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ABSTRACT

Mobile banking is a provision of banking servicatng handheld devices such as mobile
phones and personal digital assistants. Mobile ibgrik relatively a new technology which
is still being adopted at a rate. With the improeatof mobile technologies and devices,

mobile banking users are able to conduct bankingces at any place and any time.

The objective of this study was to determine thHeatfof mobile banking on the saving
culture among residents of Molo town. 300 respotsiemre selected from a representative
sample of 542,108 sidents of Molo town. Questionnaires were usembtiect the primary
data which was supplemented with some secondaayfdah Safaricom-a mobile phone

service provider and also internet.

The average amount saved in the phone was thezsesegl against the three variables
namely challenges faced while using mobile bankieng!| of education and place of saving.
The results of the study were analyzed using Statlgackage for social studies (SPSS

Version 19) where different data were analyzedimfof tables, graphs and pie charts.

The study found out that indeed mobile banking lmad a huge effect on the saving culture
among residents of Molo town. Also from the stufitydings were discovered that could
contribute to improving the mobile banking servicElse study also revealed that the
variables in the equation had a significant inflceeon the average amount saved in p < 0.05

phone since

The study concludes that mobile banking has arcieffie the saving culture. Finally, the
study recommends the need for further studies dnilsmbanking as mobile banking still

remains an area that a lot need to be exploited.
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CHAPTER ONE

INTRODUCTION

1.1 Background to the Study

Kenya has undergone a remarkable information andnmamications technology (ICT)
revolution. At the close of the 1990s, less thapeBcent of Kenyan households owned a
telephone, and fewer than 1 in 1,000 Kenyan adhaltsmobile phone service. By the end of
2011, 93 percent of Kenyan households owned a mpbibne. (Demombynes and Thegeya,
2010).

Banking can simply be expressed as the busindsseping, lending, exchanging and issuing
money (Barnhart & Barnhart, 2000). Banking todayimiergoing a radical transformation
which include; new products, new players, new ck@érnare appearing daily. This
transformation is taking place across all sectdfsthe banking industry. Information
technology is one of the major issues on any bdrikf executive’s agenda, thrust into
prominence by the massive and increasing magnitfiite costs at a time when competitive

pressure has never been greater, (Coleman, 2008).

According to Koivu (2002), a good banking enviromnhés one of the factors that are

essential for economic growth. With the ever dyitaemvironment, the banking sector has
found itself not in a position to resist the emeggtechnological indulgence. The need for
convenient ways of accessing financial resourcgermethe conventional norms has seen the

recurrent expansion and modernization of bankintgpzs.

1.1.1 Mobile Banking

One such technological advancement is mobile bankiime terms Mobile Phone banking
and mobile banking (M-Banking) are used interchabgje The term M-Banking is used to
denote the access to banking services and fasilititered by financial institutions such as
account-based savings, payment transactions aret ptioducts by use of an electronic
mobile device. It may also collectively refer taet of applications that enable people to use

their mobile telephones to manipulate their bardoaats, store value in an account linked to
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their handsets, transfer funds:bankingor even access credit or insurance products. This
paper uses the compound temmbanking/mpaymentystemgo refer to the most common

features (Karjaluoto, 2002)

Mobile money systems consist of electronic moneypants that can be accessed via mobile
telephones. They are often likened to simple baidoants, although a basic mobile money
system does not pay interest or provide loans. Batihe mobile service providers in Kenya
currently has a mobile money service. Safaricom B&R was introduced in March 2007,
Zain‘s Zap (now known as Airtel Money) was initidten February 2009, yu Cash started in

December 2009, and Orange'‘s Orange Money was ladnohNovember 2010

M-PESA is an innovative agent-assisted, mobile pHomsed person-to- person payment and
money transfer system. M-PESA literally means “nwlphoney”; pesais the Swahili word

for money or cash. It is marketed as a quick, eaafe and a low cost way to transfer
amounts of money from one person to another, teamgfom individuals to businesses and
cash withdrawals. It is indeed the most sophigita@nd best known in the world.

Users can store money on their mobile phones ielectronic account and can deposit or
withdraw money in the form of hard currency at oh&1-PESA’s numerous agent locations.
They can also send and receive money from othes asel in some cases can pay bills (e.g.
electricity) directly to a participating companydhgh M-PESA’s pay bill. One can also pay
shopping and even pay hospital bills.(Safaricorked.

Safaricom, Kenya's largest mobile phone opera@munthed M-PESA in March 2007 and
since then, M-PESA has picked up remarkably quickbwering the majority of geographic
areas of the country. Within four months of its igten, over 250,000 clients, set as a target
for year one, became customers (Hughes and Lo@@7)2About 1 million registered with
M-PESA by the end of the first year. By August 208Bout 2.5 years after startup, over 7.7
million Kenyans had become registered users of &&RHar exceeding the projections. As
of January 2012, the number had risen to 15.2anillToday, around KSH 2 billion daily M-
pesa transactions. There was also a phenomemaligin the number of agents, from 7,000
in March 2009 to almost 35,000 by January 2012.s&legents are located throughout the

county.



Only a small fraction of Kenyans are banked, amemithe high costs of transferring money
by non-bank means, M-PESA promises to deliver aewignge of financial and cash-
management services to a broad swath of peopleindird0% of adult Kenyans now use M-
PESA since its introduction in 2007. By employingngle SMS technology and the
established communication network of the dominaeit phone company, Safaricom, M-
PESA allows for significant sums of money to beetioin phone-based accounts and sent to
other users around the country. Deposits and vatkals can be made through “agents.” In
2008, Suri, helped to lead a survey of 3,000 hanlgshalmost half of which were M-PESA

users and agents.(Sarker, 2006)

M-PESA is that rare product that appears to beedahoth by those with better opportunities
and higher incomes, as well as by the less advadtagd the vulnerable. It is by no means

used universally.
1.1.2 Mobile Savings

M-PESA, the first mobile money system in Kenya, waginally developed primarily as a
money transfer device and was attractive becausdlotved people to send remittances
across distance at low cost. The system has bepopwdar for other uses, including storing

credit. The term—mobile savings has been used to describe this pieman

There are two types of mobile savin@asic mobile savingshich is simply the use of a
standard mobile money system such as M-PESA te $tmds. Basic mobile savings do not
earn interest. The other type of mobile savinghesBank-integrated mobile savingghis
term refers to access to an account via mobile @tibat offers financial services beyond
basic money storage and transfer. Such an accdght,rfor example, pay interest and allow

access to loans or insurance

1.1.3 The Relationship between Mobile Banking andavings

Bank-integrated mobile savings approaches havevexta great deal of attention as a way
to provide banking services to the poor. They hfveeadvantage of offering access to basic
banking services without requiring proximity to laygical bank branch. Instead, with a bank-

integrated mobile savings account, basic bankingees can be accessed via a network of



mobile phone agents, which in Kenya outnumber tmalver of bank branches by a factor of
100 to 1 (Mas and Radcliffe 2010).

Mobile savings products have increased rapidlyofaBecember 2010, there were at least
seven systems offering some type of bank accowdsacvia mobile phone.4 Most of these
are essentially access to a traditional accountvwaobile phone and require the customer
first to establish a traditional account at a pbgsbank. We term thegmrtially integrated
mobile savings systems. Separately, M-KESHO, at jegmture between Equity Bank and
Safaricom, can be consideretu#ly integrated mobile savings system, as it does rmpiire a
traditional bank account: customers can sign up Sédaricom agents. M-KESHO had
613,000 subscribers in the six months after itad¢hu The market has since rapidly expanded
as more banks have structured agreements with dielenservice providers. Bank-mobile
service provider partnerships are not exclusival banks are seeking agreements with
multiple mobile service providers with the ultimatien of providing universal access to their
diverse client account bases. Additionally, banks eginning to build their own agent
networks in order to assume a more competitive diaigy position in accessing mobile

service platforms.

Partially and fully integrated savings present etéht types of contracts among the
partnering bank and mobile service provider. Aipliytintegrated product clearly delineates
the role of the bank, which provides and owns hamlservices, and the mobile service
provider, which provides the mobile telephony isfracture and controls the agent network.
The bank compensates the mobile service provideadoess to the network and enjoys the

remaining

1.1.4 History of Molo Town

Molo is a town in Nakuru County and has populata@n542,103. A male population of

271,954 and a female population of 270,149(200%w®n It is along the Mau Forest which
runs on the Mau Escarpment. The town was a settleestablished primarily because of its

fertility and vast vegetation.

According to the Kenyan National Potato Policy, bla$ the second largest producer of

potatoes in Kenya. The main economic activitieslolo are Agriculture, livestock, trade and
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commerce. It is also involved in different induskractivities. This include Tim sales (Head
office), Keringet Water company Ltd, Kenya Maltihtd, Agricultural Finance Corporation

,/Agricultural Finance Corporation, Cold Storagej@cband Agricultural Research Institute.

Molo town is considered appropriate for the stuggduse of the economic and industrial

activities that are found in the area. It is alsmamopolitan area with a population 542,103.

1.2 Research Problem

The spread of mobile phones across the developorpdws one of the most remarkable
technology stories of the past decade. Buoyed kpgy cards and inexpensive handsets,
hundreds of millions of first-time telephone ownbes/e made voice calls and text messages
part of their daily lives. (Castells, M. 2006). Hever, many of these same new mobile users
live in informal and/or cash economies, withoutesscto financial services that others take
for granted. Indeed, across the developing wohlere are probably more people with mobile

handsets than with bank accounts

Porteous, 2006) Various initiatives use mobile @wto provide financial services to “the
unbanked.” These services take a variety of formmehding long-distance remittances,
micropayments, and informal airtime bartering sceemand go by various names, including
mobile banking, mobile transfers, and mobile paytsiehaken together, they are no longer
merely pilots; in Kenya, the Philippines, South i&&; and, these services are broadly

available and increasingly popular (Castells, MO&0

In Kenya few studies have been undertaken to atisesgfect of mobile banking on savings.
Qualitative work by Morawczynski (2009) suggestattincomes of rural mobile money

transfer recipients have increased due to remignwhich have also led to higher savings
by households. These results are based on an e#imig study conducted in Kibera, a slum
in Kenya, in 2007.

Most studies however have focused on the impachdbile banking on the GDP growth.
One of the studies indicate that rise of ten mobilenes per 100 people boosts GDP growth
by 0.6% (Waverman, Meschi & Fuss 2005) Another wtggorts that the impact of mobile
phone penetration is positively linked to Foreignebt Investment (FDI) and that this impact

has grown more significant in recent years, with% increase in mobile penetration rates



associated with 0.5-0.6% higher rates of FDI and®GDne aspect of mobile phones in the
developing world that is being looked at with soamticipation is the introduction of mobile
financial services and transactions. While usegeaploying the mobile banking systems to
make payments for things such as airtime and pict-gdactricity, many are using them for

sending remittances back to friends and relatiwebeir rural villages. (Burt, 2002).

Molo town being an economic and industrial towre thsidents of this town are involved in
mobile banking services. This is evidenced by tlamym€mobile money agents that are found
in the area. They include M-Pesa agents, Airtel eyceigents, Yu money. The area also has
different banks such as and not limited to, Eq8iank, Family Bank, Standard Charted and
National Bank.

Other studies have also being done by Owen, Ja@md Anna (2006) for South Africa and
Philippines. It asserts that mobile banking sEsiare valued by poor people who find it
more affordable than operating a bank account. Sthdy also asserts that mobile banking
services must create awareness of their servioeKehya, there have been an inadequate
number of studies to determine if indeed mobilekiran has any effect on savings. The
question that this study will seek to answer thgisdoes mobile banking affect savings

culture among residents in Molo town?

1.3 Objective of the Study

To determine the effect of mobile banking on theirga culture among residents of Molo

town.

1.4 Value of the Study
The study will be of importance to the followingrpies;
Government Economic Policy Makers

The findings of this study will be of importancedoonomic policy makers. Savings being an
important economic variable needs to be mobilizedrider to create capital for undertaking
investments. The mobilization of savings requiresoand policy and it is clear that the

findings of this study should be helpful in defigisuch a policy



Academia

The study will also be important to other schokansl researchers interested in learning more
about the effect of mobile banking on the savinguuill build up a body of knowledge that

will be useful to both current and future scholars

Managers of Financial Institutions

Managers of financial institutions will find theusly immensely important particularly

because commercial banks are the main mobilizesawhgs through deposit funds. They
will be keen to know the findings of the study maotly because a positive effect of mobile
banking on savings competes with their efforts tobilize savings, but also to use the
findings to tailor their products in such a waytttiey can partner with mobile companies to

mobilize even further deposits from clients theyevereviously unable to reach



CHAPTER TWO

LITERATURE REVIEW

2.1 Introduction

This chapter conducts a review of the literaturenwobile banking. From this review the
theoretical framework has been developed upon wihishstudy is built. The chapter further

discusses the literature on mobile banking as sty other scholars.

2.2  Theoretical Review

According to Ravallion,(2009), a wide spectrum obbile banking models is evolving
.However no matter what business model, if mobaaking is being used to attract low
income population in often rural locations, the ibass model will depend on the banking
agent.

The models of branchless banking can be classiiiedhree broad categories:

2.2.1 Bank-Focused Model

In this model the technological physical infrastuwe of a mobile operator is used to provide
some basic banking services like balance enquimd ftransfer, payments for goods and
services at merchant outlets using bank accourns. i§tdone through ATM, Debit card and
Phone SMS Most of these services are already hmiogided by banks and are covered
under existing regulations. Evidence suggeststthattype of activity is already gearing up
in Kenya (Anyasi, 1989).

2.2.2 Bank-Led Model

In this model, agents like mobile operators andireutlets generally play a significant role
in provision of banking services to end custom&hgs model is, therefore, prone to agent-
related risks. These agent-related risks can beyatéd by making banks fully liable for

actions of their agents and by giving regulatorsvgroto review agents’ record of bank-
related transactions. Beauty of this model is thedin be implemented incrementally starting
from most basic activities and gradually adding en@nd more activities as market

participants as well as regulators become moreremed.



2.2.3 Nonbank-Led Model

In this model, customers do not deal with a bard, do they maintain a bank account.
Instead, customers deal with a Non-Bank firm, eienobile network operator or prepaid
card issuer and retail agents serve as the pomusibmer contact. Customers exchange their
cash for e-money stored in a virtual e-money actouarthe non-bank’s server, which is not
linked to a bank account in the individual’s name&his model is riskier as the regulatory
environment in which these non-banks operate famgte in Pakistan does not give much
importance to issues related to customer identiinawhich may lead to significant risks.
Bringing in a culture of know your customer (KYC) this segment will be a major
challenge. Further the non-banks are not much ademdl in areas of transparent

documentation and record keeping which is a presgquor a safe financial system.

2.3 M-Banking and M-Payments Systems in the Develow World

The terms m-banking m-payments m-transfers m-payments and m-finances refer

collectively to a set of applications that enabkpmle to use their mobile telephones to
manipulate their bank accounts, store value in@ownt linked to their handsets, transfer
funds. Mobile commerce is different. According torfester, he defined mobile commerce as

the use of handheld devices to carry out transastmd also interact

The proliferation of mobile money in Kenya has geted research attempting to explain the
roots of the phenomenon and to understand itsteffdémenyi and Ndung'u (2009) attribute

the rapid growth in mobile money in Kenya to foactors: a conducive legal and tax
environment, private-public policy dialogue, stgiteand prudent macroeconomic policies,
and a guarantee of the existence of a contestabtketndiscouraging dominance by initial

entrants. Comninos et al. (2008) argue that thgainsuccess of Kenya's mobile money
transfer industry can be attributed to the high aledn for remittances generated by

rural/urban migration, while its rapid scaling isedto the mobile providers' growth strategy.

By complementing services offered by the bankingteay, such as checkbooks, ATMs,
voicemail/landline interfaces, smart cards, poilta@le networks, and internet resources, the
mobile platform offers a convenient additional noettior managing money without handling

cash (Karjaluoto, 2002). For users in the develppworld, on the other hand, the appeal of
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these m-banking/m-payments systems may be lesst almmvenience and more about
accessibility and affordability (Cracknell, 2004n exploration is underway between banks,
mobile operators, hardware and software providegylatory agencies, donors, and users to
determine the shape of m-banking/m-payments sexvitehe developing world ( Ivatury,
2004; Ivatury & Pickens, 2006; Porteous, 2006).

Mobile phone operators have identified m-banking@yments systems as a potential service
to offer customers, increasing loyalty while getiagafees and messaging charges. Financial
institutions, which have had difficulty providingrgditable services through traditional
channels to poor clients, see m-banking/m-paymastsa form of “branchless banking”
(lvatury & Mas, 2008), which lowers the costs ofrvagg low-income customers.
Government regulators see a similar appeal butvark&ing out the legal implications of the

technologies, particularly concerning security tadation.

Porteous (2006) note that there are two aspeatsotuile banking. These include Additive
aspect and the transformational aspect. Additipyeetsare those in which the mobile phone
is merely another channel to an existing bank aticddobile banking is additive when it
merely adds to the range of choices or enhancesdheenience of existing customers of
mainstream financial institutions. Transformatioshhracteristicarise when the financial
product linked to the use of the phone is targetedersons who do not hold formal bank
accounts with the conventional banking institutidhss the second aspect of mobile banking
that this study will concentrate on. The transfdioral mobile banking is made available by
mobile phone service providers as part of theiu@addded services. It is embedded among
other services within the service providers merhie perceived difference between mobile
service providers mainly lies on the pricing stggte quality and scope of services..
(Porteous, 2006)

There is no universal form of m-banking; rathergmses and structures vary from country to
country. The systems offer a variety of financiahdtions, including micropayments to
merchants, bill-payments to utilities and long-alilste remittances. Currently, different
institutional and business models deliver theséegys. Some are offered entirely by banks,
others entirely by telecommunications providersd atill others involve a partnership

between a bank and a telecommunications providatg®us, 2006).
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Regulatory factors, which can vary dramaticallynfroountry to country, play a strong role in
determining which services can be delivered viacWhistitutional arrangements (Mortimer
Schutts, 2007). Most m-banking/m-payments systentise developing world enable users to
do three things: (a) Store value (currency) in @oant accessible via the handset. If the user
already hasn-bankinga bank account, this is generally a question dfirig to a bank
account. If the user does not have an account,ttfeeprocess creates a bank account for her.
(b) Convert cash in and out of the stored valueat If the account is linked to a bank
account, then users can visit banks to cash-ircash-out. In many cases, users can also visit
the mobile service providers’ retail stores. In thest flexible services, a user can visit a
corner kiosk or grocery store perhaps the samewdreze he or she purchases airtime and
transact with an independent retailer working asagant for the transaction system. (c)
Transfer stored value between accounts. Usersaerally transfer funds between accounts
linked to two mobile phones, by using a set of Sssages (or menu commands) and PIN

numbers. (Safaricom website.

The new services offer a way to move money froncgk® place and present an alternative
to the payment systems offered by banks, remittéinces, pawn shops, etc. The uptake of
m-banking/m-payments systems has been particulstriyng in the Philippines, this is
according to study done by Owen,John and Bantu@6PUhe study asserts small and
medium sized businesses make up 99.6% of the hothess and most have no access to
financial services, the Philippines Central Bankneato their aid and ensured a regulatory
that made this organization engage in banking sesviThey created a group to supervise the
development of the mobile Banking. Over 3 millionstomers use the system offered by
mobile operators Smart and Globe i.e Smart Monely@lobe G-Cash respectively. Mobile

banking services help in expanding the reachefticrofinance(Celent,2007)

The practitioner community may frame the discussistbeing about “Transformational” M-
payments (Gamos, 2008); the popular press descabtsap from the world of cash to
cellular banking” (The Economist, 2006); and reskars speak about the potential of
mcommerce to “close the digital divide” (Dholakiakshetri, 2004). There are a variety of
perspectives from which to view the technology, asl Maurer (2008), illustrates the
assumptions associated with an embrace of an “epo@nt” or “market share story”, for

example, will impact the claims and research pnograf those interested in the technology.
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2.4  Mobile Savings

M-PESA, the first mobile money system in Kenya, waginally developed primarily as a

money transfer device and was attractive becausdloived people to send remittances
across distance at low cost. The system has bepoméar for other uses, including storing

credit. The term mobile savings has been useddorite this phenomenon.

Bank-integrated mobile savings approaches havevext@ great deal of attention as a way
to provide banking services to the poor. They httieeadvantage of offering access to basic
banking services without requiring proximity to laypical bank branch. Instead, with a bank-
integrated mobile savings account, basic bankingees can be accessed via a network of
mobile phone agents, which in Kenya outnumber thmalver of bank branches by a factor of
100 to 1 (Mas and Radcliffe 2010).

Mobile savings products have increased rapidlyofaBecember 2010, there were at least
seven systems offering some type of bank accowetsaovia mobile phone. Most of these are
essentially access to a traditional account viaohil® phone and require the customer first to
establish a traditional account at a physical b&x&.term thesgartially integrated mobile
savings systems. Separately, M-KESHO, a joint wentbetween Equity Bank and
Safaricom, can be considerefu#ly integrated mobile savings system, as it does mpiire a
traditional bank account: customers can sign up Séaricom agents. M-KESHO had
613,000 subscribers in the six months after itadau The market has since rapidly expanded
as more banks have structured agreements with tielerservice providers. Bank-mobile
service provider partnerships are not exclusivael banks are seeking agreements with
multiple mobile service providers with the ultimatien of providing universal access to their
diverse client account bases. Additionally, banks leginning to build their own agent
networks in order to assume a more competitive diaimgg position in accessing mobile

service platforms

Partially and fully integrated savings present etéht types of contracts among the
partnering bank and mobile service provider. Aipliytintegrated product clearly delineates
the role of the bank, which provides and owns hbaglgervices, and the mobile service
provider, which provides the mobile telephony isfracture and controls the agent network.

The bank compensates the mobile service provideadoess to the network and enjoys the
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remaining profits. This type of contract more clgsesembles a debt contract between the
parties. A fully integrated solution may not draketsame distinction between bank and
mobile service provider. In this case, the distidiu of surplus depends on the relative
bargaining power of the bank and mobile serviceviger. This type of contract more closely
resembles an equity contract between the partesityelike contracts are likely to be more
complex and therefore more difficult to negotidtart debt-like contracts, thereby presenting

a potential hurdle towards the goal of increasitggas.

The young urban citizens who are better educatedeann higher incomes send money to
their rural folks through their mobile phones. Digethe increasing penetration of mobile
phones even into poor communities, mobile paymehemmes could bring formal financial
services to the “unbanked”. However, because ppvertthe most part also correlates with
low levels of formal education, there are questianso whether electronic access to complex

financial services is enough bridge between powanty financial freedom.

Unbanked people, who are by far the majority in traeveloping countries, are in fact a
heterogeneous group, including people who may haeguate income but from an informal
source, as well as poor, and rural dwellers

One view is that mobile technology is just anoth&though highly innovative, access
channel; an alternative is that mobile telecommatioas networks are becoming the ‘front
office’ for financial services leaving the existibgnks as providers of back office functions.
But there is also another view which seeks to @efime competitive advantages of the
banking and mobile finance business models andekplore the ways in which these could
give rise to new market structures within which thesting portfolio of financial services

(savings, credits and transactions) can be unbdndle

There are a number of mobile transaction initiatiire the developed and developing world.
Most are bank-led and largely provide an informatiand transaction channel which
complements existing bank access channels suctaashes, telephone banking and online
services. There are, however, significant exampléanovative mobile transaction schemes
that hint at a radical transformation of the finahenarket landscape in that the business
model addresses those without existing bank acsolEtamples which are often cited

include Wizzit a mobile banking provider in Soutliriéa where a study done by CGAP,
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2006 found out that a Wizzit low income customess i for its convenience, availability
and affordability Globe in the Philippines and M$%X in Kenya. In addition there are
mobile financial transaction models which make wvative use of existing widely-diffused
financial service platforms, such as Visa, in ortedeliver transaction services to under-
served market segments. Interestingly, the mostviaitive of these mobile banking models,
and those with the greatest potential to bring it benefits to consumers, are those
addressing the needs of developing markets, whitierto have been the most complex in

which to increase access to finance.

In Kenya, however studies done on economic impfctabile banking are very few.
According to Morawczynski, 2009 more remittancesraeale from urban to rural areas, this
accounts for 70% of their total household incomie Btudy also suggests that the Mpesa
users are sometimes unable to enjoy the servicesodoetwork congestion since it also uses

same technology as the one that supports the tes$ages and low floats among the agents.

2.5 Empirical Review

A study done by CGAP, (2006) indicates that in 8oMfrica, people use Wizzit (“the bank
in your pocket”)Most of the WIZZIT users are lowgicome earners this is because the
services offered are more affordable than the arfifesed by banks. The study also shows
that mobile banking providers should enhance avesm®of their services.

In Kenya, around one million users registered \Bitfiaricom M-Pesa system within a year of
its nationwide rollout (Ilvatury & Mas, 2008; Vaugha007).

Two studies from the economic development/practéiditerature (lvatury & Pickens, 2006;
Porteous, 2007) suggested that mobile banking usewsfrica are wealthier and better
educated than the average African with a bank adcdet alone the average unbanked

African.

Studies of the impact of M-banking in the develgpinorld are also scarce because this
system are new. Jack and Suri (2011) report restiléss2009 survey of Kenyan households
that use M-PESA. They find that M-PESA reached Iye&d percent of the Kenyan adult
population after only two years of operation. WHhMePESA was initially adopted mostly by

wealthier households, adoption by less wealthy @balsls was also increasing. Jack and Suri

14



also find an increase in the use of M-PESA by thbamked population. However, their
findings suggest that not owning a mobile phona major constraint to the adoption of M-
PESA. They also find that M-PESA users with a baoc&unt are much more likely to save
on M-PESA than M-PESA users without a bank accoliné majority of users cite ease of

use and safety as the major reasons for saving-BESA.

A study by Global Africa (2008), indicates lack fahancial information, weak property
rights and small markets increase the averageestteate spread in Africa to 8%, much
higher than the world average of 4.8%. Kenya's ritial sector is probably the most
advanced in East Africa, yet only 55% to 60% of gwpulation has access to financial

services.’

A recentMicro Savebriefing note (Wright et al, 2006) lists the elensef transaction

banking which constitute a suitable value propositior poor customers as; a safe place to
keep money, the ability to deposit and withdrawasdlcat convenient locations (since cash is
still pervasive) at a reasonable fee, and thetghdi transfer money — to make payments and

to remit money to friends and relatives.

Scholarly research on the adoption and economicaatspof m-banking systems in the

developing world is scarce (Maurer, 2008). Evers lagention has been paid to the social,
economic, and cultural contexts surrounding theaigbese systems. In other countries such
us Philippines and South Africa the studies hawnl®one but in Kenya the studies are very

few.

Aduka (2010) carried out studies on tHeffect of Mobile banking on selected
macroeconomic factors in Kenya. He used a samp#takgistered commercial banks and
analyzed data using multiple regression model. HmnB out that with increased
improvement and awareness of technology so didcttomers registered for mobile
banking increased. The study also found out thatilmdyanking is positively correlated to
investment and saving but inflation increased f&fi17-2008 and decreased from 2008-2009

meaning it is inversely related to no of custonmemiobile banking.

Nyaga (2010) did a study on Challenges faced bwrgaim (M-pesa) Ltd in international
money transfer. He used purposive sampling praesdand used interview method to
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collect the data. The research found out that madbénking notably M-pesa by safaricom
play a crucial role in international money transf€his is because it is more accessible,

convenient and secure.

Nderitu (2010) studied the impact of mobile bankimgeconomic performance Mpesa in the
Kenya society. He conducted a random survey of kpesers. The study found out that
Mpesa is the most preferred and dominant monesfearservice in Kenya and it has huge
impact in the number and average amount of peisg@etson money transfer. It also has a

significant economic impact to many low to mediuraame Kenyans.
2.6 Summary of Literature Review

Uptake of mobile phones in Kenya has been unpested. Of vital significance is the rapid
absorption of mobile based banking services. Tiaad of continued reliance on mobile
devices to execute monetary transactions is syegdihing momentum. In an effort to gauge
the implications of this mobile phone phenomeng #tudy sets out to bring to light the
critical issues arising from the emergent mobitehte®logy innovations. Although a number
of studies have been done mobile banking in Kengag of the studies has focused on the
effect of mobile banking on saving culture. Thexa¢ed to fill this research gap. Hence this
study seeks to answer the question “what is etieatobile banking on the saving culture of

the residents of Molo town?”
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CHAPTER THREE
RESEARCH METHODOLOGY

3.1 Introduction
This chapter describes the research methodologywha adopted while carrying out the
research. It discusses the research design, thet taopulation, sample size, data collection

procedures and data analysis method to be used.

3.2 Research Design

Research design refers to the approach used tectalata. A descriptive survey research
will be used to carry out the studyinsonneault and Kraemer (1993) defined a survey as
“means for gathering information about the chamdsties, actions, or opinions of a large
group of people”. Descriptive surveys are used éwetbp a snapshot of a particular
phenomena of interest as it involves large sampil@svolves elements of comparison and of
relationship of one kind or the other and alscstablishes associations between variables. It
helps to describe characteristics of certain itams also estimate proportion of people who
behave in a certain way. The design was been chosesuse it enables the researcher to
generalize the findings to a larger population. ethod was also useful as this study aimed
at discovering the association between mobile mankind saving among residents of Molo

town.

3.3 Population

Babbie (1992) defines population as the entire grafuindividuals, events or objects having
common observable characteristics. The target ptipul of this study was all the residents
of Molo town who according to the 2009 Census tbeutation size is estimated to be
542,103.

3.4 Sample

According to Mugenda & Mugenda (2003), samplinghis process of selecting a number of
individuals for a study in such a way that the widlials selected represent the large group
from which they are selected. The reasons for sag@lre lower cost, greater accuracy of

results, and greater speed of data collection aaibdility of population elements.
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The sample size was 300 randomly selected resiadrmsown mobile phones and use their
phones to transact financially. The researchelesetin 300 respondents as they were easy to
analyze hence yielding accurate conclusion as @upts analyzing the entire population.
Additionally, such a sample was cheap and less @iamsuming especially when collecting

data.

3.5 Data Collection
The research used primary data in the study. Pyimiata was collected by use of structured
guestionnaires. Simple random technique was usex $0 avoid bias when collecting data

from the residential areas in Molo town.

The researcher undertook to self-administer thestiprenaires to the target respondents at
their premises and then collected them at a lajeyeal date. The free respondents reply was
of their own will since there was no interviewerinfluence them. This was one of the ways
to avoid biases and in particular the intervieweasb The data collected using the

guestionnaires were then tested for completeness.
3.5.1 Data Reliability and Validity

Validity is the degree in which the samples of ti#sims represent the content the tests
designed to measure. To establish the validitygséarch instrument used, the opinions of the
experts in the field of the study specifically tgpervisor facilitating the necessary revision,

were used.

Reliability refers to the consistency of measuretnéns frequently assessed by using the
test-retest reliability method. Reliability is imased by including many similar items on a
measure. It was enhanced through a pilot studywaat done on 5 random respondents to
ensure data collected was reliable. It was edibediny mistakes in the question then the

final questionnaire was prepared to use to cotlata for analysis.
3.6 Data Analysis

The data was first edited for accuracy and compéste then the responses was coded and
analyzed using SPPS (Statistical Package for S8ciainces) Version 19. Tables, pie charts

and graphs were used to present the data for éaselerstanding and interpretations.
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3.6.1 Analytical Model

The study used Multiple Regression Model to analymeeffect of Mobile Banking on the
saving culture among residents of Molo town. Theel was chosen in the study because it
helps one understand how the typical value of #yf@eddent variable changes when any one

of the independent variable is varied, while theeoindependent variables are held fixed.

The model also helps understand which among theperdent variable are related to the

dependent variable and to explore the forms ofreiaionship.
Model

Y= Bot+P1X1+P2 Xo+ B3 X3+e

Where:

Y = Average amount saved in the phone.

X1= level of education

Xo= place of saving

Xs=challenges faced while using mobile banking
Bo =constant term

B1, 2 =beta coefficients of the independent variables
e = standard error

The model treated average amount saved in the phsriee dependent variable while the
independent variables are challenges faced whilegusobile banking, level of education

and place of saving.

Average amount saved in the phone was measuretiebfréquency of saving and where
most residents of Molo save their money. Leveldiiaation was measured by assessing the
level of education that the residents Molo posBéace of saving was measured by doing an
assessment of where most of the residents prefargstheir money. Challenges faced while
using mobile banking was measured by assessingxtbat as to which the residents of Molo

face various difficulties while using mobile bangiservices.
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Given that this was a descriptive design, datayaisbf the effect of mobile banking on the
saving culture was done using correlation coeffic(&®) and coefficient of determination ‘(R
square) to establish the nature and strength atioeship while test of significance was
undertaken to analyze the magnitude of the relgliipn The analysis of quantitative data was

carried out using SPSS version 19 and presentedhindf tables, graphs and pie charts
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CHAPTER FOUR

DATA ANALYSIS, RESULTS AND DISCUSSIONS

4.1 Introduction

The chapter presents data analysis, findings aswliskion of the study in line with the
research objective. The objective of the study tedevestigate the effect of mobile banking
on the saving culture among residents of Molo toWre data was analyzed, summarized and

presented in form of tables, graphs and pie charts.
4.2 Data Analysis

The response from the questionnaires was thenzethnd the effect of mobile banking on
the saving culture was then formulated from thésttes gathered. Descriptive statistics was
used to describe the basic features of the dateistudy. This provided simple summaries

about the sample used in the study.
4.3 Finding
4.3.1 Number of Respondents

A total of 300 questionnaires were issued out. dtrapleted questionnaires were edited for
completeness and consistency. Of the 300 quesir@snasued, only 287 were returned and

correctly filled.
4.3.2 Demographic Information of the Respondents
The demographic information considered in the siady

a) Age of the Respondents
The purpose of this analysis was to establisheifethis a significant difference in the adoption

of mobile banking services between users of diffeage.
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Table 4.1: Age of the Respondents

Age Percentage
Below 18

18-28 34.8

29-39 46.7

39-49 11.1

Above 50

Total 100.0

Source: Research Findings

The above table shows that the mobile banking sesvare mostly manned by people of

between 29-39 years. However that majority of m@b#nking services range between 18 to

50 years old. This demonstrates that the mobild&ibgrservices are equally popular among

users of widely varying ages from as young as H¥sy® as old as 50 years.

b) Level of Education of the Respondents

The purpose of this analysis was to establisheifethis a significant difference in the adoption

of mobile banking services between users of diffelevel of education.

Table 4.2: Level of Education of the Respondents

Level of

Education Frequency Percentage
Primary school 17 6
Secondary schoo a1 14.2
College diploma 142 49.5
Undergraduate 66 23
Post graduate 21 7.3
Total 287 100

Source: Resedtiridings
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The above finding show that most of those interédwave a college diploma with a
percentage of 49.5%.However most of mobile bankeryices users have level of education

of secondary school, college and undergraduate.
4.3.3 Account Mainly Operated by the Respondents

Table 4.3: Account Mainly Operated by the Respondes

Valid
Frequency Percent Percent

Mobile banking 166 57.8 58.5
services
Bank account 118 41.1 41.5
Total 284 99.0 100.0
System 3 1.0

287 100.0

Source Research Findings

The above finding shows that majority of the regjsoris operate the account of Mobile
banking services mostly as compared to bank aces@ that operate mobile banking services

account for 58% while those that use operate @k account more often are 42%

23



4.3.4 Mobile Srvice Registeret by the Respondents

Figure 4.1 Mobile Service registered by the Respordits
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Source: Research Findings

The above finding shows that majority of thosemvitaved operate the -Pesa accout
compared to those thaperate other mobile servic M-Pesa account for 62%hile the

lowest is orange money with 1



4.3.5 Extent Mobile Banking has Improved RespondestSaving Behavior and avoided

overspending

Table 4.4 Extent Mobile Banking has Improved Respasents Saving Behavior and helped avoid

overspending

Frequency|

No exteni
at all

Little
extent

Moderatt

Great
extent

Very
great
extent

Total
Scores

(x)

weighted
average
scores

Std de

Extent to
which mobile
banking has
Improved
respondents
saving
behavior(x)

19

55

69

88

54

958

191.6

25.3

Extent to
which  Saving
in Phone helg
respondents
avoid
overspending(X

30

59

93

67

37

88(

17¢

25.1

)
Weights(f)

Source: Research Findings

The above finding shows that majority of Molo tovesident agree that mobile banking has

indeed helped them improve their saving behaviankihg the two weighted average scores

in this case 191.6 is the highest score for thergxb which mobile banking has improved

respondents saving behavior.

This simply implies that more people agree to tagesnent that mobile banking has

improved their saving habits

25




4.3.6Regressio

n Findings

The total amount saved in the phone was regress&idst the three independent variables

namely; place of saving, challenges faced whilengusnobile money and the level of

education.

i) Regression coefficients for the independent vaables

Table 4.5 Regression Coefficients for the IndependeVariables

Standardized
Unstandardized Coefficients Coefficients

Model B Std. Error Beta Sig.

1 (Constant) .988 .024 .000
where do you save you -.173 .040 -.262 .000
money

2 (Constant) 1.018 .025 .000
where do you save you -.164 .040 -.248 .000
money
level of education -111 .036 -.185 .002

3 (Constant) .969 .035 .000
Where do you save youfr -.143 .041 -.216 .001
money
Level of education -.116 .036 -.194 .001
Challenges while using 115 .056 128 .039
mobile money

a. Dependent Variable: average amount saved in thegoho
Source: Research Findings
Note: Standardized coefficients are used to fortaulee equation.
Y=a+Xx1+x2+x3
Significant equation:
Average amount saved in the phone = -.216*place saking+-.194* level of

education+.128*challenges
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The above equation is significant since P-valuat@fariables are less than 0.05

i) Correlation of the Major Variables

Table 4.6 Correlation of the Major Variables

Average | Where do challenges
amount | you save while using
saved in your Level of mobile
the phone| money | education, money
Pearson Average amount 1.000 -.262 -.205 A71
Correlation saved in the phone
Where do you save -.262 1.000 .078 -.243
your money
Level of education -.205 .078 1.000 .048
Challenges while A71 -.243 .048 1.000
using mobile money
Sig. (1-tailed)  Average amount .000 .001 .003
saved in the phone
Where do you save .000 .110 .000
your money
Level of education .001L 110 .226
Challenges while .003 .000 .226
using mobile money

Source: Research Findings

The independent variables however have a signifiaasociation with the average amount

saved in the phone because p<0.05
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iii) Model Summary

Table 4.7 Model Summary

Change Statistics
Std. Error R
R Adjusted of the Square F Sig. F
Model| R Square| R Square| Estimate | Change | Change| dfl | df2 | Change
1 262 .069 .065 .26828 .069| 18.362| 1| 249 .000
2 327 .103 .096 .26384 .034| 9445 1| 248 .002
3 344 118 .108 .26210 .015| 4.310| 1| 247 .039

Source: Research Findings

a. Predictors: (Constant), where do you save yauray

b. Predictors: (Constant), where do you save yauray, level of education

c. Predictors: (Constant), where do you save yaumay, level of education, to what extent do

you face challenges while using mobile money

The model summary table represents entry of whexg $ave money, which shows that it only
accounted for 0.69% of the variance (R Squarehe dubject average amount saved in the
phone. Entry of the two variables i.e level of eatian and extent to which challenges are faced
led to a R Square change of 11.8% which is sigmifidrom F change test ( F= 4.310, p<.05), a

test for the increase of explanatory power .
4.4 Other findings
Under this section the researcher considered stheificant finding.

Motivation for using mobile money services

The purpose of this analysis was to establish sofitfee key motivations behind why

residents of Molo town have embraced Mobile moreyises in a very big way.
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Figure 4.2 Motivation for using Mobile Banking Services
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Source: Research Findings
4.5Measurement Reliability Test using Cronbach’s Alph:

Reliability Statistics

Cronbach's Alpha | N of Items
701 3

Source: Research Findings

Cronbach’sAlpha is used to test the reliability of items wdéd in the factor. This test
done to make sure that the measurements are eefiabfurther use. The Cronbach’s alj
is 0.701 indicate a high level of internal congistefor the scal

4.6 Interpretation of the Findings

The study was concerned in establishing the efiéchobile banking on the saving cultt
among residents of Molo town. This study examinea mobile banking has had an eff

on the residents saving culture.

The study findingsn table 4.1 show that mobile banking servic mostlymanned by peopl
of between 29-39 yearbowever the majority of its users range from A&0 years. Thi

means that mobile banking services are equally lpoumong users of widely varying ag

29



The findings also in table 4.3 shows that mosthailse who were interviewed operate the
mobile banking account more often as compared to they operate their bank accounts.
This is because it is easier for them to access ithebile banking services via their mobile

phones.

Tables 4.4 and 4.5 have been used to show theteaxtevhich mobile banking service has
helped the respondents improve their saving behamd avoid overspending. A higher
percentage however agrees that mobile bankingriueed helped them improve their saving
behavior which has played a critical role in hetpthem avoid overspending. Table 4.6 also
shows that a high percentage of residents of MmlMntagree that mobile banking has made
saving easier as compared to traditional bankirfgs has had a positive impact on the

frequency of saving since it increases the frequehsaving as seen in the table.

The study results from table 4.7 show that thera statistically significant between the
average amount saved in the phone and the chafldaged while using mobile banking,
where money is saved and also level of educatidre ihdependent variables have a

significant effect on the average amount savetierphone.

From table 4.8 all explanatory variables exceptlehges faced while using mobile banking
are negatively correlated with the dependent véjadverage amount saved in the phone.
The correlation results show that the independanthbles have a weak relationship with the
average amount of money saved in the phone. Thisdause the values are less than -.4 and
+.4 respectively,

Where the money is saved and level of educatiorahreegative relationship with the average
amount of money that is saved in the phone. Thama¢hat when amount of money is saved
in other facilities those saved in the phone wékcitase meaning it will have a negative
effect on the average amount saved in the phonehwheans that when they increase they
will adversely affect the average amount savecheénghone. Challenges faced however a
positive relationship has with the average amodnnoney saved in the phone as seen in
table 4.8. This means when challenges decreasetliaérput a positive effect on average

amount saved in the phone.
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Figure 4.2 shows that, the higher the mean or arahdeviation the less the frequency. This
therefore means in general the respondents aghegdll the factors put forward to them
were some of the reasons as to why they use mbaii&ing services. However cost came
out as the most important reason and speed cameTlas means that residents of Molo

prefer using the service of mobile banking as &ffsrdable to them
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CHAPTER FIVE
SUMMARY, CONCLUSIONS AND RECOMMENDATIONS

5.1 Introduction

This chapter covers the summary of the findingactusions that can be drawn from the

analyzed data, recommendations, limitations ofsthey ,and areas that need further research
5.2 Summary

In summary the objective of this study was to d&hlthe effect of mobile banking on the
saving culture among residents of Molo town. Thalgtwas able to establish this through a
survey done via questionnaire that mobile bankimtged has an effect on the saving culture
among the residents of Molo town. The achievemeatlanso far by using the mobile
banking services are many and there is still @figiotential for growth in mobile banking in

Kenya so as to attain even greater benefits.

The average amount saved was regressed agairtkteékevariables. Data was collected and
findings indicated that on the overall model sumnthe average amount saved in the phone
monthly is indeed dependent on the level of edanathe place of save among the residents
and also the challenges they face while using raofribney service also determines the

amount of money saved.

The study has achieved its objective to discoveretfiect of mobile banking services on the
saving culture. It was found out that mobile bagkservices is now indeed by far the most
preferred and dominant way of saving money amosmgleats of Molo town and has actually

had a huge impact on the amount of money thaai®dsin the phones.

The study also found out that the mobile bankinyises has an effect as it has enabled
many residents of Molo town to be able to save arhofimoney which has gone a long way
in helping a high percentage of them avoid ovendp®. Many of the residents also agree
that mobile banking has made saving easy as cochpangsing the traditional banking. The

study also found out that mobile banking has indegaroved the saving culture among the

residents of Molo. The study further found out thadst of the residents of Molo town
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operate their mobile banking service account mogquently as compare to operating bank

accounts i.e 58% and 42% respectively.
5.3 Conclusions

The study concludes that mobile banking has arcieffie the saving culture and as such with
the improvement of the mobile technologies and aks;i mobile banking users are able to
conduct banking services at any time and any pldegy banks in the world have provided
mobile access to financial information. Understagdihe effect of mobile banking on the
saving culture is an important issue in this reseaKenyan mobile banking sector presents a
delightful outlook of exploitation. The demandswlbrant mobile banking revolve around
improved network coverage, quality connection besideduces cost so as ensure

affordability to many.
5.4 Recommendations for Policy

From the finding of this study, it is recommendbdttthe mobile banking services providers
might be better of prevailing services at lowert@msas to net more users. By so doing they

will be able to boost their revenues streams bynpting more transactions.

In order for the customers not to lose their mom&gnever they send money to the wrong
number, the service providers should work on tigalléramework which will ensure that the
recipient can be prosecuted if they withdraw theneyoor whenever they transact in their

account, the money is deducted and the persofuisded.

The service providers could also make the featfesing the service more users friendly so
that the users don't suffer from the technical prots while using the service. The cost of
the mobile banking services was also found to & b some of the respondents, a factor

which limits the reach of the service.

It is also recommended that mobile banking senpeeviders should investigate ways
through which float management can be undertakdorrhation and education with respect
to products and services should also be undertifkengh various promotional and outreach

programs.
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5.5 Limitations of the Study

The study was largely successful however some enabinoted included; The study only
used multiple regression technique and didn’'t atersbther suitable technique. The scope
and depth of the study was also limited by the tigetor and financial constraints. This put

the researcher under immense time pressure.

Respondents wanted an assurance as to confidgnt@li the information they were
disclosing. Others were not sure if the researglamirld live to the commitment to use the
information provided exclusively for the purposdstte research. This made it difficult for

some respondents to open up and freely respontittee auestions put to them.

The researcher also encountered problems withefigondents’ unwillingness to complete
the questionnaires promptly. Some kept the questioa for too long thus delaying the data

analysis.
5.6 Recommendations for Further Research

The research recommends further study on the mdizlegking since the study mainly
focused on residents of Molo, the research shdwddefore be replicated in other towns and

the results compared so as to establish whether th@ consistency among the residents.

The study also used regression analysis to andheealata; it didn't consider use of other
techniques such as chi-square and Time series itgehrit also didn't focus on mobile
banking on the commercial banks, therefore theareber recommends further studies using

different analyzing technique.

For policy makers, the study recommends a furtbedyson the economic implication of
mobile money transfers. Such a study should seesttblish the impact of mobile banking
on the macroeconomic variables of GDP and employnmeshould aim at quantifying the

economic implication of mobile banking.
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APPENDIX I
QUESTIONNAIRE

SECTION A:

NAME [optional]

Sex Male Female

Age [years] Below | 18-28 29-39 39-49 Above 50
18

Level of education Primary school

Secondary school

College diploma

Undergraduate

Post graduate

SECTION B:

1. Do you have a mobile phane
Yes []
No []

2. Does your network offer a service that enabtastyansact with your phone financially?
Yes [ ]
No []

3. If yes, Which of these mobile money servicesyane registered®Tick appropriately; you
may tick more than one)
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Vi.

M-PESA

M-Kesho

Airtel Money

Yu Money

Orange Money

M-Shwari

4. Do you have a bank account?

Yes [ ]

No []

5. If yes, which of the two accounts do you opematee often?

Mobile banking service

Bank Account

6. How often do you save a part of your regular me8Tick only once.

Very often
Often

Occasionally
Rarely

Never

[ ]
[ ]

[ ]
[]
[]
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7.Where do you save your moneyiak appropriately; you may tick more than one)

i. Savings Bank Account

i. In the house

iii. Sacco

iv. Inthe phone

8. On average, how much do you save in a month img ugher facilities (Amount in Kshs)

Please tick only once

Less than 1000 []
1,000-20,000 []
21,000-50,000 []

More than 50,000 []

9. On average, how much do you save in a monthgthawbile money?

Amount in Kshs) please tick only once

Less than 1000 []
1,000-20,000 []
21,000-50,000 []

More than 50,000 []
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10. To what extent has the following made you predaise Mobile money?

No extentLittle moderate | Great Very
at all extent extent great
extent
Convenient
Security
Faster
Cheaper

11. What is your level of agreement that mobilekiragy has made saving easier as compared

to using the traditional bankindg®ease tick only once

Strongly agree []
Agree []
Neutral []
Disagree []
Strongly disagree []

12. To what extent does saving in your phone help gvoid overspendingPleaseTick

only once)

No extent at all []
Little extent []
Moderate extent []
Great extent []

Very great extent []
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13. To what extent do you think using mobile bagkias improved your saving behavior?

No extent at all []
Little extent []
Moderate extent []
Great extent []

Very great extent []

14. To what extent do you face the followictgallenges while using Mobile money? Use a scale
of 1 to 5 where:1=No extent at all; 2=Little extent; 3=moderateteext; 4= Great

extent;5=Very great extent

5 4 3 2 1

Insufficient cash from

the Mobile money agent

Difficulty in accessing

customer care servig

D

Sending money to the

wrong recipient

Delay in receiving

confirmation text

Technical procedures
involved in  using

mobile money

Thank You!
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APPENDIX 1l

LIST OF MOBILE SERVICE PROVIDERS OFFERING MOBILE MO NEY
SERVICES

Airtel - Airtel Money
Orange - Orange Money
Safaricom -  Mpesa

Yu Mobile - Yu Cash
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APPENDIX IV
LIST OF COMMERCIAL BANKS OFFERING MOBILE BANKING SE RVICES

Barclays Bank

Cooperative Bank of Kenya

Equity Bank

Family Bank

Kenya Commercial Bank

National Bank

Standard Chartered Bank
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