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Abstract

Development in technology has transformed the wawspapers have traditionally been
produced, distributed and read. In Kenya, technoddgmprovements have seen an enhanced
access to online newspapers besides the printedscthat traditionally existed.

This study sought to establish the extent to wipigsentation of content in the print newspaper
compares with that of the online version. It foausa the differences between the content of the
hard copy newspaper and that of the online platfoFhe research set out to determine how
content was displayed and primed in the print n@pspas compared to the online version.

This research focused on thRaily Nation’ newspaper in Kenyahere the researcher studied
the dailies for both the online and print platforfos two weeks between the dates"1Bine
2014 to 38 June 2014. The study employed the qualitativearebeapproach where data was
generated by way of comparative analysis of thet@nd online versions of newspapers. The
researcher compared the two versions of newspapetsr three major parameters: content,
display and prominence.

The study was guided by the Media Dependency Thandythe Functional Theory of Media
and Society, which were very vital in highlightitige issues surrounding media audiences and
their media of choice.

The research found the online newspaper lackirgriamber of features that were evident in the
print newspaper. It concluded that the online nepsp was different from the print newspaper
in terms of content provision. The researcher floeeerecommended that the online newspaper
needs to be enhanced to provide more and detaifedmation to match that of the print
newspaper. There also need for the online newspajer uploaded in time with a specific focus
on accuracy of the dates when the news is presented

Xii



CHAPTER ONE
INTRODUCTION TO THE STUDY
1.0 Overview of the Study

The development of the online newspaper is a n&wviation in the newspaper industry. The
use of digital production and distribution techrgpliohas offered new opportunities to media
practitioners to improve the print newspaper industith the internet being utilized to improve
the provision of news to society. The innovationimternet technology has seen newspaper
publishers adapt and apply it to improve and chaxggting practices in the print media industry
(Lauf and Wurff, 2005). In keeping up with theseheological advancements, practitioners in
the newspaper industry have found ways in whicly tten use the internet to provide value to
their customers. Information and communication asfructure not only provides access to
markets but also transforms market segments indeeaces which in turn transforms them into

consumers of particular media services or prodi@eniets, 2013)

This research involved a study of the online platf@f newspapers in comparison with the print
versions of newspapers. The study was concernddanmitanalysis of the content of the online
newspaper as compared to the print form of the paper. The study also compared the display

and prominence of news stories in the online nepapaith the print edition of newspapers.
1.1 Background to the Study

According to Trotman (2000), media refers to T\Wlicaand print journalism. The concept of
media typically includes print media (newspaperagazines, books), electronic media (radio,
TV, film, video, records) and most recently thecsdled online media that constitutes internet

based forms, blogs and websites (Jukka & Kaale:136)

People can learn of news by word of mouth (for eplanirom neighbours), from billboards
along the streets or via radio or TV in public gadike bars and pubs or in public transport
vehicles (Genets, 2013). Over time what constitlilesmedia’ has expanded because the media

has been closely linked with technological changesd this has greatly affected content,
1



platforms and devices over time. The media is nomsitlered a combination of content — music,
films, TV, radio, publishing, advertisement and célenic games along with associated

technological devices (Locksley, 2009).

According to Jukka and Kaale (2010), the core ofdimes journalism but it extends to
entertainment and arts as well as to educatiorbasthess. The well recognized functions of the
media are to educate, inform and to entertain wihiée social and economic contributions to
development of the media depend on the nature ofeat in the media platform of choice
(Locksley, 2009). Direct development benefits @& thedia flow from educating and informing
with the entertainment role acting just as a hddie mass media are agents of social change in
the service of national development. They are egoeto help accomplish the transition to new
customs and practices and in some cases to diffecamal relationships (Scramm, 1964). The
change in behaviour expected after interacting wtdia should include changes in attitudes,

beliefs, skills and social norms.

The 19" century saw numerous advances with many inventtbas converged in the 20
century to transform the media. The 20th centutpessed the development of mass media and
the foundations of a global media. In thé'2&ntury, the transformation of media is accelatati
as a consequence of the digitization of contenti@nglobal distribution over digital platforms to
digital devices. The digital transformation suppésns traditional models and platforms and
changes the content distribution and productioh wéw devices (Locksley, 2009).

Increased access to media has seen televisionpgesanal computers, radios and newspapers
take centre stage in people’s lives and these ingpacted greatly in the communication patterns
of the world. The availability of internet musicdathe invention of mobile phones are a recent
addition to the new media that has added a foumtbes to those of cinema, TV and personal
computers. People now have a lot of exposure aaddsmore time with the media which they

use for various purposes.

With the conception of the internet, people havieed their opinions on the imminent death of
traditional journalism. Many people believe that tlulture as has existed is quickly transitioning

into a mostly digital world (Sullivan, 2012). Thewent of the internet has led to new media that



has not in any way replaced the existing mediahast found a way to survive by being used
concurrently with the old media. People are nowaurded by media in their homes and the
portability made possible by the increased minia&tion of digital media means that they can
remain connected almost any where they go. Wittringt at the people’s fingertips, everything

can now be accessed online with a possibility efsiaccessing the web through their phones.

Besides the broadcast media of television and rddere exists print media that can be in the
form of books, magazines and newspapers; the latieig the focus of this study. Throughout
the world, when one talks of journalism, they pmadwantly have in mind the press — a term that
generally connotes newspapers. According to MEBIB3), when we think of journalism, we

think of media of mass communications — mainly rgapers, magazines, radio and TV. The

term press connotes the print media and more spabtyfnewspapers.

According to Turrow (2011), newspapers are prireaducts created on a regular (weekly or
daily) basis and released in multiple copies. By tefinition, newspapers did not exist before
Johannes Gutenberg invented the printing preskamtiddle 1400s and although this made it
possible for newspapers to be produced, havingetttenical means to do so did not immediately
result in an explosion of newspaper publishing. TGeenberg press started printing in 1453
with the first English language newspaper appeaaraund the year 1620 (Locksley, 2009).
Technology has allowed individuals the ability hstantly access works that were once in print
form from the online platform. The various formspifnt media can now be accessed from the

internet besides the hardcopy versions that hage bsed.
1.1.1 Newspapers in Kenya

Media play crucial roles in the development of aountry and Kenya is not an exception. The
Kenyan media is among the most vibrant in Africal amdeed in the developing world and as
thus Kenyans have been accorded unparalleled atxcéssh broadcast and print media (MCK,
2011). In Kenya newspapers are recognized for tbeginality and credibility as news
providers. Most newspapers are published by meadiglomerates that have broadcasting and

online platforms (Nyabuga and Booker, 2013). Thespaper industry in Kenya has developed



over the years with the readership and circulatibnewspapers being highly dependent on the

type of newspaper and the target group.

The dominant publishing houses are the Nation M&dlaup and the Standard Group. These two
have the largest market sharéhé Standardwhich started in 1902 is the oldest newspaper.
Published by the Standard Group, it comes in dalifions between Monday to Friday withie
Standardon Saturday’ and The Sunday Standardieing published on Saturday and Sunday
respectively. All these editions highlight the neavsl happenings through the week with more
detailed coverage offered in the weekend editidiise Group also publisheghe County
Weekly'which puts into focus issues and developmentsarfdrty seven counties of Kenya.

The Nation Media Group (NMG) started its publicagoin 1959. Daily Nation’ is available
from Monday to Friday whileSaturday Nationand Sunday Nationare published on Saturdays
and Sundays respectively. Just as in the caseeofSBL publications, these provide news
ranging from politics, business and sports in Afrand across the world. NMG also publishes
‘The Business Dailywhich concentrates on business news in Kenya t@ndeighbours in the
East African region‘The East Africanlis another publication of the NM®hich focuses on all
aspects of news affecting the East African regidre group also publishéBaifa Leo’ which is

a shorter version and Swahili equivalent'D&ily Nation’ and ‘Taifa Jumapili’, a ‘Taifa Leo’

equivalent published on Sundays.

Most of the newspapers produced have for a long tencompassed news on all segments
affecting society ranging from politics, sportssimess, entertainment but in recent times, there
has been a shift with more focus been given to segmy audiences depending on their
readership trends and likes. To this end, The S&indhed'Game Yety a sports only
publication in November 2012. This was aimed atwjgliog the sports enthusiasts with a more
detailed coverage on sports happenings as oppostt tfew pages that they were getting in
their dailies. To meet this goal, ‘NMG, also stdrie similar publicationSporton’ in January
2013.

The newspaper audience in Nairobi was found to sgeeific needs that do not match those of

people in the other counties of Kenya. This theeeforompted the SGL to start a publication,



‘The Nairobian’in February 2013 with the NMG launching an equewafNairobi News’in
November 2013. These two were meant to capturbléivbi landscape and its related activities
while at the same time shedding light on the valifedtyle choices of the city dwellers and what
inspires them'Nairobi News’however wound up in May 2014.

Other major publications in Kenya dilehe People’ ‘Kenya Timesand‘The Star’. “The People’

is owned by the Media Max Networks and it startedlP93 as a weekly publication. It is
currently produced daily. Thi&Kenya Times'newspaper was formerlyNairobi Times! The
latter is however no longer in circulatiorthie Star'on the other hand is a publication of the
Radio Africa Group. Launched in 2007, it was idiyiadistributed in Nairobi as thé&airobi

Star’ but has since gone national.

The largest newspaper by circulationTise Daily Nationfollowed byThe StandardhenTaifa
Leo, The Star, Business DaigndThe Peoplén that order (Nyabuga & Booker, 2013).

1.2 Statement of the Problem

The news sector is undergoing significant changis thie gathering and distribution of news
being more widely spread. Developments in IT haxlutionized the process of production of

newspapers with digitization and internet bringalgnges to the newspaper publishing markets.

Newspapers in Kenya have for a long time existethénprint form but with the digitization of

information, they are now availed in the onlinetfgam through the websites of the respective
newspaper publishers. The availability of onlinewspapers besides the traditional print
newspaper has provided readers with an alternatigeee from which they can access their daily
newspapers. As they set out to read the online pegves, readers have the same information

needs which they expect to meet in the same wayiisnewspaper readers would.

To this end therefore, the content and packagintpefprint and online newspapers need to be
similar in that all aspects of newspaper reportingt are visible in the print version of the

newspaper should be availed in the online platfefnthe newspaper. An online newspaper
reader should not miss any details and featurdsthieaprint newspaper reader gets and on the
other hand a print newspaper reader should notidgsvantaged over the online newspaper

reader. This way then, newspaper readers may aztsly depend on one version of the
5



newspaper to meet their needs as opposed to complie their reading which the alternative

version of the newspaper after reading the editiaha reader may have accessed earlier.
1.3 Objectives of the Research

1.3.1 Main Objective

The main objective of this study was to assessetktent to which the online newspaper

compared with the print newspaper.

1.3.2 Specific Objectives

The specific objectives of the research are:-

(i) To find out the differences in content of print amdine editions of newspapers in
Kenya.
(i) To compare the layout of online and print versioheewspapers in Kenya.

(i) To establish the prominence given to storieshe online and print newspapers in
Kenya.
1.4 Research Questions

This research will be guided by the following resbaquestions:-

(i) To what extent does content of print newspapekeimya differ from that of online
newspapers?
(i) How is content displayed in the online newspagetampared to the print newspaper?

(iif) How are stories primed in the online and pmewspapers in Kenya?
1.5 Justification for the Study

Newspapers are an important tool in the media imgusnd their power cannot be

underestimated. The newspaper gives a detailedageef happenings in society that are only
presented in brief on radio and television, whialke #he other major media outlets. The
newspaper captures the fine details of who saididwhat, where, when, and how what was

said and done affected the lives of other people.



The provision of online newspapers beside the mdlitions has offered newspaper consumers
an alternative way to read their dailies. With &t connectivity being the only hindrance, free
access to the websites that post the online newspdyas seen a very high flow of traffic that
has in turn led increased the daily access ratdschver edition of newspaper that a reader
accesses whether print or online should serve dleel 0f quenching the thirst for information.
Both online and print newspaper readers should dnavsame benefit as they would have if they

accessed the alternative option.

This study highlighted the various aspects of canded display that differed between the online
and print editions of newspapers and was aimedelting media managers in general and
newspaper editors in particular better manage anig ttilise both the online and print

newspaper platforms to disseminate news and infitemé#o their audiences.
1.6 Scope and Limitations of the Study

This research focused on similar and differing atgpef the online edition of newspaper and the
print version. The study involved a comparative lgsia of content on the print and online
versions ofDaily Nation’ newspaper. The newspaper which is the most intfilaleend a market
leader in the newspaper industry in Kenya commandsarket share of 53% and has a daily
circulation of more than 200,000 copies (KARF dati4).

This research made use of comparative analystseasi¢thod of research and it involved a study

of both online and print editions @daily Nation’ newspaper.

The researcher purchased the print newspaper wka day and logged in to the NMG website
where he accessed the online version of the samspaper. The mode of doing this research
meant that that the study of a given day’s newsphaeé to be carried out on the same day as the
newspaper website was uploaded with the followiray'sl newspaper the next day. The
researcher had to ensure that he studied all prextssof this study on the same day as there was
no way he could access an online newspaper folydhdé had already passed. This called for

the researcher to cut down on quantity of conteait he had intended to study.

There were delays in uploading the digital editafnthe newspaper on some days during the

period of study. On 20June 2014 for example the researcher was nottataecess the online
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newspaper as at 7.50 a.m. The contents of theeonéwspaper were availed way after 9.30 a.m.
and this posed a challenge to the researcher aahéo work extra hard to ensure that all the

stories for that day were adequately covered ampla

On other days some stories in the online newspapee uploaded much earlier and they got
mixed up with the stories for the previous day. $dme occasions, previous days’ stories were
not pulled down in good time and they continuedegpmg on the website. On some days,
stories for a given day were uploaded with previolays dates and all these made the

researcher’s work a bit cumbersome as it took rtiore to filter the relevant content for the day.

During the period of this study, the researcher wasacher at Rasul Al Akram Academy in
Nairobi and this meant that on any given day heraudted with teachers and the students in the
school. There was need from the teachers and gtudenhave a look at the day’s print
newspaper that the researcher was using in thdy.sidore often than not, these requests to
‘glance through’ the print newspaper ended up béitigreading sessions for those who had
borrowed the researcher’s copy of the print newspaphis to a great extent delayed the

research process.

The progress of the research on any given day \gasa#fected by slow speeds or occasional
unavailability of internet connectivity given thiie researcher entirely depended upon the Wi-Fi
connection that was available in the school thagdreed in at the period of this study.



CHAPTER TWO
LITERATURE REVIEW
2.0 Overview of the Chapter

This chapter discussed ‘Media Convergence’ and if@nlournalism’ which highlighted and
provided a basis for the development of the topiden study. In line with the objectives of this
research, this chapter reviewed literature thateel to this study with a focus on newspapers in

the digital age and the development of online nepsrs.

The chapter also discussed the developments ineWwspaper industry in select countries of the
world with a specific focus on the USA, Britain aRdssia and concluded with an analysis of the
theoretical and conceptual frameworks for this aese and a description of the philosophical

paradigm for this study.
2.1 Media Convergence and Online Journalism

The internet was originally designed as a commtioicanetwork for the military and scientists.
Even before the web existed, computer savvy govemirand university employees used the
internet. It is in the late 1900s and early 20024 the internet went from a specialized medium
used mostly by university personnel and comput@eds to a true mass medium. The internet
has become the hub of a global marketplace of nmétion with millions of people surfing the

web every day.

The PC and its associated innovations (multimeadiarnet) is the new market screen that will
remain central to the changing media environmehts Electronic screen is the focus of the
convergence of broadcasting, telecommunicationscantputing. Screen media include familiar
and new technological developments in ICTs whicheheontributed to a radical shift towards
convergent forms. The notion of timeliness of ndves been completely redefined with the
advent of ICTs. Developments in technology haswadb news organizations to transmit
information almost instantly. Media audiences hdues been conditioned to expect immediate

coverage of any breaking event (Craig, 2005).
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In past years publishing major international netesiass within a few days of their occurrence
was considered timely but that is not the case angmWhen the dependence on traditional
media of communication was high, information tréaglfar more slowly than it does today. The
invention and subsequent development of satelbtansunication brings events and reports of

their occurrence to the media audiences withoutydel

According to Craig (2005), the notion of proximhgs also changed with freeways and airlines
shortening travel times. What is local has now exiea depending on the circumstances and
subject matter. These days most news within a stageregion of a country may be considered
local. The notion of prominence has changed as eedl to the explosion of media outlets on
cable and the internet with so many more conteoxigers cranking out hours of programming
and pages of coverage (Craig, 2005:6). This hagged more opportunity for exposure and as

thus many people are considered famous today thi@ned

Information services such as media, information ssélcommunication services have become
interconnected. This facilitated by the emergerfamare recent media, PCs and internet has led
to convergence of media forms (Livingstone & Bqvil®99). According to Kolodzy (2006),
convergence in journalism requires changes in hewsnorganizations think about their news
coverage, how they produce the news and how théyeddhe news. Most convergence in
journalism however focuses on delivering the nend for the newspaper, it involves placing

the daily edition online.

The terms new media and old media have been atstewh different meanings depending on
level of technological advancement one is at. Tienge brought about by the development of
new media is the shift from one way mass commuioicabetween the medium and the user
(Livingstone and Bovill, 1999). The notion of inaetivity has now focused the attention on the
relationship between the user and the medium. doteity incorporates several dimensions
which characterize the changing models of involveihme media. With old media, standardized
content was beamed out to a mass audience antveblagmall opportunities for choice were

available.
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According Livingstone and Bovill (1999), the onlptmns that mass audiences had was to
choose which channel to watch or listen to and howeh to watch but it was limited to that.
With the introduction of new media, it is now pddsito choose and control media content.
According to Biagi (2012), internet media have breoa new mass medium as well as an
integrated delivery system for traditional printydéo, video and interactive media. News
organizations are thinking of ways of producing saiifferently and they are trying to ensure
that the news they are producing is best suitethiaudiences of each medium or format being
used to distribute the news (Kolodzy, 2006). Thgaaizations realize that newspaper readers
want more context and detail to their stories wbitdine browsers are looking for quick bits of

information, interactivity and the ability to seeut other information.

Convergence is a likely destination for the newgliamen many parts of the world with many
media organizations eagerly embracing the concephey see it as a way of dealing with an
uncertain future (Quinn, 2005). The chairman ofiXtesv York Times Company and publisher of
the‘New York Timesin USA told a conference in 2004 that convergenas the future for the
media and that the reason why his company had degriring other media was to alloWimes’
journalists to tell the stories in print, onlinedatelevision. He said “ Broadband is bringing us al
together. We have to it in the papers, digitalld am TV and because news is a 24-7 operation,

you need to have journalistic muscles in all thibsee platforms to succeed (Quinn 2005:2).

CanWest Global Communications Corporation’s Rickn@lgeri told a conference in Toronto

that convergence was the only viable business nfod@hedia companies in the digital age and
true to thus assertion his organization was prebace launch content in different media
platforms. As of late 2004 the organization owned rhajor Canadian daily newspapers
including The Gazetteand theNational Post’. The company’s Global Television Network also
owned 11 television stations that reached 94 peroérEnglish speaking Canada plus two

television networks in New Zealand and other intfal& and Ireland (Quinn, 2005)

According to Quinn (2005), news organizations ie World have been embracing convergence
at different levels. In 2001, Juan Antonio Ginerowlvas the founder of the Innovation
International Media consulting group wrote that ut of 10 newspaper executives said their

reporters had formal duties in at least one othediom apart from the newspaper. “Newspapers
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were becoming 24-hour information engines” justbagsadcast organizations like CNN had
become 24-hour news providers. “Media diversifmatis the past, digital convergence is the
present while multi-media integration is the futui@iner wrote in the online edition dideas™

the journal of the International Newspaper Markgthssociation. INMA’s executive director,
Earl Wilkinson noted after attending a newspapearf@@nce in Singapore in 2001 that “The
major newspaper companies worldwide have acceptedtultimedia, brand oriented future for

newspapers (Quinn, 2005:2)

Martha Stone, then a senior consultant for Innovatnternational wrote that in nearly every
country on each continent, mono media companiesréweansforming into multimedia

companies integrating editorial side operationgnfrprint, web and broadcast divisions. She
noted that the benefits of convergence were ovdmihg and that 73% of the members of the
WAN had reported some form of convergence emergirtgeir companies (Quinn, 2005). As of
mid 2004, media companies in South East Asia arahd@pavia had embraced convergence
most widely. According to Quinn (2005), the Taruan8mat Group in southwest Finland was
one of the world’s leaders in multiple platform fpisbing. The group’s Editor-in-Chief, Ari

Valjakka said that the key issue in Finland waspbes time. Individuals spent an average of 7.5
hours a day in media related activities so thesthwi of time between all possible information

channels is fierce thus the reason to be involmedare than one medium.

In the United Kingdom, thé&rinancial Times’ and ‘The Guardianwere the leaders while in
Spain the Marca Group captured 62 percent of tilg slports market through a combination of
the daily newspaper and a huge website that offgletty of multimedia content (Quinn, 2005).
According to Quinn (2005), the Bell Globe Media gpded the convergence charge in Canada
as it owned the national daifyhe Globe’and‘Mail’ while in the US, the pioneers tended to be
grouped in Florida: thefampa Tribune’ the‘Orlando Sentinel'the ‘Sarasota Herald-Tribune’
Florida Today,the ‘Washington Postthe ‘Los Angeles Timesand‘The Chicago Tribune’A
study of the state of America news media identiéght media trends of which convergence
was one of them. The study thus concluded thanherjburnalism appeared to be leading the
move to convergence with itself seeming more i@ and potentially less threatening to

journalists than it may have seemed a few years ago
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John Haile; a pioneering editor who introduced @gence at th&rlando Sentinel’said that
the success in convergence depended on havingaj@isnwho could “think multiple media”
and those who were comfortable working in or wigetnious media (Quinn, 2005). Paul Horrocks
who was the editor-in-chief of tH¥lanchester Eveninghews in the UK on the other hand said
that convergence was about survival. He said thdtipte platform publishing offered many
advantages in the crowded media markets in theH#&{urther told a publishing conference in
2002, that newspapers had to reinvent themselvebetonore competitive and to satisfy
consumers eager to receive information by diffecd@innels (Quinn, 2005:5)

Michael Aeria, then a deputy publisher of the $tablications Group in Malaysia similarly said
convergence was an opportunity for his companyeé&zin multiple audiences while Gil Thelen,
who was one of the pioneers of convergence in 2648, that multiple platform delivery should
be designed to help people live their lives morsilggQuinn, 2005). His newspaper he said
reflected the fact that many readers led hectiesliand had less time to spend with the
publication. “We want to make sure these on-theraaders can scan the paper quickly and get
a good sense of what’s important that day. Yehatstme time, we want to make sure that when
busy readers do catch their breath and find timead the paper more completely, they'll enjoy
the context, depth and perspective on the news dhgt newspapers can provide” (Quinn,
2005:6). This now remains the defining paradoxhef modern newspaper — how can it present
its content in such a way that consumers can gogumidkly, yet also offer content that is deep

and informative?

According to Quinn (2005), convergence is attractiy both media managers and practitioners
because it satisfies consumer demands and lifsstiyladdresses the needs of the audience as it
offers the audience new ways of absorbing newralian just offering journalist news ways of
presenting it. Digital technology makes convergepossible and through it content sharing

among print, online and television platforms owihgdhe same company is facilitated.
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2.2 Newspapers in the Digital Age

The digital age is changing journalism forever. Efffiect of the digital age on journalism can be
seen in the way photos can be in the paper withimutes of being taken. In the old days, it
would take hours, if not days. Anyone with accesthe internet can order on line personalized
news services that deliver to their computer ohly kinds of stories that interest them. Major
news organizations update their overseas news eintarnet every hour. In other words, the

digital age journalism makes available to audienbesews they want when they want it.

The digital age means that information is driftiaggay from governments into the hands of
journalists. Although this has created new oppaotiesfor the modern journalist, it calls for the

journalist to become a specialist who knows howedarch for information on the web and turn it
into news. Moreover, the journalist needs to be ablsift through the huge chunks of available
information to select the most important of infotioa. A journalist needs to know how to find

what they are looking for which takes time to fiexkctly what you need (Herbert, 2000). The
focus of online journalism is therefore to informgple more deeply while saving time.

According to Quinn (2005), newspapers are portahtkflexible and give readers a chance to go
into detail about a subject and discover things ttiel not know about. Given a reasonable
degree of education, they are easy to read andjaiav{Quinn, 2005:88). Newspapers have an
ability to provide a reflective and analytical moafecommentary that is missing in instantaneous

broadcasting and unavailable in most other newsar(@dlen, et al. 2005).

Broadsheets have utilized internet capacity as thag today provide quite exhaustive

connections from their own archives to help reagersue their particular interests, sometimes
in considerable depth. Thus newspapers can clainate become enabling portals, opening up
from their own output into a range of parallel sm#, albeit for a social range of leaders as

narrow as that of their hardcopy circulation (Allen, al: 17).

According to Allen et al. (2005), online journaligmdifferent - its screen based nature changes
readers’ physical relationship with the textualfsce. The websites of national and local
newspapers and the publication of the e-mail adésesf prominent newspaper columnists now

allow a more in depth and interactive engagemettt wbontemporary journalism. The regular
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posting of web logs on the internet introduces lamotradical and personalized slant into the
news with the journalist of the 2icentury now emerging from the observational jolistia

tradition of years gone (Allen, et al. 2005) Onljparnalism therefore provides a technological
enhancement of narrowcasting audience appeal &edsdy of content that have always formed

part of the appeal of newspapers.

According to Allen, et al. (2005), newspapers seeraure of how to respond to the fact that
reading online is different. On one hand, they waetr online versions to mirror the definitive
reporting of their print editions while on the othHeand, they understand that because reading
online is uncomfortable and the web allows theoadlty unlimited column inches as well as
access to readers across the world, it is hardstify uploading the paper as it is. Nevertheless

that is precisely what most have done any manyimeato do (Allen, et al, 2005:236)

The drive for convenience has changed the way peggtl their news and the way they interact
with it. In a presentation to the World Associatioh Newspapers in 2002, Ruth de Aquino
suggested that “the concept of news was changingb&toming ‘more personalized, more
service-oriented and less institutional” (QuinnP2®9). Jack Fuller, president of the Tribune
Company, noted that people used to buy papersasithe Chicago Tribuneas a “seven day a
week habit” but by the start of the2&entury, many consumers had got out of the hBEhiter
said that people bought papers such asThbune’ when “something happens in the world”.
The rest of the time, he said they tended to l@okfore convenient options such as the internet.
He was quick however to suggest that “providing freformation on the internet could have

been one of the newspaper industry’s biggest mestak

According to Allen, et al. (2005), both newspaplease made use of the internet to add on to
their spectrum of services and this has been aiatemdaintaining their brand appeal and to
reinforce their interactivity in an age where lineaodes of media reception are increasingly
becoming outdated. At the start of the'2Entury, broadsheets gave a glimpse of a radically

altered, more open ended journalism under theenfta of the internet and its archival potential.
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According to Kolodzy (2005), anyone can downloastay, article, even a book on the internet
and read it on an electronic device. In 1990 whegeR Fidler spoke about a portable electronic
newspaper when he was the new media director fagHtiRiddler newspapers, that idea was
considered crazy. He told groups of very skepticalrnalists that rather than buying a
newspaper, subscribers would be able to plug thbiets into cable or phone lines, download
newspaper content, and read it on portable elactdmvices. These devices are closer to reality
now, as technology is making screens easier toaeddasier to carry around without wires and
heavy batteries (Kolodzy, 2006:6).

The good news for journalists moving online is ttket web is primarily a text based medium
and journalistic writing works well on the screeat ronly because of its familiarity but also

because many of its conventions suit the way pemgde online (Allen, et al, 2005). Online

publications are dependent on complex and unpedaletcombinations of technologies to

encode, publish, deliver and present their worketmlers. To fully exploit the online medium, it

is necessary to have a good understanding of tmmdéogies and their interrelationships as this
would make journalists better writers online. Tén@suld help journalists to make stories more
accessible, easier to find and bookmark and mardartable to read (Allen, et al, 2005:228).

The web is different from print because digitalhtealogy is not just part of the production
process but is fundamentally bound up with the eantFor print, whatever the production
technologies used, readers get their content iromkaper. The future of newspapers therefore
in a technologically advanced, globalised printusitdy may be based upon the media managers’
abilities to maintain a balance between readertifigation, cultural credibility and financial

success to sustain their location at the centteeobudiences’ cultural lives (Allen, et al. 2005).
2.3 The Development of Online Newspapers

Online journalism has expanded making web newsaamedium that has fast developed. With
the developments brought by the advent of thenetethe notion of timeliness of news has been
completely redefined. According to Craig (2005heology has allowed news organizations to
transmit information almost instantly and audiende®s/e become conditioned to expect

immediate coverage of any breaking event. Peopleing for news organizations on the
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internet deal with online versions of existing paations or web only publications with their

own audiences (Craig, 2005).

Journalists in the Z1century have all the complexities of modern sgctetconsider yet they
also have unprecedented resources. They cover tmay using techniques and resources
unthinkable in past years with online journalistsnd) a job that was unknown in recent years.
The menu of tools available to reporters grew froem, paper and typewriter to include the
telephone, camera, tape recorder, video camera@mguter. Tools for gathering news have
evolved beyond simple observation and interviewtmgnclude government records, archives,
computer databases and most recently the inter@eaig, 2005). Combined with the
unprecedented ability to transmit stories far andewindividual journalists now have a far

larger impact than ever before.

The function of the journalist has largely remaingthanged even with the changing trends in
journalism. According to Craig (2005), the centrbjective of the journalist has always been to
report news as quickly and accurately as poss®é&rhaps the only change that has been
witnessed by the technological developments igddecal alterations of the standards by which

journalists measure several aspects of news.

The improvements in technology have also contritbtieea rise in expectations of audiences. It
is no longer sufficient to simply go to the sceriean event, jot down some notes and write a
story. Audiences now expect photos to accompanysrawbetter still to get live coverage of
happenings (Craig, 2005:6). Media audiences now wemimmediacy that these add-ons bring
to a story and it is such that if a media outledslaot have the coverage that best suits the story,

a consumer is at liberty to find another sourcé theets his/her needs.

Rupert Murdoch in his address to the annual meaiinthe American Society of Newspaper
Editors in April 2005 outlined what he perceivedomthe fast developing reality confronting the
newspaper industry. In underscoring the startlmglications of digitization to the future of the

newspaper, he said ‘Scarcely a day goes by witkonte claim that new technologies are fast
writing newsprint’s obituary. ‘Yet as an industrynany of us have been remarkably,

unaccountably, complacent.’ (Stuart, 2010:2).
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Murdoch admitted that he himself was a digital igrant who was still searching for answers to
an emerging medium that was not his native langubigefurther added that he was neither
weaned on the web, nor coddled on a computer lstead grew up in a highly centralized world
where news and information were tightly controll®da few editors who told their audiences
what they could and should know (Stuart, 2010)

According to Stuart (2010), the world of broadbasmadd internet access brought about a
generational shift with the new generation of peoptcessing news and information from
newspapers or other media sources having a ditfeetrof expectations about the kind of news
they get. This includes when and how they will getvs, where they will get it from and from

who they will get it from.

Audience data from a report by Merill Brown (2006) the Carnegie Corporation of New York
on the change to digital media presented some wgrfindings that were thought to be
alarming to the viability of newspapers. That altgl local television news may be the most
accessed source of news for consumers betweengte ai 18-34, internet portals are fast
becoming their favoured destination for news. 4dcgat of the study’s respondents said that
they use the portal at least every day for newsoaspared to just 19 percent who use a print
newspaper on a daily basis. A projection for thet tieree years after the period of the research
found that 39 percent of the respondents were ¢g@eo use the internet more to learn about
the news, versus only 8 percent who were expeotedéd traditional newspapers (Stuart, 2010).

The dramatic revolution taking place in the newsustry revolves around the fact that
technology savvy young people are becoming inanghgilikely to turn to the web as their
medium of choice for news. Merill Brown’s reportdaprojections for the future depict a
revolution in the way people, especially the yoaticess their news. That they do no longer rely
on a god like figure from above to tell them what'gportant nor do they want news presented as
gospel. They rather prefer news on demand — they @antrol over the media, not the media to

control them.
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According to Stuart (2010), young people especiaked news that is continuously updated
because they want a point of view about not jusitvifappened but why it happened — they want
news that speaks to them personally, that affées tives. This dynamic conception of young
people as digital natives — as individuals whovatyi question, probe and seek out different
angles in news online — throws into sharp reliahscof the more familiar assumptions that
typically guide industry judgements about how kiesextend the reach of newspapers via the

internet.

Murdoch in his address insisted that the conventtbat drive online efforts must be challenged
and reformulated. That even though the speed dihtdogical changes is an issue of pressing
concern, there has to be focus on making the nagessiltural changes to meet the new
demands - that there should be an effort to assiendulture as a way of thinking of the internet

enthusiasts.
2.4 The Newspaper Industry in Select Countries ohe World

The world’s newspapers are quite diverse with reispe emphasis and content and although
chain ownership and certain economic factors afd@mgamore and more newspapers, there exist
differences among them (Merill, 1983). Newspapaemsnally devote a percentage of their total
space for news and editorial matter. The restksrtaip by advertising. In addition to advertising
and news, the typical newspaper provides its rsagdéh such items as features, photographs,
editorials, columns, letters to the editor, invitadd freelance contributions, news analyses,
government announcements, weather reports, horescgbock market charts, comic strips,

cartoons, crosswords and other puzzles.
2.4.1 Newspapers in the USA

Media seem to have taken a front row seat in theslof Americans with most of them heavily
dependent on media in the course of serving varmuposes (Sullivan, 2012). News media
impact Americans’ viewpoints of religion, politieed other sources of interest and as such the
media dependency concept in America has infiltrabedlives of every American each single
day. According to Kolodzy (2006), American news siomers are individualistic, and their news
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interests are scattered. They use different typesedia at different times of the day to get news

and information.

The US constitution’s first amendment had many tedecluding protection of the right of
protest and practice of religion but freedom ofespeis the most fundamental part of a free
society (Gillmor, 2004)Thomas Jeffersofamously said that if given the choice of newspape

or government, he’d take the newspapers. Journaligsnmportant to society, he insisted.

Personal journalism is not a new invention in th8. Ben Franklin was one of the most
prominent in America’s history. Hi®ennsylvannia Gazettevas civic minded and occasionally
controversial. There also were pamphleteers whorédhe first amendment was enshrined into
law and guaranteed a free press, published théiings at great personal risk. Thederalist
Papers which were at the time written by anonymous writerere essentially a powerful
conversation that helped make a nation. Their vadrnalyzing the proposed constitution and
arguing the fundamental questions of how the ngwbkc might work has shown that without

them, the constitution might never have been apgat¢@illmor, 2004).

There have been several media revolutions in théisk8ry each accompanied by technological
and political changes. The completion of the fipalrts of the then most dependable and
comprehensive portal system in the world helped the rise of the first truly mass medium —
newspapers. The news including newspapers was lghaag reliably distributed through the
mail (Gillmor, 2004). For most of American historyewspapers dominated the production and
dissemination of what people widely thought as thewvs. The telegraph which was a
revolutionary tool sped up the collection and traission of the news. Local papers could now

gather and print news of distant events.

According to Gillmor (2004), newspapers flourisHacthe 19" century with the best of them
being aggressive and timely which ultimately sertregr readers well. Many however had little
concern for what is now called objectivity as theyd points of view which reflected the politics
of their owners. Newspapers have provoked publigiop for as long as they have been around.

Yellow journalism achieved perhaps its ugliest pireence when early media barons — Joseph
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Pulitzer & William Randolph Hearst abused their siderable powers. Hearst in particular is

notorious for helping to spark the Spanish — Angriwar by inflaming public opinion.

Personal journalism went on throughout thé” 2@ntury with individuals finding ways of

working outside the mainstream of the moment. k&n& especially wrote a weekly newsletter
that was a must read for a generation of Washingteiaers. At the time, the economies if
newspaper publishing favoured bigness and local opolies came out because in most
communities, readers would support only one dadyspaper of any size (Gillmor, 2004).
Radio and TV lured readers and advertisers awayn freewspapers contributing to the
consolidation of the newspaper industry. The newgemony of the networks and big
newspapers reached a peak in the 1970’'s and 138@sby the 1990’s, big newspaper

companies were swallowing small papers around atiems though this did not reduce quality.

According to Biagi (2012), there were about 1,4@0lydnewspapers in the US. These were
evenly divided between morning and afternoon dejivmit the number of afternoon papers was
declining. While the papers that came out in themmg were growing in circulation, the ones
that came out in the afternoon were shrinking. Thenber of weekly newspapers was also

declining. Advertising made up more than two thiofiprinted space in the daily newspapers.

Media dependency in America has grown exponentiaith the advent of social and digital

media outlets which have created availability ofiide range of options for people to choose
from (Sullivan, 2012). Americans flip the newspafecheck for headlines while some log onto
the internet to connect with individuals across ¢hebe. With people now having access to
digital media than ever before, news organizatltange an option to develop a digital newspaper

that can be sent to a subscriber’s digital device.

A Pew Research Centre study found that as at 189%,14 percent of Americans had gone
online with the percentage increasing to 36 perbgrit999 (Craig, 2005) . By 2002, the number
of Americans online increased to 62 percent buthgyend of the year in 2002 majority of
Americans had internet access. Nevertheless, byithe 40% of them had been online for more

than three years.
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According to Craig (2005), one of the most popdéatures of internet was news even though
the online news competed with non internet comrakranline news sources. Even though
several large newspapers experimented with dehigeniews through non internet online text
services throughout the 1980’s and early 1990’syas not until 1994 when the Netscape
Browser gave the internet a graphical interfacé ahéine news became available to the majority
of internet users. News sites quickly became ambegmost widely viewed sites on the net.
Some were affiliated with print and broadcast nemisiie some were independent. For
preexisting news organizations, developing a welzgiickly became a high priority.

For the first 30 years of the 2@entury before radio and TV, newspapers domindtedountry.
They were the nation’s single source of daily djale® about political, cultural and social issues
(Biagi, 2012). Newspaper publishing companig$alinched internet editions in the late 1990s to
try and capture new audiences for the informatibaytgather. According to Biagi 2012,
newspapers arriving on the screen were now an gaseart of newspaper reader friendly
strategy. Most newspapers in the US launched omidlitions to try and expand their reach but
overall, but that notwithstanding, the newspapdusgtry income was shrinking and many major
newspaper organizations had to cut staff and fieloone of their newspapers to stay profitable.
Internet editions were generating a lot less regethan paper editions because a paper edition

can carry more advertising than an online edition.

Newsrooms have changed with the advent of new fawmsedia. In September 2001 when
hijacked commercial airlines crashed into the Wdnidde Centre and the Pentagon, Americans
knew about it within minutes. While TV and radionréive coverage, the available internet
outlets updated their information regularly and snaawspapers produced extra editions (Craig,
2005). The notion of having to wait to find out reewf this magnitude was unthinkable.
According to Craig (2005), two basic human needs ik to gain understanding in a time of
tragedy and to share that information drove botlsnerganizations and ordinary citizens to use

the internet at unprecedented levels.

According to the American Journalism Review in 196dly twenty newspapers in the entire
world had websites but less than five years latieeye were more than 5,000 newspaper

websites. In the beginning, online journalism digf a little from print journalism as many news
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websites particularly those affiliated with prinittets simply posted the text of some or all of the
day’s news stories online. TV stations with newggsaalso put the text of their reports on their
web pages. While some news outlets added photos sad not but as computer technologies
developed, modems made network connections fadtes.is turn made news editors to begin to
realize the possibilities inherent in online jodis@ and the news sites began to evolve (Craig,
2005). Access to internet enabled computers alkovedl journalists to find facts in a very

different way thus making searching for facts veagy (Herbert, 2000)

According to Craig (2005), while the heart of oelinews remained text, editors discovered two
main characteristics that distinguished online alism from its print counterpart. Online media
offered multimedia capabilities and the ability update stories instantly. Some outlets began
offering sound clips from interviews or press coafees giving online audiences something in
addition to the stories found in print editions. ihnews was breaking, even print news outlets
could now post stories within hours or even minwésch offered them a chance to compete
with broadcast outlets on quickly developing sterier the first time. In spite of these
capabilities, many outlets still limit their onlim®ntent to the text of each day’s news stories and
nothing more (Craig, 2005). This scornfully refefr® as ‘shovel ware’ essentially refers to
‘shoveling’ text from a print edition to an onlireglition with little regard for how additional web

content might enrich stories to readers.

Online news is a mass medium that is growing expiigléy in the 2% century. According to a
Pew Research Centre Study in 1996, only 2 % of Agaes went online to get news at least
three times a week buy by 1998 the number had tsei8% and by 2002 it was at 25%. By
October 2002, 82 million Americans had gone onlmenews up from 52 million two years
earlier. The internet has a new media in the Uasving the fastest. According to Biagi (2012),
about 79% of all US consumers were online and tmeumt of money spent for internet
advertising increased from $ 8 billion in the y2800 to $ 26 billion in 2010.

According to Gillmor (2004), three of the best Aman newspapersThe New York Times’,
‘The Wall Street Journaland‘The Washington Postire making some of the most innovative
use of the internet as they expand their horizonthe digital age. The invention of the PC

together with the internet in the early 1980’s $aurnalists write and electronically submit news
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stories to publications such &he New York Timesand The Boston Globe’These new
developments allowed lone reporters to report niemss timely and efficient manner (Gillmor,
2004). John Markoff; ofThe New York TimesWas the first major newspaper reporter to
understand the value of internet. He acquired mé&dion by reading the internet’'s public

message boards which are collectively called usameit remains a useful resource.
2.4.2 Newspapers in Britain

According to Allen, et al. (2005), tH&elegraph’ and ‘Guardian’ were the first newspapers to
have a web presence in Britain followed two yeatsrlby‘The Times’and‘The Independent’.
‘The Daily Star’on the other hand launched online in 199he Independentind‘The Times’
employed about ten people in the period 1998/198Bewthe Telegraph’and ‘Guardian’ had
about thirty employees. Staffing levels for theiwas media organizations rose considerably
with an increase in opportunities for journalistaptoyed in print editions to work on web

exclusive stories (Allen, et al. 2005)

In 1999, there were 10.6 million people online #mel numbers keep growing. That is about 18
percent of the population (Herbert, 2000). The bsh&et newspapers have been online for
several years. In 1999, the two largest sellingspapers in the world, the BritishSun’ and
‘Mirror’  went online. The‘Sun’ jumped on the bandwagon with a website called
CurrantBun.com, whilst théMirror’ has a site called ic24.co.uk, which standd e 24 hours

a day.The ‘Sun’ believes that the internet is no longer for neadd boffins, it is for ordinary
people like you and us (Herbert:1). Its aim is tove that the internet is fun, cheeky and dead

easy to use.

The ‘Daily Mail' began publishing on the internet in 2004 and Haw staffing at online
operations vary considerably with the broadsheetsnaitting more human resources. (Allen, et
al, 2005:227). In the same year, 10-20% of fhines’ online content was being written
exclusively for the web with the focus being on ibass, breaking news, sport and special

reports in travel, health and entertainment.
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According to Allen et al. (2005), virtually all Bish newspaper websites had run at losses over a
period of ten years. Eight years after launchirartivebsite, théGuardian’ admitted that it was

not that easy a business to run. One way that ergaitions sought to create a space for
themselves was by shifting their strategic directamd concentrating on ways that they could
add value to the parent print brand. While t@aiardian’ saw the online newspaper as an
opportunity to build a community online, theelegraph’s website became a way of allowing it
to escape its old fashioned fuddy-duddy image. l@nother hand, the dot.com operations of the
‘Financial Times’acted as a marketing aim of the newspaper reachwlgole new international

audience who may not otherwise have picked up laaper (Allen, et al. 2005:227)

Despite losing money, there has been a substaintv@stment in the technology driving
newspapers’ online edition&.T.comoverhauled and re-launched its website at a cb200
million pounds while theéTimes’ invested in a content management system costingrale
million pounds. (Allen, et al. 2005). The ongoingsts for media companies have also been
substantial with the BBC annual budget of 18 millpounds which is one of the reasons it has

become the most popular destination for online nevise UK.

According to Allen et al. (2005), online newspapease started to charge for content in addition
to more advertising income and better commercianpaships. Thélndependent'charges for
some exclusive content like ‘Robert Fisks’ articketsile the‘Telegraph’ charges for crossword
solutions. The FT.com charges for some news amattedinancial data and archive access and
while the ‘Guardian’ does not charge for content as yet, registrat@s leen introduced for
access to popular sections like the ‘Media Guartdias web editions start to make money from
readers who are increasingly willing to pay for mppnem content, respond to advertising and
engage with commercial partners, online departmieat® employed more staff to reduce their
dependence on print copy (Allen et al. 2005:237heWtheTelegraphs site became profitable
in 2003 with editorial staff working exclusively dahe online editions, technical design and
marketing, they were able to generate their ownesavhich typically make up between 10-20
% of the content added to the website on a typlagl(Allen et al. 2005)
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2.4.3 Newspapers in Russia

Russia inherited from the Soviet Union a highly eleped media system. Technically and in

terms of reaching the population, the Soviet metae from the 1950’s among the top twenty

in world statistics. According to Jukka & Kaale (#), mass media in Russia are referred to as
instruments of mass information implying that treg technical instruments that mediate the
messages emanating from sources of power to thiic@idarge and this receiving public will

then turn the message flow into mass informatiomass consciousness.

The media structure in Russia largely collapseth wie Soviet system leaving television as the
only national media. Newspaper circulation was teefine collapse heavily concentrated on a
small number of national newspapers. In 1990, ftrtge (43) national newspapers shared 49%
of the total newspaper circulation of the whole i8bWnion (Jukka & Kaale, 2010).After the
collapse, most of the national as well as manyoregi newspapers lost over 90% of their
circulation. Distribution of newspapers which wasnially based on subscriptions was not the
case now as the new newspapers found retail saegeaviable way of distribution. In the early
1990’s, most of the newspapers however becametiedato their staff.

With only two out of the top ten publishers beirgyeign in the Russia newspaper market,
changes that took place saw newspaper circulatbmmbin 1991 with the introduction of new
publications but soon after, further reductionsirtulation were witnessed in 1992 and 1993
due to the economic collapse and hyperinflatiort tha country was witnessing at the time
(Jukka & Kaale, 2010). Though there was a significacrease in the number of newspaper
titles, the fall in circulation has not been unifoas new weekly newspapers were able to gain
new readers. According to Jukka & Kaale (2010), diegree of differentiation in newspaper
readership is thus some newspapers serve the iaflmmmeeds of an educated elite while others
are catering for the mass taste.

The population reading newspapers decreased in 200lan average of 58% in 1998 to 34%
in 2001. Even though newspapers devoted to spaited popularity, all in all, newspapers lost
their popularity especially in larger cities withet small towns and rural areas having local

newspapers reaching only 50% of the populationkdékKaale, 2010).
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According to Jukka & Kaale (2010), the most impottehange in Russian media use in a period
of twenty years was the change from a nation aleesato a nation of TV viewers. Even though
TV raised the expectations among audiences, therniet has raised them further. Today’s
multimedia environment has so many capabilities i@nbleing utilized in so many innovative
ways that traditional reporting has changed draraliyi This has however not satisfied

audiences as they still demand more (Craig, 2005)

The development of newspaper between the years tb92010 in Russia also forms part of the
changes witnessed in media consumption in Russsvspapers though as of 2010 are still
being read by two thirds of the Russians, theyl@seg their popularity while magazines are
increasing their readership. Another major chaimmge has occurred over the years has been the
differentiation of newspapers which has changedéeheing patterns of different newspapers. A
national survey conducted in 2010 showed that 88é6 of Russians watch TV, while only 66%
read newspapers. On the other hand, 53% listeadio and only 38% read magazines.

2.5 Theoretical Framework of the Study

Newspaper readers choose to buy newspapers toamhprehensive and detailed coverage of
happenings that they have heard or seen highligitteddio and television. Newspapers also act
as a source of easy reference in case a reades toarglate various readings of newspapers and
the gratification that a reader gets at their fins¢ractions with the newspaper would either make

them to access future editions or stop dependinp®newspaper altogether.

This study was guided by two theories which forntleel basis upon which the research was
carried out. The ‘Media Dependency’ Theory and‘thenctional Theory of Media and Society’
are theories of media use which focus on the meflighoice for audiences and the purposes

they serve to them.
2.5.1 The Media Dependency Theory

According to Straubhaar et al. (2010), people waldose to read an online newspaper because
of its brevity, or could be because it is easy @ovigate and look for information, it gives them
information for free or it is enjoyable and enteriag. Media users are active and not passive in

selecting media content for personal uses and figedtons. Newspaper readers make a
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conscious decision to access either the print nepespor the online version depending on how

best their choice serves them.

The Dependency Theory also known as the Media ByBiependency Theory looks at audience
goals as the origin of the dependency. The theolgishthe view that media use can lead to
dependency and states that the more dependant@dual is on media to have his/her needs

fulfilled, the more important the media will bettwat person (Petrick, 2006).

Melvin De Fleur and Sandra Ball Rokeach (1976) wiewe the proponents of the Dependency
Theory described dependency as the correlatingaethip between media content, the nature
of society and the behaviour of audiences. Theypgsed an integral relationship among
audiences, media and the larger society. Thateasglectors use the media to achieve their goals

resulting in them being dependent on media.

LittleJohn (2002) explained that people become déeet on media that meet a number of their
goals and that the intensity of media dependen@em#s on how much people perceive the
media they choose are meeting their goals. Thesls geere categorized by De Fleur & Rokeach
(1989) into three dimensions which were social aelfi understanding, interaction and action
orientation and social and solitary play. Depenrgetheory predicts that you depend on media
information to meet certain needs and achieve iceg@als but you do not depend on all media
equally. Consumers may expose themselves to athttiia outlets available to them but after a

while start inclining themselves to one outlet Whibey feel meets their needs best.

A newspaper reader may depend on a newspapertodeaut oneself, to know about the world,
to get hints on how to handle news or difficuluations or even to relax when alone. It is only
after constant use that a reader chooses if Hesonline version or the print version that best

meets his/her information needs.

According to Foss & LittleJohn (2008), meeting readd social stability are the two factors that

determine how dependent consumers will become diian®&lewspaper readers will depend on

either version of newspapers depending on the latenteet a number of their needs than on the
version that satisfies just a few. Media can seav@umber of functions like monitoring

government activities, reporting news and providergertainment. For any given group of

28



people, some of these functions are more importaah others and their dependence on
information from a medium increases when it supigormation that is central to the audience
needs (Foss & LittleJohn (2008).

When social change and conflict are high, estabfisimstitutions, beliefs and practices are
challenged forcing a re-evaluation and perhaps ctemces in terms of media consumption. At
such times the reliance on media for informatiol wicrease. At other more stable times,
dependency on media may go down. According to BokgtleJohn (2008), social institutions
and media systems interact with audiences so ase&te needs, interests and motives. These in
turn influence the audience to select various madnon media sources that can subsequently

lead to various dependencies.
2.5.2 The Functional Theory of Media and Society

The Functionalist Theory explains social practieesl institutions in terms of the needs of
society and of individuals. Society is viewed asoagoing system of linked working parts or
subsystems each making an essential contributi@oentnuity and order (McQuail, 2010). The
media can be seen as one of these systems arayirésponding to the demands of individuals
and institutions in consistent ways that the mediaieve unintended benefits for the society as a

whole.

The main functions of the media according to Ladis{E948) were surveillance of the
environment, correlation of the parts of the sqgciet responding to its environment and the
transmission of cultural heritage. Wright (1960yeleped this basic scheme to describe many of
the effects of media and added entertainment asiréhfkey media function. Although this may
be part of transmitted culture, it has another etspethat of providing individual reward,
relaxation and reduction of tension which make®asier for people to deal with real life

problems and for societies to avoid breakdown (M@iQ2010)

According to McQuail (2003), much early socioloditheory was explicitly or implicitly
functionalist interpreting what media do as hawsegne necessary or positive contribution to the
working of the social system). Lasswell (1948) megd the four functional interpretations of the

media which were later developed by Wright (196@¢dia serves the function of surveillance
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of the environment that is collecting and publishiof information about social reality. The
correlation function relates to cohesion, intergtien and maintaining order, providing
continuity of the social order or cultural transgms from one generation to another for society
as a whole, as well as for individuals and subgsauphin society.

The entertainment function was identified as aina¢ddiverting people from problems and
releasing social tension as well as giving pleasoinmedia consumers. The full range of media
functions were however disclosed by McQuail, Blunaled Brown (1972), who conceive media
audiences as active, goal oriented making motivatesices. Katz, Gurevitch & Haas (1973)
further modified the already identified functionsdathus said ‘Mass communication is used by
individuals to connect/disconnect themselves verumental, affective or integrative relations

with others.

The same content of media can serve different foimet The media audiences may choose to
read either the print or online newspaper to séimeefunction of diversion (escape from the
constraints of routine and emotional release), foersonal relationships (substitute
companionship and social utility), personal idgn{jppersonal reference, reality exploration and

value reinforcement.
2.6 Conceptual Framework of the Study

Media is part and parcel of society. For yearsnteglia of the world have been and continue to
be referred as thé4estate with their major roles being to inform, eate and entertain members
of society. Newspapers are categorised under prgdia while radio and TV fall under the
broadcast category. Media consumers have a cheteeebn exposing themselves to either print
or broadcast media depending on their needs. Acdgeare motivated either to tune in to radio,

television or read a newspaper for different reason

Media users have available to them various ou#lats mostly, they would narrow down to the
medium that best meets their needs. Media conswvieyschoose to read a newspaper to meet
their goals have for a long time had only the aptid accessing the print edition but with the
developments in technology and the advent of ietethey can now get their newspaper online.

With the decisions that regard media choice andoeggy conscious and intentional, newspaper
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consumers now have a choice of depending on thditmaal print form or accessing the online
edition of the newspaper. The choice between tim @and online editions of the newspaper and

how their usages compare is the focus of this study
2.7 Philosophical Paradigm of the Study

A research paradigm is an accepted set of thegoregedures and assumptions about how
researchers look at the world. Paradigms are basexkioms or statements that are universally
accepted as true (Wimmer & Dominick , 2011). Tleisearch will apply a relativist ontology and
an interpretivist epistemology. According to Linflland Taylor (2002), the interpretive
paradigm is an ontological and epistemological @ation for qualitative research where
realities are socially constructed between humangsein their expressive and interpretive

practices.

The experience of newspaper readers would be diffatepending on the version of newspaper
that they subscribe to. Whereas the print newspaaeter will have to find a vendor to make his
purchase, the online reader has to access thaétter him to get his edition of newspaper from
the website. At the end, both will have differerperiences that set them apart and make them
to continue accessing their newspaper the same avaghange to the alternative option

altogether.

According to Baxter, human action is purposivejsitaction intended to accomplish some
purpose and that humans are accountable for tbéoma to others in their shared social world
and they make sense to themselves and to othetiseobasis of their capacity to render their
actions intelligible (Baxter, 2003: 59). Both thelioe and print newspaper readers purposely go
out to seek their favourite newspapers and they llagir justifications as to why they stick to

one edition of the newspaper.

According to Frey, L. et al. (2003), interpretivissall about treating each individual uniquely.
This research appreciates the fact that human dairggfundamentally different. They have their
own tastes and preferences and more so in thedfettedia, they will choose outlets differently

from one another.
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CHAPTER THREE
RESEARCH METHODOLOGY
3.0 Chapter Overview

Wimmer and Dominick (2011) define methodology a® tetudy of methods and the
underpinning philosophical assumptions of the netearocess itself. Methodology deals with
the question of why a researcher does researchcertain way and it is a guide to how the

research should proceed.

This chapter focuses on the research methodolagyvihs used in this study. This guided the
researcher in collecting, analyzing and interpeetobserved facts. The chapter explains the
research approach and method that were used stutlg. This chapter discusses the population
of the study, how sampling was done and the dalaction procedure that was used in this
research. The chapter explained the credibility @egendability of data in this research and the
ethical considerations that were taken into accbefdre the actual research began.

3.1 Research Approach

According to Lindlof and Taylor (2002), qualitativesearch covers an array of interpretive
techniques which seek to describe, decode, translatl otherwise come to terms with the

meaning of certain more or less naturally occurphgnomena in the social world.

This research applied the qualitative approachniquiry where relativity in meaning and

alternative interpretations of the choice of mddiaaudiences were investigated. The qualitative
research method was the best placed for this stadlyinvolved a description, interpretation and
discussion of the data that was collected baseth@momparison between the online and print

newspapers.
3.2 Research Method

Wimmer and Dominick (2011), define a method as @&c#jg technique for gathering

information following the assumptions of the chosagthodology.
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This research entailed a comparative study of enland print newspapers in Kenya.
Comparative analysis was the method of study trest wsed in this research. The researcher
compared and contrasted the two versions of newespawith a view of discussing the
similarities and differences that were evidentha two editions of newspaper. This enabled the
researcher to answer the questions of whetherahteiat, display and prominence of stories in

the online the newspapers were similar to the préwispaper.
3.3 Population and Sampling

The term population refers to a group or class wijjects, variables, subjects, concepts or
phenomena (Wimmer and Dominick, 2011). Populatemesusually large and are composed of
many elements. According to Baxter (2003), a pdmrais the theoretically specified

aggregation of study elements while a study pomriais the aggregation of elements from

which a sample is selected.

A sample is a subset of the population that isesgmtative of the whole population. According
to Baxter (2003), sampling is the process of selgcbbservations. ThéDaily Nation’
newspaper is produced daily from Monday to Fridalge weekend editions ar&aturday
Nation’ and‘Sunday Nationfor Saturday and Sunday respectively. Given #hfpical‘Daily
Nation’ newspaper consists of averagely sixty pages antd é@sshillings, a study of all the
daily editions of the newspaper would have neededentime and resources than what was
allocated for this research. Such a study would atst be exhaustive as the newspaper is still
being published. The researcher therefore samm@edpapers in select days of the week in the
month of June 2014.

Reinard (2006), refers to purposive sampling aswkngroup sampling and describes it as
involving collecting a sample composed of subjestéected deliberately or on purpose by
researchers usually because they think certairactarstics are typical or representative of the
population. This research used the purposive sagpkchnique that involved non random
selection of days of the week in which the studys warried out. The researcher used the
purposive sampling technique where the sample weigxted on the basis of his knowledge of

the population, its elements and the nature ofaines of the study. This was based on the
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researcher’s awareness of the production pattémewespapers in Kenya where newspapers are

produced on each and every day of the week.

The researcher selected to study newspapers imtmh of June 2014 and focused on the
newspapers produced and posted in the last twosaefeke month, between the date& I@ne
2014 to 38' June 2014. This ensured that the researcher coaéirdte days of the week within
the period of the study. This adequately coveresl ¢bntent in the newspapers given that
separate days had different pull outs or distiets ®f news that distinguished them from other

days’ newspapers.

In this study, the probability of days of the wehbkt were picked was known is known as there
were only thirty days in the month of June 2014.

3.4 Data Collection Procedure

In this study, the researcher purchased a coplyeoptint edition of the newspaper and accessed
the online version of the same newspaper by loggittgthe NMG website. The researcher then
perused the print newspaper and looked for the szonéent in the online newspaper. The
researcher then compared the two newspapers aoddeecthe findings under three major
parameters: content, display and prominence whiokiigled the basis for the objectives of this
research. The findings from the comparative anslygere also discussed under the three

categories.
3.5 Credibility and Dependability of Data

Researchers who align themselves with the inteygrgparadigm are interested in reason

explanations, or understanding instead of causklrmtional explanations (Baxter, 2003:298).

In this study, the researcher sought to undersifititere existed differences in the content,
display and prominence of news stories in printsgapers and in the online versions. The data
that was collected in this research was within a tveek period in the month of June 2014. It
was evident that the newspaper was presented igattne way during the period of this study.
The style of presentation of content in the prietvapaper was similar across all the print
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newspaper editions under study while the conterthénonline newspaper was availed in the

same manner for the online newspapers studieceipeéhod that the research lasted.

These findings were representative of what the tipe@ds in the newspaper industry as the
production and presentation will still be done Ire tsame way until such a time when the
requisite changes will be effected. Newspaper nsadeedia managers and other stakeholders in
the newspaper industry can identify with these ifigd as both versions of newspapers are
within their disposal and can easily be peruseccémfirmation of facts. The researcher ensured

that conclusions from this research were as atrefthe study itself rather than his own biases.
3.6 Ethical Considerations in the Research

This study was carried out in partial fulfillment the requirements for the award of degree of
Master of Arts in Communication Studies of the Wity of Nairobi. As part of the proposal

defence requirements, the research proposal ferstiidy was presented before a panel of the
School of Journalism and Mass Communication foreygd before the researcher embarked on
the actual research. The department to which tbggrwill be presented was made aware of

what exactly the researcher had set out to invastigefore the actual data collection began.

Having being cleared at the proposal presentatiageson 1% June 2014 and in consultation
with the project supervisor, the researcher emitadte the data collection on #&une 2014

thus the date when the analysis of the newspajegab
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CHAPTER FOUR
DATA PRESENTATION, ANALYSIS & INTERPRETATION
4.0 Overview of the Chapter

This chapter focuses on the presentation and magon of the findings from this research.
The discussion of the findings was done with a vifwmeeting the objectives of this study
whose main aim was to establish the extent to wthiehonline newspaper in Kenya compares
with the print newspaper. The data which was ctél@édy way of perusing the online newspaper
besides the print newspaper was presented undsg throad parameters: content, layout and

prominence. These parameters also formed the gighlpf the objectives of this study.
4.1 CONTENT OF THE NEWSPAPERS

During the period of study, stories in the onlirewspaper were generally presented under the
following segments: Top News, National News, PcditiOpinion, Letters, County News, Africa

News, International News, Business followed by $por

On the other hand, the print newspaper consistavefagely 60 pages with each daily edition
from Monday to Friday coming with a pull-ouDN2 that provided news on various aspects of
life. TheDN2 publication focused on relationships and educatioMonday while the Tuesday
publication highlighted on matters health and fee&anThe Wednesday newspaper focused on
living and motoring while the Thursday newspapdt-put was all about money matters. While
the Friday edition of the newspaper came with amemensive coverage on jobs in &2
pull-out, the Saturday Nationhad a pull-out referred to dSeeds of Gold'other than the
Saturday magazine which is characteristic of ther8ay Nation newspaper. The Sunday Nation

on the other hand haBuzz’ and'Lifestyle’ as the pull-outs that accompanied the day’s paper.

The news under each segment was not presenteden airthe pages as they appear in the print
newspaper. ThiNational News'segment for example in the Saturdajl 28ne 2014 newspaper
was placed to cover the first twenty pages of #a@spaper but in between the other pages some
other news segments took that space. These ramged dreviews, advertisements, notices,

special reports, opinions, and letters. On pagétBeonewspaper, there was provided a preview
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of theSunday Natiorfor 29" June 2014 which contained the stories that reaserscted in that
day’s newspaper. On page 3, the newspaper alsadprtbwa preview of the stories that were
carried in that week’s edition 6The East African’'which is a publication of the Nation Media
Group. It also had a number of notices and adwesmiEnt on pages 4, 5, 6 and 7 and 8 and
thereafter a 2 page special report that containedtories;The queen of multi-million business
deals’ and‘How US, local politics are stoking Boko Haram aAtl Shabaab terror embers’
Page 12, 13 & 14 constituted the opinion sectioilead full page advert took page 15 of the
newspaper. The ‘Letters’ segment was placed on Pagehile a full page advert covered page
17 of the newspaper before National News resumegamge 18 to 20. As for the online
newspaper all the news items that appeared undeéddhional News segment were all presented

in progression before the next segmertPalitics’ was presented.

The ‘Daily Nation’ newspaper of 6June 2014 had ‘National News’ covering from page 1
page 11, pages 12 and 13 had on ‘Opinion’ sectibilewage 14 had a section on ‘Letters’.
‘National News’ again took page 16 with pages 18 & consisting of advertisements from
various counties and educational institutions. ‘@gunews’ was covered on page 18 to 23 with
a number of notices and advertisements on somespaifeica News’ covered pages 24 to 25
while 26 to 29 covered on ‘International News’. $oess News’ was contained on page 30 to
34 of the newspaper while pages 35 to 39 had rotisel advertisements with a special
advertising feature on pages 38 to 43. Pages 4 tof the day’s newspaper had a ‘Leisure’
section while pages 46 to 50 had ‘Classified’ atsements other than the page 51 that
consisted of ‘Obituaries’ that covered up to pagePages 54 to 59 of the newspaper focused on

sports news.

The print newspaper of Tuesday™.June 2014 consisted of 56 pages with the weeldjnbss
magazinéSmart Companytonsisting of 12 pages and tiN2’ weekly pull-out constituting 8
pages. In total the Tuesday newspaper consistéfl pages. ‘National News’ covered page 1 to
11 of the newspaper, with a number of advertisesnéoim government agencies and private
corporations. Pg 12 -13 had an ‘Opinion’ sectionlevhage 14 had a section on ‘Letters’. More
‘National News’was placed on page 16 with pages 15 and 17 ohélmespaper consisting of

advertisements from various counties and educdtiostitutions. ‘County News’ was placed on
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pages 18 to 23 with a number of notices and acdemients on some pages. ‘Africa News’

covered pages 24 to 25 while International News plased on pages 26 to 29. ‘Business News’
was placed on pages 30 to 34 while pages 35 t@B&iced notices and advertisements with a
special advertising feature on pages 38 to 43 efrtbwspaper. Pages 44 to 45 covered on
‘Leisure’ while pages 46 to 50 had classified atlsements. Pages 54 to 59 of the newspaper

consisted of ‘Sports News'.

4.1.1 Notices

During the period of study, a number of noticesey@aced in the print edition of the newspaper
but these were missing in the online newspapert iothe notices were meant to make readers
aware of various activities that were scheduledsfmcific dates or even changes of dates and

even timelines for some of the activities.

Diamond Trust Bank placed a notice on page 3 ofptiiret newspaper on $0June 2014 that
detailed the banks rights issue for 2014. The ralso gave the bank’s shareholders a deadline
for acceptance and payment for new shares &9J@§ 2014. CfC Stanbic Holdings also placed
a notice on page 6 of the same newspaper inforiténghareholders of the appointment of a
member of the board of the company that took efiech 26" June 2014. On the same edition
of the print newspaper, Kenya Institute of Profesal Studies placed a notice in page 8 that
detailed on the courses it was offering and thatinlstitute’s July/August intake was in progress.
On the notice, KIPS, further indicated that it wafering a 45% discount on all the courses
offered at the institution. Air Travel and Relatgtlidies Centre also had a similar notice on page

16 of the newspaper.

National Environmental Management Authority placadnotice on page 17 of the print
newspaper on 19June 2014 that was a request to the public to Bubbmments on an
environment impact assessment study report foropgsed construction of a beverage and
detergent plant in Kiambu County. The notice dethithe anticipated impacts and proposed
mitigation measures for the proposed constructioh directed readers to the relevant offices
where they could access the full report of the psep project for inspection. The notice invited
members of the public to submit oral or written coemts within thirty (30) days from the

publication of the notice. A similar notice by NEMA the public to submit comments on an
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environment impact assessment study report foopgsed construction of the Eastern by- pass
Total Kenya Limited service station in Ruiru apgehin the print edition of thBaily Nation
dated 38 June 2014.

Athi Water Services had a notice that was placegage 15 of the print newspaper datelf 30
June 2014. The full page notice was an awarenetsgtgeneral public on different ways that
they could put into use to conserve water. TheceatiubbedZuia Hasara, Water is Lifevas

an informative notice given that water use forms pad parcel of the daily lives of people.
There was a notice appearing on page 35 of theé pawspaper by Nairobi City Water and
Sewerage Company Limited that reminded customengatotheir outstanding water bills to
avoid disconnection. This notice was important &iex consumers as it gave the regional offices
and business centres where they could pay thds:. Gihe notice also gave a list of accredited
agents and service providers where the users asiMell make their payments from. These

were not in the online newspaper.

The Higher Education Loans Board (HELB) placed ticeoon page 5 of the newspaper off 28
June 2014 informing all university loan beneficégrihat the deadline for those who intended to
benefit from an 80% waiver on penalties levied ltmans that had not been serviced was fast
approaching. This was a very importance notice giteit a beneficiary had only upto t0"30
June to take advantage of the waiver period tcebtiseir loan balances. A beneficiary would
therefore find it difficult thereafter if they didot get to see this notice giving the deadline. The
issue of clearance from HELB is now a requiremeefiolz one can be employed in most

institutions in Kenya.

There was a notice on page 23 of the print newspgted 24 June 2014 and on page 32 of the
25" June 2014 newspaper. This regarded a change & ohiraptrust Administration Services

Limited to CPF Financial Services Limited. This veagery important notice to shareholders and
stakeholders of the company to be aware that gezision administrator was now being referred

to by another name.
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Kenya Revenue Authority put a notice on page lthefSaturday Nation'dated 28 June 2014.
This was directed to exporters and clearing agentthe change of the way Cigarettes, Neutral
Spirits and Detergents have been cleared befordeaklline of midnight 29 June had been
given for automatic cancellation of export entiileat would be unutilized by then. The urgency
of this notice meant that is a reader did not acdhsir daily edition of the newspaper, they
would not be aware of the deadlines. KRA also hawtece on page 27 of the print newspaper
on 30" June 2014 informing tax payers of the d-day flmdiof their 2013 Income Tax Returns.
The same notice was also placed on tH& Bfe 2014 print edition where it alerted readeas t

they only had six days to go to file their returns.

Kenya Medical Training College placed a notice agg 26 of the print newspaper of"23une
2014 that detailed an open day that was slatethéosame day. The notice had the venue for the
slated open day and the time within which it wasmeo take place. For any person who would
have been interested to attend, the KMTC notice especially very vital as it appeared on the

same day that the open day was taking place.

There was a notice provided on page 19 of $lséurday Nation'on 28" June 2014 for Mlolongo
Ngwata Phase III plot owners that required therhawe paid for their Deed Plans by™auly
2014 failure to which the payments would have até@d a 50% penalty. The notice also gave
the account details where the payments were todskerand given the nature of the notice with

its deadline, a reader would have only benefittédey accessed the print newspaper.

The‘Saturday Nation'of June 28 2014 also provided on page 7 a notice cum adeentst for
Daystar University. The institution in a full pagevertisement put out a notice informing the
participants on the ¥6graduation ceremony and a section that providedcthurses that the
institution offers in the various departments, daenission requirements and even the deadlines
for application and registration. If a prospectstedent was interested in finding this information
and they depended on the online newspaper tohgst.would not probably find it as it was only

placed in the print newspaper.
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The Premese Africa Development Institute had aceath theSaturday Natiorof 28" June 2014
indicating a new graduation date. The institute pastponed its Igraduation ceremony from
the earlier scheduled date t8 6eptember 2014. This meant that those affectetthisy\change
could only know about this from the print editiohtbe newspaper as the online edition did not
provide this notice. Murang’a University Collegec@nstituent of Jomo Kenyatta University of
Agriculture (JKUAT) in Kenya also had a notice appeg on page 11 of the same newspaper on
the dates that the Special/Supplementary Examimafar the 2013/2014 academic year were to
be done. The only way that a student was able davkhthey had passed, the dates and even the
timetable for the supplementary exams was by lupkit the print edition of the newspaper
which as this information was not provided on tiiree newspaper. The Technical University
of Mombasa also placed a similar notice regardipgctl/Supplementary Examinations that
were scheduled for between™4 18" July 2014. The notice gave the requirements tonbe
before a student could be allowed to sit for thd saaminations. This notice was placed on the

print newspaper dated ®6une 2014.

The attack at Mpeketoni in Lamu County was the mhjghlight in the news during the period
of study. It formed the headlines in most of thdiesin the two weeks during which this study
was conducted. This therefore called for the LanoueBnor, Issa Timamy to send a condolence
message to the affected families. This messageplaasd on page 37 of the Daily Nation print
edition dated 24 June 2014. It detailed the county’s offer to hitip bereaved families meet
their funeral expenses and reiterated his govertimeommitment to promote peaceful co-
existence among all the people in the county.réfader depended on the online newspaper they

would not have had an opportunity to read any sneksage from the governor.

4.1.2 Special Features

During the period of study, the print editions loé thewspapers came with a number of pull outs
and special features that were not provided irotiime newspaper. The Monday™6une 2014
newspaper had a special sports pull-out titedmba Kick! This consisted of 12 pages and
provided a comprehensive coverage on the FIFA 28@d4d Cup matches that were undergoing
during the period of the study. Similar pulloutsrevg@laced in the Monday 23and 38' June

2014 newspapers and continued offering detailedrten the outcomes from the World Cup
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Matches. ThéN2 weekly pull-out on the I6June 2014 print newspaper had 8 pages with an
insert, The Springboard'that consisted of four pages and focused on Kemgdigation. The

DN2 pullout on Monday 38 June 2014 however focused on relationships.

Seeds of Goldvas a special pull-out that was introduced as p#rfThe Saturday Nation’
newspaper. This publication dubbed ‘the weekly fagmmagazine’ expertise advice the best
farming practices new farming trends and the bé&nefi carrying certain types of farming and
even markets for farm produce. Page 5 of the piemtspaper on 20June 2014 had a preview
of what readers expected Beeds of Goldor 21° June 2014 which focused on fascinating
stories of farmers who defied adversity and logsekarvest big from the soil. The 28une
edition of Seeds of Goldhighlighted on the success story of a failed cobpnaize that led a

farmer to discover the fruits of prosperity amotigen stories.

The Saturday magazine that came with‘8eturday Nation’newspaper covered news that deal
with various aspects of life. Beauty and style hfas, money and personal finance, love and
relationships, health and nutrition, travel andguee, entertainment. The wide range of topics
provided offered expert advice to readers on thesad areas. Some readers shared experiences
that would enable them to have balanced lives. Nufrieese stories was however presented on

the online edition of the newspaper.

The Commission for the Implementation of the Cdostin had a special advertising feature
placed in the 27 June 2014 print edition of the newspaper. TheufeatiubbedSystem of
Devolved Government — From Steps to Stridgesisisted of six pages and had the mandate and
role of the commission, the progress that had lmeade so far in implementing the devolved
system of government, the challenges and threatsuolution and recommendations on the way
forward. This was quite an informative feature gitbat there was a lot of focus on devolution
in Kenya. Jomo Kenyatta University of AgriculturedaTechnology placed an advertising
feature as part of its 3graduation ceremony while the Thika School of Matliand Health
Sciences had a similar feature for i graduation ceremony. Both of these were in thetpri

edition of the newspaper dated™2June 2014 but were missing in the online newspaper
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‘The Saturday Nationof 28" June 2014 provided its readers with a preview loétihey could
expect in their weekly edition 6The East African’ a publication of the Nation Media Group.
The publication which covers regional news and ymslof politics, culture, business and
markets would interest readers and prompt theneék sut the publication from the vendors.
Page 4 of the print edition of the Saturday newspé#mrther provided readers with information
that regards a special feature that the publicatiended to carry in its 12July 2014 edition.
The feature dubbetinternational Relations & Diplomacy Training Schemf Choice’'would
have provided the print newspaper reader with médron on training institutions that would
offer training on International Relations and Diplacy. These would have been beneficial
especially for students and parents who were sgediity such training institutions. These

previews were however not provided in the onlinesyaper.

The print newspaper also provided on page six gaaif intention to publish a special feature
on ‘The East African’of 19" July 2014 on'Petroleum Equipment and Engineering in East
Africa’. This feature that aimed at providing an adverg@avenue for the companies that deal on
petroleum and petroleum products could only be ss=x by print newspaper readers which put

an online reader at a disadvantage because thé&y moiuaccess this notice.

‘The Saturday Nationprint edition of 28 June 2014 had on page 39 had a notice to run a
special feature in th®usiness Daily’issue of 11 July 2014 oriModern Office Parks, Malls &
Go-downs In Kenya today, there has been a great shifelacation of head offices, business
premises or even opening of branches to alreadsgtiegi business enterprises in newly
constructed business parks and malls. This featadd have been very informative to both
business owners who would want to know the besdtioes to expand their businesses to and
the owners of the business who would take this dppiy to advertise their parks and the
facilities and amenities therein. This notice appdaagain in the daily print edition dated™30
June 2014 but was not placed in the online newspgapaning an online reader missed on this
notice. There was a similar notice on the same magan intention to publish a feature on
‘Payroll, Human Resource and Accounting SoftwarkitBms across East Africavhich again

would be a very informative feature for Human Reselpractitioners. Its placement in the print
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edition of the newspaper on"™30une 2014 meant that an online reader may notaahance to

know about its existence.

4.1.3 Advertisements

Advertisements were a common feature of newspapeiag the period under study. Aimed at
making readers aware and persuade them to takenamti products and services offered by
particular institutions and organizations, thereravea number of advertisements from

government ministries, state agencies, NGOs, andtprcorporations.

The online edition of the newspaper was very ecocanmn the provision of advertisements with
only a few running through the websites for the lghmeriod that the study lasted. In the first
week of the study the online edition of the newgpajan an advert that detailed how readers
could download an application in their mobile ph®rieat could allow them to get a free one
month subscription to the Daily Nation e-paper. Tead story in the Daily Nation online
newspaper of 18June 2014 ran an advertisement for a car for thalewof the first week of the
study. The online version of the newspaper also adwertisements for Madison Insurance
Company and Safaricom Ltd on the same page. As amdpto a Madison Insurance
advertisement that was placed on page 25 of tim pewspaper on 35June 2014, the online
advertisement was lacking in detail that was ewuiderthe print newspaper advertisement that
had contacts in case a reader wanted more infamat the services offered by the insurance
company.

The University of Nairobi placed an advertisingttea on page 24-25 of the print newspaper
dated 28 June 2014. This feature detailed the programmasttie University was offering
under the School of Business for the September 2@thke. It also had the requirements for
admission into the programmes, the commencemeesddie application procedure and the
deadlines for returning the application forms. Haene page also provided an avenue for the
University to advertise its consultancy arm, Unsigr of Nairobi Enterprises and Services that
offered service consultancy, contact research anadrt scourses training for interested
organizations. The UNES notice highlighted on thairmareas of expertise that it offered
services in. These were only placed in the printspaper and were missing from the online

newspaper.
44



There was an advertising feature in form of a priypguide that was placed between page 42-46
and on page 51-52 of the print newspaper dh2fe 2014. This feature highlighted on various
properties that were available to let and for sateging from land/plots, apartments and houses
it detailed the features and amenities that bugepected to enjoy once they became owners of
the advertised property. An online reader wouldehavssed on this feature as it was only

provided in the print newspaper.

The Saturday Nationon 28" June 2014 provided readers with an advertisemeriTioe Big
Annual Sale’by the Tile and Carpet Centre that was schedweddtween 28 June and 13
July 2014. The advertisement gave the time thabousrs expected to be attended to and even
contacts in case they needed to make any inquirfesssame advertisement appeared on page 21
of the Daily Nation print edition dated 30June 2014 and on page 8 of the print newspaper of
24" June 2014. There was also placed an advertisedubiedbiggest ever annual saldor
Ideal Ceramics that appeared on page 25 of the pewspaper on #4June 2014. The
advertisement was clear on the extension of thé sale to 28 June 2014. This advertisement
was also placed on page 31 if the print newspagedd?8' June 2014. These being annual sales
were important events for readers to be aware oh@st of them would take advantage and do
most of their purchases at reduced prices. These ma provided in the online edition of the

newspaper so a reader would not know of any suels.sa

Kenya Commercial Bank placed a full page adverte#non page 29 of the print newspaper
dated 28 June 2014. The advert which detailed on the 10Bf#néing on home construction
made readers aware that KCB could assist them kepooud owners of homes by financing the
purchase of plots, construction of houses or evemginy of ready built houses. The
advertisement gave readers what they stood to ibdérmeh the arrangement and the contacts in
case they wanted to make inquiries or wished tceremto such an agreement. This

advertisement was missing from the online newspaper

Homex Kenya, a property company placed on pagd Bie®aily Nationprint newspaper dated
30" June 2014 an advertisement on houses that wefer sale. The advertisement detailed on
three bedroom apartments at Kitisuru Gardens,ab#itfes therein, the pricing and contacts for
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interested buyers. This was meant to make readesseaof the availability of homes for
purchase given that most people would be lookingfauthese. The same advertisement also
appeared on page 26 of the print newspaper dated@ 2014 and on page 33 of th& 26ne
2014 newspaper. This was not availed in the omewespaper.

The print newspaper dated "®5une 2014 had a special advertising feature fonyka

University. The six-page feature offered readerth wletailed information on institution based
programmes for the August 2014 intake. The adertent invited qualified applicants for a
number of programmes to be offered in the insbtutin the academic year 2014/2015. It also
gave the campuses where each of the courses weredyfthe minimum entry requirements and
the fees payable for the programmes. This infoneakeature was however only availed in the

print newspaper but was missing in the online copy.

There was placed a notice cum advertisement on pagfethe print edition of the newspaper

dated 24 June 2014. The full page advertisement that detaihe Safaricom Open Day had

some mobile phones and a tablet that were on wftértheir respective prices. The advert also
directed readers to page 9 of the same newspapedefails of the dates and venues where the
open days were to be held across the country. Pea day would have offered the mobile

service provider staff an opportunity to interaathwtheir customers, answer any questions that
they may have heard, respond to any challengesesed sort out any of their problems as

regards connectivity within the mobile subscrib€he open day would also have offered a
chance for the subscribers to get to know of arw peducts that Safaricom was offering and

even do purchases of some of the products thatldwaire been on offer. An online reader did

not have an opportunity to know about this as it wat placed in the digital newspaper. There
was also placed a full page advertisement on p&gef The same newspaper for two mobile

devices and their costs and another on page 18 &msungorinter both of which were not

availed in the online platform.

On the print edition of the Daily Nation of 24une 2014, there was an advertisement for a car
‘The New Chevrolet Trailblazey Associated Motors Limited. With the image bktcar
covering both page 32 and 33 on which the advengsg was placed, it was appealing and
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would have attracted the eyes of any car enthughasonline reader did not get this opportunity
as the advertisement was not placed on the onémespaper. A similar advertisement appeared
on page 5 of th&mart Companynsert in the DN2 pullout for 24June 2014. The advert by
General Motors East Africa detailed an Isuzu Dmamglete with its image and the features one

expected to get if they purchased it.

During the period of study, the ‘Classified’ sedticof the print newspaper provided
advertisements and notices that were briefer amdipped less space than those in the main
pages of the newspaper. This section was howe\ssimgi from the online newspaper. Owing to
the fact that the cost of placing advertisementthernewspaper depend on the content of the
advertisement and how much space of the newspapersoallocated, the classified section
would be beneficial to people who want to make @hasvare of the services they offer.

The print newspaper on $Qune 2014 hatClassifieds’ on pages 60 and 61 of the newspaper
while the 28" June 2014 had them on pages 59-63. The Thursaey2#] 2014 had Classifieds
on pages 59-62 while the 27une 2014 edition of the newspaper carried thdserisements
between pages 59-61.

4.1.4 Job Vacancies

During the period of study, the print newspapervigted readers with an opportunity to get
advertisements that detailed vacant positions rfowa organizations, what the employers were
looking for in the prospective employee and evenrtiodes and deadlines of application. The
print newspaper for Friday $QJune 2014 for example had a special coverageais s part

of its DN2 pull-out. The 2 page publication with the tag liti&etting ahead in today’s job
market’ provided very valuable information for employeesnployees and job seekers. The
newspaper had from page 40 to 55 covered varidusopportunities on 20 June 2014. As
compared to the 15 pages of job advertisementsvibeg covered in the print newspaper, the
online newspaper was missing in any such detallss means that a reader who only depended
on the online newspaper to get information woulddizadvantaged in case there was a job
opportunity that best fitted the reader. The Fri@a¥) June had a seven page comprehensive
coverage on jobs and job vacancies from variouarozgtions. These advertisements detailed
the duties and responsibilities for the advertigesitions and advise on jobs and job search and
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were placed on pages 46 -53 of the newspaper. Tlvese however missing in the online

newspaper.

The National Police Service Commission placed adlpage advertisement on pages 41-43 of
the Daily Nation print newspaper dated 8QJune 2014. This advertisement which detailed a
recruitment of 10,000 police constables that wasedaled for 1% July 2014 had the entry
requirements and the regulations that were to gthderecruitment process. The NPSC also
included in the advertisement the application psecand the various centres where the
recruitment was to be carried out across the cgufitris being an annual exercise that is waited
upon by many people would have been missed by dereaho depended on the online
newspaper as it did not provide the advertisement.

The Parliamentary Service Commission placed a tagepadvertisement on page 42 and 43 of
the print newspaper dated™dune 2014 and on page 44 and 45 on the newspa@sf dune
2014. The advertisement sought to recruit peoptevéwious positions and had the available
vacancies, the requirements for appointment anéeslind responsibilities for each of the
advertised positions. This information was onlyikde to a print newspaper reader as it was

not availed in the online newspaper.

The Kirinyaga County Government had an advertisertient was placed on page 51 of the print
newspaper dated $5une 2014. The County Public Service board hddctébr applications to
recruit qualified persons to fill vacant positionghin the county government. The full page
advertisement detailed the duties and respong#isiland the requirements for appointment to
each of the advertised positions. This advertisémppeared in the print edition but was missing

in the online newspaper.

4.1.5 Tenders

During the period of study, the print newspaper badsome of its pages tenders for supply of
goods and offering services for various organizegtiorhese were however not availed in the
online newspaper. This meant that the people wlarathe tender business which they rely on

as a way of generating income could not depend@mnline newspaper to get the details.
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The County Government of Kisumu had on page 1hefitd" June 2014 print newspaper an
‘Invitation to Tender’that indicated the various services that the gpassembly was seeking

out from the public. These ranged from supply aelivdry of office newspapers to transmission
of live radio broadcast among others. The notiak ddist of the requirements that bidders were

to submit, the tender conditions and the deadbnedbmission of complete tender documents.

The County Government of Kajiado also hadlawitation for Bids’ for the year 2014/2015 that

was placed on page 11 of the print newspaper &dBdune 2014 and another full page tender
notice that appeared on page 49 of the same newspé@pese notices consisted of various
categories of service provision for the county goweent. The notice detailed where bidders
could obtain the tender documents, the requireméimésconditions and the date and time by

which tender documents ought to have been retum#te county offices.

The County assembly of Siaya also had a similatdeand prequalification notice on page 20 of
the print newspaper. Besides that, the county glacepage 50 of the same newspaper a list of
shortlisted candidates for the post of driver i@ tounty assembly together with the time each of
them was supposed to appear for the interviews. ddtece also contained a list of the
documents that the shortlisted candidates oughéte carried with them. This was only placed
in the print newspaper meaning that if a readey oghd the online newspaper, they would not

have been aware of the interview schedules.

The Geothermal Development Company placed a tendéce on page 16 of the print
newspaper of Monday, June ™®014 that invited bidders for supply, installati@md
maintenance of geothermal power plants for theindigai station. The notice gave interested
bidders the details on how to obtain further infation, inspect, view and download the
prequalification document and further gave the tieasl for submission of completed tender
documents. GDC also placed a similar tender ndticsupply and installation of watch towers,

floodlights and construction of guard houses at &tgyai geothermal project.

Kenya Railways Corporation placed on page 22 ofpitiet newspaper dated 8Qune 2014 a
‘Pre-qualification of Suppliers for 2014-2016 whitee National Council for Persons With
Disabilities (NCPWD) placed on page 23 of the same#spaper a tender for provision of
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insurance cover. The Kenya National Highways Authi@lso placed a three-page tender notice
that covered pages 44-46 of the print newspapeddzd June 2014. This notice that consisted
on 137 maintenance contracts for various roadssaciee country was missing in the online

newspaper.

During the period of study, there was introducedea ‘Tenders Pagein the print edition of

‘The Sunday Nationhewspaper. This ran first in ®2June 2014 on page 39 and it was directed
to the people who were in the supplies business 3éction provided a collection of tenders
that had been advertised in the whole of that weekeding the Sunday when they were placed
in the newspaper. The tenders were by both th@matigovernment and county governments

across Kenya.

Kenya Power placed an ‘Invitation to Tender' notizethe print edition if newspaper dated"24
June 2014 that invited interested bidders for suppd provision of various goods and services.
It also placed a tender clarification notice on #ame page for an earlier advertised tender.
Kenya power also placed aBxtension and Clarification of Tenderiotice on page 54 of the
print newspaper dated 3@une 2014 which was an addendum to an earliederésed tender.
The notice gave new rules of engagement and ewgseckthe timelines meaning that a reader
had to access the print edition of the newspapethfam to know of these changes. This notice

was not placed in the online newspaper.

The Sunday Nationprint edition of 28 June 2014 had the whole of its page 42 placedrithde
‘Business’segment as a Public Tenders page. These conefstwdilable tenders at the national
level from government ministries, state corporai@md departments, government parastatals.
At the county level, the page also consisted oflees for supply and delivery of various items
and even design construction, installation and teaence of a number of facilities within the

county governments.

4.1.6 Obituaries

During the period of study, at least each dailyiediof the print newspaper came with death and
funeral announcements with most of them being edrin the weekday editions of the

newspapers. The announcements informed the readetbe date and cause of death, the
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relatives of the dead and the funeral arrangemantase they wanted to participate in the final
send off ceremonies. The print newspaper of Thyrst#' June 2014 consisted of death
announcements on pages 57, 58, 62, 63 and 64 thkeilduesday 17 June 2014 had them on
page 46 — 49. ThBaily Nationof 18" June carried obituaries between pages 58 — 6% !
Monday 16" June 2014 newspaper had the obituary pages betveems 51-53. The Friday®7
June 2014 newspaper had obituaries on pages 6Xbd the 24' June 2014 print edition of
newspaper had them on pages 50, 54, 55, 56, anchB7bituaries are a celebration of the lives
of the departed ones while some of them are patamory of loved ones who had passed on a
few years back to mark their anniversaries. Sontberh were in form of appreciations after the
dead have been laid to rest to acknowledge and thihthe people who supported the families
in their times of need. These were however pravidethe print editions of the newspaper as

the online newspaper did not have any.

Death robs families, relatives and friends of the#ed ones. The people who were close to the
departed are usually at a great loss when thepemeaved. As part of the last respects, families
put notices on the newspapers to let those who moayave been aware of the deaths of their
close relatives to know of the loss. Most people tgeknow about such deaths through the
obituaries section in the dailies which were orgvided in the print newspaper. This meant that

an online reader did not have an opportunity ofiggto know of any such deaths.

4.1.7 County News

During the period of study, a very notable changéhe content as provided in the print edition
of the newspaper was the introduction of a ‘Coutéyvs’ segment effective #3June 2014. The
segment that covered the daily editions of thetprewspaper between Monday and Friday was
evident in the dailies for 3 24" 25" 26" 27" 28" and 38 June 2014. The segment was
highlighted on the front pages of these dailiehwititle of the major story from a select county
just above the headlines. The segment coveredemage of eight pages in each of the dailies
and detailed news from all the counties in Kenyam8& of the stories that were given
prominence in this segment wérallow set to expand oil search in Western Kenya<seized
as suspected poachers killed in shootout, Cashctrunoms as governor rejects budgand

Leaders blame police as peace eludes Mandera ani. \Whese stories featured Kisumu, Meru,
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Makueni, Mandera and Waijir counties respectively.cdmpared to the online newspaper that
contained only a handful of stories from the coestithe print edition of the newspaper was

more detailed as it covered news from each ofdhg Seven counties in Kenya.

The focus on counties has especially been an dreangern since the promulgation of a new
constitution in Kenya in 2010. There has been needrovide newspaper readers with
information on the goings on in their counties whaifects their lives directly. Such a segment
therefore is very relevant and beneficial to readnce the devolved governments have been a
centre of focus since they came into being. Readerdd wish to know what is happening in
other counties and in this way then they are abmmpare with what their leaders are doing for
them in terms if development in their home countfgs online reader did not however have this
opportunity due to the brief coverage of the degdlgystems of government.

4.1.8 Photos

During the period of this study, it was evidentttimost of the photos used in the print
newspaper were real time while the online newspdppended more on file photos. Although
photos helped put the stories presented in the pegyes into perspective, readers would find it
easier to relate with stories that have real timetps than those with file photos. The photo that
was used in the lead story in the online editiothefDaily Nation newspaper of 16June 2014
was a file photo taken during the 2013 Africa CupNations quarter final football match
between Ivory Coast and Nigeria. This photo wagnasén February 3, 2013. The print version
of the newspaper on the other hand used a recemtt pdken during the 2014 FIFA World Cup
game between Cote d’Ivoire and Japan. The onliiteordf the 17" June 2014 newspaper used

a file photo of Energy Cabinet Secretary Davis Giirspeaking at a past event in Nairobi.

On a story under the titf®1Ps attack Linturi over motionthe print story is not accompanied by
any photo while the online version has a file phofolgembe South MP, Mithika Linturi
addressing journalists at the Panafric Hotel inrdl@ion June 11, 2014. The photo is however
not in any way related to the story that it accom@s In a story titledDon’t renew space deal,
MPs tell state'that appeared on page 11 of the print newspap&6ddune 2014, there was no
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photo accompanying the story while the online neypsp had a photo of the inside of the

Kenyan parliament buildings.

Some of the stories in the online newspaper howesed the same photos as those that were
used in the print newspaper. In the front pageystbMonday 18' June 2014, the photo that was
used was that of Raila arriving for a rally at Tonoka grounds in Mombasa which was the same
photo that was used in the online newspaper. Irstbgy ‘Duale wants inciters punishedhat
appeared on 16June 2014, the photo that accompanied the ortiamg showed Majority leader,
Mr. Aden Duale in a file photo while the print ngyeper had a photo of senators attending a
church function. Readers would be able to relaté wie photo in the print newspaper because
part of the story has details of what the sendtacssaid during the church service in criticizing

the countrywide rallies being carried out by theRIDcoalition.

The stories that were covered in the second and frges of the Tuesday "1 dune 2014
newspaper were accompanied by photos that relatéidet Mpeketoni attack in Lamu County
that had occurred on T5June 2014. In the online newspaper however, th@huaios were
provided and the reader had to scroll through dliffarent section where a link ‘photo gallery’

was provided to view photos on the attack.

During the period under study, the opinion sectiad a storyPolitics is healthy questioning of
issues that will affect our nation, so how is itl"2vhis story was accompanied by a photo of
part of the crowd that had attended a politicalyralhile the online version of the same story
was accompanied by a photo of political leaders ahgy Nyong'o, Kalonzo Musyoka Raila
Odinga and Moses Wetangula at a press conferer@eaage House in Nairobi. The photo was
dated June 3, 2014. The story matches more witphb& of the attendees in the political rally
than that of the political leaders at a press aemfee because the questioning of issues that is

referred to was being done at the political raliresre than at press conferences.

‘Al-Shabaab claims responsibilityvas a story that was placed first under ‘Natiohsws’
segment. The same story was placed on page fiveheofprint newspaper where it was
accompanied by a photo of demonstrators who hagrés on Ngong road in Nairobi protesting

against CORD leader, Raila Odinga. Given that #raahstrators chanted anti-Raila slogans and
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asked the former Kenyan Prime Minister to allow Keayan president to rule peacefully, it was
prudent that the online story avoided using thistptihat was likely to ignite tension across the
country. Alternatively, the online story was acc@migd by a photo of a victim of the
Mpeketoni attack being attended to by memberseKinya Red Cross on June 16, 2014.

Another story that was placed on the front pagéhefprint newspaper on 98une 2014 was
‘Spy agency warning on attack was ignore@ihe story had its continuation on page 6 of the
print newspaper and had a photo of residents flietiair homes for fear of fresh attacks. In the
online newspaper it was titled ‘Spy agency knewrafl three days before’ and the story
however had a photo of charred vehicles that had b&rched at Mpeketoni Police Station. This
move again by the online newspaper to use a platioonly shows what happened during the
attack but not the result of the attack. The phb&d was used in the print newspaper once again
could have sparked fear and panic among peopletauike delicate nature of the ethnicity

problem in Kenya.

A story that appeared on page 4 of the print nepep@op officers moved in bid to bring calm’
was accompanied by a photo of the destruction amedouildings as a result of the attack. The
story detailed on the transfers of senior provinagministration officials and top police officers
in Lamu County following the attacks. The onlinesten of the story however did not have any
photo but had a video clip of Interior CS making #imnouncement on the changes. Ole Lenku

addressed the press from Lake Kenyatta Primaryos@md/peketoni.

The story Sack Lenku over insecurity, says Railhat appeared on page 2 of the print
newspaper was accompanied by a photo of profedsidnam Lamu county addressing
journalists in Nairobi. The journalists said thia¢y had opened an account to receive donations
to assist families of the victims of the attachvideketoni. The online story however had a video
clip of the former Kenyan Prime Minister, Raila @ga addressing a press conference in
Nairobi. This video was the full statement thatHasl to make in response to remarks by the
Kenyan president that CORD was responsible forcclkdtan Mpeketoni in Lamu County. The
online story also had mug shots of the presiddt,Interior and Coordination CS, The IG of

police and CORD leader Raila Odinga accompanyiagstary.
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One of the stories that was given prominence inathiéne newspaper on Thursday™3une
2014 wasJubilee and Cord close ranks in bid to defuse immswhich was placed second under
‘Top News’. The same story which appeared on pagktBe print newspaper had a photo of the
Young Kenyan Patriots, a civil society group dent@isig outside the Kenyan parliament
buildings. The online story however had a photoaofictim of the Mpeketoni attack being
attended to by members of the Kenya Red Crosstgodiee online story chose not to use a
photo that was a confrontational reaction to thacétlike the print story but rather a photo that
showed efforts to mitigate the situation.

‘Arrest MP for hate speech, says Tobikeas a story that was placed third under the TopdNe
in the online newspaper dated™une 2014 and was placed on page 2 of the prinspeper.
The story detailed orders that had been given bylXRP over the arrest of Mombasa County
Women Representative over allegations of hate $p&dte story was accompanied by a photo
of Mombasa County Women Representative Mishi Mbakd Jomvu MP Badi Twalib arriving
at the Tononoka grounds in Mombasa County for ad@ally on a photo taken on “15une
2014.

A story that appeared under Top News in the ontieespaper dated 2Dune 2014 under the

title ‘Raila reaches out to Uhuru, denies talk of poweatgmwas accompanied by a file photo of
Raila Odinga and Uhuru Kenyatta sharing a word past function. The photo caption for the
online story was ‘Mr. Odinga has written to Prestddhuru Kenyatta assuring him that he is not
interested in grabbing power. The print editionttué story was however not accompanied by

any photo.

‘How Iringo and Nancy fixed Rutavas the title of a story that appeared on thetfpaige of the
print newspaper on 21June 2014. The details of the story in both ed#tiof the newspaper
were on claims that had been made by the DP Wilkano’s defence that the PS Mr. Iringo and
President Uhuru’s advisor on political affairs, MgrGitau recruited ICC witnesses to fix the

DP. The story referred readers to page 4 for thel&ails.
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Another story that appeared on the front page anday wasTop politicians face arrest over
hate talk. The story was accompanied by portraits of thétipal leaders that the DPP had
recommended be investigated and referred read@agm 9 for the details. The story was placed
39 under Top News in the online newspaper and hadotopof the DPP, Keriako Tobiko in a
file photo. The photo caption wasine lawbreakers are to be summoned over hatectpéhe
DPP has ordered'.

A story on the print edition of the Sunday Nati@wspapepn 22" June 2014vas‘Uhuru’s big
headache over security chieffhe headline story had portraits of the countsgsurity chiefs
while the online story appeared under Top News utfietitle‘Uhuru’s headache as pressure
mounts to overhaul securityThe story was had a file photo of Senator KipcharMurkomen
with Senate Majority Leader Kindiki Kithure in ttfgenate. The two had called on the President

to replace the country’s security chiefs.

4.1.9 Content Variations

It is the expectation of a newspaper reader theat tdan access the same stories that are found on
the print newspaper when they access the onlin®edif the newspaper. This was however not
the case as a number of stories in the print editibthe newspaper were not availed on the
online platform. A story that was carried on thenfr page of the print newspaper on the
‘Saturday Nation*CIC: Fight for power slowing devolution bidhat was continued on page 8
of the print newspaper was missing from the onfise/spaper. Other stories on page 2 and 3 of
the print newspaper that were missing on the omm&spaper wer&/arsity picked to train top

rank medicsand‘Rules lock out youth, women from Uwezo’

On Page 9 of the Saturday"8une 2014 edition of the newspaper, there wasrg ‘@ithu’s
wife among 11 new judgetfiat detailed that Kenya’'s Attorney General, Gitfluigai’'s wife
was among 11 new judges appointed to the High dnyupresident Uhuru Kenyatta. This would
be an interesting story that readers would wanfottow closely to establish whether the
appointment of Githu’s wife was done purely on rheridue to the influence from the Attorney

General himself owing to the office he holds.
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There was a text quote that was visible in thetpreéwspaper on 22 June 2014. The quoté
have been arrested many times in this country,stimg me is not an issughich was missing

in the online version of the newspaper. A commenthat appeared on the front page of the
print newspaper on 22June 2014 wa€an our leaders be the statesmen we expect thdrazo
This story was continued on page 12 of the newspapger the titleWe must never again take
road to self-destructionThis story was however missing in the online \@rf the newspaper.
‘Aladwa arrested over swearing in Raila talkas a story on page 2 of the print newspapertbut i

was missing on the online newspaper.

During the period of this study, there appearedesshight variations in the content of the print
newspaper as compared to that in the online nevesp@n page 8 of the print newspaper df 16
June 2014, the story that appeared was underttbéPtioposed law give MPs sacking power’
while the online newspaper story appearing underTop News’ segment wdblew bill gives
MPS power to sack public servantf’ would not be immediately clear to a readethiéy are
reading the same story. Whereas the online stosyspacific on who exactly the law had given
MPs power to sack, the print edition was genera #oe reader had to go through the story
before they can decipher the details. Althoughdbetent of the story in the online and print
editions were similar, the online version of thisrg had more detail as compared to the print
version. The print version had some sections ofstbey clipped at the end which were visible

on the online version.

There was a story appeared under the tM®s attack Linturi over motion’in the print
newspaper dated T6June 2014. This was in reference to a censureomdkiat the Igembe
South MP had intended to introduce in parliamemtiragg Devolution CS, Anne Waiguru. In the
online newspaper story appeared under the'MRs criticize Linturi over motionThe content
for the two stories was the same except for thgeisd the word ‘criticize’ instead of ‘attack’
that was used in the print newspaper. This muse lBen meant to tone down on the use of
attack that may have had a connotation of a phlysicafrontation. In this case the online
newspaper has made use of the editing capabilittyishpossible with it. On the same note the
online version replaced the term ‘castigated’ oe gnint newspaper with ‘criticized’ in the

online version.
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A story that appeared on the print version of teerspaper had a titleamilies celebrate fathers
by taking the day out for fumhile the online version had the titleamilies celebrate fathers by
taking day out to have fuor the same storyhe content in the two stories was similar except
for the following paragraph that was missing in éméine newspaper:
Cathy Irungu said: “Today, | decided to give my dadurprise visit. Met him and other
members of the Ndimaini Catholic Men’s AssociafloMA) in a fellowship at Walimu
Mugwe’s home. “Spent Fathers Day with them. Thesglgmen are a blessing to many
of us and they have helped us to be who we afeisdciety. May God bless them

abundantly”

This meant that if one of the readers whose commaatmissing in the online newspaper would
not have easily known that the comment had beetupin the print newspaper if they had

entirely depended on the online newspaper to gesne

In a storyDuale wants inciters punishedhat appeared on the print edition of thaily Nation’
newspaper of 18 June 2014, the online newspaper had the same stofgr the titleDuale
warns Cord againsChaos. The online newspaper here made use of the ciégabitone down

on the language that is used in the print newsp#&yechoosing not to refer to the group that the
majority leader in the Kenyan parliament was réfgrito as ‘inciters’, the online newspaper
used neutral and non judgmental language. The @nkwspaper was also specific on the group

that Duale was referring to.

The print newspaper of 8lune 2014 had on page 6 a secthmound the World'that provided
readers with highlights on how other media aroureworld had reported about the Mpeketoni
attack in Lamu county of Kenya. These included wia Daily Mail, The GuardianThe New
York Timesand the BBC. These are authoritative media thatd@pended upon and trusted
across the world for news. This section would tfueee have provided the print newspaper
reader on information that regards how the worldiiesving the attack that had occurred in

Kenya.
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4.2 LAYOUT OF THE NEWSPAPERS

During the period of study, the headlines for ttariss in the online newspaper were placed in
larger fonts as compared to the titles to the $ipestories. The texts in the stories had smaller
fonts and the photos were intertwined with theistothat they represented. During the period of
this study, the online newspaper page was laidrmostich a way that a news story was placed on
the right and an advertisement right below theystdhe results for the World Cup matches that
were ongoing during the period of this study wenegn the right side of most of the stories and
below the results was a section that gave linksh&o most commented stories for the week
(Appendix 3).

4.2.1 Links to Related Stories

During the period of study, the online newspape@vijled links to related stories that readers
were interacting with while the print newspapeereéd readers to related stories on other pages
of the newspaper. The headline for the print editip the Sunday Nation newspaper 22"
June 2014wvas‘Uhuru’s big headache over security chief$he headline on the front page of
the print newspaper was accompanied by portraithefcountry’s security chiefs, Interior CS,
the IG of Police, the NIS director, KDF Chief, Ctirector and the Interior Ministry PS. The
story further directed readers to a special coverdgelated events to pages 3,4,5,6,8,9,10,32 &
33 of the newspaper. The online story appeared rumdp News under the titldJhuru’s
headache as pressure mounts to overhaul secufiitye story was had a file photo of Senator
Kipchumba Murkomen with Senate Majority Leader KkadKithure in the Senate. The two had
called on the President to replace the countrycsirsy chiefs.

The lead story in the Monday 18une 2014 print newspapé&Raila: I'm not scared by threats
of arrest’ referred readers to page 4 of the same newspapenevihe details of the story were
contained. A story on the front page of the prietvapaper on the same d#jrica’s football
giants face test in Brazil tonighteferred readers to pages 56 to 59 for relatedest@and

pictures on the story.

The story'‘Nairobi tops in reading and mathstas placed on page 9 of the print newspaper on
19" June 2014 with a photo of students in a classrdbatso had a figure quote of 4,500 for the

59



number of schools in which the research upon wkhehstory was based was conducted. The
story also directed readers to page 18 of the memispaper for a related story. The story on
page 18 was titletBurvey: One third of class three pupils can’t sabt’ and it detailed on the
inability by most children in Baringo county beinghable to solve simple mathematical
problems. The online story was similar in contenthte print version of the newspaper except
for the photo that was used of Pupils of Caso UpdnPdmary School, Nairobi playing outside
their school in Mathare slums.

‘Lenku leads killings to incitementias a story that was placetd B order under ‘Top News’ in
the online newspaper and was page 6 of the priwsp@per. The online edition was under the
title ‘Joseph ole Lenku links killings to incitenterand had a full video of Interior CS’s

statement on the Mpeketoni attack in Lamu County.

‘Uhuru blames massacre on tribalism, hate politiesls the lead story in the print newspaper
edition of Wednesday 18June 2014. While the print story only provided agrshot of the

Kenyan president and a text quote from what he daad in his statement on the Mpeketoni
attack, the online version of the newspaper waspbeta with a video of the statement of the
Kenyan president that detailed on what he said tatheuattack. This meant that even if a reader
had not had the opportunity of watching the presidaake his statement live or even in the

day’s television news, all was not lost as ther@hewspaper provided the full video.

‘They killed our men and raided shopgas the title of the print newspaper story thas wkaced
on page 5 under ‘National News’ on"L8une 2014. This story had a photo of a buildingneh
some of the victims in the Mpeketoni attack hadnbkiled. The online edition of this story
appeared under the titlelpeketoni attack: They killed men and took ourdfod@hough the story
was not accompanied by any photos, it had a vidipoot one of the survivors of the attack
narrating the ordeal. This would have provided ppastunity for the online reader to hear a first
had account of what the victims had gone througthénattack which provided more detail as

compared to the static photo in the print newspaper

‘At least 10 killed in fresh Mpeketoni attackas a story that was carried on page 3 of the prin

newspaper on BJune 2014. It detailed on a fresh attack near Mek, Lamu County on the
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morning of Tuesday 17June 2014.The online version of the story was detapwith video
clips courtesy of NTV. The video clips were intews from families who had lost their loved

ones in the Mpeketoni attack.

A story that appeared on page 9 of the newspafikagers’ fury over slow responseletailed

protests by Mpeketoni residents at Kibaoni Shopplantre over what they termed as slow
response from security officers during the Mpeke#dtack. The story had a photo of protesting
residents of Mpeketoni in Lamu County who had lcaed the Lamu-Mombasa road during the

protests. The online story was however not accomegdry any photo.

‘MPs file motion to impeach Lenkwvas a story that was carried on page 5 of the print
newspaper for Wednesday™8une 2014. This story was accompanied with a rhog of the
Chairman of the parliamentary administration antional security committee, Asman Kamama
detailed on a motion that had been filed in paréato impeach the Interior CS, Joseph Ole
Lenku. The online version of the newspaper hadlamadetails and content but instead of any
photos it had a video footage courtesy of NTV simgathe proceedings in the Kenyan Senate

that called for the Interior CS’s resignation.

A story ‘When angry crowd humiliated Lenkwas placed third under Top News in the online
newspaper for 1 June 2014. The story that appeared on page Gegbriht newspaper had a
photo of pall bearers carrying the body of onehw people killed during the Mpeketoni raid
while the online story had a video clip of Inter©8, being confronted by local residents as he
addressed them over their security concéAppendix 2) The print version of the newspaper
had some reactions from Kenyans on the social n@diform ‘twitter’. The video clip in the
story showed an angry crowd that refused to lisbe@le Lenku and instead shouted on his face

on how he had failed in assuring Kenyans of thefiety.

The storyBosses tell Uhuru to take charge of secunitgs placed on page 3 of the print
newspaper on 18June 2014. The story which was plac&difider National News in the online
platform, did not have any photo accompanyingut,dvideo clip of the statement from the
national chairman of the FKE on the number of jthiad the federation estimated had been lost

in the tourism industry due to insecurity in Keratahe time.
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4.2.2 Feedback/Interactivity

The interaction between the writers and the reaofettse stories in the online newspaper was
through comments. In the online newspaper, reaghars their comments and replies on what
they felt about the stories that they had reads $hction ensured that the feedback provided was
instant as compared to the print newspaper thaiged newspapers readers with a section on
‘Letters to the Editorwhere they gave their feedback on topical issu@stwcould only be

carried in subsequent editions of the print newspapnline readers preferred to give their
views especially on topical issues which may haaa ¢ great bearing on their lives. Some
trending topics may have been so sensitive thatehaers used the comments section that was
the only available avenue for them to make cleair tlhoughts on the stories. This to a great
extent enhanced discussion and debate on allghesgpresented in the newspapers through the
replies from other readers which kept the conversdhat had been started by the stories going.

The comments from readers kept increasing as thengat by. The lead story in tHBaily
Nation’ newspaper of 6June 2014 for example had elicited 17 comment8.8¢ a.m. The
lead story'Pain, Terror and Death'of Tuesday 1% June 2014 had 8 comments by 8.06 a.m.
‘Uhuru blames massacre on tribalism, hate politiegas the headline of the newspaper on
Wednesday 18 June 2014 and by 2.00 p.m, the online newspaper9acomments. This
showed how sensitive this story was given thatpifessident had blamed the opposition led by
CORD leader Raila Odinga as having been behindtiiaek. People gave various opinions on
what their thoughts were on the president’s proseorent some in support while others
attacked the president for failing to be in chaofjehe governance of the country. This again,
brought the ethnic nature of politics in Kenya Botigh the comments, one could easily tell
from which political divide the respondents canwanir

‘Sack Lenku over insecurity, says Railas the lead story in the online newspaper oA Jithe
2014. The story had received 34 comments by 11800 ef that dayJubilee and Cord close
ranks in bid to defuse tensiowas a story on page 3 of the print newspaperhhatquotes from

the sentiments that were aired by over 30 Kenyaislktors on the Mpeketoni attack. The online
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version of the same story gave summaries of wieatdgjislators had said. The online story had

elicited 23 comments as at 11.32 a.m. of that day.

A story appeared under Top News in the online newspon 21 June 2014 under the title
‘Raila reaches out to Uhuru, denies talk of poweabjrwas accompanied by a file photo of
Raila Odinga and Uhuru Kenyatta sharing a word past function. The story has a three point
summary of its contents and had received 18 consiyn®.38 a.m. The second story under Top
News in the online newspaper on®2lune 2014 wadCC: How Mutea Iringo plotted to fix
Ruto’. It was accompanied by a portrait of Interior armbfclination of National Government PS
Mutea Iringo. The story had a three point summadrngsocontents and by 9.49 a.m, readers had
posted 17 comments on it.

The writers of stories in the newspapers did sp@sely knowing too well that they had an
audience in form of readers who are going to bémefin the stories. This therefore called for
the writers to provide information that was relelvand that met the readers’ needs. On the same
breadth, the writers expected that readers coyddess their thoughts and feelings on the stories
they had read which was through giving commentstlier online newspaper and by writing

‘Letters to the Editorfor the print newspaper.

4.2.3 Use of Space

During the period of study, the print newspapdedilevery space with a story however small it
was. The online newspaper however had some storiese segment of the newspaper being
repeated on other sections. The most common dtiphsawere under ‘Top News’, ‘National
News’ and ‘Politics sections’. These spaces woultkiwise have been utilized to post other
stories.'Uhuru’s big headache over security chieésid‘Was Al-Shabaab used in Mpeketoni to
settle political scoresWere stories that appeared under the ‘Top News’ ‘Bational News’
sections of the online newspaper or'®22une 2014 but they were still repeated under the
‘Politics’ segment.

The story‘MPs attack Linturi over motionappeared on both the ‘National News’ segment and
the ‘Politics’ section of the newspapgkhid my children after gunshotsvas a story that was
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placed &' in the order of ‘Top News’ in the online newspapEne story which was placed on
page 9 of the print newspaper was however repaatddr the ‘National News’ segment in the

online newspaper where it was placed second.

A story appearing under the titi®Raila Odinga: Cord has nothing to do with massacneis
placed 2° under the Top News segment. Another stbenku leads killings to incitemendilso
appeared under ‘Top News'. Both the two storiesewepeated under ‘Politics’ segment in the
online newspaperUhuru blames massacre on tribalism, hate speeghs a story that was
placed top under National News in thé"1Rine 2014 newspaper. The story was repeated under

the ‘Politics’ segment.

A story*When angry crowd humiliated Lenkwas placed third under Top News and it appeared
on page 6 of the print newspaper. This story wpsated in the online platform under National
News. ‘More oil found off the Lamu coastlinevas a story that was placed fourth under Top
News in the online newspaper but was repeated uxaigonal News. The story appeared on the
front page of the print newspaper under the @ik company finds fresh deposits off Lamu coast
with a continuation of the story of page 8 of tlevspaper. This was the first positive story to

have carried about Lamu County since this studyesta

During the period of study, some stories in tharenkdition of the DN2 magazine for Saturday
21% June 2014 were also repeated. The stbights, camera... oops! When fame comes via a
camera lensthat had appeared on the Friday"2ine 2014 newspaper was still on the online
website as at 9.00 a.m. The fourth story under News in the online newspaper dated' 2line
2014 was'Did Police arrest innocent man over Mpeketoniikdjs? This story was however
repeated under the National News segment in thmeomlewspaper. Other stories that were
repeated on this date weiRaila writes to Uhuru’,'How ICC plotted to fix Ruto’ and ‘“Top
politicians face arrest over hate talkll of which appeared under both the Top News and

Politics segments.

A story on page 30 of the print newspapehuru orders KWS, Prisons and NYS be put under
IG Kimaiyo'. The story detailed that President Uhuru Kenyattd balered that all security
personnel and equipment of the KWS, the Kenya Rsismd the NYS to be placed under the
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command of Kimaiyo, and had a file photo of thedf3oolice. The story that appeared on ‘Top
News’ of the newspaper was repeated under ‘NatiNeals’

These spaces that have been used to post statem¢halready posted under different categories
could be used to cover content that is missindy@dnline newspaper but available in the print

newspaper.

4.2.4 Figure Quotes

There was a lot of use of figure quotes in thetpetitions of the newspapers during the period
of study. These were done in large fonts and ie leliour other than the normal black that was
used for the rest of the text. On a stétynds crisis hits lecturer’s unionh the print edition of
the newspaper on T6June 2014 where UASU Secretary General, Muga K&Olas referring

to institutions that had not remitted money to th&on, he said the University of Nairobi was
the biggest defaulter, having failed to remit S#4,953. The figures are conspicuous and stand
out. These figure quotes were missing in the ontiemspaper.Struggle over land, jobs ‘threat

to unity’ was a story on page 10 of the print newspapers8nitine 2014 that had a figure quote
on the percentage of jobs that the counties areateq to be able to generate in future but that
lacked in the online newspaper.

A story appearing under the titi®Raila Odinga: Cord has nothing to do with massacneis
placed on page 4 of the print newspaper ofi Jfne 2014 had a mug shot of CORD leader,
Raila Odinga and other photos showing the destmidtiat was the aftermath of the attack at
Mpeketoni in Lamu County. The story was also accammgd by an infographic in form of a map
showing the areas that were attacked. The figumeguused for this story stood out as they
showed the number of people who had been killatienattack ‘48’ and the number of vehicles
the killers are believed to have used ‘20’. Theswits are missing from the online version of
this story that was placed®under the Top News segment. A stargnku leads killings to
incitement’ thatwas placed on page 6 of the print version alsoahfigure quote of ‘48’ which

was the number of people who had been killed irMbeketoni attack.
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The story at the back page of the print editiontre Daily Nation on 18 June 2014 was
‘Kenya’s Eurobond issue exceeds targé&tie story had figure quotes of ‘400bn’ which vilas
amount in the budget deficit that the Eurobond wsagected to fund while ‘175bn’ was the
amount the Kenyan government had intended to faise the bond issue. The figure quotes
once again were put in large and coloured fonts tiede them conspicuous. This for a reader
would have been what they see first which wouldlgaseate interest in the whole story. This

figure quotes were however missing from the ontise/spaper.

The lead storyRaila rejects plea to call off Cord Rallied the print newspaper on #Qune
2014 had a figure quote of ‘60’ as the number apbe who were killed during two nights of
violence in Lamu county on the night of™Bune 2014. This again in appeared in a larger font
as compared to the rest of the text in the stod/vaas placed in a coloured background. This
made it stand out and made it more visible. Belrgfourth day that the attack story had been
trending and developing, the figure quote was aplesis on the number of people who had

been killed in Mpeketoni in Lamu county.

The story‘Bosses tell Uhuru to take charge of securityas placed on page 3 of the print
newspaper. Although the story did not have anytghocompanying it, it had a figure quote of
2000 for the number of jobs the FKE estimates Haaen lost in the tourism industry due to
insecurity in Kenya at the time. In the online npayser it was placed first undéational

News’and it had a video clip of what exactly the FKEiciman had said on the security situation

in the country(Appendix 2)

The story‘Crisis as officers live in canteensias covered on page 10 of the print newspaper.
The story made use of figure quotes of Sh.2.9 bth@dudget for recruitment of 10,000 new
police officers in the year 2014/2015 financial yeehere was also a quote of 7,000 being the
number of police officers absorbed into the seriiceecent months. The online story however
had a photo of staff quarters at Kapkerer Policst BoAldai Constituency, and had a 3 point

summary of the whole story as compared to the pemispaper that only did one statement.
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‘Who controls TV remote? 30bn to watch world cwals a story that was placed on page 3 of
the print newspaper on $Qlune 2014. The story which was in reference toWheld Cup
matches that were taking place during the periothisf study, underscored how football is a
game with such a huge following world over. Thegtoad a photo of football fans in Rwanda
catching part of the World Cup action. The story ligure quotes of ‘30 bn’ which was the
cumulative number if viewers globally who were esigel to watch the World Cup football
matches, ‘25m’ was the number of people in Afrideowvatched a match between Super Eagles
of Nigeria and Iran and ‘70 pc’ which was the prdgm of football fans in Kenya who said they
would watch matches at home due to kick off tinTdsese details given by the figure quotes are
missing in the online newspaper.

4.2.5Accessibility of Stories

Stories in the online newspaper could be seengédrece at once because they all are placed on
the same web page. Just by scrolling downwardsader could view all stories and within a
short time, it could have been easier to tell vihatnewspaper contained in a given day.

A reader for example had to turn pages to accetmrpthat was carried on page 16 of ‘Daily
Nationi newspaper on T8June 2014 but the same story was placed fourterudational News
segment which could be easily noticed once a react®sses the online newspaper. Similarly,
the story Football fans accuse officer of killing matiiat appeared on page 16 of the print
newspaper is placed'®n the ‘National News’ segment of the online neaysy and a story

titled ‘Don’t renew space deal, MPs tell staggppeared on page 11 of the print newspaper was
also placed 6th in order of the ‘National News’ megt of the online newspaper.

4.2.6 Accuracy of Dates

Most of the stories contained in the online editddthe newspaper appeared under the dates for
the previous day. The lead story for example inMlomday 16th June 2014 newspaper appeared
under the date Sunday 16th June 2014. The stariseoTuesday 17June 2014 newspaper

also appeared under the dates MonddyJite 2014.

A reader may not easily tell that the stories go@ated unless they had interacted with the online

newspaper the day before.
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‘The cutting edge’section of the newspaper consisted of short takeshat readers felt on
various issues that formed part of their day to lilegs. On the online newspaper for"2dune
2014, this section placed under'2lune 2014 which was the previous day’s date. lildvaot

be easy for a reader to tell if what they were iregdvas that day’s news unless they had
interacted with the previous day’s newspap€he cutting edgesection on the online edition
was similar in content to that of the print versexcept for a photo that was missing for one of
the items and a wrong date indicated as 11th J0dd.20n 18 June 2014 the same section
appeared under the dates Sunddy Jine 2014 and 2June 2014 instead of Monday™.éune
2014(Appendix 1).

During the period of study, it was clear that ibidy the news updates that indicated the current
and exact date of day that the stories were uptbaFtee stories in the online newspaper fof 18
June 2014 appeared under the dattdlihe 2014. It was the breaking stokyleast 21 killed in
Nigeria blast’that detailed an explosion in the Nayi-Nama aredligeria’s capital city on the
night of Tuesday 177 June 2014 that appeared under the date 18th Joi¥ Zhe story
confirmed that the Sani Abacha Specialist hospigal received 21 dead bodies and 27 injured

victims from the explosion.

Some stories in the online newspaper were howegveaded before the date that they appear in
the print newspaper. This means that an onlineerehad the advantage of being privy to news
much earlier before the print newspaper went imcutation. A check on the online platform at
9.56 p.m. on 18 June 2014 showed that some stories under theefise&ind Opinion’ sections
dated 18 June 2014 had already been uploaded.

There were other instances however that there detays in making available the online
newspaper. On some days the online newspaper ¢ogktd update stories as they appeared in
the print newspaper. The front page previews fer ghint newspaper on $9June 2014 for
example had stories that were contained in theiquevday's newspaper. The details of the
online newspaper had not been uploaded as at Tn50oa 2 June 2014. There was only a

preview of the front page of the day’s print newsgrauntil after 9.30 a.m. that the newspaper
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was availed. Even still, it was only the Top Newatthad been uploaded. The other sections of

the online newspaper had the previous day’s stories

4.2.7 Story Summaries

During the period of study, the print newspaper enase of kickers that were placed right above
the headlines of the newspapers. These were oaeslimmaries of what the headline stories
were about‘The Saturday Natidnof 28" June 2014 ha®olitics: Tight Security as opposition
rally takes place in Jubilee Government stronghaltile the Thursday 19 June 2014 edition
of the newspaper ha@olitics: Cord leader criticizes Uhuru for sayingpdketoni violence was
politically instigated’ as the kickers. The Wednesday‘hlasune 2014 print newspaper had
Insecurity: Witnesses describe attackers as highfjanized with clear command structure,
superior arms andadios while the Tuesday #dune 2014 newspaper hasecurity: Death toll
from arrack rises; security officers sent in to pue attackers; political and religious leaders
condemn raid’as the kickers. The Monday"16une 2014 newspaper on the other hand had its
kicker asDialogue: Rally at Mombasa’'s Tononoka grounds pafrta series leading to Saba

Saba showdown.

At a glimpse a reader was able to know what they stontained even without having to read the
full story which gave the details. The online neafsgr however did not provide kickers and this

therefore meant that a reader had to go throughttres to know what they were about.

During the period of studythe stories in the newspapers were provided whiciht summaries.

In case a reader may have wanted to get a gishat & particular story contained, they had an
opportunity to do this from these summaries. Algjouhe contents of the lead story in the
‘Daily Nation’ of 16" June 2014 were similar, they had different sumesafor the online and
print versions. The summary for the online versiaas‘Cord leader warns Jubilee to prepare
for consequences if they fail to meet with oppasifor talks on the challenges facing Kenya,
including rising insecurity As for the print newspaper, the summary Wais Tononoka, and
amid shouts of “Uhuru must go”, Mr Odinga once agaieclared Saba Saba a public holiday

and asked the public not go to work but instead beir local leaders to press for dialogude
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said that it was the same power of the peoplefibatvas using to call for the national dialogue

to discuss about pertinent issues afflicting thentoy.

The print newspaper of T7June 2014, also provided summaries that capturedattack at
Mpeketoni in Lamu county, most of them being theusations and counteraccusations and
claim of responsibility by the Al-Shabaab. The thustory under Top News in the online
newspaper dated 2Dune 2014 wa®id Police arrest innocent man over Mpeketoniikijs?
This story was accompanied by a photo of Mr. Sdliyana, one of the suspects who had been
arrested on 18June 2014 over the Mpeketoni attack that had lefpéople dead. Before his
arrest, Mr. Salim had narrated from a hospital bed.amu his ordeal at the hands of the
gunmen. The story had a three point summary aitgents.

‘Britain not pushing for a regime change: Envayas a story that appeared on page 5 of the
print newspaper that referred readers to page tfheohewspaper for the rest of the story. The
print story had a portrait of the British High Comssioner to Kenya Dr. Christian Turner, while
the online story had a file photo of President Whiienyatta and the High Commissioner who
had called on him at State House Nairobi ofi 8pril 2013. The story had a 2 point summary of

its contents.

‘Was Al-Shabaab used in Mpeketoni to settle loaditipal grudges?’was a story carried on
page 4 and 5 of the print newspaper ofi* 22ine 2014The story had photos of residents of
Maporomoko village in Lamu County fleeing their hesrafter an attack by gunmen. There was
also a photo taken on %@une 2014 of a man riding a motorcycle past atlpetrol station and

a charred building in Mpeketoni, Lamu County, om&w20, 2014. The online story had a
summary of events with photos of the damage imfticby terrorists in different parts of the
country for a period of one month before the penbthe study. The photo credits were given to

Joan Perunuan.

The online newspaper for 98une 2014 gave prominence to the stdBésibaab still benefiting
from Kismayu Charcoal Exports — Ulhd‘Call for dialogue over Centra Africa Conflict’
which were listed under its ‘Top News’ segméliitie storyRaila gives Uhuru 10 days to call
talks’ which was the headline in the print newspapehensime day was placed first under

‘National News’ in the online newspaper. The pnetvspaper had a four point summary of the
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story and referred readers to page 4 of the nevesgapthe detailed coverage. While the front
page story of the print newspaper had a photo dRB@ader Raila Odinga as he addressed a
rally at 64 stadium in Eldoret on Friday™June 2014, the online newspaper has a photo of
armed anti-riot police office keeping vigil at thenue of the Eldoret rally.

4.3 Prominence in the Newspapers

Most of the stories that were given prominencedthlithe online and print newspapers during
the period of study were those that related taatteck in Lamu County. The raid that occurred
at Mpeketoni at the start of the first week of thiisdy saw most of the headlines capture the
situation and stories that contained the developsnafiter the attack being given priority by
covering the initial pages of the print newspapet the top sections of the online newspaper.
Generally, stories in both the print and online spaper were presented in the following
categoriesNational News, Politics, Opinion, Letters, Countgws, Africa News, International

News, Business and Sports.

The stories appeared in the above order in eadheotategories. Stories under the National
News category occupied the initial pages for thiatpmewspaper and the top section for the
online newspaper while Sports News covered the pages of the print newspaper and the
bottom section of the page with the stories indhkne newspaper. The Top News segment in
the online newspaper carried news that made hesdimall the other categories.

On Monday 18 June 2014, the researcher accessed the NatioraMBrdup website at 6.54
a.m. and found that the day’s online newspaperahaady been uploadeitKepsa wants talks to
be issue based’*Security stepped up as soldiers join policemenaad patrols;, ‘How attack
threw calm newsroom into high geatHotel owners warn of raid’s effects on tourism teec,
‘Sack security chiefs, Uhuru told’, ‘Police vettimg Coast called off’ , ‘Clergymen condemn
Mpeketoni raid’and Police are not vigilant, say Coast groupgére leading stories that were
given prominence in the day’s newspapers on Tues@ayune 2014. Placed in that order under
‘National News’ in the online newspaper, they walg placed on the same pages in the print
newspaper. Most of them are related to the Mpeke#sath and thus it would have made it much
easier for the reader to relate the content in eddinem. These stories were placed between

pages 5 and 11 of the print newspaper; pages venechlso under National News.
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4.3.1 Front Page Stories

The stories that appeared on the front page optimt copy of the Daily Nation of f5June
2014 were similar to the news making headlineshimm ¢nline copy of the newspaper. The
headline on the print newspaper wRsila: I'm not scared of threats of arrestin the online
edition of the newspaper, the headline appearetietop of the web page under a section ‘Top
News’ together with three other stories. The stéidyica’s football giants face test in Brazil’
which also appeared on the front page of the piémispaper was placed right after the headline
story in the online newspaperhis showed that the prominence given to stomeshe print
newspaper was similar to that given to in the eamhewspaper. The stories that appeared on the
front page of the newspaper were put first undep‘News’ in the online newspaper.

The lead story on the print newspaper of TuesddyJline 2014, was under the headiipain,
Terror and Death’and it wascovered on the front page of the newspaper. Irotti@e version

of the newspaper, it was placed first under ‘Topwblewith the title ‘Pain, tears, death and
destruction as masked gunmen kill 48 in night raebth stories used different views of photos
that showed the burnt and damaged vehicles aféeattiack. This story was a follow up on the
story that was carried on 1@une 2014 and it provided further information loe attack that had
occurred at Mpeketoni in Lamu County the day befMest of the issues that were covered in
this story had either been mentioned in the previday’s newspaper while some consisted of

emerging information.

‘Uhuru blames massacre on tribalism, hate politiesis the headline of the print newspaper
edition of Wednesday 8June 2014. The online newspaper was similar ittecarto the print
newspaper except for the last sections of the sttwgre the online newspaper was not clear on
the security officers who had been interdicted rangferred in Lamu County following the

Mpeketoni attack.

Another news item that was placed on the front medkeDaily Nationof Wednesday 18June
2014 was a survivor’s story that appeared undetitlleéHow | escaped from Killers in night of
terror’. Part of the story was on the front page of thatprewspaper had a mug shot of the
survivor journalist while the rest was on page 8arrthe title'Nation reporter survived raid by

hiding in a toilet The story on page 8 was accompanied by a phot@amu residents who had
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barricaded a road to protest against the risinggescam insecurity following the attack in
Mpeketoni. This story which was placelf 8nder ‘Top News’ in the online newspaper was

however not accompanied by any photos.

The headline of the print newspaper off' J&ine 2014 wasRaila rejects plea to call off Cord
rallies’. The story on the print newspaper had a photo@RD leader, Raila Odinga addressing
a press conference at the Serena Hotel in Naiftia.leader said that CORD leaders were not to
blame for the Lamu violence. The print story dieecteaders to details of the story on pages 2-6
of the newspaper. It is on page 2 of the newspigatithe story goes under the titigack Lenku
over insecurity, says Railavhich was the top story under the online platforithile the
headline of the print newspaper seemed to haveséatan the continuation of rallies that CORD
was holding across Kenya at the time, the onlingspaper concentrated on calls to the Kenyan

president to start a major overhaul of the natieealrity system.

‘Military shoots five in hunt for Lamu raidersvas the headline in the print version of the
newspaper on 3D June 2014. The story was supported by a threet mummary of the
developments on the Mpeketoni attacks that occunmddamu County in Kenya earlier in the
week. This ranged from what the president had agoeewith legislators from the Coast region
who had paid him a courtesy call at State Housérolia Police had also found bodies of two
other victims of the Mpeketoni attack and the re¢eaf the suspect who had been arrested over
Al-Shabaab tweets. Readers were directed to pa@esf4he newspaper for the full stories. In
the online edition of the newspaper the story wasqa under the titl&Soldiers gun down five
suspects over Mpeketoni attackhis was the same title under which the story plased on
page 4 of the print newspaper which had a photelatives loading the body of their kin killed
during the raid for burial. The online newspapes lea photo of a clearing in a forest in

Mpeketoni, Lamu County, where villagers who feaaa@peat of the attacks had set up camp.

‘Raila calls off Cord rallies set for Nakuru anddfii was another story that was carried on the

front page of the print newspaper or"2line 2014. The front page story had a mug shtbteof

CORD leader and a text quote of what he had saigtévious day “Our government was caught

napping on its job of providing safety for Mpeketoesidents”. The story referred readers to

page 6 of the newspaper for a continuation whick a@companied by a photo of the former
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Prime Minister addressing a rally at Suneka towKisii County where he campaigned for John
Oyioka, the ODM candidate in a by-election for Bloag Constituency that was due on Monday
23% June 2014. The story on page 6 of the newspapgmuwder the titléRaila postpones two
cord rallies’ The same story was placef Bnder National News in the online newspaper and
was accompanied by a photo of CORD leader Railangadarriving at Tononoka grounds in

Mombasa to address locals in a photo taken on A& 2014.

‘Raila writes to Uhuru'was the headline of the Saturday'2line 2014 print newspaper. The
story had a speech quote from what was containdkeirtetter that Cord Leader, Raila Odinga
had written to President Uhuru Kenyattawvant to assure you your Excellency that we hwodd
grudges nor do we want to interfere with your tenand that of the Jubilee administration as
the president and the Government of the Republiteofya’ was what the quote contained. The
story referred readers to page 5 of the newspapeletails. The story appeared under Top News
in the online newspaper under the titRaila reaches out to Uhuru, denies talk of powealxgr
The story was accompanied by a file photo of R@itinga and Uhuru Kenyatta sharing a word
at a past function. The photo caption for the amlgtory was ‘Mr. Odinga has written to

President Uhuru Kenyatta assuring him that he ismerested in grabbing power.

Raila: Hate speech summons a ploy to silence Camab a story that was carried on the front
page of the print newspaper on"22une 2014 and referred readers to page 15 ofethepaper
for the full story where it appeared under theeti€ord calls on government to rise above
threats and engage in talksThe story was also given prominence in the onfiee/spaper

where it appeared under the ‘National News’ section

4.3.2 Back Page Stories

The story‘Airline crisis looms over jet fuel shortag@/as placed at the back page of the print
newspaper on 6June 2014. An highlight at the top of the frong@af the print newspaper for
that day, Back page: Oil companies warn stocks can only l@sto June 23lirected readers to
the back page for details of the story. The stoag wlaced "8 under Top News on the online
version of the newspapé®il firm banned from fuel importsivas a story that was placell i

the Top News segment of the online newspaper aagpeared at the back page of the print

74



newspaper on Friday 2Qlune 2014. The online story had a photo of EnarglyPetroleum CS,
Davis Chirchir and his PS, Eng Joseph Njorogefiteghoto.

The story at the back page of the print newspapdr78 June 2014 wa&Tanzania assists to
solve jet fuel crisis’The same story was placed was placeli urtler National News stories in
the online newspaper. Being placed at the back padke online newspaper made the story
more visible and accessible to readers than theitwegs placed in the online newspaper.

The story at the back page of the print editiorthsf ‘Daily Nation’ on 18" June 2014 was
‘Kenya’s Eurobond issue exceeds targ@&tiis story was placed™under ‘National News’ in the
online newspaper. The story appearing on the bage pf the print newspaper on™9une

2014 wasStandoff as workers fight new NSSF rafhis story was placed™7under National

News in the online newspaper.

The‘Saturday Nation'of 28" June 2014 carried the stolyill Brazil swallow red-hot Chilein
reference to the much anticipated match betweerilBaad Chile as part of the 2014 FIFA
World Cup competitions that were taking place dgitime period of the study. The competitions
had generated great interest to not only foothlmlels but also to those who are not ardent
followers of the game. Any updates therefore ongiogress of the matches was a ‘must read’
for most people and therefore the placement ofstbey on the back page was strategic. So
important was the game between Chile and Brazihéoextent that the story had to be captured

at the back page of the newspaper and readersa@fera continuation in the inside pages.

Stories that were carried at the back page of #ieed bore the same weight as those that were
placed at the front page of the newspaper. The pagk stories were conspicuous and therefore
could be easily seen by readers. It is quite easyéwspaper readers to preview stories at the
front pages of their dailies and then automaticaliy to the back page before they could think

of going through the stories that were in the iagpdges of their newspapers.

4.3.3 News Updates/Developing Stories

During the period of this study, the online editiohthe newspaper provided readers with an

opportunity of knowing what was currently happeningKkenya and around the world. The
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online edition provided readers with breaking neav&l updates on developing stories. The
trending story on the online edition of the newsgapn 18' June 2014 was on an attack in
Mpeketoni in Lamu County of Kenya. This was undee title ‘Police battle gunmen in
Mpeketoni attack’News on the attack that had happened around 9qgb.the previous day was
being updated especially on the death toll that kempg and the reactions from various leaders
and the civil society. On the other hand the pedition of the newspaper which had already
been sent on circulation was not able to captuie story except for some few copies of the
newspaper that carried the story on the attackerfront pages. These papers which must have
been printed later after the story had broken hadstory as the headline.

At 3.20 p.m. on 18 June 2014, there was a developing story that wésaded on the online
newspaper about the widow of former Gatundu Soulh Bbseph Ngugi having declared that
she will contest the parliamentary seat that haenbleft vacant by her late husband. The
developing story of the day on Tuesday' Uine 2014 wasl5 killed in fresh Mpeketoni attack
which was related to the news that had been cairiite newspaper the previous day. This was
a subsequent raid where attackers had struck Mapkeni area the previous night where
another 10 people were executed. The attack thadaapd related to the previous day’s attack

had now brought the death toll to more than 60 jgeop

Most of the breaking news stories were given premae in the online newspaper. These were
placed top on the news segments for the day amde&der had accessed the newspaper earlier in
the day, they are able to tell that a new itemthien precedence in the online newspaper and
thus would easily tell what was happening. Thers wabreaking story on T8une 2014At

least 21 killed in Nigeria blastThe story detailed an explosion that had rippeduph a
viewing centre showing football matches in Damatinarthern Nigeria. This was in relation to

the World Cup matches that were going on duringpiéod of the study.

The developing story for the day on™9une 2014 wafRaiders torch houses in Baringthat
detailed on raiders who had attacked Mukutani gdlan Baringo South and burned one hotel
and four houses at 11p.m. on the night of Wedne&@yJune 2014. Other items that formed
the breaking news for the day was that the Elgewrakiwet County Assembly members had
passed a bill that would allow them to establistice§ complete with staff who would draw
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salaries from the county government and that pdie discovered two more bodies of victims
of the Lamu County attacks at Pangani, about fifldeometres from Mpeketoni town.

There was a breaking story on Sundal’ZRine 2014 at 5.56 p.m. under the tifie least 20
killed and 5 injured in Wajir clashesThis story detailed the renewed fighting betwélea
Degodia and Gare clans in Wajir County. The clasla@sed by a political boundary dispute had
started early in the day.

4.3.4 Newspaper Previews

The print newspaper provided front page previewslwdt readers expected in that edition of the
newspaper or even in subsequent editions of thespewer. The front page the"28une 2014
print newspaper provided a preview of the stori@stained in the newspaper that included the
weekly farming magazinéSeeds of Gold’that comes with the Saturday Nation. It had a
summary of the fixtures for the football matcheattivere scheduled to be played on that day as
part of the World Cup competitions that were goamgduring the period of the study. The front
page of the print newspaper had even a banner sBga@virV programmeéChurchill Show’ that
was scheduled for Sunday™9une 2014 at 8.00 p.m. on NTV . A reader havingessed this
print newspaper will be better placed in gettinglance of what the newspaper contains on the
front page without having to check in the insidggm

The ‘Index’ that was provided on the front page of the priedvepaper was specific on what
each of the pages of the newspaper containededtlglindicated what pages were constituted
the News, Opinion, Letters, Weekend, Seeds of Goldn&ssand Sports sections of the
newspaper. Page 2 of the print newspaper alsogedwa preview of what readers expected in
the sister publicatiofThe Sunday NationThe‘Saturday Natiohnewspaper provided the major
stories that readers expected to find Theé Sunday Natiordf the following day that was 29
June 2014. This meant that if a reader saw a statyinterested them in the preview having
being lined up for publishing in the following dayhewspaper, they would have looked forward

to and anticipated that paper.

A story that was previewed in tH8aturday Nation’that was expected to be carried in the
‘Sunday Nationnewspaper was ‘Saba Saba test for cord wouldesttenost readers as it related

to the countrywide rallies that being held at fineetof the study in preparation for a major rally
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that was slated for"7July 2014. The rallies had been dubbed by the sifipn as piling pressure
to the government to agree to dialogue on the ss$agng the Kenyan nation. It would have
been interesting to see héWhe Sunday Nationof 29" June 2014 carried the story given that it
was only ten days left to the big rally. A readeruhd look forward to get the print edition of the
newspaper to answer the questioridw the push by Mr. Odinga and his allies for oatl
dialogue would affect the Kenya political landscagen online reader however did not have any

such opportunity to know what to expect in thedaling day’'s newspaper.
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CHAPTER FIVE
SUMMARY, CONCLUSIONS AND RECOMMENDATIONS
5.0 Chapter Overview

This chapter summarizes and gives conclusions ecmhrmendations that were drawn from the
study. The chapter assesses the findings of tlay gturelation to the objectives that were set out

at the beginning of the research.
5.1 Summary of Findings

This study focused on three parameters: conteymutaand prominence in the online and print
newspapers which were the major highlights of thgdives of this study. Under content of
newspapers, the researcher discussed on notiesalsfeatures, advertisements, job vacancies,
tenders, obituaries, county news and photos. Ty dbund out that the online newspaper was
missing in a number of notices and advertisemaots fvarious organisations and government

agencies. These were made available in the primspeper.

A number of job advertisements and tenders thaewaéso evident in the print version of the

newspaper were conspicuously missing in the omawspaper. The research also found out that
death announcements and county news’ pages thatpiared in the print newspaper were not
available in the online newspaper. During the gk study, the print newspaper also came
with a number of advertising features that werecjgeto organizations and government

corporations that were not presented in the omiesspaper. The research also found out that
the online newspaper used more file photos to apeomtheir stories as compared to the print

newspaper that made use of real time photos.

The research discovered that on some days, th@eoméwspaper presented stories under
incorrect dates and had most of its stories refdeataler different categories. The online
newspaper however had its stories displayed onpage in such a way that what a reader
needed to do was to scroll up and down the pagedess a story. The online newspaper also
provided video links to the stories presented ansection where readers could give their

comments and feedback on the stories that theydzatl

79



During the period of study, the stories that wdee@d on the front and back pages of the print
newspaper were also given prominence by being glacethe ‘Top News’ segment of the
online newspaper. Some of them appeared underN\tagohal News’ category which was as
well placed on top of the webpage just like thegTdews’ segment. The online newspaper
provided readers with an opportunity to get up abednews on any developing events or any
breaking news and this was usually given promindayceeing placed at the top of the web page.
While the print newspaper provided its readers \pieviews of what they could expect in their
subsequent editions of their newspaper, the onknsion did not provide this.

5.2 Conclusions from the Research

The study was to assess the extent to which thmeomlewspaper differs from the print
newspaper in Kenya. From the research it can beleded that the online newspaper differs
from the print newspaper in a number of ways. Aliio the online newspaper was better in
terms of provision of an opportunity for readergitee feedback on the stories they had read it
lacked in detailed content as compared to whatpvagided in the print newspaper. While the
online newspaper was easy to navigate due to deplent of its stories on one page and the
links that were provided to related stories, it dilt make good use of space as some of its

stories were repeated under different categories.

The online newspaper was highly interactive from tomments that readers gave and it also
provided readers with an opportunity to get updatedany breaking news from across the
country. The online and print newspapers were fotindive prominence to stories in rather
similar way with front page stories in the printrspaper being placed at the top of the page for

the online newspaper.

The flexibility that comes with the online newspaggéves an online reader an opportunity to
select the story that they are interested in repdsiopposed to the incidental reading that often
comes with leafing through the print newspaper.sTiexibility however meant that stories
could easily be uploaded and pulled down at wilking the online platform of the newspaper

quite unreliable.
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The print newspaper does not however have the miatipn that is possible with the online
versions of the newspaper. Print newspapers arkspad, printed and distributed early enough
to reach the various destinations in the whole ehya in time. In Nairobi for example readers
are able to access their print copy of the newgpapearly as 11.00 p.m. of the previous day.
This means that is not possible to alter contene@paper has gone to press let alone when it is

already in circulation.

The detailed nature of the print newspaper alsaires that readers create enough time to read it
if ever they intend to exhaust the contents. Adgpnewspaper was found to consist of 60 pages
and went up to 100 pages in cases where there wat#ed pull-out. A print newspaper could
however be kept for later reading in case one da¢xomplete his reading at a given time or
even future reference in case one needed to cordomething that appeared on the print

newspaper of a given day.
5.3 Recommendations from the Study

In Kenya, newspapers are undoubtedly an importaativim of passing information. More often
than not, radio and TV broadcasters refer theitema@s to the next day’'s newspapers for more
information on the stories they air. It is thus enom for news anchors to advise their viewers to
get themselves a copy of the following day’s paypeget more details and understand a story
better. So important is a newspaper such thatsthie@ome necessary to have a copy in public
service vehicles, barber shops and even in publicpaivate offices. The newspaper availed in
these places however can only be the print newspape

The Government of Kenya has always depended omrine newspaper as a source of news.
This is the version of newspaper that is availedanous public offices. In early 2013, however
there was a proposition by the executive arm ofegowent that the state was to stop buying
newspapers for its officers. The move which wag parusterity measures aimed at reducing
government expenditure required public officergd¢ad the newspaper on the internet if they
could not buy their own newspapers. In June 20hé, €abinet Secretary in charge of
Information, Communication and Technology in Kenydirected that the government

departments should consider doing their advertisésnenline. To this effect, he proposed that
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there be formed a government advertising unit radinate and manage advertising services for

the government and state companies.

These two propositions have been thought of becatitiege availability of online newspapers
which makes it possible for them to come to fruntib implemented. The questions that come
into the mind of newspaper consumers therefore™afeat is the future of the print newspaper
in Kenya? ‘Is the newspaper industry in Kenya re#mlygo online? To this end the online
newspaper platform therefore needs to be enhancethatch the standards of the print
newspaper. Key among them would be to provide ashngontent on the online newspaper as

one can find in the print newspaper.

The digital newspaper needs to be improved withcag on making use of the available space
adequately enough to provide a more detailed ngvesptnat can be depended upon as an
alternative to the print newspaper. There has tevsy effort to ensure timely uploads of the
online newspaper as may be satisfactory to theersaslith a specific focus on accuracy of the

news presented.

The laying of fibre optic cables by the GovernmeniKenya in various places across the country
needs to be speeded up to see to it that intecoessa is made available to most people. This will
also go a long way in improving internet speeds ¢bald be a challenge to newspaper access on
the online platform. There has to be every efforiehsure that internet connectivity is made
cheaper and more affordable to most people to eageuthem to make use of the online

newspaper.
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5.4 Recommendations for Further Research

Based on the findings from this study, the researfdels that it will be of importance to interact
with newspaper readers to get their experiencenwthey read their preferred version of the
dailies. The researcher also feels that will beebeml to speak to media managers and
newspaper editors who would provide the much ne&dfedmation on the distribution patterns
and readership of the two versions of newspapdrssd interactions, the researcher feels will be

helpful in exploring this research area further.

To this end therefore, the researcher wishes toentak following suggestions in form of

guestions that would be useful for future research.

(&) What prompts media consumers to select on a medfwhoice for consumption? Which
version of the newspaper is preferred by readedsvdrat motivates them to keep reading
that particular version? Whet levels of satisfattexist within the readers of the two

versions of newspapers?

(b) What are the consumption patterns of the onlinespaywers vis a vis those of the print
newspapers? What considerations do newspaper ®d#koe into account before they put
together each of the two versions of newspapers® lHocontent selection for the two

newspapers done?
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Appendix 1:

Incorrect dates on‘The Cutting Edge’of the online newspaper dated 16 June 2014
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Appendix 2:

Video links to stories in the online newspaper ofd" June 2014
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Appendix 3:

Most commented stories on the online newspaper 062 June 2014
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