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Abstract

Conflict is a common occurrence among the comnmesiitesiding in Marsabit county. These
frequent conflicts have resulted in mistrust, scispi and outright animosity between the local
communities in the area. This study sought to déstalthe role of mass media in promoting
community cohesion in the area in specific analyziays in which the media in de-escalation
of conflicts, factors that hindered effective medaverage of the area, investigation of the role
of media in escalation of the local conflicts arsloaexploration of the ways in which media
contributed to conflict resolutions. The study bihed the critical role the media played in de-
escalation of conflicts in the area as majorityregpondents agreed that the media indeed de-
escalated conflicts while the least number of thosked tended to strongly disagree with the
sentiment. Whereas the majority of the respondated accurate and objective reporting as the
main way through which the media de-escalated wis\fl a significant number identified
exposing the root cause of the problem as anotley ly which the media de-escalated
conflicts. Also sensitive reportage as well as dvw the identity of actors were cited as other
possible ways by which the media could de-escaletedlicts. A majority of 71.4% of the
respondents felt that the media were not givingyadte coverage of issues in the county. This
reinforced the commonly held perception by the loegainst the media. On the specific factors
that might have hindered media coverage in the, aregority of the participants identified
distance from the media organization as their npagblem while others cited illiteracy among
the local population, and the policy of the indivaidl media houses. Further, 3.2% of the
participants identified socio-cultural factors, Vehthe remaining 10% cited more than any two
of the factors identified above. On the role of med escalation of local conflicts, 56% of the
respondents were in agreement and identified dssiple means as irrational and sensational
reporting (54), insensitive reporting (52), ideyitiig actors at (38) and glorifying violence(33),
while 12 respondents cited all of them. On the rofemedia in conflict resolutions, an
overwhelming majority that is 98.9% were in agreatnaevhile 1.1% seemed to disagree.
Similarly, on media and county cohesion 181 of ¢hgolled were in agreement with 7
disagreeing, while 2 appearing not to know. Theeférom this study one can deduce that the
media played vital role in promotion of a cohesiwel peaceful community in Marsabit county.



CHAPTER ONE: BACKGROUND TO THE STUDY
1.1 Introduction

Communication is the transmission of ideas, opisjdaelings, and values among the parties in
an encounter. In other words, it is the sharingneinings between the sender and receiver of the
message. Communication is basic for human sunaval is as old as mankind. The most
common medium of communication is conventional masslia such as radio, television,
newspapers, and the social media. These formsmfmtmication are also known as mediated

communication.
1.2 Mass media and society

Mass communication is the process in which medjamizations produce and transmit messages
to large populations and is also the process biclwithose messages are sought, used,
understood, and influenced by audiences (Weiss9)289€ quoted by (Littlejohn & Foss 2011).
They transmit information around the world and ¢nrt agendas to their audiences.

While citing Gerbner (1967), the above authors sanwed the importance of mass media as the
ability to create public, define issues, and thliscate attention and power. They also cited
Lasswell (1948) and identified major functions bé tmedia of communication as surveillance,
providing information about environment, correlatigpresenting options for solving problems
and transmission, socializing and educating. Thevalexplanations clearly demonstrates that
the media inevitably plays an important role in @enatization process, informing citizens of the
happenings around them, promoting of human rightd good governance, transforming
societies and also functioning as a public watchishogrder to check on the excesses of the

government. Thus, one cannot imagine a societyowttmedia.

By providing these contents, media organizatiory jal great part in the society. Media are not
primarily instruments of information or means fahgeving self- interest but rather a means that
allow us to come together in some form of commumhd offer us a sense of belonging
(Littlejohn &Foss, 2011). The socialization functiallows the audience to form some identity,
hence establishing bond among them. The media davebligation to provide contents their

audience can relate to, in a personal way (Obonyéy&mboga, 2011). The authors argue that



while a local content might be poorly packaged, ahtbw quality, it still has greater resonance
with the public as the local audience can identifth it both at an ideological level and in terms
of characters featured scenes and the themes stdahe According to Obonyo and Nyamboga
(ibid.), the biggest challenge that the media asitftace is their obligation to society which they

do not look at as simply a commercial enterprisg flnm a social responsibility’s point of view.

Following the introduction of multi-party system daiberalization of air waves in 1990s,
Kenyans have witnessed tremendous growth of mesfiacgally in the broadcast sub-sector of
radio and television. As a result, the country tias of the most vibrant and diversified media in
the region. The media system in the country is ateerby both public and private (commercial)
media organizations. The public service broadcastenya Broadcasting Corporation (KBC),
which operates both radio and television, has aewidtional coverage while the private or
commercial radio and Television (TV) stations arailable mainly in the urban areas. There are
also four main daily newspapers and a host of magaand periodicals.

According to Mbeke at el (2010), Kenya’s media eoners use radio most, and then TV and
newspapers. Although media literacy is low, trustmoedia to report accurately on political
issues is high. Mbeke and co-authors argue thatianewners in the country have strong
political affiliations and tend to be politicallyoeopted and therefore influence editorial policy.
They add that media owners are largely driven bgfipmotive and often ignore social
responsibility roles. But this trend could be danoges for developing democracies such as Kenya

especially where the public broadcaster is seemtonifay its role effectively.

They argue that Kenyans want media that would pten# Kenyan identity and national
cohesion within the global context. In this regdlare is need to integrate conflict management
and peace journalism in journalism training progmas at university level as well as in in-house

training.
1.3 National cohesion and integration

According to the Ministry of Justice, National Calen and Constitutional Affairs (MINCCA),
national cohesion and integration is defined gzracess and an outcome of instilling and
enabling all citizens to have a sense as well &ebng that they are members of the same

community engaged in a common enterprise, facingresh challenges and opportunities



(MINCCA, 2012). National Cohesion and Integratioontnission (NCIC) is a governmental
body mandated to build a national community andnmte peaceful co-existence among Kenyan
populations. Therefore national cohesion simply msethe extent to which the citizens or the
society of a given nation or state can bond togdthachieve its national development.

Attainment of a cohesive community is challengeatimost every nation whether in the first

world or third world countries. This is becausermfompatible and clashing interests pursued by
individuals or groups in society. Yugoslavia in teas Europe, for example, collapsed due to
ethnicity which played an important role in its @ants, as political elites took advantage of the

symbolic power that ethnicity had and used it a®a@ for pursuing territorial, political and

economic objectives (Sotiropoulou,2004).

According to Sotiropoulou ,the communist regimesegsed the various ethnic identities of the
groups and tried to create, a Yugoslav based orasthnic elements. Nationalism and ethnicity
have always been key elements in state-buildingoaeak-ups of states, and never so than in the
world today. Ethnicity is the state of being etharcbelonging to a certain ethnic group (Kellas,
1998). When ethnicity becomes nationalist, the ltastemergence of ethno-nationalism which
in turn can prove threatening for the existenceth&f state and lead to ethnic conflict and

disintegration as in the case of Yugoslavia.

The issue of ethnicity is also common in Germanneaéer the unification of the country
following the collapse of the Berlin wall in 1988ccording to German ambassador to Kenya
Mrs. Margit Hellwig-Boette, German was a very tfibauntry and was the last to be united in
Europe but has emerged from its difficulties ung&€IC, 2011).

It is in view of this fact the Council of Europensa up with policy guidelines targeted on the
Public Service Media (PSM) to promote social cobresand integration of all communities.
According to Directorate general human rights aghl affairs (DGHRLA, 2009) reports, PSM
should continue to play an active role in the prooroof a culture of tolerance and encourage
actions that can contribute to social cohesion. fdport gave clear guidelines on what the

member countries PSMs should address in orderhieae this noble goal.

In Africa, Rwanda also experienced one of the watsbcities which had an inclination of

heightened ethnicity. The infamous Rwandan genooicurred in 1994 when the majority



Hutus turned on the minority Tutsi in which clogeane million people were killed in a period
of 100 days (Des Forges, 1999). The massacre wadnaination of long standing ethnic
competition and tension between the minority Tutsd had controlled the power for centuries
and the majority Hutu people who had came to pawehne rebellion of 1959-62 (Lemarchand,
2002). It is believed that a local radio statioarttd hate speech against Tutsi’'s while the

international media either ignored or seriouslycoisstrued events on the ground.

Rwanda is currently pursuing the road to healimgj mational cohesion. The current government
prohibits discrimination on the basis of ethnicitgce and religion. It has also passed numerous

laws prohibiting emphasis on Hutu or Tutsi identitynost political activities (Kinzer, 2008).

Nationally, Kenyan communities are not so cohesavel integrated as they ought to be.
Ethnicity is highly pronounced in the country espkyg during election times by political elites

who wish to use it as a vehicle for their own seférest. Although the country occasionally
experiences perennial inter-ethnic conflicts, mahthese conflicts are reported during election
period as people tend to vote along ethnic line @mybody perceived to have voted against

‘them’ (the dominant groups) would be victimized.

Lack of national cohesion and integration in th@rdoy is also partially blamed on historical
injustices and negligence by successive governmeéotsinstance, policies in sessional paper
No. 10 of 1965 which placed emphasis on developighg potential areas at the expense of other
places was largely blamed for underdevelopmentraglect of many parts of the country by
successive regimes after independence (NCIC,20Th)s policy paper led to unequal
distribution of resources between the high potéati@as also known as ‘productive’ and the low

potential or ‘unproductive areas’ thereby resultimgliscrimination in matters of developments.

For the country to achieve sustainable developraedtgrowth there is need for citizens to see
themselves as Kenyans first, and promote harmorpeaseful coexistence among themselves;

and also respect and appreciate their ethnic avial diversity.



1.4 Statement of the problem

Marsabit County has great potential for developmémfortunately this potential is hampered
by the perennial occurrences of inter-communitiesflcts among the communities in the
county. These inter-communities conflicts havetedot only the breakdown of peace, but also
mistrust, suspicion and outright animosity amorgggbmmunities. It is feared that even with the
devolved governance system, development may stillain a mirage in this expansive county,

unless the local population, as a matter of urgetfleyiate inter-community conflict.

For Marsabit County to achieve meaningful developihad improve the living standard of its
residents all the communities in the county musexist; live together in peace, harmony and
tranquility. They have to appreciate one another @ebrate their rich diversity which is in the
form of their cultural aspects and belief systeimstead of using that diversity to promote tribal

groupings and feelings which do not augur welldevelopment.

Media set agenda in society. It can set an agehpeace and cohesion in Marsabit County. This
research examines the role of media in fosteringomal cohesion among the communities in
Marsabit County, with a view to building lastinggee, which would, in turn, spur community
development.

Furthermore, the media have the powers to eitindrthe conflict or help reduce tension among
the protagonists in the conflict. In this regakte thedia can play an extremely important role in
promoting the much needed cohesion in the countpubficizing content that would enhance

unity, harmony, peace and co-existence in the area.

According to the Ministry of planning and natiordgvelopment and vision 2030 (MPNDV)

report on the ‘one Kenya one dream’, ‘the Kenyawemt’ conference, the participants pointed
out that the media is capable of either buildinglestroying a nation as was evident during the
2007 post election violence, when some media hoarségournalists were used by politicians to

incite a section of Kenyans (MPNDV report, 2009).

The media should also educate the communitiesun gte culture of violence by advocating for

tolerance and to sensitize the local populationrsfj@ngaging in hate speech and trading insults



that may cause or heighten ethnic tension in thentyo Thus, for any meaningful community
development to be achieved, the inhabitants otthety have to embrace peace and cohesion.
This would create conducive environment that i®llikto attract prospective investors from

across the country and beyond.
1.5 General objective

The general objective of this study is to establighrole of mass media in the promotion

of national cohesion in Marsabit County.
1.6 Specific objectives

1. To analyse ways by which media can de-escatatifict in Marsabit county.
2. To examine factors that hinder effective mediagecage of conflicts in Marsabit
3. To investigate the role of media in escalatibthe local conflict situations.

4. To explore the ways in which media can conteliotconflict resolutions.
1.7 Research questions

1. In what ways did the media de-escalate coriflidarsabit county?
2. What are the factors that hindered effectiveimeoverage of conflicts in Marsabit?

3. What is the role of media in escalation ofltdeal conflict situations?
4. How would the media be used in conflict resohg?

1.8 Justification

Since there is no tangible evidence to show thatiss have been done on this subject in the
area, this study aims to fill the knowledge gajiider to contribute to the available literature on
the role of media in promotion of national cohesiorthe country. This study would also help
the main stakeholders in building national cohesind integration among the local population,
and nation at large to mitigate against the chghsrof building a peaceful and harmonious state.
This would go a long way in addressing the perdnmiablem of conflicts, inter- ethnic raids
and clan rivalry as well as elements of mistrusd anspicion among the communities in the

county so that they would be able to live togethgreace and harmony.



The journalists working or covering conflict staieould be able to understand and appreciate
the important role the media plays in promotiomafional cohesion and integration generally in
the country and more specifically the conflict proareas and therefore observe the highest
standards in the practice of the profession.

It is common knowledge that conflicts hamper depgient as a lot of resources are directed
towards addressing the problems of conflicts ankl & harmony among the communities in the
area. Availability of peace and harmony is a @guisite for any meaningful development to be
attained in modern society, and once enduring péasebeen found in the area, the local
communities can direct their attention and enertpesther developmental activities which will
eventually contribute to improved living standaatsd better their quality of life. This would
further motivate relevant government agencies, gmrernmental organizations (NGOs) and
other development partners in the area to iniaae support long term development projects in
the area. This will in turn spur the county to thext level of development by tapping of

available local resources.

The findings and recommendations of this study waalso help in policy formulation and
planning in relation to coverage of the media ohesion issues by the stakeholders. Once
completed, the project becomes a resourceful nadteni policy makers, media practitioners,

researchers and teachers in this area.
1.9 The scope of the study

The scope of the study was limited to the roleraélitional mass media as a tool for building
county cohesion case study of Marsabit county. Stbhdy was conducted in mountain location
of central division, Marsabit district, for five gi&ain the last week of August 2013. Though the
research was limited to Marsabit town, being theuntp headquarter and due to its
heterogeneous population, the study findings cargdieeralized to the entire county on the
subject matter of the role of mass media in prongptommunity cohesion in the area that is
media’s coverage of conflict situations in the dyuand whether they contributed to cohesion

building or not.



1.10 Chapter outlines

Chapter one is the background to the study whickisdwith introduction, mass media and
society, national cohesion and integration, statgnwd the problem, research objectives,

research questions, justification and the scogheostudy.

In chapter two, literature review dwells on medra a&onflicts, media and national cohesion,
media and county cohesion, local conflict situgticauses of conflicts, types of conflicts in the

area and theoretical frame which is based on agseitiag theory.

Chapter three is methodology and sections addrasseelr this are research design, the study
site, sample population, determination of the samgata collection instruments, validity and

reliability of research instruments, ethical coesations and the limitations of the study.

Chapter four is data analysis in which the qualitaand quantitative analysis and interpretation

of the collected data was done.

Finally, chapter five provides the summary, coemn and recommendations of the study.



CHAPTER TWO: LITERATURE REVIEW
2.1 Introduction

It involves the systematic identification, locaticend analysis of documents containing
information related to the research problem undeestigation (Mugenda &Mugenda, 2003). In
this section the main issues tackled are mediacantlicts, media and national cohesion, media
and county cohesion, local conflict situation, esusf conflicts, types of conflicts in the area

and theoretical framework.
2.2 Mass media and conflicts

Conflict is one of the main sources of news stofeggournalists from time memorial. This is
because the media is interested in the events apgehings that make news. The news
worthiness of a story depends on its timelinessxiprity and conflicts among others. In
particular, conflict that is developing, has it beeesolved or does anybody care whether it
involves people, governmental bodies or sports téamften considered newsworthy (Itule
&Anderson, 2008). As the old adage goes “bad nawgjood news, conflict being bad news
because of the level of destructions involved amuetimes even deaths, it becomes important

news for the media.

Mass media operates within society. Their perforrean judged by society in terms of what the
media ought to do that is their expected role icietg. Media performance can be good or bad,
acceptable or unacceptable (Oosthuizen, 2002). &amynmoccasions, the media have been
condemned rightly or wrongly for escalation of dat$ in the society. They have also been
accused of failing to consider peace initiativesemdver violence and conflicts erupt in
communities. Also some conflict events around tloeldvhave been ‘mediatized’ by journalists
paying more attention to certain issues than otl{€attle, 2006). During violent conflict
situations, the relationship between media andemed grows as Kuusik (2010) adds. Lack of
information can at any stage of a conflict makepbeaesperate, restless and easy to manipulate.
Bratic (2006) suggests the potential of mass med@eace building. Despite the situation that
“media are more likely to escalate a conflict titanpacify it”, media have been utilized to
promote peace environment and building communitied have undergone violent conflicts
(Wolfsfeld, 2004).



While the media have the responsibility to inforhve tpublic about the happenings in the
environment, the way in which they discharge thities would sometimes have profound
influence on the audience. In many cases, thearnsalie been accused of escalating conflicts
by engaging in irrational and sensational reportihoncidents of conflicts or violence in society.
In this case there is need for the media to beoresple while at the same time being candid in
its reportage of conflicts so as to avoid glorifyimcidents of violence. As Wolfsfeld (ibid) has
stated, media can also be used successfully togteopeace and harmony in the society; for
example, in the case of former Yugoslavia in Westeurope and closer here in Rwanda after

the infamous 1994 massacre.

Concerns about media’s coverage of violent cosflisere raised way back in sixties with
commission tasked to investigate the riots in Whittates of America unearthing several
undoings by the media. The team found that manmphefinaccuracies of facts, tone and mood
were due to the failure of reporters and editorask tough questions about official reports and

to apply the most vigorous standards possible atuawing and presenting news (Kerner, 1968).

The report further pointed out that adequate cayeeraf different cultures and races requires
reporters permanently assigned to this beat andnddia needed to hire more minorities for in
depth reporting and for the understanding on niip@ffairs. If future journalists are to meet
the challenges of improved coverage of minoritidsere is need for training in cultural
sensitivity so as to understand better their callyrdiverse society (ltule &Anderson, 2008).
According to Bramlett-Solomom, a journalism profasat Arizona State university, as quoted
by the above authors, cultural sensitivity traincan help journalists learn not to rely on long
held impression about particular social groups thelping move journalists past stereotypes.
The media practitioners as the voice of the peopletizens have no option, but to understand
their subjects thoroughly well and always be sermesito the plight of the people they are

serving.

Itule and Anderson (ibid) note that in many newsnsat is true that standards are unclear, given
recent evidence, wildly inconsistent. Editors roaly talk about the gap between the journalistic
values they hold most dear and those they thinlegthie reporters they work besides:

Ironically for a profession whose commodity is theh, journalism is increasingly being
distrusted by the public. Journalists need to by wencerned about their credibility,

10



news organizations sell truth and if the publicgloet trust what they report, journalists’
livelihood is in jeopardy. The journalists haveaocept that they are not going to be
loved by the public but still cannot afford to stoying to improve their credibility in the
eyes of the public (Itule &Anderson, p. 457).

In this regard, the media organizations have tbtpair house in order by providing their
employees, especially those who are directly inedhn production of media contents, with
clear guidelines on how to go about dischargingr thaily tasks. Credibility is earned and not
dished out to individuals; therefore, media pramtiérs must work hard to prove to their
audiences that they are credible men and womenasmb@t the service of the public. In fact,
journalists as professionals, have a code of ethiish should guide and police their conduct. In
the Kenyan situation, a proposal by the Media CouwfcKenya (MCK) to develop standard

policy framework to be used by the practitionersuldogo a long way in enhancing the rule of
professionalism in the practice of journalism ie tountry.

The search for truth even when it is unpopular igtdistinguishes journalism from other forms
of communication, they need to think of audienced,as customers, but as clients to be served
in a professional way, just as a doctor servesihiger patients by telling them what they need to
know and not necessarily what they would like tarh@tule &Anderson, p. 458). Journalists
have the professional and moral responsibility tovigle well researched, factual and truthful
contents which would serve the information needkexpectations of their target groups.

According to Itule and Anderson (ibid), the newsgrgp(media) are unfair when they focus too
much on what is wrong, violent and bizarre; and thay never print ‘good news’ could be the
longest-running complaints of the public. Much las inedia are interested in what is newsy, the
focus should not be only on the negative side efiticidents or events. The media can break the
same item from different perspectives without Igsihe gist of the story and compromising on
the standards of the media outlets. With this aggitpthey can easily build public confidence,
by giving them some hope especially when they are state of despair and hopelessness. The
way a news item is packaged before it is dissemthtd the audience matters a lot, therefore the
same conflict or cattle rustling and incidents laincrivalry can be approached from an angle of

inspiration and hope.
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In modern society, effective and democratic medea an essential part and indispensable for
societies trying to make a transition towards peate democracy. Harry S. Truman, former
USA president, once said “You can never get allftwés from just one newspaper, and unless
you have all the facts, you cannot make propermalgs about what is going on” as quoted by
Kuusik (2010). This statement confirms the needriee access to unbiased information, so that
citizens can freely speak their mind and believedmedia freedom while constructively

criticizing.

Not giving people the possibility of political peipation, and not allowing them to express
themselves freely is a significant cause of confl@n the one hand free, independent and
pluralistic media provide a platform for debate afhfferent opinions. These same media can
also be misused for propaganda purposes, to irdteed and spread rumors, creating
unnecessary tensions (Wolfsfeld, 2004). It is thet the media (conventional mass media and
lately social media) have been accused of dissémgreontents that are likely to cause tensions

and sometimes even degenerate to violent conflicts.

Journalism does not need justification for its eqise. Its service to society is a justification in
itself. Journalism can not only help to distributsdormation but also counter hate-speech and
create an environment of balanced opinions, theoeegting information equilibrium (Ronald,
2004), as cited by Kuusik 2010. This sentimentas far from truth as the media plays critical
role in the functioning of a democratic societywhich citizens can exercise their constitutional
rights of access and freedom of information formth® make informed decisions. However,
what needs to be emphasized at this juncture isth®aplayers in the industry have also a

responsibility of serving the society well.

Although it is not usually the defining factor irtérmining whether violence will or will not
occur, the role of media is a significant aspecthef overall context. During the 2007 general
election, Kenyan media also engaged in a form ofigal propaganda based on ethnicity where
politicians and some citizens utilized media to ok political violence .The mushrooming of
local language media in the country was also aigthe possible source of the problem. Local
language media were used by politicians as a twadthnic mobilization and political control in

certain areas (Selemani, 2012). Kenyans are pelhrlong ethnic lines by the main political
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contenders. The media also fall prey to this byagimg in a lot of propaganda which heightened
tensions and subsequent violence witnessed iretbetion. One of the reasons for this is that the

media in the country is either owned by the pabtis or those who are affiliated to them.

The media, both print and electronic, stood actudestirring up cultural prejudices in the way
they reported news. They have a moral responsiltditthange negative values while ensuring
accountability for those who commit social and exait evils (MPNDV report: 2009). This can

be attained by avoiding negative ethnicity andeadt striving to build one cohesive Kenya

without paying much attention to ethnicity or creed

According to Ogola, as cited by Selemani (2012)stnwd the journalists who were in the local
language media were not professionally trained:

Lack of training opportunities for media practitese meant that presenters working for
most frequency modulation (F.M) radio stations &tkhe necessary skills and largely
got their jobs on the basis of being widely knownhaving competency in the local
languages. The lack of training was especially @évidn the talk shows where hosts
failed to moderate debates leaving callers to \beir frustrations sometimes by
suggesting and encouraging violence against oppeii®elemani, 2012, p 16).

What Selemani (ibid) has pointed out is matter tdvg concern that the MCK and other
stakeholders need to move with speed to reignamtracks and untrained practitioners, as they
have no business damaging this noble professioanlie country boasts of highly trained and
skilled middle level media graduates as well asdnedis of young fresh university graduates
who are currently jobless or are working as castml®make ends meet. The bad ‘manners’ are
mostly common among the employees of F.M radiadstatin the country. Besides, MCK and
the relevant government agencies must fully enfahee rules and regulations governing the
practice of the profession in the country. Therenéed for FM vernacular stations to show
greater responsibility when they are broadcastmtamguages those other communities do not

understand.

Stremlau and Price (2009) recognize the influesfaeew media technology in stocking conflict.
The social media, specially twitter and face bamdqg easily be used to mobilize the masses and
cause tension among the population. This was praveuring the run -up to the just concluded
general elections and period before and after #terohination of presidential election petition

by the Supreme Court of Kenya in which Raila Odimtpallenged the election of President
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Uhuru Kenyatta. During this period, the social naeds well as cell phone’s short message
service (SMS) platforms were awash with message=dlavith hate speech and falsehood that
almost caused major problems were it not for thift @etion taken by the government to contain
the situation.

However, conflicts in Kenya are mainly reported agnahe hitherto pastoralists communities,
though it is also a common feature between those are perceived as pastoralists and the
farming communities. Disputes among the latteugsomostly occurs when the neighboring
communities who practice different economic atg clash for example; there are perennial
conflicts between the Orma and Pokomo in Tana R@einty, Maasai and Kisii in Transmara,

Boran and Meru in Isiolo and Meru counties to nmmtut a few.

In the Marsabit situation, the area doesn’t norynattract much media attention. The county is
classified as arid and semi arid area in termsro@lyctivity. Since mostly bad news is good
news, the county was on the spot light during tifamous Turbi massacre and subsequent

Bubisa killings in 2005, and inter-community coaffi in Moyale between 2011 and 2013.

The otherwise quiet and passive county enjoyedaaggiented media coverage during the said
conflicts with both local and foreign media heavigpresented in the area. On Turbi killings for

example, the mission team appointed to investigiage matter pointed out that while media

played a role informing the country about the dohfithe reportage was partly biased and the
presentation of facts tended to exacerbate ratteer minimize the conflict. There is need for

conflict sensitive approach.

The team further noted that while there were ck=mty warnings of a looming violence, the
government machinery and civil society actors sujpg peace building on the ground failed to

respond in good time.

Political elites have seized, owned and now cordoohmunity affairs thereby usurping the role
of government and traditional authority systemser€his also the problem of identity crisis
among the local communities; for instance; the @abtho are traditionally regarded as young
brothers by the Boran, are persistently pursuirgpitocess of upsetting the status quo (Mission
team, 2009).
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2.3 Media and national cohesion

Communication scholars have argued that conflicekwben people could be due to
communication breakdown or lack of effective comimation among the parties concerned.
Media play crucial role in promotion of nationalhasion. They are a double-edged sword,
capable of both supporting and also subvertinga@ohesion.

According to Lasswell (1948), the main functionsmeédia in society are surveillance of the
environment, correlation of the parts of society nesponding to its environment and
transmission of the cultural heritage. Wright, (@P&tter described other effects of the media
and added entertainment as another key media umatid a final role is mobilization, which is
designed to reflect the wide spread applicatiomabks communication in the field of political

and commercial propaganda.

The media are assumed to have a potential forfeignt influences, but it is particular ideas
and values conveyed by the media which are seempriasary causes of social change
irrespective of who owns and controls them (McQuaD10). Therefore, media are quite
instrumental in articulating issues of concernhe society thereby influencing public opinion

towards the subject under discussion.

The media, especially mass media, and lately thaalsonedia are a powerful tool of
communication that can be used to set the agemdad@ublic. The media can serve to repress
as well as liberate, to unite as well as fragmentety, to promote as well as hold back change.
The information, images and ideas made availabledhlbymedia could as well be the main
sources of awareness of a shared past time anehpiscial location (McQuail, 2010). They are
also a store of memories and a map of where waradtevho we are, and provide materials for

orientation to the future.

McQuail argues that media help the society to miitgelf by proving information about the

events happening locally and as well as updatiegitbn issues unfolding in far distant places.
In this regard McQualil is advocating for a mediateyn that is operated according to the same
basic principles governing the rest of the societyelation to justice, fairness, democracy and

reigning notions of desirable social and cultu@ues.
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The media need to provide content that would hie¢plocal communities understand and also
appreciate each other’s diversity. They must phegirtrightful roles of advocating for national

cohesion within the country. The content preserigdhe media should be able to promote
social cohesion and integration by avoiding publocaor broadcasting contents bordering on

hate messages and rumours.

Further, media practitioners should engage in mesipte and professional journalism, that is
objective, accurate and fairness to all stakehelddrhey should also focus more on
developmental reportage while highlighting positivends. The media can also be used to
promote the role of local opinion leaders in canfliesolutions in order to achieve community

cohesion.

Media are also a tool for social integration. Thek Ibetween popular mass media and social
integration are easy to perceive in terms of babative impact such as crime and immorality
and also positive contribution to cohesion and comity expected from modern communication
(McQuail, 2010). This can be identified as someha& possible effects of the media on their
audiences which may be both desirable and undésirab

McQuail noted that mass media are a potential feoca new kind of cohesion as they are able
to connect scattered individual in a shared natjaiiy and local experience. They could also be

supportive of new democratic politics and soci&m® movements.

However, there is a concern about the weaknesgée ¢ies that bind individuals together and to
their society, the lack of shared values, lackamfia and civic participation and decline in what
has been called social capital (Putnam, 2000). &tgament advances the possible side effects
of the media in society, more so when they are gdeed to be serving the interest of the

powerful individuals.

The media have brought messages of what is newaatibnable in terms of products, ideas,
techniques and values from city to the country sidd from social top to the base. They have
also portrayed alternative values system, poténtiméakening the hold of traditional values
(McQuail, 2010). While the media are important sesrof information and ideas to the people,
they could also have effects on the society ini@agr on the cultural and moral values of
recipients. Locally, much of media content, for repde TV, is foreign. The entertainment
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programmes for example, are from Western, Latin Atae and Asian countries. When the
audience is exposed to these contents more frdguémtre may be erosion of societal moral

values in long run.

Media have a capacity to unite scattered indivislwathin the same large audience; to integrate
newcomers into urban communities and immigrants méw country by providing a common
set of values, ideas and information; and helpinfptm identities (Janowitz, 1952; Clark, 1969;
Stamm, 1985; Rogers, 1993), as quoted by McQuail02 In this case the media help in
formation of social groups as well as the preseéwmadf cultural values and traditions within the
society.

The idea that the news media powerfully controlpeple’s attitudes, beliefs and behaviour
might not hold any water, but the press obviouslpds to their attention a selected agenda of
topics and issues for the audience to responddalank about (Lowery & Defleur, 1995). Of
course the media audiences in this era are sele@ &ative users of media products or contents.
The audiences know what they need from the mediandrere to find it; that is they are able to
make their own choices on what to look for and wbatlo with what they are looking for. But
the main hindrance is that they have to contenti wie choices that the media have already

prepared and packaged for them.

There is some evidence that media can contributieet@ccurrence of a riot event by publishing
incidents which are themselves causes of riot hehdwy giving advance publicity to the likely

occurrences of rioting (Singer;1970). The mediaehténe capacity to define the nature of events,
even if they are on the side of the establisheatrordThey can unintentionally increase the

degree of polarization in particular cases.

Violent acts may be spontaneous, but they are roftem the product of a longer sequence of
historical decisions and political actions (Anders& Lochery, 2008). In Kenya, which
experienced large scale violence during and alter2007 election period, it was argued that
there had been a failure to develop a nationaltityewhile ethnic communities had formed a
multitude of nations within imposed colonial bourida. The government had not been able to
bring groups together into national entity becaethamic mobilization provided a mean to attain

political power (Stremlau and Price, 2009). Whilamight be true that the country had been
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polarized along ethical lines by the politicians fieeir own political survival, the problem could
also be attributed to the colonial system whichiddid the country along tribal lines for easy
administration and manipulation of the subjectserk\after independence, the successive
regimes did not do much to build one coherent amitesive nation. In fact, no mention of
national cohesion and integration of the countrg weer heard of until after the violent incident

of 2007 general elections.

The role of media in violence as a platform fopmssion of political messages, in particular,
the use of phone-in radio shows has been heavipicated in contributing to violence. The
spread of rumor, using mobile phones, and the @iseternet and blog to spread information,

fuelled violence (Anderson & Lochery, 2008).

As already noted, most of the problems of intenigticonflicts during elections have been
blamed on the political elites and the media. Theelia, civil society and the interest groups can
also preach messages of political tolerance, paadedialogue in order to build one cohesive
nation whether it is polls time or not. In additidghe media have to take the responsibility of
fostering peace and stability in areas that aregpeed as hot-spots and conflict prone zones.

Thus there is need to ‘de-tribalise’ the Kenyalitigs by advancing issue-based arguments as

opposed to ethnic- inclined approaches which dheeat to community cohesion.

Kenyan leaders should make efforts to place thaition before their ethnic groups as
demonstrated by African role models like Mwalimuiusl Nyerere of Tanzania and Nelson
Mandela of South Africa (MPNDV report, 2009).

2.4 Media and county cohesion

The media are influential in shaping public opinard behaviour. For instance, during the First
World War, United States and other European coesitrmarshaled the press and films to
mobilize the masses to fight in the battle.

Media have also effects on international relaticansd alliances. Recently, the fall of
communism, the Balkan wars, two gulf wars and tlae @n terror have confirmed the media as
an essential and volatile component in any intésnat power struggle where public opinion is

also a factor (McQuail, 2010). Therefore, countreager into relationships and also build
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alliances mainly through the media. This is becabhsemedia can project or present an image
which is either favorable to a given nation or m#pending the nature of coverage or publicity it
is giving the affected nation. Based on this priope; other countries may decide whether to

enter into a relation with each other or not.

McQuail points out that the condition for effectireedia power generally depends on a national
media industry capable of reaching most of the fadfmn, degree of consensus in the messages

disseminated and some measure of credibility ared in the media on the part of the audience.

Although the country has robust and vibrant medidustry, the nature of their operation is
centralized, that is, they are operating from th@mtowns in the country. Therefore, their

presence is not felt country-wide. This inhibitgithnationwide coverage, more so, of the far
flung counties in the northern part of the natiés. a result, the coverage by media of the
northern part of the country is wanting. Countieshis part of the country are in the news for
all wrong reasons; if at all there is any coveragbe image the media give or portray is that of
violence, banditry attack, famine and drought. Wdwvem these incidents occur, the media would
casually refer to them as normal incidents of tridashes, inter-clan conflicts or feuds, or the
usualcattle rustling menace. They need to investigatthén to un-earth the root cause of the
problem, with a view to finding a lasting solutitmthe matter since they have a responsibility to
set things right. Nevertheless, Kenyans natiorsdlgm to have more faith in media specially the
private media which are perceived as credible soofcinformation mainly in performing the

watchdog role over the government.

One of the functions of mass media is to provigaublic warning of the possible dangers and
risks. This offers an explanation for disproportéitein news to crime, violence, disaster, death
and disease (McQuail, 2010). While these are psigces of “good news” stories for the
journalists, it does not justify sensational repgrtby the media that is done as if to glorify
violence or crime in the society. As stated abavehe northern part of the country the focus is
mostly on conflicts, drought and the likes. Througts, the media tend to depict the image of
these counties negatively, that they have nothoapd” to offer. This approach needs to be
reviewed for these communities to come on boardhedia audiences. Occasionally, Kenyan
leaders have complained about western media ergyagmedia imperialism. Unfortunately the

communities in these counties may also accuse d@hienal media of engaging in systematic
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“marginalization of the marginalized”; a situatiam which the media tend to give excessive

publicity to the ‘high potential’ areas of the coynat the expense of the ‘low potential’ areas.

Sometimes, media reports of danger can lead td-sfron panic responses. For the have the
tendency to portray world as more dangerous thaeally is. In this reporting, attention is
skewed away from mundane causes of death, disaasedisaster and towards more dramatic
but rarer calamitous such as terrorist attackss €an be said to mislead the public about the true
nature of risks. A similar criticism applies to tlreks between crime reporting and public fear of

crime (Lowry et al., 2003; Romer et al., 2003).

The aim of national cohesion is to ensure thatcthentry becomes an equitable society that is
politically, economically and socially cohesive antegrated; where the citizens have a shared

vision and sense of belonging while appreciatingidiity (MINCCA, 2012).

The above values should be a guiding factor atthumty level; through which the communities
in Marsabit should be able to uphold equal parsitgn in political, economical and social
issues, while embracing a common vision that isedimt promoting a sense of belonging within

the county.

Therefore, for Marsabit County to achieve meanihgvelopment programmes, communities

in the area must live together in peace and harmbingy have to appreciate and celebrate their
diversity in terms of ethnic groups, cultures aetld§ systems; but the same diversity should not
be used to heighten tribal groupings and feelidderefore media plays crucial role as far as

achieving county cohesion and integration is cameer

2.5 Local conflict situations

Marsabit is a cosmopolitan county though it is prathantly inhabited by Cushitic speaking
communities such as Boran, Rendille, Gabra, Sak@areh and Burji. Others include
Samburu, Meru, Turkana and Elmolo to mention bd@g¢va. The county also shares long and
porous border with Ethiopia to the north, Wajirthe east, Isiolo to the south east, Samburu to
south and Lake Turkana to the west. The expangiuety is largely underdeveloped with the
main economic activities in the area being substgdarming, pastoralist, agro-pastoralist and
small scale business enterprises. The world baprtrdased on 2005 Kenya integrated house
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hold budget survey (KIHBS) shows that the pattehgoverty are highest in northern and
north-eastern counties which are sparsely populéitésilowest in the urban hub of Nairobi and
neighbouring counties (The World Bank, 2013). Thenty was ranked among the poorest in the

country.

Administratively, the county consists of the followy districts: Moyale, Chalbi, Laisamis, and
Marsabit (which also serves as the county headepsutAccording to the Kenya national bureau
of statistics, the county has a population of al32@,000 people (KNBS,2010a),) as detailed in
the table 1.

Table 1: Population distribution of Marsabit county

Population distribution by administrative unitspger and area in S/km

District Male Female Total Area in S/kms
Marsabit 23,305 23,197 46,502 2,052.0
Chalbi 41,318 33,878 75,196 39,248.0
Laisamis 32,198 33,471 65,669 29,290.5
Moyale 54,291 49,508 103,799 9,370.8
Total 151,112 140,054 291,166 79,961.3

Source: 2009 Kenya population and housing census.

Conflict in the county has a long history with regoof frequent clashes occurring among the
major communities in the area although they shamng historical and traditional values and
belief system. Conflicts are mainly reported betw@&oran and Gabra, Rendille and Gabra,
Boran and Rendille, Gabra and Dasanach as welledgebn Dasanach and Turkana people.
Occasionally, there are also conflicts between Sasmband Turkana communities in the county.

Ethnic clashes in Marsabit, northern Kenya, hanlsecommon occurrence for years with raids
and counter raids between various communities tiegulin many cases, in deaths, injuries,
displacements and theft of animals (DREF Bulle®006). For instance, in 2005 a major
incursion occurred in Turbi trading centre alongriédit-Moyale road between the Boran and
Gabra communities in which over 70 people wereedill The fighting was a result of

competition over scarce water and pasture lantienatid region along the Ethiopian border, as
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well as about the recent political division alortrec lines. The fighting in Turbi is similar to
that between the Gurreh and the Murule in Manderdanuary and February in 2005. Cattle
rustlings is relatively common practice in thisicegy and some reports suggest that the massacre
may have begun as a cattle raid. The Gabra peaptens of the massacre, had been accused in
June of stealing cattle and goats (Wikipedia, 2005)

The county again had its fair share of violentrthnic conflicts in 2011and 2012, and then in
2013 when a serious conflict broke out betweenowgricommunities in Moyale area. According
to a Red Cross report, close to hundred lives \eteand properties worth millions of shillings

destroyed, while over 5,000 people were displacethd the said conflicts. Even when there are
no conflicts, cases of sporadic killings were beiggorted in the area.

2.6 Causes of conflicts

According to a team sent to investigate the Tuibings in 2005, the main causes of the
conflicts in area is ethnic rivalry; cultural idégtand fight for supremacy which is manifested in

competition for access to resources, political ppwed educational and job opportunities.

Politicians in the area played key role in incitipgople against each other for their own political
survival. For instance, the 2013 conflicts in Mayarea were allegedly blamed on Mar¢h 4
general elections in which the Boran lost elecpusts to the alliance of REGABU- acronym for
Rendille, Gabra and Burji. This alliance also imdd the Samburu and Gurreh communities. It
was formed to allegedly isolate the Boran commufigyn leadership positions. However,
analysts point out that these skirmishes are nf@e just politics, as the Borans are mostly the
victims of these vicious raids spearheaded by thbr& supported by Burji and a section of
Gurreh people. The same alliance secured countitigpes in the elections in which they
(Borans) had lost. They were also claims that tB&RBU alliance was to taking up strategic
leadership positions in the county while sidelinatger communities, especially the Borans who

are the single largest ethnic group in the largarddbit county.

There is an also inadequate development interventp government, Non -governmental
organizations (NGOs), development agencies andl llmzaers, thus generally the county

inhabitants are in a state of despair.

22



The report further cited cultural practices suctileaustling, poaching and human killing which
are regarded as a sign of bravery and revengeebptial communities. Others are proliferation
of small arms and light weapons due to porous améresive border with Ethiopia and high
demand for the same in the area as well as ineféeedss and misuse of the Kenya police
reservists (KPR). They were claims that securignages were biased and were compromised in

handling of conflicts in the area.

Sometimes conflict could be due to border dispatasng different communities in the county.
There were also claims that certain sections ohtoleaders were out to resettle aliens on what
is regarded by others as their ancestral lands.

Although the mission team recommended that the rgovent investigate and prosecute
politicians who incited people against one othet, much has been done in this respect. The
team also urged the government to resolve all pgngblitical and administrative boundary
disputes in the area by involving the local comrmtiesiand other stakeholders to ensure there is

a proper way of sharing communal resources.

Further, the government should complete the proakgslicy formulation and the establishment
of necessary legislation for peace building andflmmanagement in the country. Finally the
authorities should initiate and support long-terevelopment strategies in the area, the team

concluded.

2.7 The types of conflict in the area
Physical conflict entails physical confrontatiomsldighting over watering points, grazing land
and even border disputes within the county. Thpetgf conflict can result in loss of lives and

destruction of properties of the parties concerned.
Political conflict happens when there is politicaldertone or a given group tries to dominate the
leadership positions within the county thereby divsentaging others. There is also lack of equal

representation and marginalization of some sectibtise local population.

Ideological conflict occurs when systems of thdsgbr values clash with each other for

instance a community may feel alienated. Then tierese of vulgar language against others,
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certain members from some communities are perceagedzy and thus seen as non-entities as

in far as county affairs are concerned.

There are cross-border raids since the some coniesiisipread a long common border with
Ethiopia. Events or conflicts on one side of thedeo tend to spill over to other side, thus
impacting on communities living across the commoordbrs of Kenya and Ethiopia.

Occasionally, the county has also experienced s&oas from Ethiopian authorities pursuing the
remnants of Oromo Liberation Front (OLF, a militgmbup fighting for independence of Oromo
region in Ethiopia) who are allegedly harbouredagection of local communities in Kenya.
This allegation has been denied by the Kenyan gowent and local communities have denied it

categorically.

The main actors in the local conflict in the coumtglude: Political leaders, business people,
herdsmen, youth groups, community elders, commuratged organizations (CBOs), relevant
arms of the government and sometimes the neighipostate. Therefore, all these factors

contribute to lack of cohesion and social integratvithin the county.
2.8. Theoretical framework
2.8.1 Introduction

This study is guided by agenda-setting theory. ¢renala setting, the media, be it print
(newspapers, magazines, periodicals et ceterdgctranic (radio or television) tend to come up
with items (issues) which generate audience dismuss According to this theory the media

gives the audience what to talk about.
2.8.2. Agenda -setting theory

McCombs and Shaw provided the empirical foundatwinthis theory. According to McQuiail,
2010, the term agenda-setting was coined by McCoamuok Shaw (1972, 1993) to describe
happenings in the context of election campaigns. ddre idea is that the news media indicate to
the public what the main issues of the day arethisds reflected in what the public perceive as
the main issues (McQuail, 2010). As Trenaman and@él (1961:178) pointed out, “The
evidence strongly suggests that people think aldnat they are told but at no level do they
think what they are told”.
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There is a strong evidence to show correspondegigeekbn the order of importance given by the
media to the issue and the order of significantached to the same issue by the politicians and
the public. Quoting (Scheufele, 1999), LittlejohndaFoss (2011), state that agenda setting
occurs at two levels, the first level establishes general issues that are important while the
second determines the parts or aspects of thogesighat are viewed as important. Therefore
agenda-setting occurs when a media practitionecsetly report the news as it unfolds while

the news outlets make choices on what to reportamdto report it.

This theory is concerned with the process by whiah media prepare their contents for the
public. This is done by selecting what the mediakhs important for the audience from the

myriad of issues of the day. There could be afdhimgs or events happening out there, but the
media only identify and select what they regardngsortant to the audience. But an interesting
guestion to pose is, whose agenda does the medandehow often do the media set public
agenda? Journalists working in the field would gatbr collect information they think is

important to the public from amongst all the happgs or events unfolding based on the

guidelines provided by their respective media oizgions.

One of the guidelines is that the item or the aonteust be rich in news value and also have
element of public interest. Although it is hardpimpoint how media would often define public
interest, not all media content is processed, pgakand disseminated with public interests in
mind. Public interest content is precisely a contemch would be able to enrich the information
and entertainment needs of target audience soraake them better citizens of a given country.
That is the extent to which the media audiencevdsrisatisfaction from media content in a

socially responsible way.

Do the media always succeed in setting agendashépublic? Dearing and Rogers (1996)
define the process as ongoing competition amonge ipsotagonists to gain attention of media
professionals, public and policy elites. Lazarsfletdal. (1944) referred to it as the power to
‘structure issues’. People may have other presamyimportant issues which are of concern to
them other than what the media may portray as akruoi the public. Shaw and McCombs

claimed that media depiction can affect how pedpilek about news, help organize the world of
experience, and are stunningly successful in tgllis what to think about (Littlejohn& Foss,

2011). Quite often one would find people discussuitgl issues amongst themselves albeit
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informally, while the news programme is ongoingreality, one would find people going about

their normal duties with minimal interruption froime news bulletin.

According to Littlejohn and Foss (ibid), agendatiggtfunction is a three part process, first the
priority of issues to be discussed in the mediantthe media agenda in some way affects or
interacts with what the public think and finallyetpublic agenda affects or interacts in some way
with what policy makers consider important. In shahe media agenda affects the public
agenda, and public agenda affects the policy agdhddso operates through priming i.e. the
process by which the media affect the standardildatiduals use to evaluate what they see and
hear in the media (Turow, 2009, p. 166). Theretbeemedia, through a repeated attention, make

certain issues more prominent and thereby primudjesnce thoughts.

Davis and Robinson (1986) criticised previous agersetting research for neglecting possible
effects on what people think concerning who ipamant, where important things happen, and
why things are important. According to Rogers anehiihg (1996), we need to distinguish

clearly between three different agendas; the pigsriof the media, those of the public and those
of the policy. The same authors also pointed oait tthe media vary in their credibility, personal

experiences and media picture may diverge andubécpmay not share the same values about
news events as the media. In addition, real-weviehts may intervene in unexpected ways to

upset previous agenda (lyengar and Kindler, 1991).

Despite these challenges, agenda- setting hastattranass communication researchers as it
seems to offer an alternative to the search farctional media effects on individual attitudes
and behaviour change (McQuail, 2010). DearingRaders (1996) wrote that agenda-setting is
related to several other kinds of effects such asdiwvagon effect, the spiral of silence, the

diffusion of news and media gate keeping.

The hypothesis presupposes a process of influeaoethe priorities of political or other interest
group, to the news priorities of the media in whitdws value and audience interest play a
strong part and from there to the opinion of public

Dearing and Rogers (1996) offer a number of geizattadn about agenda -setting. They say that
different media tend to agree about relative sabeaf a set of issues; media agendas do not

closely much ‘real-world’ indicators; and the pasit of an issue on the media agenda
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importantly determines that issue’s salience in plblic agenda (1996:192). One common
condition for agenda-setting is that different massdia tend to share the same set of news
priorities, the position currently being challendadthe availability of online media (McQualil,
2010). The main hypothesis of agenda-setting puélic debate is represented by a set of
salient issues that is an agenda for action, campeéiterest seeks to promote the salience of
their issues, mass media news selects issues doonpeting several pressures and agendas

effects are peripheral and short-time (2010:515).

The theory explains an important influence of thmesp in terms of how individuals come to
regard some events and situations that they eneotimough news reports as more important
than others (Lowery& Defleur, 1995). According teettheory, those who control the news
media make decision about what should be repoddtet public. This becomes the agenda of
the public at any given time, though this may netle case always as the audience may decide,
at their own discretion issues that they would foou.

It implies a relationship between decisions abdw treatment of an issue or event in
newspapers, TV and radio news and the belief alisuimportance or significance on the
individual who make up the news audience (Lowery&flBur, 1995). This explains, for
example, why different newspaper outlets tend @ gihe same news item different treatment in
terms of placements of articles, font sizes to beduas well as allocation of space in the
publications. However, the prevailing opinion amganedia researchers seems to suggest that
the media do not always have powerful effects enpihiblic agenda. Media, most often, will be
powerful when media credibility is high, conflictirevidence is low, individuals share media

values, and when audience has a high need formeedaValgrave &Van Aelst, 2006).

Therefore since agenda setting theory is mos#yulisn advocacy and when influencing public
opinion, the media, both traditional mass media smclal media, should be used to set peace
and development agenda for the inhabitants of theshbit county. Through this strategy, the
local population would be able to have knowledgeewénts and happenings and the need for

them to co-exist and live in peace with each oth@ohesion.
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CHAPTER THREE: METHODOLOGY

3.1 An overview

Subsections addressed under this are researchnddbig study site, sample population,
determination of the sample, data collection imeents, validity and reliability of research
instruments, ethical considerations and the linatest of the study.

3.2. Research design

This is a plan of how the study was conducted. Tésgarch used a combination of quantitative
and qualitative approaches in order to get morgbled and credible results. The research
involved use of cross- sectional field survey vehall the data were collected at the same time
and within the shortest time possible to establish role of media in the local conflict in
Marsabit county. This entailed how people receiwvdgdrmation on conflicts in the area, their
sources of information or news and the ways in wididferent news organizations gave their
coverage and whether this contributed to promotibthe county cohesion or not. The main
media within Marsabit included; TV, radio and, neager. Radio was the commonly available
medium in the area, while TV and newspapers wehg fomnd within major settlements of the

county.
3.3 Study site and sample population

The study was conducted within Marsabit centraisitim since it serves as the county head
guarters and is also inhabited by almost all thermoanities in the county. The central division
comprises Nagayo, Dakabaricha, Mountain, Jirimeaka Songa and Hula Hula locations. The
Mountain location which formed the study site csteil of Township and Wabera sub-locations

with a total population of about 6,561 people (KNB810c).

Table 2: Rural population distribution by gender

Sub-location Male female Total
Township 1,399 1,048 2,447
Wabera 2,009 2,105 4114

Source: Kenya 2009 census
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Since most of the communities were found withinri@untain location, this also helped in easy

identification of the target group that was usethm study.

Through probability sampling, a representative dangd about 150 to 200 was drawn for
purpose of the study. According to university olugh Africa (Unisa), a representative sample is
one that resembles the population in as many waymssible and which enables the researcher
to accurately generalize the results (Unisa, 2000 sample was large enough to represent the
population of central division which was estimatedoe about 15,000 people as per the 2009
national population census. The sampling technigeel here had also helped in capturing of the
heterogeneous population of the county thus usefgéneralization of results to the entire area
of the study. The sample was drawn using stratifettiom sampling technique in which the
target population was divided into various sub-goto cater for different groups in the area,
based on age, gender, level of education and otonp&hen, simple sampling method was
used to select a sample from each sub-group otatget population. The main sub-groups

included Boran, Gabra, Rendille, Burji, Sambururkfima and Somali population among others.
3.4 Determination of the sample

Populations under 1,000 are regarded as smalleulgtigns and need a sampling ratio of
approximately 30%. According to Neuman (1997) @&sdcby Unisa 2000, for a larger

population of approximately 10,000, a samplingorati 10% is required. Since the site selected
for the study has a population of about 6,500, mpda of between 150-200 respondents was
adequate to represent the entire population ofdifision and by extension the larger county

population.

According to Mugenda & Mugenda (2003), the forméitet selecting the sample size is

demonstrated below.

_ n
T (1+n)/N

Wherenf = the desired sample size for a population less 182000
n = the desired sample size for a population of ntioae 10,000

N = the estimate of the population size
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3.5 Data collection instruments

The primary data were collected using questionsa@med semi- structured interview guides
which were administered to the sample populatio &n aid of trained research assists in the
area. The questionnaires were closed and wereaktiinistered. However, where respondents
felt they were unable to fill in on their own, raseh assistants helped them out. The semi
structured interviews were for key informants sashthe clergy, opinion leaders, community
elders, politicians, youths and women leaders dsagedNGOs and civil society representatives
in the area. Both the questionnaires and intergaiges were used to gather data to ascertain the

role of media in promoting national cohesion in toenty.

Open- ended questions are more suitable for gtiaétapproach because they allow respondents
to give a free response in continuous text. Evendh they can elicit more sensitive information
than close ended questions, they tend to be mifreuttito categorize and hence hard to analyze
guantitatively (Mugenda & Mugenda, 2003). The qualitative and ¢tetive data collected
through semi structured interviews and questioesaiere analyzed and the findings presented.

3.6 Research validity and reliability

Validity is the degree to which results obtaineahirthe analysis of the data actually represent
the phenomenon under study Mugenda and Mugendd.(Bor this to be attained, the subject
chosen for the research has to be based on a eafatge sample of the larger population. As
these authors argue, a representative sample shieplatate the population properties in
approximately the same proportion as they occtinertarget population (Bless & Higson-Smith,
1995:88; Brink 1996:134), as cited by Unisa, (2000)

3.7 Ethical considerations.

This entails the moral principles on which the egsk was based. Some of the ethical issues that
were taken into account were the respondents waréerharmed in any way during and after

the study.

Their consents were also sought in their involvementhe work and individual participants

were allowed to exercise their rights and abildychoose whether to participate in the study or
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not. The privacy and confidentiality of respondemsre also guaranteed especially where it

involved sensitive information.

The researcher also treated all the participarstdyj@nd fairly. This also applied to the way in
which research interpretation and findings wereed®@nollecting objective and accurate data in a

socially responsible way is fundamental to scientésearch. This point was also taken care of.
3.8. Limitations of the study

The main limitation of the study was unavailabil@y relevant data on the topic and lack of
cooperation amongst some participants. There wss laick of enough time and financial

constraints. Also illiteracy among the local popiaia impacted on the study.

Further, the vastness of the county, being thersktargest in the country also made it difficult
for one to transverse the area because of mainky dé basic infrastructure such as roads and

communication.
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CHAPTER FOUR: DATA ANALYSIS AND INTERPRETATION

4.1 Introduction

This chapter discusses the findings of the datkedeld through questionnaires and interview
guides to establish the role of mass media in natioohesion, case study of Marsabit county. It
entailed the analysis and interpretation of botanative and qualitative data collected from

the field and presentations of the findings.

The data was collected in five days after trainofigour research assistants, three men and a
lady. A total of 200 structured questionnaires a@dinterview guides were issued out with a
return of 189 questionnaires and 6 interview guicaspleted and returned. The findings from
the quantitative data obtained were presented dysle of charts, tables and graphs. Further, the
primary data collected using questionnaires anervigw guides show common understanding
amongst the respondents regarding the role of medie promotion of national cohesion in the

area.
4.2 Bio data information

During the collection of the data in Marsabit towhe questionnaires were distributed to the
respondents and findings of those sampled fortiysvas as indicated in figure shown below.
An interesting point to note is that more men resjgmts were willing to be sampled than their

female participants. In fact, out of 189 questiaresa male respondents took the lion’s

70% - 65%
60% -
50% -
40% - 35%
30% -
20% -
10% -
0% -

m gender of the respondents

Male Female

Figure 1: Gender of the respondents
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share of 122 while female accounted for paltry @&ftipipants that is 64.5% and 35.5 %

respectively.

The reason for few female participants could beibaited to the closed nature of the

communities and also socio-cultural factors suchtred women are not supposed to have

discussions with ‘strangers’.

Table 3: The distribution of ethnic groups usedtfe study

Ethnic group/Tribe Number of respondents
Boran 65
Gabra 52
Rendille 23
Buriji 15
Samburu 7
Turkana 5
Kikuyu 4
Meru 3
Luo 2
Luhya 2
Konso 1
Gurreh 1
Not indicated 9
Total 189

Source: Researcher

The age of the respondents in years

In terms of age, most of the respondents were énatje bracket of 20-30 years and they
accounted for 61.4%, 30-40 years were 23.8% whitsd¢ aged between 40-50 and above 50
years were 10% and 4.8% respectively.

Therefore it can be deduced from these data tlaingy people were more enthusiastic to
participate in the study than the rest of the aateg. This is demonstrated in figure 2.

33



140 -
120 - 116
100 -
80 -
60 - M age of respondents
45 g P
40 -
19
20 - 9
0 | M =
20-30 30-40 40-50 above 50

Figure 2 Age of respondents in yee

On the level of education, tlrespondents weralso fairly literate with16.4% of them bein
university graduates, 428havt tertiary level and 35% with secondagucationOnly 2.6% of

respondentsvere primary school leavewhile 4.2% have not had any formeducatio..
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Figure 3: Respondents level of educa
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Access to the media among the respondents in titly stas quite impressive with astounding
98.94 % of them indicating that they have accessotme form of media in the county, while
only 1.06% stating that they do not have accessnyp media at all. In terms of media
accessibility, television at (73) seemed to beriest commonly available media in the area,
followed by radio at 55 and then newspapersl3; evi@l respondents identified internet.
However, 37 respondents indicated that they hagesacto more than one media as shown in
figure 4. This seemed to be against the commonlly belief that in rural areas radio was the

most readily available medium of mass communication

TV

® Radio

= Newspapers

H [nternet

B More than one media

Figure 4: Access to the media

Source: Researcher

It is important to point out that access to the melbesn’t in anyway translate to the ownership
of the same. While TV is mainly found in major unb@entres and pockets of trading centres in
the county, radio could be by far the most commanigilable mass media in the area due to its
portability and ease of acquisition.

In fact, there was a radio station that broadcash fthe heart of Marsabit town. The station,
Sifa, formerly known as Marsabit FM, which is owrn®dTransworld Radio started its operation

in 2008 and covers a fairly good portion of thistveounty. However, not many people in the
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area were excited about it due to the fact thasthgon is church owned and most of the local

populations are Muslims.

4.3 Role of media in de-escalation of conflicts

Figure 5 demonstrates that media play a criticlel o de-escalation of conflicts in a given area
as the majority (49.7%) of the respondents wereame form of agreement that media can
indeed de-escalate conflict, while the least nunidiferespondents (2.6%) tends to strongly
disagree with the sentiment. However, 15.9% ofd¢lmgveyed were non-committal, that is they
took a neutral position on the matter. Also, a kdgrmant respondent indicated that mass media
can de-escalate conflict through positive reporbhfactual information in a sensitive way. The

contents have to disseminate peace messages, thigicgmmunities to shun violence.
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49.7%

50.0% -
40.0% -
30.0% -

24.3% m role of media in de-escalation of

conflicts
20.0% 1 15.9%
10.0% - 7.4%
2.7%

00% N T T T T -_\

Strongly Agree Neutral Disagree Strongly

agree disagree

Figure 5: The role of media in de-escalation offticis

Source: Researcher

Ways in which the media could de-escalate conflicts

When the respondents were asked how the media deudsgcalate conflicts, 36% of them cited
accurate and objective reporting as a major wagutlin which the media can de-escalate conflict

situations, while 27.5% agreed that by exposingdio¢ cause of the conflicts, the media can de-
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escalate conflicts. Another 19.6% of the resporgibatieved the media can de-escalate conflicts
by engaging in sensitive reporting of the happesinghereas 9% felt that by avoiding the

identity of actors in the conflicts, the media wibule-escalate conflicts. However, 7.9% of the
respondents cited all the four ways as the possigi@ns through which the media could be used

to de-escalate conflicts.

On the ways in which media would de-escalates misfla key informant stated that the media
needed to actively set the agenda for the comnesnity emphasizing the issues that unite them
(communities) than those that set them a apartocud on the root cause of the problems in

order to find lasting solutions was also seen gmimant.

When it came to a specific item of exposing the ause of the problem as a possible way of
de-escalating conflicts, a resounding 55% of trspoadents were in agreement, 28% strongly
agreed, those who were neutral were at 10%, thosksagreement at 3.7%, while those who

tended to strongly disagree accounted for pal@ya3.

By exposing the root cause of the problem mediddcde-escalate conflicts the respondents

said. Table 4 gives more details.

Table 4: Media can de-escalate conflicts by exmp#ie root cause of conflicts.

Responses No of respondents No. in percentage
Strongly agree 53 28%

Agree 104 55%

Neutral 19 10%

Disagree 7 3.7%

Strongly disagree 6 3.2%

Total 189 100%

Source: Researcher

Accurate and objective reporting is one of theilaites of a professional journalist. When the
respondents were asked whether this could congribat the de-escalation of conflicts, a
resounding 91% of those surveyed answered in adfiv@, with 4.8% being negative, while
4.2% said they did not know. The results were gsctied in figure 6.
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“They (mass media) need to undertake pre-confisessment to signal the authorities and other
stake holders about the impending conflict withiea tommunities. This would help to pre-empt

the occurrence of the conflicts” one key informquipped.

Another key informant felt that media can also bedito promote corporate social responsibility
programmes aimed at attaining peace while highhghthe need for peaceful co-existence

amongst the locals.

4.8% 4.2%
. (o]

M Yes
H No

=l don’t know

Figure 6: Accurate and balanced reporting de- agesconflicts

Source: Researcher

4.4 Factors that hindered effective media coverage the area

According to 71.4 % of those polled in the survewdia are not currently giving adequate
coverage of issues in the county. This reinforbesdcommon perception that county inhabitants
traditionally held against the media. Neverthel@&s4% of the respondents were of the view
that media indeed had been giving adequate covevadmppenings in the area, while the

remaining 3.2% could not tell whether the countyatting adequate coverage or not.
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Figure 7: Media’s coverage of the area

On the samaote, a key informant concurred withher respondents that the mediare not
giving adequate coverage of ues in the county and if they dithe focuswas mostly on
negative issuesrhis therefore means that the media needed to pu¢ ®ffors as far media

publicity was concerned.

On the specifidactors that might have hindered media cove in the area, the following vre

theirresponses. In this case respondents were proviiledptions to choo« from.
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Figure 8: Factors hindering mediaverag
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Figure 8 shows tha8.9% of those polled identified distance from thedia organization as
major hindrance t@ffective medi coverage in the area, while 19% cited illiteracyoa the
local population Another 3.7% blame lack of coverage on the policy of the individual ds
outlets. However3.2% of the respondents identified sc-cultural factors as their main reas
for the lack of media coveragehile the remaining 10% cited more than any twahef factors

as the pssible hindrance of effective media coverage éndtee

Once they identified the main factors that mightehaontributed to lack of adequate cover
of the media in the area, the respondents ween given possible ofons through which thi
trend could be reversed atiebir responses were as follo on the possible ways

enhancing media coverage imetarea, 59.8% of the respond: identified decentralization ¢
mediaoutlets as the main way of addres: the issue; another 15.3% cited@oyment of the
locals as way of enhancinthe coverag: while another 14.3%ndicated the need fi
improvement of infrastrcture in the area. However, 5. of therespondents cit¢ security as a
major factor hindering media coverage, thus by owajg the security situatic in the area, then
adequate carage of issues in the county cc be enhanced. Further, 5.386the respondents
indicated that all the foufactors plaed an important rolas far as enhancement of me
coverage of the county affawgs concerned.
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Figure 9: Ways to enhance media cove
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The key informants identified nomadic lifestyle veay levels among the local population, lack
of basic infrastructure, insecurity and negligebgeboth the authorities and mass media as their
main factors that hindered effective media coveragehe area. This can be reversed by
employment of the locals, representation of thenmmedia houses on the ground, as well as
decentralization of media operations for their sy to be felt by the inhabitants of Marsabit

county, an informant said.
4.5 Code of ethics and positive media coverage

Ethics is a branch of philosophy that deals witliitgbto distinguish between which human
actions are morally permissible (acceptable) anithviones are not (Merrill& Odell, 1983).
Journalists, as professionals, have the code afsethat regulates and police their conducts. On
the matter of the role of code of ethics and pesitnedia coverage, 80.4% of the respondents
agreed that the code of ethics, if fully implementeuld contribute to positive media coverage
in the area. However, 6.9% of those surveyed ineit¢ghat might not be true, while 2.7% said

they do not know whether the code of ethics coldg pny role or not.

Media coverage is one thing and the nature of twerage, be it positive or negative, is quite
another. When respondents were asked whether ttia migvays painted negative picture about
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Figure 10: Nature of coverage
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the county, their response&reas indicated in figure. The above diagrael@aly demonstrates
that many of those polled29.6%) tendedto disagree with the notion that the mealways
paintednegative picture about the cou. Those who were neutral dhe matte was 23.8%.
However,19.6% of the responde! strongly disagreed with the statemefhd 15.3% of the
respondents answered affirmative, while those who were strongly in agreement with

sentiment constituted 11.6% tife total respondent3his shows that the media do not alw.

paint a glowing picture about the coy.
4.6 The role of media in escalaon of local conflicts

The media have been blamed either rightl wrongly for funning violence « conflicts. When
the respondents were askaldou this matter, thdollowing were their responst 56% of the
respondents were affirmative, 35.5% tend to refutedisagre, while the remainin 8.5%

indicated they did ndtnow as shown in the figu 11.
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Figure 11: Do the media escalate confli

Source: Researcher
Ways in which the media can escalates conflic

There were eammon assumptions that media cc escalate conflicts in various ways. T

possible ways through whidhe medi. might escalate conflicts were listed and respondents

o
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asked to choose from the alternatives providedirTiesponses were as follows: most of the
respondents at 54 indicated that the media hadda arrational and sensational reporting as
this was the main way through which the media cesichalate conflicts. Another 52 respondents
cited insensitive reporting as a possible way. Biry, 33 of those polled identified glorification
of violence, with another 38 having problems wittentification of actors in the conflicts.
However, 12 participants felt that all the four wagould be the possible means through which
the media might escalate conflicts situations. Toaghe overall, there was a pattern that the
media could exacerbate conflict situations if nemdiied responsibly as shown in figure 12.
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Figure 12: Ways in which media escalates conflicts

Source: Researcher

A key informant also cited inaccurate reporting eMents, exaggeration of small conflicts,
identifying perpetrators and victims in conflickeing biased against certain groups and lack of
sensitivity in reporting conflicts as the main wagsvhich the media could escalate conflicts in
the area. The media also needed to avoid pregicacel prejudgments of issues in their
reporting. All these issues raised by an informader on failure of reporters to adhere to the

professional standards in the practice of journalis

One way of addressing the above matter is throtaghing of journalists on sensitive reporting

of conflict situation. When a question was askeduether training of journalists on sensitive
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writing and reporting couldhelp resolve the problem, the responses wereleamonstrated in
figure 13.

W Agree
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Figure 13: Training of journalists in confli

The majority of therespondent(60.8%) felt strongly that there waed for journalists to k
trained on conflicts sensitiveporting 37.6 % agreed; while a mere 1.6% weeeitral about the
subject.

As earlier stated, the media hébeen blamedor fuelling conflict situations. However, when t
guestion on the issue wesframe( andthe respondents asked whether the media can bet
for escalatingocal conflicts situations in area, mixed reactiavere elicited as shown in i
figure 14.
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Figure 14: Were media to blame for local confli



The majority of the respondents 58 (30.7%) disatywith the statement that media could be
blamed for escalation of conflicts in the area;l&/81(16.4%) strongly disagreed. Interestingly,
47 (24.9 %) of those polled opted to remain newrathe matter, with the remaining 15 (7.9%)
and 38 (20.1%) selecting strongly agree and agrsgectively. From these responses, one can
deduce that the media were off the hook at leaghf®time being in as far as escalation of local
conflicts was concerned.

In any conflict situation there is need for cooated flow of information both to the media and
the concerned public. Through this approach oneldvba able to contain the situation from
turning unmanageable, otherwise others will take dldvantage of condition to peddle false
information and rumours thereby causing fear, ceinfuand panic among the population. When
the question on the subject was posed to them oppihg 83% of the respondents felt that there
was need to have a coordinated flow of informatiorthe media in conflict situation, while
10.6% were not quite sure about the matter. Howevdfo of those surveyed felt differently.
This calls for proper coordination of informatidow specifically to the media and the public at

large in a case of conflict situation to minimizacartainty and panic amongst the county
inhabitants.

ETRUE ®FALSE =]|don’t know

Figure 15: The need for coordinated flow of infotima in conflicts
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4.7 Sources of information

Information plays great role for development andvistal of mankind. In this modern society
also known as a network society, information ishbpbwer and resource thus those without it
are powerless and also lack resources. At the golenel, people also need to know and
understand about the local, national and internatissues, events and happenings. The aim of
this section was to establish the main source fdramation for the county inhabitants, as

indicated by figure 16.
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Figure 16: Trusted sources of information

Source: Researcher

The majority of the respondents 47.6% identifieddimeas the main source of information,
followed by the clergy at 15.3%, and governmentic@fs were a distant third at 3.7%.

Surprisingly, no one seemed to rely on politiciassa source of information. Another significant
number (20.1%) of the respondents claimed that digyot trust any of the choices provided as
a possible source of information. Further, 13.2%ha participants identified others as their
trusted source of information; and some respondantsally specified opinion leaders and

community members, among others.
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4.8 Media and conflicts resolutions

The county was prone to frequent inter-communityflects. There was need for concerted
efforts to find lasting peace in the area. Oncs ttds been attained then the development of the
county could take a centre stage. In this regarddian could be used to enhance county
development through positive coverage and publmitgvents. When the question on the matter
was presented to the respondents, an over whelmajgrity 98.9% were in agreement, while
1.1% disagreed.

Table 4: Media and county development

Response No. of respondents
True 187

False 2

Total 189

Source: Researcher

Through agenda setting, the media can be used tiegelopment agenda for Marsabit county.
One of the reasons for lack of media coverage wtabuwted to poor infrastructure. However,
things were set to change in the county as the mo&d from Isiolo to Moyale was in its final

phase of construction. Then, the Lamu Port andiS8udan Ethiopia Transport (LAPSSET)
project which is ongoing is likely to open up theuanties in the northern frontiers for massive

investment opportunities to both local and foréagisiness communities.

Marsabit county has a lot of potential ranging framming, to oil exploration, to tourism, to

large scale farming using irrigation, to modernaatof the livestock subsector which is the
livelihood of the communities as well as the praggbsiry port at the border town of Moyale,

among other opportunities for development in theaarAll these and other development
opportunities need to be strategically communictitedugh the media for investors to learn and
develop interest in them. As indicated earlier éhegportunities could be shattered if the county
leadership does not bring all the stakeholdersaardand work towards attaining lasting peace

in the area.
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On the possible role of media in conflict resologpalmost half of the responde 94 agreed
with the statementwith 70 of themstrongly agreeing. Howeve$, of the responder were
neutral on the matter, withnother 10 and 6 of them disagreeing and strongigigdeein
respectively as demonstratied figure 1°.
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Strongly agree Agree Neutral Disagree Strongly disagree

Figure 17: Media and conflict resolutic

Source: Researcher

This figure clearlydemonstrates that media can be a crucial tooldnflict resolutior if utilized

positively by the main protagonistsconflict situations.
4.9 Media and county cohesio

County cohesion is the extent to which inhabitaritMarsabit county would be abto coexist
in peace and harmony. Without cohesion not mucheldemen can berealized A key
informant stated that the media cc be used to enhance county cohesiomdbgyinc messages
advocating of peaceful cexistence among the local communities.casionally, they (medie

should hold discussion forumsgth the entire county leadership to dialogue.

When views were soughitom the responder to establish whether media p any role in

achievement of county cohesion, tl responses were as shown by figure 18.
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Figure 18: Media and county cohesion

Source: Researcher

The media could also be emplo to promote peace agenda. Through the ag¢ setting
function, the media could hese( to set peace agenda for the county by po: coverage, they
could shape public opinion and influence their perceptaom focus on peace building. ;
overwhelming number of respondel(95%) agreed; with 4% disagreeinghile insignificant

number 1% seematbt to know adindicated in figure 19.

According to a key informantnedia could preach peace and caalkkb resolve conflicts throug
dialogue beween warring communities. It cot also show impacts of conflicts argive the
people the way forwardOccasionally, therwas need for the coverage of @unty proceedin
and organization of debat#gough which the public cou interrogate the county leaders, the
respondent concluded. From tlresponse, it was eviderthat the local communities al:
recognizé the vital role mass mec played in resolving intereommunity conflicts in the are

thereby promoting county cohesi

49



95.70%
100.00% - \
i
80.00% - 5
A
60.00% - B
—
40.00% - =
B T
o/ — |
20.00% e
0.00% +— — — = e=== = LI6%
T\‘,_\-' //' Media and peace agenda
TRUE —
FALSE ,
I don’t
know

Figure 19: Media and peace agenda

Source: Researcher

Earlier, the respondents indicated that theain source of information wasas: media. This
guestion was meant to interrogate that sentimenitiéu so as to ascertain their ratings of

media as their main sources of information andifigavere showiin figure 20

40.0% - 37.6%

35.0% 34.4%
. 0
30.0% -
25.0% -

20.0% 1 16.4% B media ratings as an information

source
15.0%
11.6%

10.0% -

5.0% -

0.0% T

Excellent Good Fair poor

Figure 20: Media ratings as source of informe

Source: Researcher
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From figure 20, it is apparent that 16.4% of thegpmdents rated media as an excellent source of
their information, while 34.4% rated them good. Hwer, as their possible source of
information 37.6% and 11.6% of the participantedahem as fair and poor respectively. A key
informant rated the media as fair source of infation but hastened to add that, though the
services of media was limited in remote parts haf tounty, they (media) had transformed the
society more positively. In the overall, one dafier that media popularity as a preferred source
of information stands at an average amongst theoreents in the study, and by extension the
county inhabitants.

51



CHAPTER FIVE: SUMMARY, CONCLUSION AND RECOMMENDATIO NS

5.1 Introduction

This study sought to establish the role of massiane@d national cohesion, case study of

Marsabit county. The main conclusions of the redearere as follows:

The response rate among the participants was gabd189/200 and 6/10 questionnaires and
interview guides respectively have been completetraturned. The majority of the respondents
in the survey were male at 64.5% and female att85This showed that male participants were
more willing to participate in the study than thi@male counterparts. It also showed how closed
these communities were, especially among femalebeesrwhere it was regarded as “taboo” to

have discussions with ‘strangers’.

In terms of age, those who are in the age brack@0e30 years were more enthusiastic to

participate in the study than the middle aged aedtder generations.

Surprisingly, access to the media among the loogujation was quite impressive with over
98% of the respondents indicating that they hagssxto some form of a media. Amongst the
traditional mass media, access to TV seemed tobemon followed by radio, newspapers and
the internet. This was against the common beligf thdio was the most available medium in the

rural parts of the country.
5.2 Role of media in de-escalation of conflicts

Media played critical role in de-escalation of dm$ in the area. Through accurate and
objective reporting, which is requirement of goadirpalism, mass media could de-escalate

conflicts situations.

Another way by which the media could de-escalat#liob was by exposing the root cause of
the problem. They have to investigate further ticthe audience why the problem existed, with a
view to finding an appropriate solution. Thus, thedia should not just dwell on trivial issues
such as banditry attacks and inter-clan feuds,irgiead engage in thorough investigations to

unearth the root cause of the problem and recomriendght solutions.
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The media should also be sensitive in reportingooiflicts and violence situations in the area. In
this respect, there is need for the training ofrjalist on conflicts and violence sensitive

reporting in such situations.

Further the media could also de-escalate conflgtsnot mentioning the identity of the
protagonists in a given conflict situation. In selecases, the media have been accused of
escalating conflicts by disclosing the identityagtors or communities in conflicts indicating that
one side had suffered so much escalated a corifls is a recipe for chaos as the affected

communities will go for each other to take revenge.
5.3 Factors that hindered effective media coverage the area

In this survey, 71.4% of the respondents felt tttet media were not providing adequate
coverage of the issues in the county. The peopleamorthern part of the country had all along
being complaining about the systematic marginabraof the sections of the communities by

the media. Since the media system in Kenya is akzdd, that is, all of them operate from the

major urban areas, this tends to disadvantageath#iuink counties in the northern part of the

country. Therefore, distance from the media orgation has been the main factor that hindered
effective coverage of issues in the area.

There is also high level of illiteracy among thedb communities, as well as socio-cultural
factors which has also partially contributed to tharginalization of the area in terms of media

coverage.

The policy pursued by the media organization wase af concern to the participants. Indeed all
media houses have in- house policy that guides tiagi to day operations. It is this policy that
determines what is going to be published or brostdead how it will be done. While the

commonly held perception is that the media alwaiatp negative picture about the county, the

respondents in the study tended to think otherwise.
5.4 The role of media in escalation of local condlis situation™

The majority of the respondents believed that meaddeed had been contributing to the
escalation of local conflict situations. Irratiorsaid insensitive reportage were cited as the main

ways through which the media escalated local ootsfli
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There is also the issue of identifying actors i@ tonflict as well as glorification of incidents of
violence. As earlier pointed out there is needtfaming of journalists in sensitive reportage of

conflicts and violence situations.

The media have been absolved from the blame ofasaalocal conflicts as per the responses
of the participants in the study.

5.5 Media and conflict resolutions

The majority of the respondents agreed that meeiae & useful tool for conflict resolutions in
the area. They could also be used to advance pg@eela, besides promoting and enhancing the

cohesion of the county.
5.6 Conclusion

Therefore it could be inferred from this study ttmass media inevitably play crucial in

promotion of county cohesion and by extension maticohesion.
5.7 Recommendations

Mass media play important role in the modern sgci€hey have a responsibility to discharge

theirs functions to all parts of the country.

Training of journalists in conflict reporting shdube integrated in the training curriculum of
journalists. The media houses have to continualyduct refresher courses for their personnel

especially on conflict reporting.

Media council of Kenya and other stakeholders nstr&ngthen and enforce the code of ethics
for proper practice of journalism in the country.

The media houses should decentralize their opasatmother parts of the country. They need to
establish offices or centres in all the countiethcountry with special reference to the northern

parts of the country, which are far back in marmonts.

The government should revive Kenya broadcastingaration (KBC) station in Marsabit and
decentralize their services of vernacular statsunsh as Boran, Samburu, Rendille and Burji so

that they are broadcast from the northern counties.
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The community leaders should also mobilize and iseaslocal communities to establish
community radio. Community radios, unlike the paldr commercial radio stations, have many

advantages. They tend to work for advancementeo€tmmunity in which they operate.

There is also need for training of journalists astpral reporting for media practitioners to
understand the lifestyles and values of the peopbdeder to report them well.

In terms of employments, the media houses should hepresentatives from all regions of the

country with emphasizes on the marginalized andrtimerity groups.

Finally there is need for a future study to be doneavailability and ownership of mass media
amongst the local population. On the same notejtard research should be conducted to
establish the effectiveness of individual mass medi promoting county, and by extension

national cohesion in the country.

55



REFERENCES
Defleur, M. L. & Lowery, S. A. (1995Milestones in Mass Communication Research
Media Effects (3eds.).New York: Longman Publishers.
Anderson, D. and Lechery, E. “violence and exodusanya’s Rift Valley, 2008: Predictable
and preventableJburnal of eastern African studies 2, .Nx§2008).Retrieved February
6, 2013, from http/www.tondf.co.uk/journalpdisn=1753typel pdf
Littlejohn, S. W. & Foss, K.A. (2011)heories of Human Communication {1€d)
Waveland Press.

Kellas, J.G. (1998)The politics of Nationalism and Ethnici#) ed. [Review of the bookhe politics
of Nationalism and EthnicityRetrieved January 10, 2013, from books.googlestbdoks/about/
the _Politics of Nationalism and Ethnicity¥i? id.

University of South Africa. (2000pnly study guide for RSC201-H (Research in theaboci
Sciences)Pretoria.

Oosthuizen, L.M. (20020nly study guide for COM 30F: Communication ethnixetoria:
University of South Africa.

Turow, J. (2009). Media Todan Introduction to Mass Communicatiod®(@d). New
York: Routeledge.

International Federation of Red Cross and Red @rgs®ocieties (2006). Disaster Relief
Emergency Fund (DREF) bulletidarsabit unrest final reportRetrieved December 5,
2012,From: www.Internal _displacement.ofgizken-11 October pdf.

Wikipedia. (2005)Turbi massacreRetrieved January 15, 2013, from
http://en.wikipedia.org/wiki/turbi massacre.

Directorate General of Human Rights and Legal A$taj2009) Contribution of public
service media in promoting social cohesiod antegrating all communities and

generationsStrasbourg: Council of Europe. Retrieved March 20

56



2013, from www.coe.int/t/dyhl/... media/..H-I{&00)5_en.pdf

Bratic, V. 2006. Media Effects During Violent coiets: Evaluating Media Contributions

to Peace Building. Conflict and Communicatinline,5(1).Berlin: Berlin
Regener publishinghouse.Retrievedfromhtividncco.regener- online.de/2006_I/bratic.pdf

Kenya National Bureau of Statistics. (201@009 Kenya population and housing census
VolumelA Population distribution by admingsgive units.Nairobi

Kenya National Bureau of Statistics. (201@£)09 Kenya population and housing census
Volumelc rural Population distribution by saxd district.Nairobi

Kuusik, N. (2010)The role of the media in peace building, conflietn@agement,

and prevention; Internet source retrieved on Jayud9, 2013 from http:www.e-ir
info/2010/08/28/the-role-of-media-in-peace-buildicanflict-managemnet-and-prevention

Mission Team. (2009 arsabit Conflict report July 2005 “The Turbi Massa”: Nairobi.
National Steering Committee.

Mbeke, P.O., Ugangu, |., & Orlale, R.O. (201Dhe media we want: the Kenyan media
Vulnerabilities studyNairobi: Friedrick Ebert Stiftung.

McQuail, D. (2010)Mass Communication Theof§" ed.).London: Sage.

Ministry of Justice, National cohesion and Consititoal Affairs. (2012)National cohesion and
Integration policy (shorter visionPDF retrieved January 10, 2013.

Mugenda, O.M. & Mugenda, A.G. (2003). Research Md#hQuantitative and Qualitative
ApproachesNairobi: Acts Press.

National Cohesion and Integration Commission. (30°Road to cohesion’; Grassroots
Conversations about ethnicity and nationalisrkenya on National Television

Obonyo. & Nyamboga, E. (2011)ournalists and the rule of Igthe Kenyan section
of international commission of jurist (ICJ-Kex).Nairobi: Konrad Adenauer Stiftung.

Republic of Kenya. (2010Y.he Constitution of Keny&lairobi: Government press.

57



Ministry of Planning, National Development and isi2030. (2009). Report dhe“One
Kenya, One dream: the Kenya we wattdhference from 4-6 February2009. Nairobi.
Selemani, Z. (2012Media roles in peace and conflidtgl.A in media, Peace and Conflict
Studies. University for Peace).Retrieved Jang8, 2013, from:www.upeace.or/
System/capacity/pdf/2012/Zuhura Selemani.
Stremlau, N. & Price, M. (2009Media, Elections and Political Violence in Easteéfrica:
Towards a Comparative Framewoikondon: An Annenberg. Oxford Occasional paper
in Communications Policy Research. Retrietedember 10, 2012, from http//
global.asc.upenn.edu/file library/PDFs/positta violencereport.pdf
The Kenya Red Cross society. (201R¢port on Moyale conflictRetrieved January 19, 2013
from https//.www.kenyaredcross.org
Wolfsfeld, G. (2004)Communication, Society and Politics: Media andBagh to
PeaceCambridge: Cambridge university press. Retrievey 20, 2013, from
http://books.google.Co.cr/book?sment
TruemanHarry S. URL:http://www.sayings-quotes.com/harry_truman_quotes/
Lemarchand, R. (2002) “Disconnecting the Threadga®la and Holocaust Reconsidered”.
Idea journal Vol.7 No. 1 March 29, 2002.Retrieved December 15,
2012, from www.ideajournal.com/articles.phpéisid.

Des Forges, A. (1999).eave none to tell the story: Genocide in Rwardlaman rights watch.
Retrieved May 6, 2013 from http://www.hrw.aeports/1999/03/01/leave-none-tell-story

Sotiropoulou, A. (2004)The role of ethnicity in ethnic conflicts; the catedy of Yugoslavia
M.A in contemporary European studies, Eurstera University of Bath. Retrieved 6 May,
2013, fromwvww.isn.ethz.ch/digital-library/publications/dedtBSDP.

Gubbins, P. and Omalo, M. 2013. Achieving Sharesperity in KenyaHuman Development
and ResiliencéNairobi: The World Bank.

58



APPENDEX 1

RESPONDENT’'S QUESTIONNAIRE

INTRODUCTION

Hallo. | am Abdirizak Guyo, M.A Student Schoolairhalism and Mass Communication,
University of Nairobi. | am carrying owat research project on the role of media in promajin
national cohesion: casstudy of Marsabit Countyl will be grateful if you grant me an
interview. The interview would not take more th@m&nutes of your time and the information
received will be treated with confidence and usekly for academic purpose only. Do you
agree to be interviewed?

[ 1]Yes [] No (if no thank the respondent and end the inésvyi

SECTION (A) RESPONDENT'S PERSONAL INFORMATION

Please tick one

1. Gender [ ] Male [ ] Female

2. Age [ 120-30 [ 130-40 [ 140-50 [ ] ab®50 years

3. Level of education [ ] Degree [ ] Tensiaf ] Secondary [ ] Primary [ ] None
4. Occupation [ ] Employed [ ] Self employed ] Unemployed

5. State your home district..................... Tribe/Clan. oo

SECTION (B) STRUCTURED QUESTIONS

() The role of media in de-escalation of conflicts the area
(Please tick one)
6. Do you have access to the media| ] Yes Np]
7. Which media do you access frequently? [ ] Nepsps [ ] Radio [ ] Television [ ] Internet
[ ] More than one (Please specify)
8. How often do you access the media indicated e®\] Daily [ ] Weekly [ ] Monthly
9. The media can de-escalate conflicts situatidherarea.
[ ] Strongly agree [ ] Agree [ ] Neutral][Disagree [ ] Strongly disagree

10. In your opinion, how could the media de-eseatanflicts?
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[ ] Sensitive reporting
[ ] Accurate & objective reporting
[ ] Avoid identity of actors in conflicts
[ ] Exposing the root cause of the conflicts
[ ] OthergPlease specify)
11. By exposing the root cause of the conflicts,rtiedia can help in de-escalation of conflicts.
[ ] Strongly agree [ ] Agree [ ] Neutral][Disagree [ ] Strongly disagree
12. Accurate and balanced reportage of confliatsdsaescalate conflicts in the area. [ ] Yes
[ INo[ ]!1don’t know
(i) The factors that hindered effective media cowage of conflicts in Marsabit
13. Currently do you think the media is giving adaig coverage of issues in the county?
[ ]Yes [ ]No [ ]Ildon’t know
14. In your view, which one of the following facsonindered media coverage in the area?
[ ] Distance from the media organizations [ ] Socio-cultural factors
[ ] Level of illiteracy among the population [ ] Others (please specify)
[ ] Policy of the media organizations
15. How could the media coverage be enhanced iarte?
[ ] Improved security situation [ ] Employment of locals
[ ] Better infrastructure [ ] Bentralization of media outlets

[ ] Other(s) Please Specify
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16. The code of ethics for journalists can enhgusitive media coverage in the area
[ ]True [ ]False [ ]Idorknow
17. The media always paint negative picture adoeicbunty [ ] Strongly agree [ ] Agree
[ ] Neutral [ ] Disagree [ ] strongly digree
(i) The role of media in escalation of local conitt situations
18. Do you think the media escalates conflicthamdrea [ ]Yes[ | No[ ]Idon’t know
19. In what way (s) do the media escalates coaflict
[ ] Irrational and sensational reporting
[ ] Insensitivity in reporting
[ ] Glorifying incidents of violence
[ ] dentifying parties in the conflicts
[ ] Others please (specify)
20. Journalists need training in sensitive repgran conflict situations;
[ ] Strongly agree [ ] Agree [ ] Neutral][Disagree [ ] Strongly disagree
21. Media is blamed for escalation of conflict atian in the county. [ ] Strongly agree
[ ] Agree [ ] Neutral [ ] Disagree [ ]r®nhgly disagree
22. There is need for coordinated follow of infotraa to the media in conflict situation.
[ ]True [ ]False [ ]Idon’'t know
23. Who do you trust most as source of informati¢n2Government officials [ ] Politicians
[ ] The Clergy [ ] Media[ ] None ][Others (please specify)
(iv)The ways in which media can contribute to conitt resolutions
24. Media can contribute to county developmentuglopositive coverage [ ] True [ ] False
25. Media are crucial tool for conflicts resolutson[ ] Strongly agree [ ] Agree [ ] Neutral
[ ] Disagree [ ] Strongly disagree

26. Media are useful in achieving county cohesipr}.Strongly agree [ ] Agree [ ] Neutral
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[ ] Disagree [ ] Strongly disagree
27. Media could be utilized to promote peace agemdlae county. [ ] True [ ] False
[ ]1don’t know
28. Generally, how would you rate media as souféeformation [ ] Excellent [ ] Good

[ ] Fair[ ] Poor

Thank you for your time.
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APPENDIX 2
RESPONDENT'S INTERVIEW GUIDE

INTRODUCTION

Hallo. | am Abdirizak Guyo, M.A Student Schoolairhalism and Mass Communication,
University of Nairobi. | am carrying owat research project on the role of media in promajin
national cohesion: casstudy of Marsabit Countyl will be grateful if you grant me an
interview. The interview would not take more th@m&#nutes of your time and the information
received will be treated with confidence and usekly for academic purpose only. Do you
agree to be interviewed?

[ 1]Yes [ ] No (if no thank the respondent and end the inésvyi

SECTION (A) RESPONDENT'S PERSONAL INFORMATION

Please tick one

1. Gender [ ] Male [ ] Female

2. Age [ 120-30 [ 130-40 [ 140-50 [ ] ab®50 years

3. Level of education [ ] Degree [ ] Tertiaf ] Secondary [ ] Primary [ ] none
4. Occupation [ ] Employed [ ] Self employed ] Unemployed

5. State your home district..................... Tribe/Clan. v

SECTION B. SEMI STRUCTURED QUESTIONS

Please give your input to the best of your knowledg

(1) The role of media in de-escalation of cordls in the area.

1. Do you have access to the media? Yes  No siplease specify
2. How often do you access the media mentionedegbov

3. Do you think the media can de-escalate confiittgations in the county? Please explain.

4.In your opinion, how could the media de-escatat&licts situations in the area?
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5. In what ways could the media be used to prompesee agenda in the county?

(i) factors hindering effective media coverage ofonflicts in Marsabit

6. Do you think the media are giving enough coveraigssues in the county? Please explain.

7. In your view, what are the factors that hindeaddquate media coverage in the area?

8. In what ways could effective media coveragerieaced in the area?

(i) The role of media in escalation of conflicts uations

9. Do you think the media escalates conflicts snahea? Please explain

10. Outline ways through which the media can esedlee local conflict situation
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11. How would you rate the performance of the mediang conflict situation?

(iv) The ways in which the media can contribute taonflict resolutions

12. State ways in which the media can be usedamte conflicts resolutions in the area.

13. In what ways can media be used to achieve gaafitesion?

14 Generally, how would you rate media as soafaeeformation?

Thank you for your time.
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