 

-----

-----

-----

-----

go to Question 5 

go to Ques ion 6 
go o Question 5 
go to 
go to 
go to 
go to 
go to 

Question 
Question 
Question 
Question 
Question 

6 

5 

6 

5 

6 

in orde"" of importance 

( i i ) 

( i v) 

(vi) 

(viii) 

Please give reasons for your answer to Question No.4. 



a• are e o ne oroduc s no ... e ported cu re . 1 ro . 'en a 

:> • ,a v:: a po entia l rom th~ point o vie • o 'e 

e oorters. 

( 1) Kuwait 

( 2) Un ·ted Arab Emirates 

(3) Sultanate of Oman 

(4) Saudi Arabia 

d 

8. Please give reasons to support to your answer to o. 7. 

9. On what factor should the Kenyan exporter pay emphasis 

while exporting his product to these countries. 

(; ) Price 

( i;) Promotion 

(iii) Quality 

(i ) Combination of above (specify) 

(v) Others (specify) 

. ~ 

10. What. do you feel about the promotion of Kenyan goods in these 

cou tries . (Please place a b. c. d or e in front of each 

coun ry) 

(a) 

{b) 

(c) 

{d) 

(e) 

Very well promoted 

Well promoted but need for further promot~on 

Promotion neglected 

ot promoted at all 

Others (specify) 



- J_ -

'u ai-

United Arab Emirates 

Sultanate of Oman 

Saudi Arabi a 

11. Are there any soecial co sidera..ions regarding pac. ·aging 
w ich an exporter to these countries sho ld bear in mind. 

Yes 

No 
------------------ go to Question 12. 

go to Question 13. 

12. Please state the special considerations. 

13. w~at do you feel about thequality of the products exported 
from Kenya as compared to that of its competing countries. 

(;) Very Superior 

( i i ) Superior 

(; i i ) either Superior or Inferior 

( i v) Inferior 

( v) Very Inferior 

14. W at do you feel about the prices of the Kenyan products as 
compared to its competing countries. 

( i ) Very High 

( i i ) High 

( i i i ) either High or Lo.,.: 

(i ) Low 

(v) Very Low 



at a e • 1e pro lems orters are encounteri g 

wne expo ti g hei pro uc s o these coun r1es. 

(a} 

{b) 

{c) 

{d) 

(e) 

16 . What recommendations would you give 1:0 boost Kenyan exports 

to these countries ? 

{a) 

( ) 

(c) 

(d) 

{e) 

17 . Cons i dering the fact that the exports from Kenya to hese 

co~tries have accounted for less tban 1. 5% of the total 

value of exports . How much do you expect the value to 

be in the next five years. 

1982 1983 1984 1985 1986 

18. Why ? {Please state reasons for o. 7) . 



l c .. a e . e p oduc .. s i i c e Co oa de a -
{") 

(ii) 

(iii ) - -
(; v) 

2. Wna has been the total sales of the Com~any forte ~o· ,o ,.. 
years. 

1977 1978 1979 1980 ,ga 

1 ease s ~ate t 1e sr.a e of h exoor sa 1 es ou or t e ~ota 1 
saies -=o,. ~he pac five years. 

1977 1978 1 ~79 1980 198' 

t. To w: ic coun ries do you export your products ? leas~ 

state the top five countries in order of importance 

1. 

2. 

3. 

4. 

5. 

5. ha .. has beer t e sales of your Company to • e fo 1 owi g 1.. 

countries for the pas five years ? 



1...- 197 19 

a 

un·ted Arab Emirates 

Sultanate of Oman 

Saudi Ara i a 

Out of your total exports how muc do you expect to expor o 

these countries for th next five years 

1982 1983 1984 1985 

Kuwait 

United Arab Emirates 

Sultanate of Oman 

Saudi Arabia 

7. Against wh i ch countries are you competing in: 

Kuwait 

Unjted Arab Emirates 

198'" 

-------------------------------------------
Sultanate of Oman 

Saudi Arabia 

How do you rate the quality of your products as compared to 

those of the competing countries (please tic one of the 

following ) . 

ery Superior 

Superior 

either Superior nor Inferior 

Inferior 

ery Inferior 

D 
D 
D 
D 
D 



0 s s 0 s as1s 

g e1r pro s 0 se co •nes 

(a) nee 

(o) Promo ion 

(c) Quality 

(d) Co inatio 0 a ov {spec1f ) 

(e) Ot ers (Speci y). 

JO. hat do you fee 1 abou the prices of the renyan produc s as 

11 . 

compared to its competing count.ries. 

( i ) Very High 

( i i) Hig 

( i ii . ) either Hi g nor Low 

( i v) Lo~· 

(v) er_v Low 

Is tne Company 

Yesl ....... _ __, 

o D 

opera ing on f 11 caoac i ty 

go to Question 14. 

go to Question 12. 

12. 'na is t e a ailable capacity 0 

? 

3. Do you feel tna t e u ilisatio of this idle capacity will 

have any bearing on the exoorts o uwait United Arab Emirates 

Sultanate o Oman and Saudi Arabia? If yes then by how much 

over t e next five years: 

1982 1983 1984 1985 

t'uwait 

United Arab Emirates 

Sultanate o~ Oman 

Saudi ra ia 

1986 



c • c f I C a 1n 

t co s? 

p 0 le (a) 

(b) 

(c) 

(d) 

15. Apart from t e proouc s of your compa y whic are the other 
produc:s wh·ch 1a e potential for expor·s fro enya to 
t ese countries? 

Kuwait 

U i t.ed ra· Emirates 

Sultanate of Oman 

Saudi Arabi a 

16. Considering the fact that the exports from enya to hese 

countr · es ha •e just amounted for 1 ess 1a 1. 5 of the 
total alue o exports. How much do you expec tnem to be 
fo the next five years ? 

1982 1983 1984 1985 

17. Please suppor your answer to questio o. 16 reasons 

1986 
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Saudi Arabia 

CALCULATION OF TREND EQUATION 

, J Year Year Code (X) Exports (~Jmillion Kshs. (XY) Yt 

' 19il -5 1.40 -7.00 25 -1.76 

1972 -4 3.12 -12.48 16 2.165 

1973 -3 5.50 -16.50 9 6.09 

1974 -2 11.20 -22 . . 40 4 10.015 

1975 -1 15.50 -15.50 1 13.94 

1976 0 9.36 0 0 17.865 

1977 1 22.48 22.48 1 21.79 

1978 2 25.80 51 .60 4 25.715 

1979 3 14.50 43.50 9 29.64 

1980 4 . 50.18 200.72 16 33.565 

1981 5 37.475 187.375 25 37.49 

'Ibt:al Y=196. 515 431.795 2 1-X= lO 

'!hen the required least square line is 

Yt =a + b X 

Where a -= y = 196.515 = l7 . 865 

11 

= 431.795 = 3.925 

110 

Thus Yt = 17.865 + 3 . 925 X 



Year Year ( ·>I E> r-...s (Y) (XY) I (~) Yt 
1-'.i llian Ks.l-ts 

1971 - 5 14 . 76 -7-J.so 25 10.949 

1972 -4 3 . 74 -14.96 16 10 . 954 

1973 - 3 10.84 -32. 52 9 10.959 

197 - 2 2 . 50 -25.00 4 10. 9'3 

1975 - 1 7 . 96 - 7 . 96 1 10. 968 

1976 0 12 . 84 0 0 10. 973 

1977 1 20 . 26 20.2 1 10. 978 

1978 2 5 . 80 11.60 4 10 . 983 

1979 3 15 . 22 45.66 9 10. 987 

1980 4 6 . 66 26.84 16 10. 992 

1981 5 10. 12 50 . 60 25 10. 997 

'Ibta~ I 
Y=l20. 7 .xy=O. 52 1 ;=110 

Then the required least square line Yt as shown in 

the ta le can be obtained as follows :-

Yt = a bx . 

-
where a = y = 120 . 7 = 10.9 73 

11 

and b = Xv = 0 . 52 = . 004 8 . 

7 110 

Yt = 10 . 97 3 + . 0048X 



5 

YE!4!" 'Year COde (X) Exports(Y) (XY) c:l> 't 

1- Mi lliCJl Kshs 

_97_ -5 5 .08 -25.40 25 7.75 

1972 - 4 4 . 40 -17.60 16 11.29 

1973 - 3 11. 21 -33.63 9 14 . 83 
I 

1974 -2 29 . 24 -58.48 4 18 . 37 
I 

1975 - 1 24 . 32 -24.32 1 I 21.91 

1976 0 24 . 16 0 0 I 25 . 45 

I 
19T' 1 58 . 71 58 . 71 1 28 . 99 

197 2 25.23 50.46 4 32 . 53 

I 1979 3 8.64 25.92 9 36 . 07 

1980 4 31 . 16 124.64 16 39 . 61 

198: 5 57.82 284 . 10 25 43 . 15 

'Iot:all Y=279 . 97 I Xy=389 . 40 X
2

=110 I 

Then the required least square line Yt as shown in 

the table can be obtained as follows :-

Yt: = a +bX 

where a = y = 279 . 97 = 25 . 45 
11 

and b = XY = 389.40 = 3.54 

7 110 

Yt: = 25 . 45 + 3 . 54X 
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CAL<:ULATIO. 

I Year Code (X) X2 I 

·ear Exports(Y) (XY) I Yt 
tl.d.1lion Kshs 

_973 - 4 23 . 12 -92.48 1,. 54.53 

197.; - 3 58 . 23 - 174 . 69 9 54 .59 

1975 - 2 58 . 16 -116. 32 4 54 . 65 

1976 - 1 63 . 83 -63.83 1 54 . 71 

1977 0 74 . 48 0 0 54 . 77 

1978 1 82 . 25 82.25 1 54 . 83 

1979 2 58 . 44 116 . 88 4 54 . 89 

19ro 3 45 . 70 137.10 9 54 . 95 

:L_981 4 28 . 75 115.00 16 55 .01 

Total Y=492 . 96 XY=3 . 91 l=6o I -. 

Then the required least square line is 

Yt = a + bx 

-
'Where a = y = 492 . 96 = 54 . 77 

9 

and b = XY = 3.91 = . 06 
x2 60 

Thus Yt = 54 . 77 + . 06 (X) 
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