PRINT MEDIA REPORTING OF TAXATION ISSUES IN KENYA

BY
MAXIMILLA ACHIENG’ ONYANGO

K50/82144/2012

A RESEARCH PROJECT SUBMITTED IN PARTIAL FULFILLMENT  OF THE
REQUIREMENTS FOR THE AWARD OF THE DEGREE OF MASTER OF ARTS IN
COMMUNICATION STUDIES, SCHOOL OF JOURNALISM AND MAS S

COMMUNICATION, UNIVERSITY OF NAIROBI

2014



DECLARATION

This research project is my original work and hasbeen presented for the award of a degree in

any other university.

Signature Date....cooiiiiei

Maximilla Achieng’ Onyango

K50/82144/2012

This research project has been submitted for exatmimwith my approval as the University

Supervisor.
Signature Date....cooiiiii
Dr. Hezron Mogambi

M.A Coordinator: School of Journalism and Mass Gamication

The University of Nairobi



ACKNOWLEDGEMENT

The completion of this project was an uphill ta3ke author relied on the cooperation and
assistance of many hands. | first thank the Almjigbbd to have given me strength and seen me
through. | acknowledge my Supervisor Dr. MoganibiA. Coordinator School of Journalism,

University of Nairobi for his patience, sharp aiind his enabling support.
I would also like to acknowledge the support andoemagement from my loving husband Chris

Murunga and my son Haim Shiyonzo, my MA classmaad relatives whose dedication

throughout my project work was incredible. May Gaess them.



DEDICATION

My study is dedicated to my loving family for th@rayers and patience during the entire period.
For their encouragement and support towards suctessnpletion of this course. Finally | pay
glowing appreciation to my husband Chris for untéerding and giving me direction during the

entire period.

Thank you and may the Almighty God bless you abutiga



TABLE OF CONTENTS

DECLARATION. ¢ttt ettt ettt e sttt e e e ekttt e e e et e e et st e e e s nnbbe e e e s annbne e s i
ACKNOWLEDGEMENT ..ottt ettt e e e ab b eesene e e s nnnbeea e iii
DEDICATION . ...t e ettt ettt e et e skt e e e s et e e e st eeeabseee e e e bbbeeeesanbbeeeenans iv
LIST OF TABLES ...ttt ettt ettt e e e e e e e e bbb e e e s enbbe e e e e e nnnneeas iX
LIST OF FIGURES .....coii ittt sttt ettt ettt e e et e e st e e e st a e e e e s annbneeeas X
LIST OF ABBREVIATIONS ..ottt et st e e e enst e e e e nnnne s Xi
ABSTRACT ..ttt ettt e e et e ettt e e e ettt e e e e bbbt e e e e e e e ettt e e e bb e e e e e nnnreeeeeann Xii
CHAPTER ONE: INTRODUCTION TO THE STUDY ...cooiiiis citiiiiee it
1.0 INETOTUCTION ... e 1
i = 1Yol (o | (o 11 ] [o [P PP PPPPPPPPPRPPP 1
1.2 TaXAtiON IN KENYA ... ettt ettt et e e e e ee e e et e e eeeeeaeeeeeaeaeeeeeeeeeas 2
1.3 ODJECHIVES .o 3
1.3.1 General ODJECHIVE ... ..o s e e ees e nebsnrnnne 3
1.3.2 SPECITIC ODJECLIVES ... ..o s e e eesbenebsnennne 3
1.4 RESEArCh QUESLIONS ... ...ttt e e e e e e e e e e e e e e et e e eeeeeeeeeeeeeeeeeas 3
1.5 Statement of the ProbIEmM ......... .. e 4
SR [ 1S3 ] {[o= 11 o] o PP PPPPPP T 4
1.7 Scope and Limitations Of the StUAY ... .o 5
1.8. Operational Definition Of TEIMIS.....coo i 6
CHAPTER TWO: LITERATURE REVIEW AND THEORETICAL FRAM EWORK....... 7
PO [ (oo [0 Tox i [o] o I PP PO OPOPPPPPPPPPPN 7
2.1 Media and PUDIIC EQUCALION ...t iee ettt e e ssmmne e e e e eee e 7



2.2 TYPES OF TAXES ...ttt ettt bt e e e e e e e e ee et e e e e e aeaeaaaeeeaeeeaaeeeeas 9

2.2. 1 INCOME TAX c.iiiiiiieiieieei et ettt eeeeee ettt e e e e seesnnsnnsnnnrnnnes 9
2.2.2VAlUE AQAEA TAX .. uuiittiiiiiieee ettt e e e s e r e e e s e e reeaeeas 10
2.2.3 HOW VAT WOTKS ....eteeiieieeeiiiiit it eem sttt e ettt e e e e e e s smmne e e e e e e e e e e 11
2.2.4 WO TAXES? .oeiiiiiiiiiitieee et s 441kttt et e e e e a4 ettt e e e e e b e e e e e e e e e e e e annne e 11
2.2.5 Mandate Of KRA ...ttt e e e e e e e e e e 11
2.3 TAXAON TREOIY ..o 12
PG T N o 10 o 1o Lo T I =T YRR 12
CHAPTER THREE: METHODOLOGY ....ttiiiiiiiiiieeiiiiiie ettt saees 14
L0 OVBIVIBW ...ttt ettt ettt e e e e e e e e e e et e e e ee e e e aeaeaaaeaeaaaeaeaees 14
3.1 RESEAICN DESION.. ..o bbb bbb nnn e nn e 14
3.2 Population and SampPling ...ttt e e e e et e e e e e eeeeeeeeees 14
3.2.1 SAMPIING e et a e e e 15
3.3 Data ColleCtion INSIIUMENTS ........uuuiimmemmee e 16
3.3.1 DOCUMENLES ...ttt ettt e et ettt e e e e e e et e e s mmmmr b e e e e e e e e e nrennn s 16
R I [ 1 (=T AV [ PRSP PPPOPPTPPPPP 16
3.4 Data Analysis and PreSENtatiON.........ccuceeeuuruuruurmieiiii s aaanssesseseesrenesrnenenes 18
3.4.1 DAt@ ANAIYSIS ...cccee i e e 18
3.4.2 Categories Of Data ANAIYSIS ..........cummummrirraiiaiiainaasaasaasaaesssesaeesessesssssssssnnnnnnnnnns 18
3.5 Data PreSENTALION .......eiiiiiiiiiiiteee et e e e e e e s e e e e e e e n e 19
3.5. 1 Narrative and GraphS...........uuiiiieeeeeei e 19
3.5.2 Categorization and Generation of ThEMES. ..., 19

vi



CHAPTER FOUR: DATA ANALYSIS AND INTERPRETATION.... oo, 22

4.0 Introduction

................................................................................................................... 22
4.1 Frequency of Taxation Issues Reported in the Rredia...............evvvviiiiiiiiiiiiiiiin. 22
4.2 TREMALIC PreSENTATION ......etiiiii e ettt e e e e e e mnreee e e e s e st re e e e e e e e e e 28

4.2.1 ThematiC ANAIYSIS ....ccoiiiiiiei et s bbb bensnnnennnes 31
4.3 SUD TNEIMES ... ettt e e e e e st e e e e a e e e e e e 36
4.3.1 Taxation 0N SPOIS ACHIVITIES ......ocicmme e 36
4.3.2 Taxation and Cost of DOING BUSINESS ..ceeumeeiiiiiiiiiiiiieieeeeeeeeeeeeeee e 36
4.3.3 Taxation and POITICS .......uuiiiiiiiiiieeee it 36
4.3.4 TAX ClEAIANCE .....coiiieieiii ettt bt e e b s e e e e e e e e e eeeeeeeeaeeeeeeeeees 37
4.4 Placement Of the AFLICIES ... 37
4.4.0 DAIlY NALION ..coeiiiiiiiiiiiie ettt a e e eemees s nnas 37
4.4.2 TE SANUAIT ... ..o oo 38
A5 IVIAUN ACEOT ...ttt e eeee e oot et et et e e et et e ettt ettt ettt et ee e ettt eeeeeaeeaaaaaaaaaaaaaaaaaaaaaaaaaaeaaaaes 38
4.5.1 Parliament/POlItICIANS ..........ooi i e nenennne 39
4.5.2 NAIONAI TIRASUIY ... e e e e e e neneas 40
TR B o (= 1] [0 =T o o3 PSPPSR 40
4.5.4 Kenya Revenue AULNOMILY ......oooiiiii e s 41
A.5.5 COUIMS..cciiiiiiiiiiie et re e e 41

CHAPTER FIVE: SUMMARY, CONCLUSIONS AND RECOMMENDATI ONS............ 43

oI A [ [ 0o [0 Tox i o] o IO PP TSP PPPPPPPPPPPR 43

IS 1011 10 0 = 1Y PP U 43

5.2.1 Taxation Articles Reported from June to Deoem..............cooovviiiiiiiiiiiieiee e e 44

Vii



5.2.2 Prominence Of TaXatiON STOMES ......oueiueee et ee e e e e aenns 45

5.2.3TNEMES COVEIEA .......uuiiiiiiie ettt e ettt e eeean e e e e e e e e 45
IR ©70] o [od [0 15 o] o ISP PP PPTPTPPPP 47
5.4 RECOMMENTALION ....ceeiiiiiiiiiiie et ommmme ettt e e e e e ettt e e e e e e s s me e e e e e e e s s e b e reeeeeaeeeanas 49
5.5 Suggestion for further reSEarCh. ... 50
REFERENGCES . ... oottt ettt e e e e e et et bt s e sesaaaeeeeeeeebaa e e e eeaeeennnns 51
APPENDICES ...ttt e e e e e e e e et e e e et e e e et e e rra s 53
APPENAIX L: COUE SHEEL ....vvvviiiiiiiiiiiiiiieiiieee s e e e e e e e e e e e e e aeeaaeaeaeaeteaeaeteetetaaaaaaaaaaaaaaaaaaes 53
Appendix 2: INterview QUESTIONS ........viviiiiiiieeee s eeseeeeesaesseaeessenssnnssssssessssssssenssnseesseseees 54

viii



LIST OF TABLES

Table 3.1:Shows how the researcher categorized snss in the research. ..................... 21

Table 4.1: Shows the frequency of reporting o&ten issues per newspaper (June —
DecembBEr) 2003, .. e 23

Table 4.2: Shows the thematic representation @itiamx stories in th&lation andStandard .... 29

Table 4.3: Shows how main actors contributed tatiar stories for thélation andSandard.



LIST OF FIGURES

Figure 4.1: Shows analysis of frequency of taxatgporting for theéNation andthe Sandard 27
Figure 4.2: Shows percentage composition of tardatidheNation and theStandard.............. 28

Figure 4.3 Shows the thematic representation @tiax coverage in thidation and the

Figure 4.4: Shows the presentation of main adtotaxation reporting in thBlation and

S 21016 F= 1o IO 42



LIST OF ABBREVIATIONS

DN — Daily Nation

EARA — East Africa Revenue Authorities
IMF — International Monetary Fund

KRA — Kenya Revenue Authority

SD - Standard

VAT — Value Added Tax

Xi



ABSTRACT
Tax education is an essential issue that needstiaticfor any country working towards National
development. The media has a role in educating @aedting awareness on policy matters
pertaining taxation to the society. In Kenya's masslia system and the editors have legitimate
powers to decide on print content and placemenhy&enjoys a more diverse and liberalized
media than any other African country and therefargood chance in in-depth reporting of
taxation. Taxation policies exist in our countryt khey need to be educated and sensitized to the

public. Taxation enjoys placement in the businesl®pts and also enjoys personality focus.

The study sought to find out how taxation is repdrin the print media in Kenya a case of the
Daily Nation and the Standard newspapers. Theogemken was June to December 2013;
during the budget reading, post budget review diter ahe f' revenue quarter. A content
analysis of the daily newspapers (Monday to Fridpyplications specifically Nation and
Standard was done. The population of this studypcm®d 360 publications within the six

months period. Analysis of the findings was donthwhe help of a code sheet.

From the findings, the study concludes that taxatiEporting in the print media is sensational
and seasonal. Media houses are primarily profitinga&rganizations. They focus their reporting
to news that will sale and hence report taxatiampnently when it touches on top government
officials. The study recommends that the mediarasnformational tool should give taxation
prominence in their reporting and must play a watidy role in highlighting government

projects that are implemented using the governitaent

Xii



CHAPTER ONE
INTRODUCTION TO THE STUDY
1.0 Introduction
This chapter gives an introduction to the studgximines the background to taxation, taxation
in Kenya, problem statement, objectives, researdestipns, rationale and justification,

significance of the study and finally the operatibdefinition of terms.

1.1 Background
Taxation is a means by which governments finane& #xpenditure by imposing charges on
citizens and corporate. Governments use taxati@ntmurage or discourage certain economic

decisiongJohnsson et al 2004).

People rely on the media for information, educatma entertainment. Journalists play a vital
role in the society since the public depends ontugheommunicated through the media to make
decisions. Taxpayer education in Kenya is doneutyitothe media and the responsibility is

vested on the media to give the public respongitdtegmation about taxation.

This study will investigate how the media has besporting taxation. This will be done by
finding out the prominence the media has giventtarathe kind of news articles that the media
provides to the public, the frequency taxationiigeeg and the patterns that the media uses to
highlight taxation. The researcher will study tloairges of taxation articles to the public and to

find out whether the body that has the mandateltcate the public about taxation does it.



1.2 Taxation in Kenya

Taxation in Kenya began with the arrival of the tBguese. The Portuguese arrived at the
Kenyan coast and took over from the Arabs. Thepnded a treaty which involved a form of
taxation in 1502. The Sultan Ibrahim of Malindi wasld hostage and accepted defeat during
negotiation on Vasco da Gamma’s boats. The Portggumlence led to a complete failure to
use equity in the creation and levy of taxes arfsll8d to riots. These led to civil disobedience
and wide spread cases of tax evasion and avoid@roeKenya Law Review Oct 2012)

At the end of the Arab and Portuguese rule at thest; the British came in and inherited a
capitation tax payable per head of slave exportetlcastoms revenue shared equally between

the Arabs and Portuguese. The tax base was, howened to traders only.

The British colonial tax policy developed on groarithat Britain needed to support its own
economy by creating foreign markets and sourceawfmaterials for its industries, hence obtain
maximum gains with minimum input. The British taxesluded; Hut and Poll Taxthe 1901
Hut Tax Regulation imposed a tax of one rypgeeyable in kind or through labour, upon every
native hut in British East Africa. Land Taxthe levying of a graduated land tax on individual
holdings was introduced by the British as a souadidbfor land policy in East Africa. The
protectorate government in East Africa argued inyed908 for preserving the means of
obtaining some share of any future appreciatiothe value of the land, particularly because
much of the land acquired by settlers was not beiegeloped. Graduated Personal TExe
Graduated Personal Tax was introduced in 1933 Aldtevas modeled on the Colonial Income
Tax Ordinance which itself was a ‘simplified syasis’ of the United Kingdom Income Tax Act

of 1920.



This tax was applied for the first time in 1934 attes graduated according to the taxpayer’s
income with certain amendments. Income tax: It firas introduced in Kenya in 1921, in1954;
the rates of personal income tax were set at K8@sfor anyone earning less than £60, for

earnings between £ 60- 120 charges of Kshs. 4@arehfnings over £120 a charge of Kshs. 60.

As Kenya gained independence, taxation was formdlal Acts of parliament and these acts

offer guidelines of how the taxes should be adrtenésl.

1.3 Objectives
1.3.1 General objective
The overall objective of this study is to find dbe print media reporting of taxation issues in

Kenya.

1.3.2 Specific objectives
1) To find out the taxation issues that are regbbythe print media in Kenya.
2) To find out the frequency of reporting of taxatissues in the print media in Kenya.

3) To establish the prominence given to storieta@ation by the print media in Kenya.

1.4 Research questions
The overall research question of this study is; ha& the print media reported taxation issues in

Kenya?



1.4.1 Specific Research questions
1) What are the taxation issues that are commapgried by the print media in Kenya?
2) What is the frequency of reporting of the taatissues in the print media in Kenya?

3) What prominence is given to taxation issuefiéngdrint media in Kenya?

1.5 Statement of the problem

The media play an important role of educating thklip about taxation in Kenya. However, for
a long time, the KRA has accused the print medieitber poor or unfair coverage of tax-related
issues. More often than not, the KRA has ended agrimanding the media over what it
perceives as bad coverage or unfair criticism. Degbese accusations, there have been no
deliberate academic researches that can showeth@stof the coverag@&his study seeks to fill
this research gap by investigating how the printimeeports about taxation issues in Kenya
through the eyes of two of the country’s largesttapmedia,Nation andSandard. It will identify

the prominence that taxation is given in the meghart from the patterns of media reporting of

taxation issues.

1.6 Justification

This study is therefore important in the sense ithiaelps bring out the issues the media cover
regarding tax and how they cover them. Findingshisfstudy can guide the KRA on its planning

regarding how to frame the tax issues for themebaglequate coverage. It will also help the
media to know areas where they have been putting emmphasis in reporting, the tone of their

reporting and how they can make their coveragebett



The study can be helpful because policy makerstamdaxman will be able to evaluate how the
print media reports taxation. This study will alsglp the media to analyze their reporting trends
in taxation. Being the leading print media in Kenyas important to understand how the media

reports and educates the public on important tamasisues.

1.7 Scope and Limitations of the Study

The scope of this study is limited to tNation and theStandard newspapers and its reporting of
taxation issues providing news and informationaixpayers. Thus the study focuses on how the
Nation and theStandard newspapers reported on taxation issues for agefigix months. The
study will focus on théNation and theStandard newspapers for a period of six months. It will
not analyse other newspapers which are publishedtbe weekends by the same companies but

only the week day newspaper (Monday to Friday per



1.8. Operational Definition of Terms

Tax

Print media

Story

Tone

Data

Sample

Is a compulsory contribution to state revenigejed by the government on
workers' income and business profits or added ¢octbst of some goods and
services.

Print media refers to forms of mediat tHisseminates printed material, they
include newspapers and magazines. In this researiclh,media means theaily
Nation and theStandard Newspaper.

Is a narrative or tale of real or fictitioegents. In this research a story means the
news items published in th&aily Nation andSandard.

Is the general character or attitude towandaualience in a piece of writing or a
situation.

Data is a collection of facts, such as vabrasieasurements. It can be numbers,
words, measurements, observations or even justipsas of things.

A sample is a subset of a population thasesl to represent the entire group as a

whole.

Act of parliament Is a law passed by Parliament



CHAPTER TWO

LITERATURE REVIEW AND THEORETICAL FRAMEWORK

2.0 Introduction
This chapter gives an analysis of literature whdells with taxation and the media on one hand

and the other hand, the theoretical foundationgherstudy.

2.1 Media and Public Education

The media in Kenya has various roles it plays. €ha® surveillance role, Information role,
education and entertainment role. For example theglian provides information for jobs,

vocational information and consumer information.eTimedia provides sufficient access to

citizens’ access to communication systems.

At independence in 1963, Kenyan leaders were deétednthat the gained political
independence would help them map out their destmy this would be done by having a free
press (Odero 2000). This made the circulation efekisting papers at that time; tNation and

the Sandard to widen since many people wanted to know and igieirmation about the
independent Kenya. The mass media can be utilizeddate a sense of national identity and
foster attitude favourable to modernization. Schmai964) discussed ways of how the mass
media can foster attitudes geared towards natmeatlopment. That these attitudes can be used
to fulfill goals of campaigns such as political allegies, family planning, diseases control

nutrition and agricultural development. Schrammuary that through development support



communication the mode of communication chosen sulbport the development goals of a

given nation.

The mass media provides an entertainment roledtlblic; this is also called the diversion
function of the media because it moves people fiteerreal world. Entertainment role is in three
categories i.e. stimulation, relaxation and reledses provides soothing and meditating after a
tired day and releasing the day’s tension, angdrhastilities. Entertainment has always been
part of the society and increasing so in a sodley people have greater amounts of leisure time.
Mass media promotes culture in the society. Thithés socialization role. It transmits values
within a society especially the modeling of apprajg behavior and attitude. The media
provides images of society within which viewersders and listeners can learn and adopt. This
helps create a stable society that has commonls@diges. This role also gives people a topic
for discussion, the media sets the agenda fordlge.d. the topic for discussion now is the ODM

elections that aborted.

The media also plays a surveillance role. Survaskarole refers to the news media providing
information about pending threats such as floodBtany attacks, terrorism, disease break outs
and depressed economic condition. Surveillanceatsmbe instrument. This is the role that the
media in surveillance provides information abouvsroducts, entertainment guides and stock

market.



The media also provides the interpretation roléht public. This refers to the provision of
context for news information to give it new meaniik@r example the print media does this

through the opinion and editorial pages.

Education is also a role that the media fundamignpddys to the public. This is done through
running programmes that help people gain knowledgeexample running test papers for
school children, Television shows like ‘Know zortleat passes knowledge to the lower primary

school children and Television exchange programiorethe University students.

2.2 Types of Taxes
There are two types of taxes that the Kenyan Gowemt administers. These are Income Tax
and Value Added Tax which are formulated by an @éicparliament. The taxes are levied on

Income, services and some godidenya Revenue Authority 2010).

2.2.1 Income Tax
Taxation of Income in Kenya is governed by the miowns of the Income Tax Act (Cap. 470),

which became effective on 1st January 1974.

Income Tax is a direct tax on income and is chafgedach year of income upon all the income
of a person, whether resident or non-resident, lwiaiccrued in or was derived from Kenya
(Kenya Revenue Authority 2010).There are various types of Income chargeable on Thgse

are; Business Income from any trade or professimugme from employment or from services



rendered, Rent Income, Pensions Income and Invastmeome - dividends and interest among

others.

There is also the Income from Business. This idribeme where a business is carried on partly
within and partly outside Kenya by a resident persbe whole of the gains or profits from that

business shall be deemed to have accrued in @vi® lbeen derived from Kenya.

Another type of Income Tax is the Income from Enmypbent. This is the amount paid to a
Resident person in respect of any employment aticgss rendered by him in Kenya or outside
Kenya; or an amount paid to a Non Resident persorespect of employment or services
rendered to an employer who is resident in Keny®permanent establishment in Kenya of an
employer who is not so resident shall be deemérhve accrued in or to have been derived from

Kenya(Kenya Revenue Authority 2010).

2.2.2 Value Added Tax

Value Added Tax (VAT) is a consumer tax levied axable goods and taxable services supplied
in Kenya and or imported into Kenya. The tax isdpay the end consumer and is collected at
designated points by VAT registered persons whaadhe agents of the Government. VAT on
imported services is paid by the impor{&enya Revenue Authority 2010).The VAT Law is
contained in Value Added Tax Act Cap 476 Laws ohy@and the regulations stemming from

it.
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2.2.3 How VAT works

The VAT works under the Input/ Output Tax systemput tax refers to VAT charged on
purchases of taxable goods and taxable servicesrattin furtherance of taxable supplies.
Output tax refers to the VAT charged on the safdsyable goods or taxable services rendered.
Tax payable is the difference between the Outpuatal the Input tax.

Tax Payable = Output Tax — Input Tax

2.2.4 Who taxes?

The appointed agent of the government of Kenyaottlea tax on behalf of the government is
Kenya Revenue Authority. Kenya Revenue Authori€iRA) is a government parastatal which
was established by an Act of Parliament, of theslafivKenya, and became effective on 1st July
1995Kenya Revenue Authority 2010).. The Authority is charged with the responsibiliby
collecting revenue on behalf of the Government efia. A Board of Directors, consisting of
both public and private sector experts, makes pdiiecisions to be implemented by KRA
Management. The Chief Executive of the Authoritytihe Commissioner General who is

appointed by the Minister for Cabinet Secretarytfier National Treasury.

2.2.5 Mandate of KRA

Kenya Revenue Authority is charged with the MandadtAssessing, Collecting, Administrating
and Enforcement of laws relating to revenue. KRgoaccounts for all revenues in accordance
with the written laws and the specified provisiaighe written laws and to perform such other
functions in relation to revenue as the Cabinetr&ary may direc{Kenya Revenue Authority

2010).
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2.3 Taxation Theory

Taxation is the largest source of revenue in Kegidemya Revenue Authority 2010). Revenue is
collected from various sources to provide publiviees and to finance transfer payments.
There are several theories that exist in taxatigoublic economic§l MF FAD 2001).

Governments at all levels (national and countyydrteeraise revenue from a variety of sources to
finance public-sector expenditures. Taxation iglgdiby two principles; who will benefit, and

who can pay (IMF FAD 2001)

Under the benefit theory, tax levels are automHyicdetermined; because taxpayers pay
proportionately for the government benefits thegeree (IMF FAD 2001 In other words, the
individuals who benefit the most from public seescpay the most taxes. In analyzing the

benefit approach the Priming theory and medialvalused in this research.

2.3.1 Priming Theory

The priming theory states that media images stitautalated thoughts in the minds of the
audience. (lyenger et al 1987). For example, iees@n were to see a character play a trick that
inflicts pain or injury on another character, witihgpermanent consequences, it could make that

person more likely to repeat the violent actiondal life.

This theory is grounded in cognitive psychologyattimedia priming is derived from the

associative network model of human memory, in whinhidea or concept is stored as a node in

the network and is related to other ideas or caiscbp semantic paths. Priming refers to the

12



activation of a node in this network, which mayveeas a filter, an interpretive frame, or a

premise for further information processing or juggrformation (Jacobs et al 1994).

Priming is the process by which "mass media capeshize considerations that people take into
account when making judgments about political cdaigis (Jacobs & Shapiro 2000), economic
status or any other issue in daily life. Priminghisrefore something that can occur over a period

of time after exposure to a given media segment.

In using this theory the researcher determined tteads of the public after print media
education. This determined the levels of voluntaxpaying, education will also increase the

revenue base and it will determine the economiwtr@f the Nation.

The researcher analysed the newspaper articlemakd a conclusion using the priming theory
to understand the behaviour of the audience towasdsgtion and taxation issues. The researcher
therefore made conclusion after getting the findiofthe study made from tiaily Nation and

the Standard newspapers based on the collected data.

This findings will help the tax collector to knoveWw the media has helped in tax collection and
how the media has contributed to taxpayer educatidrwill also help the media itself to know
the role it plays in building the nation and ardes the media needs to give emphasis and it will
give the Policy makers a clear picture of the mighe media in tax collection and probably
prompt their mind on how to partner with the metba purposes of the national economic

growth and cohesiveness.
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CHAPTER THREE

METHODOLOGY

3.0 Overview
This chapter covers the research methodology maiked to conduct the research. It discusses
the population, sampling and sampling methods hachature of data for this study. Besides, it

gives an outline of the data analysis and presentatethod that were utilised under this study.

3.1 Research Design

This is a content analysis study design that wllolve a comparative study of how the print
media in Kenya cover taxation issues. Althoughedhae five nationally circulating newspapers,
Nation, Standard, People, Star and Business Daily, this research only picked oblation and
Standard newspapers. The key reason behind this was thaivhenewspapers are the largest
circulating in the country (CBC 2008). As mentionadChapter Two the two newspapers are

also the oldest in the country and have (see FityjimeChapter Two).

Data for this study will be collected through canttanalysis of the articles published in the two

newspapers before drawing the findings of the rekea

3.2 Population and Sampling
Population encompasses the total collection ofiaits of analysis about which the researcher
wishes to make specific conclusions (Moyo, 201t3)s &lso defined as the full set of cases from

which a sample is taken, a group of potential pgdints to whom the researcher wants to

14



generalize results of a study. In this researah,pibpulation entailed the entiMdation and the
Standard newspaper articles for the period of six monthdveen June to December 2013) that
were on taxation. Articles covered during the weekenewspapers were not part of the
population. The sampling frame will thus be théirig of all the articles on taxation that will be
collected from the newspapers. The units of anslygre the individual articles that will be

obtained as part of the population.

3.2.1 Sampling

This study utilised Purposive sampling. Purposiaengling is a non-representative subset of
some larger population, and is constructed to sarvery specific need or purpose (source). In
this study, for example, the researcher had a specoup of items to study in mind, that is, the
Daily Nation and theSandard newspaper articles on taxation. In purposive segpthe
researcher zeroed in on a specific group, whicboissidered appropriate to provide relevant
data. Purposive sampling demands that a reseashbaltd think critically about the parameters
of the population and choose a sample case careftilinvolves choosing a case because it

illustrates features in which the researcher isragted in.

The population in this research will be the totahmer of taxation articles contained in the 360
newspapers that were published within the week d&yke period of this study. These are the
daily newspapers that were published between suBbet¢ember 2013. The reasoning behind the
dates arose from the fact that the financial pefaydthe year starts in June when the Cabinet
Secretary presents the Budget before Parliameist.aitound this period running into December

that the activities around taxation measures, aomapmponent of government revenue are
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discussed. The six months were also considereduatiedp provide a good sample so that the
researcher can obtain varied data that can proaidariety of information upon analysis.

Articles about taxation will be sampled out froneslk papers to form the units of analysis.

3.3 Data Collection Instruments
This study utilized two types of data collectiorsttuments that provided both primary and

secondary data:

3.3.1 Documents

One strong advantage of documents as a sourcetafimlaqualitative research is that they
enhance the credibility of the study, which is arportant aspect of trustworthiness (Jwan &
Ong’ondo). In the case of my study, choosing tedelaxation news stories froNmtion and
Standard, two of Kenya’'s most highly circulating newspapesere certainly helpful in boosting
the credibility of this research as well.

Documents, referring to the stories of the two rEapers, formed the main primary data for this
study. Therefore, the data from this strategy wamly qualitative/descriptive in nature. The

data was collected and captured using a code geeAppendix 1).

3.3.2 Interview

Another data generation strategy the researchet wséhis study was face-to-face structured
interview with the head of Marketing and Commurnimas at the KRA, the Business editors for
the Daily Nation and theStandard. The interviews contained only four open endedstjaes to

help gather detailed response from the head of Qamwation. In doing this, | borrowed from
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Conners (2007) who, in carrying out a study, found those conducting interviews helped

ascertain further insights into the documents ustiety.

The researcher deliberately decided to conducintieeviews after she had selected, categorised
and analysed stories for this study. The aim f@ Was to ensure that the perspectives of the
stories did not influence the analysis. Conductiveginterviews after the analysis was ideal since
the officials were not meant to influence interptietn during the analysis. The interviews only

helped to provide additional insights into the gtbesides acting as a source of internal validity.

The research instrument for generating data farithshown in Appendix 2.

The personal interviews provided an opportunitydorinterpersonal role situation in which the
interviewer asked the respondents questions designelicit answers pertinent to the research
to help provide a context during the analysis. ulaljative research, semi-structured interviews
allow for deeper exploration of responses by pigitts. According to Franfort-Nachmias and
Nachmias (1996), this type of data collection heg &dvantages, including the flexibility in the
guestioning process since questions can range Mgimy structured to non-structured. The
interviewer had a chance to clarify responses aotdepfor additional information. After the
interview, responses from tape recorders were inatelg transcribed and captured in a tabular

format to pave the way for analysis.
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3.4 Data Analysis and presentation

3.4.1 Data analysis

There are several methods of analyzing data irseareh. In this research the researcher will
analyse the data by thematic analysis. Thematilysieas the search for themes of relevance to
the research topic under which large amounts of dabm different sources such as
observations, interviews and documents can be ag@drHamersley et al (2001). Clarke and
Braun (2006) say that thematic analysis is a meflooddentifying, analyzing and reporting
patterns within data. It describes data in detad @terprets various aspects of the research
topic.

The study analysed the newspaper articles thah&mlion taxation for the specified period (June

to December 2013). The following points of anaysere utilized;

3.4.2 Categories of Data Analysis

1) Story Placement — Front page, inside or Back.

2) Size of the story

3) Source of the articles - KRA, National Treaswayd NGO

4) Type — News, Feature, Special Report

5) Prominence — Lead, Second Lead, Filler

6) Main event — KRA organized event, National TregsWorld Bank event

7) Main actor — Main focal point/person of the gterg KRA Commissioner General, Cabinet
Secretary of National Treasury or President.

All the articles were pieced together to form theearch data that the researcher used to build a

valid argument in the data presentation and cormmiud he researcher analysed news stories
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reported about taxation only. The researcher didamalyse opinions, supplements, adverts,

pictorials, editorials or letters to the editor.

3.5 Data Presentation
In this research the data was presented by botlitajivee and quantitative methods including

tabulations, frequency tables and charts.

3.5.1 Narrative and Graphs

The researcher presented the data in a narratitextual form that composed of a summary of
the findings. It also has direct quotations of leawme of the taxation articles have been reported
in the two newspapers. The presentation will aBeelthe implication of the study and how the

media brought out taxation.

The researcher also presented the research thbaugiraphs and pie charts. The graphs and pie
charts presented a clear and organised data otlwrint media in particular tH2aily Nation
and theStandard Newspapers reported taxation issues. The graphgiancharts utilized easy

analysis and interpretation of the data.

3.5.2 Categorization and Generation of Themes

The researcher classified the data in various fofithe data was presented in various forms of
categories, depending on the selected themes. reBaarcher read through the content of the
news stories and formed themes for the storiesrdicpto the information provided in the

content, for example if the story is about smugyglaf goods into to the country or diverting
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transit goods back to the country, then the theamettfe story was Tax evasion because the
ultimate goal for smuggling goods or diverting s&rgoods back to the country is to evade
paying taxes and if the story content will be abadtizens complaining of taxation on common

goods like Unga, milk, bread, the theme for theysteas taxation on commodities. The themes
were then categorized according to the newspapwhioh the article appeared th8sandard

(SD) orDaily Nation (DN).

After the researcher had identified the themesefiews stories and the newspaper in which the
story appeared, the data was then classified aicgptd the date which the story was published.

This will make it easy for the users of this reshalocument to locate the news story in case
anybody wants to refer to it. For example if thergtappeared in thBaily Nation on tenth of

July the cord will appear as (DN10).

The date identification was then followed by thentification of the month in which the news
story appeared. The months will be identified witkihe six months period of the research; for
example June, August or October corded as 06, A8 dor example if the story appeared in the

Daily Nation on tenth of August, the cord will appear as(DN1008

After the researcher has read through the newsestand generated themes as found in the
content; the themes were corded in the alphabetrdefrom A to the last letter of which the
themes ended; for example if the theme Tax evasias the first to appear on the table of

themes, the cord letter for the theme Wabecause letteh is the first letter of the alphabet for
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example if a news story appeared in Dreely Nation on tenth of August and the theme is tax

evasion, the coding for news story was (DN1008A).

Table 3.1 Below shows how the researcher categornizthe stories in this research.

Newspaper Daily Nation (DN) Standard (SD)
Date 01, 25, 19, 05 01, 25, 19, 05
Month 06, 08, 10,11 06,08,10,11
Theme Tax evasion, Tax refund, Tax clearance Tax evasion, Tax refund, Tax
clearance
A B C,D E
A B, C,DE

Table 3.1 shows the categorization and coding of the news storiesin the two newspapers

These cording and classifying according to daterandth will help the readers of this research
document to locate the stories within the reseaeiind without difficulties. The coding will
give a clear picture and location of where theistoare; what the stories are about; when the

stories appeared and in what newspaper the sameeeund.
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CHAPTER FOUR

DATAANALYSIS AND INTERPRETATION

4.0 Introduction

This chapter presents the data that was collectied) the methodology described in the previous
section. The data were then analysed and presemédinterpreted using statistical means
accepted in research. The analysis was based @etka main points of analysis as stipulated in

Chapter Three of this research.

4.1 Frequency of Taxation Issues Reported in the it Media

In this section, the study sought to establishnilmaber of articles covered by each medium each
month. Here, the researcher flipped through evegepof each issue of the newspaper to
document the appearance of stories on tax in anlgeofections. These were then photocopied

and documented.

The articles collected were grouped separatelycdbasesach month and isolated for each of the

two newspapers. Findings obtained from this exerei®re classified and tabulated into a

frequency table (Table 4.1).
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Table 4.1: Frequency of coverage of taxation issuger newspaper (June — December 2013)

MONTH DN SSD
June 18 24

July 21 26
August 2 2
Septembe 17 20
October 8 16
November 5 18
December 5 4
Total 76 110

Source: Researcher 2014

From Table 4.1 above, it can be observed thatSthedard covered issues of taxation more
frequently than théation during the period covered by the study. During tésearch period,
the Sandard published 110 stories while tiNation covered 76 stories. The likely reason for this
variance could have been the fact that Kenya Rex@&uhority (KRA) was, at the time in a bad
relation with theNation, these was established in an interview with the hefadarketing and
Communication at the Kenya Revenue Authority Mrelgel Maru. Mr. Maru confirmed that he
had a directive from the Commissioner General uasing him not to engage thidation media

Group on any business related activities with tieglia house at the period of the research
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At the time, KRA had censored tieily Nation accusing the newspaper of consistent negative
coverage and denying it coverage. This was confirmean interview with the Business editor
for the Daily Nation Mr. Wachira Kangaru. Mr. Kangaru said that it wagrmal for an
organization to censor a media house. He said KiRA censors media houses upon any
publicity they consider negative and this affedte toverage of that media house towards
taxation. TheStandard at that time was in cordial relationship with KR& it was confirmed by
the Business editor for tHg&andard newspaper Mr. Hussein Mohamed in an interview \tht
researcher. KRA had given tibaily Nation a black out in media coverage due to the negative

publicity that theDaily Nation had been giving taxation.

According to Table 4.1, June and July recordecdhipbest print media coverage on tax-related
issues. ThaNation published 18 stories in June and 21 stories ip. I its part, th&andard
published24 stories in June and 26 in July. Overall, Julgt ttee highest number of tax-related
stories in both papers. These could be becauseotad earlier, there is a lot of focus on the
budget in the month of June. During the periodtehe a lot of focus on the following financial
year’'s estimates and the whole country is keere®ohow the Exchequer plans to spend on all
sectors of the economy. At the time, citizenslaen to see if common taxation measures for
the new financial year could have an effect on cowtlity prices. Additionally, July records a
high number of stories most likely because of tbst pudget review. This is usually the time the
new budget is reviewed sparking interest from vaigroups who come up to analyse the
budget in the interest of the citizens. During th&erview with the Business editors, they

confirmed that this is one area and season whemetated issues interest the media since the
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public is interested with the budget and post btdg@ews so that they get to know what areas

of the budget will affect them.

It can also be observed that August had the lomesst media coverage of taxation issues. The
Nation had two stories, the same as for tBandard. This is most likely because the
government’s financial year would just have beguomeaning that work plans in various
departments are being put in place while budgetsvate being loaded with the budgeted funds.
Usually, little is done in most government officard KRA is not an exception. This was
confirmed by Mr. Maru in his interview. He said tta this time, nothing much happens since
the financial votes normally have no funds and fineds are loaded during this month. It
therefore makes government departments processithéiouse requirements in readiness to

operation.

As can be observed, September recorded a high murhiexation reporting coming third after

June. TheNation had 17 stories while th@andard had 20 stories. The KRA holds September as
the end of the first revenue quarter. This is tlomtin that KRA announces revenue performance
for the first quarter and this could explain wheria were a high number of tax-related stories in

the dailies.

Table 4.1 shows that October was relatively activeoverage of taxation issues. During the
month, Nation published eight stories while ttf&andard had 16 stories. The relatively high
numbers of stories were a confirmation that so mactjities are usually carried out in the

month of October at the KRA. October is also thenthavithin which the East African Revenue
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Authorities meet to deliberate on various taxatissues within the East African region. This
research took place on the year and period wheidisé African Revenue Authorities meeting
was held in Kenya, this was elaborated by Mr. Martnis interview with the researcher. Mr.
Maru explained that East Africa Revenue Authoritieeet yearly to deliberate on matters related
to taxation in the region and this could have b#enreason why the two newspapers was

relatively active in covering taxation.

Reporting on taxation issues was low in NovembetHe Nation but high in thetandard. The
Nation had five stories while th&tandard had 18 stories. There was no clear explanatidheof

disparity.

December was the second lowest month of taxatipartieg in the entire period of research.
The Nation had five stories while th&andard had four. It should be noted that December is a
short month in the calendar of most companies. Tmenth has several holidays and
organisations close for the festive season for ekwe so thus affecting taxation. This could
explain why there are fewer stories on taxationthin interview with the business editors they
confirmed that despite the holidays, there aresaveaich interest the public a lot during this
time as opposed to taxation. That the media somestieliberately ignore tax related functions

during this season.

Based on the frequency table, the study soughtesept a graphical image of how frequency of
tax stories varied from month to month. Resultshef comparisons are presented in bar graph

4.1.
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Fig. 4.1: Analysis of frequency of taxation reportg for Nation and Standard

30 ~

25 -

15 A
M Daily Nation

10 - M Standard

Source: Researcher 2014

This study went further to establish how each & two newspapers contributed to the total
share (186) of articles published between themndutine period, before representing them as
shown in Figure 4.1. Figure 4.1 shows that lation had 40.98% (76) of articles reported

about taxation while th&tandard had59.02% (110) of articles reported about taxation.
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Fig 4.2: Percentage composition of taxation in thEation and the Standard

Percentage of taxation articles as reported in the Daily
Nation and the Standard

H Daily Nation

W Standard

Source: Researcher 2014

4.2 Thematic Presentation

After analysing the frequency of taxation storieshioth theNation and theSandard, the
researcher grouped the articles according to thevaet themes. It should be noted that the
themes were not conceptualized earlier but wer@walll to emerge from the data that was
collected (posteriori). Jwan and Ong’ondo (20113estee that th@osteriori or inductive type of
categorization is considered more consistent witalitative research. Using this approach, the
study came up with 14 themes and the frequencywérage as shown in Table 4.1. Table 4.1:

Major themes representing taxation stories andugaqy as published Nation andSandard
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Table 4.2 below shows the thematic representatiorf taxation stories the Nation and

Standard
THEME DN SD
Tax evasion (A) 11 18
Tax refund (B) 0 3
Tax exemption (C) 0 1
New VAT Bill 2013 (D) 12 25
Taxation on commodities (E) 22 19
Insecurity and Taxation (F) 2 7
Rental Income Taxation (G) 2 3
Tax targets & budget (H) 4 6
Taxation on sports activities (I) 1 0
Tax systems and levies (J) 16 26
Taxation and the cost of doindg 1
business (K)
Taxation and politics (L) 1 0
Tax clearance (M) 0 1

Source: Researcher 2014
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It can be observed from Table 4.2 that the two peysrs reported about the various themes on
taxation in a markedly different manner. It is at$@ar from the table that some themes account
for more newspaper stories than others. With 2iglest the theme on tax systems and levies
was the most commonly covered followed by the VAl B013 which produced 25 stories. It
should be noted that the Bill was heavily critidlzexplaining why the theme received much
coverage. The specific analysis of each theme awasidered necessary to explain details of

coverage as shown in the following section.

To show the graphic representation of thematicesgmtation of the coverage, this study came

up with Fig 4.3.

Fig. 4.3 Thematic representation of taxation coveige in theNation and Standard

B Daily Nation

m Standard

Source: Researcher 2014
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4.2.1 Thematic Analysis

4.2.1.1 Taxation on Commodities

This theme generated the highest number of stamiémth papers during the study period. In
total, there were 41 articles published that feldier this theme. Of these, tNation published
22 while theStandard had 19 stories during the period of study. Thesestories that are derived
from news on how the KRA taxes commodities likedatems and other commonly used basic

items. These items include flour, milk, bread aaditary towels.

Taxation on commodities stories were published hpaia main heads and second leads. Some,
however, formed fillers and briefs in both of thepprs. The key striking feature of the stories
collected under this section was that the majosigre focusing on opposition to the Taxation
Bill, 2013, which sought to tax food. As a resufipst of the stories were those covering lobby
groups and politicians trying to oppose the lawe Tdebates were vicious prompting the

government to exclude food prices from taxatioeatier proposed under the Bill.

An example of the stories in this category thatohhivas used as second lead story on page one
of the Nation, July 2, 2013 (DN0207C), underlindgk timportance of this story when it
announced that the debate was headed to Parliatbedéer the headline, “Battle over tax on
bread and flour”. From the tone and adjectives usdtie article, it is clear that tHéation is

keen to persuade MPs not to pass the Bill, a aehcation that it is against the proposed law.
More than three quarters of the articles on thesrté in bothNation andSandard are opposing

the Bill.
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4.2.1.2 Tax Evasion

Tax evasion (coded A) was the fourth highest cbuatdr of taxation stories in the two
newspapers. ThBation had 11 stories on tax evasion while iandard published18 stories
during the period of this research. Some of theéegtahat were covered under this theme had
content on smuggling, lack or half declaration obds imported, diversion of transit goods, bad
record keeping (either intentional or local) anxl ignorance. All these lead to evading payment

of tax which usually costs the country a lot oferue.

Stories about tax evasion were evenly distribupgdcéd) in all pages of the newspapers. The
majority of them were however used as page leadke withers were commonly used in the
newspapers as cover stories on the business pAgekser look at the articles gives an
impression that the media were biased against pempbrganizations accused of tax evasion.
For example, th&tandard of December 4, 2013 (SD0412B0) entitled “Pilot skd&A over

impounded aircraft” stops short of stating thatdkener of the aircraft was on the wrong.

4.2.1.3 Tax Systems and Levies

This theme generated a high number of stories gluddi in either of the papers. Sixteen stories
published in thé\ation fell into this theme while 26 others fell in t&andard. The majority of
these stories seemed balanced as they did notrafipéa hard-hitting either to KRA or the
players in the taxation industry. For example,$tendard of June 25, 2013 (SD2506G) attempts
to explain the importance of a new clearance sysiader the headline “Mixed reactions as

KRA rolls out cargo clearance system”. From thedfiaa, it is clear that the newspaper was
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walking the middle path in its view to present tiews on the new system by using the word

“mixed reactions” in its main head.

4.2.1.4 The VAT Bill 2013

This study covered the period when the VAT Bill 304as introduced in Kenya’s Parliament.
Both of the newspapers covered under this studyapat of emphasis in covering debates and
discussions on the proposed law with the aim cditang awareness to readers. For that reason,
the theme had the fourth highest number of relestries for this study. ThMation had 12
stories while theStandard had 25 stories during the period of the study. Flwies were

published in virtually all sections of the papeasging from news, business and special reports.

The majority of the articles covered biation appeared to favour the public which was against
the Bill becoming law on the grounds it will leawd rise in commodity prices. For example, the
back page of théation of Monday July 8, 2013 (DN0807D) ran a banner headiLobby
protests at bid to increase food prices”. The stdearly seems to support the protests by the
Bunge la Mwananchi group, which essentially is seldom given much cage on other issues.
The fact that the newspaper decided to allocat®mipent space of the page to the lobby group
is a clear indication that the newspaper could Heeen intent on supporting the course to defeat
the Bill. The majority of the articles under thieetne appeared to favour the public mood with

the exception of a few.

However, there are cases where the newspaper ccastmies containing views of the

government which was pushing the Bill, although titvee of the articles was more neutral. For
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example, in théNation of July 2, 2013 carried a story (DN0207A) under tizadline “VAT to
boost State purse, says Rotich”. It is clear thatilteadline of the story is not as strong as those
that are hard-hitting like was the one publishedhia Nation of July 11, 2013 (DN1107A),

which stated: “VAT Bill biased against women, sé&jsby”.

4.2.1.5 Tax Refund

This theme is one of those that attracted the sstalumber of stories during the period of
study. TheNation had no story during the period of research whikSandard had only three
stories during the research period. The storieeago on a variety of pages, although none

appeared on the front page.

4.2.1.6 Tax Exemption

The tax exemption theme recorded a small numbestafes during the period of study. The
Nation did not publish any story under this theme while $tandard only had one during the

period of study. The story appeared on page fifigfethe Sandard as a lead story. The likely

reason for this reporting trend could be due toltlwe number of tax activities that are carried

out targeting this theme.

4.2.1.7 Insecurity and Taxation

Broadly, this theme comprised articles that focusedhow security issues were affecting
taxation. TheSandard had seven articles on this theme compared td\#teon that had two
stories during the period of the study. None oféhstories were published on the front page.

Most of them were in the inside pages, with somerging as page leads.
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4.2.1.8 Rental Income Taxation

This theme also realised a limited number of ssodering the period of study. TiNation had

two stories while the&tandard had three. Th&andard stories appeared on pages three, seven
and 12 of the business segment whileNa&on carried the stories on pages 32 and 34 as lead

and filler stories.

4.2.1.9 Tax Targets and Budget
The Nation published four articles on this theme while iandard had six stories during the
period of study under this theme. In t®andard, the stories were evenly distributed during the

period and were mainly used as either leads asdaond leads on various pages.

One of the biggest stories published on this datethe Nation of June 12 (DN1206), the
newspaper brought out the aspect of missed reveollgction targets. The story, covering a
presentation by the Cabinet Secretary for Finanme. Henry Rotich to Parliament, revealed that
KRA was not going to miss the targets. In essetheestory was negative on the KRA showing
that the authority was perhaps failing in its wotkne could argue that this is just one of those
negative stories that newspapers always blow ogtra@bortion as can be seen in the its use as

the lead of the newspaper’s business pages.

On June 14, the day that followed the budget ptaten of in Parliament by the Treasury, the
Nation’s main head, “Tax and Spend budget” (DN1406N) shbaw tax news is given priority
in the newspapers given that it has a direct mighip with commodity prices and cost of

services.
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4.3 Sub themes

4.3.1 Taxation on Sports Activities

During the period of study, this theme generatdg one story, a second lead in tRation. The
Sandard did not have any story during the period of studger this theme. The story appeared

on page 26 of thilation.

4.3.2 Taxation and Cost of Doing Business

This theme generated one story in 8&ndard and five stories in th&lation during the period

of the research. Th&andard story appeared on page two as a lead story. Ding “$iow Kenya
exports hundreds of jobs” (SD21006K) was an ingasitve report that showed the country was
spending billions of shillings to import basic pumts like sugar and wheat yet they can be
produced locally. The report therefore seeks tavstiat the cost of doing business locally is too
expensive, perhaps because of a high taxation eggimas the need to imports goods which ends
up being cheaper. In thidation, the stories appeared on inside pages, 36, 28] i as fillers,

lead and second lead.

4.3.3 Taxation and Politics

This is theme did not generate much content aeateftl by the fact that only one article was
published during the period of research. The thbatone story in thBlation and none in the
Sandard. The story was published on page 20 ofMlaéon as a lead story on September 20

2013 (DN2020L).
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From the story as used as a page lead under timehead, “PIC threatens to deny taxman cash”.
The committee argued that KRA had not respondetidcauditor general’s queries since 2002
and the authority needed to do so in seven weeksn Ehe tone of the story, there is evidence
that the newspaper was keen to project the negstvg over its consequences. The committee
had warned that failure by KRA to respond to thditagueries would have led it to be punished

through denial of a two per cent administrative fee

4.3.4 Tax Clearance
During the period of research, this theme generatég one story in th&dandard while the

Nation published none. The story was published on pag# il Standard as second lead.

4.4 Placement of the Articles

4.4.1 Daily Nation

It was generally observed that news articles ortdkdargets and budget were mainly published
on the front pages (main heads) or as page leadghan sections. Additionally, news articles
about the VAT Bill 2013 were widely spread out lre Nation, many of them either used as front

page items or as page leads in other sections.

News articles about taxation and doing busines® &k spread out in tidation. These news

articles were often placed on inside pages sudewsn, 29 and 36. Rental income articles were
often placed in the inside pages like 32 and 3dtimes that are usually devoted to business.
Taxation on commodities also was given prominersceskated stories were placed on the front

pages, inside business pull outs, and the backsp&gmvs articles about tax evasion were also
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placed on various pages of the Nation, mainly i@ business section. News articles about

Insecurity and its effects on taxation were mostyered in the middle pages.

4.4.2 The Standard

In the Standard, taxation was covered widely. News articles inolgdthose on tax exemptions
and tax clearance are reported in the inside pagestion targets and the national budget are
given prominence on top news pages, including pagée, 11 and 12.

Tax evasion stories are given the mid pull outef/spapers that focus on business.

4.5 Main Actor

This study identified some of the main actors ia taxation stories as the National Treasury,
Office of the President, Kenya Revenue AuthorityjdA firms like Deloitte, politicians and
Members of Parliament and House committees. Otivere Courts, Traffic Police, Tourism
industry, property developers, tax agents and ofjfeaernment parastatals. Other actors are
blogs and archives, the civil society and lobbyugsy publishers and education sector,
Parliamentary house diary, Insurances and Sacddse’study classified the stories according to
the main actors to establish those that receivedrbst coverage. Results of this classification

were presented in Table 4.3.
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Table 4.3: How main actors contributed to taxationstories for the Nation and Standard.

Main Actor DN SD
National Treasury 13 10
Presidency 6 5
Parliament/ Politicians 15 15
Kenya Revenue Authority 6 20
Courts 8 5
Tourism industry 2 6
Tax agents 8 3
Civil Society & lobby groups 8 18
Insurance, banks, audit firms and Saccos 2 8
Others (blogs, archives, reader forums, sports.e|t9 18

Source: Research 2014
The study carried out an analysis of how main aciorthe two dailies contributed to taxation

reporting during the period of research.

4.5.1 Parliament/Politicians
This was the most popular actor in taxation stoibeghe two newspapers during the period of

study. During the period covered by this studw Nation had 15 stories, the same number as
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the Sandard. Politicians or Parliamentary sessions providenyntaxation debates that are
reported by the media. In tiNation, parliamentary stories were usually placed ontfpages, or

as lead stories, on page 19, 11 and 26. IrSt@adard, parliamentary stories were published on
prominent pages as well, including pages thregriPfront. The finding is consonant to the fact
that most of the stories related to taxation dfiem laws passed in Parliament. Since the laws
are also passed by Members of Parliament (poli®)ighey are more likely to speak about them

in various forums hence making these to be the damiactor.

4.5.2 National Treasury

The National Treasury was the second highest actitre reporting of taxation issues. Thirteen
stories in theNation originated from the National Treasury while 10r&te in theSandard
originated from the area during the period of studtories from the National Treasury were
mostly placed on pages two, four as 5 usually addeThere were also cases where the stories
were published in the business pages. Dadly Nation had the National Treasury stories
appearing on inside pages mainly as leads. TheMNdtTreasury is ordinarily the ministry
where the KRA reports to. It therefore means thage it is the mother ministry, it is always
more likely to comment on taxation issues more #@way ministry hence becoming a big source

of taxation stories that are covered in the media.

4.5.3 Presidency
This is another actor that generates articleserdtiily newspapers although during the period of
the study, the actor contributed only six storieghe Nation and five stories in th&andard.

Articles contributed from the Presidency appeanmegages 11 as lead story, page five as a filler
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and page 20 as lead in tNation. In theSandard, the stories appeared on page one and inside
pages. From the analysis, it can be observed tiegbresidency stories mainly appear as lead or

second lead although a few fillers were published.

4.5.4 Kenya Revenue Authority

The KRA is the government agent in tax collectibhe Authority releases revenue performance
quarterly and also calls for press conferences rivoance new developments in revenue
collection. During the period of this study, siorsés in theNation were published on KRA and
20 stories in th&andard. The likely reason for th&andard to have many stories over tBaily
Nation is most likely the relationship between KRA and Mation as at the time of the research.
In theSandard, all taxation stories that originated from KRA wegraced on the inside pages as
leads. This was spread out in the months of stlidg.Sandard gave KRA prominence during
the time of the research since most of the stovere outlined as lead stories.

In the Nation, KRA stories were placed in the inside pages asadd. From the analysis, it can

be observed that thdation published KRA stories in the mid pages.

4.5.5 Courts
The courts contributed to most of the tax evastones. TheNation had eight stories while the
Sandard had five stories during the period of research.

The representation of the main actors in termsuadition reporting was collated and presented

in a bar graph as shown in Figure 4.4.
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Figure 4.4: Presentation of main actors in taxatio reporting in the Nation and Standard

M Daily Nation

B The Standard

Source: Researcher 2014

From Figure 4.4, Parliament had a high contribubbraxation articles in overall in both papers.
The Sandard however, showed that KRA was the highest contoibat taxation issues followed
by the Civil Society. The National Treasury alsa leahigh number of taxation stories in both

the Nation andSandard.
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CHAPTER FIVE

SUMMARY, CONCLUSIONS AND RECOMMENDATIONS

5.1 Introduction

This chapter gives a summary of the study, the losians arising from the analysis and the

recommendations based on the objectives of theyskrdm the analysis and data collected, the
following discussions and recommendations were madese recommendations were based on
the objectives of the study. The researcher hehded to find out the taxation issues that are
reported in the print media, find out the frequentyeporting of taxation stories and to establish
the prominence given to taxation stories, find key themes reported in the media and offer
recommendations that will give direction of howingprove tax education by the print media in

Kenya.

5.2 Summary

Reporting of taxation issues by the media is @iticot only to educate taxpayers who often
complain of lack of adequate information, but alsdkeep the tax administration focused on the
service delivery requirements of the taxpayers @thér stakeholders. The results of this study
point to a huge desire by the taxpaying publicddequate and timely information on taxation.
This is even more desirable given the dynamic eatir taxation. Information relating to
taxation changes every time a national budgetad,repelling out new taxation measures for the
next fiscal year. The media has a huge civic resipdity to keep taxpayers and other
stakeholders abreast of all the developments iatitaxx and how this will affect them at national

and domestic levels.
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Provision of relevant, clear and adequate taxatitormation on a timely basis helps citizens not
only to comply with the tax statutes, but also ioy@ their perception and support of the
government. In this respect, the media plays &atitole in enhancing patriotism and support

for government programmes.

5.2.1 Taxation Articles Reported from June to Decetrer

From the findings, the study found out the printdiaereports taxation albeit sparingly. During
the period of research, 360 newspapers were résehend only 186 stories were reported for
the period of six months under study focused omttar reporting. During the month of June

and July, much is reported about taxation dueédtidget reading and post budget review.

August is a slow month for most government depantmsince this is the time work plans are
being put in place and project votes being loaddth whe budgeted funds to facilitate the
projects. With the budget funds in place, the wtiodind out that much is reported in the month
of September due to the release of the first reeequarter. 17 articles in thgaily Nation and

20 articles in th&andard were reported during this month forming 39.9%h&f total number of

stories 186.

October is a busy month on the taxation calendarrevealed by the head of Marketing and
Communication at KRA, several meeting are held rdurihis month to review, revise and
implement both local and regional tax policies.sThelps generate high reporting of taxation in

the media.
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According to Mr. Maru, KRA also celebrates its aahtaxpayers’ week which generates high
publicity throughout the week. October generatestdies in theNation and 16 stories in the

Sandard. This is 25% of the total stories studied.

5.2.2 Prominence of Taxation stories

According to the study it appeared that news a&didn the taxation were given prominence and
considered as prime news articles owing to thegohent for both newspapers. Many of them
were published on the front pages (main heads¥ qrage leads on other sections. Other news
articles about taxation were widely spread outhie Nation, many used either as front page
items, inside pages or as page leads in othessctispecially areas devoted to business news.
As in theStandard, taxation was covered widely. News articles alianation were reported in
the inside pages, on top news pages, includingsp2g#0, 11 and 12 as well as the mid pull out

of newspapers that focus on business.

On the day that followed the budget presentatioRanliament by the Treasury, tihation's
main head, “Tax and Spend budget” (DN1406N) shoaws tax news is given priority in the
newspapers given that it has a direct relationghth commodity prices and cost of services.

This story was on the top page of tiation.

5.2.3 Themes covered
The researcher grouped the articles into main teesme sub themes. The themes are the ones
that were reported frequently and given prominemicie sub themes had little reporting and not

necessarily given prominence but were highlightethé public.
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The study revealed that the key themes that thaarmxered during the period of the study
were mainly Taxation on Commodities forming 44% tbé total stories focusing on this.
Reporting was mainly on the battle to reduce orosppthe proposals of costs of common food
items and essentials with articles such as “Battler tax on bread and flour”. From the tone
used in the article, it is clear that tNation is keen to persuade MPs not to pass the Bill, arcle
indication that it is against the proposed law.isTwias an opposing voice to the then proposed

2013 VAT Bill which if implemented would make thest of living go up.

Other themes that gained prominence were Tax avadgnich contributed to 40.2% of the total
articles published during the period of study. ®®m@bout tax evasion were evenly distributed
(placed) in all pages of the newspapers. The mygjofi them were used as page leads while
others were used in the newspapers as cover storifse business pages. A closer look at the
articles gives an impression that the media weasdal against people or organizations accused
of tax evasion. For example, tB&andard of December 4, 2013 (SD0412B0) entitled “Pilot sues
KRA over impounded aircraft” stops short of statthgt the owner of the aircraft was on the

wrong.

Insecurity and Taxation is one other theme thaadisocomprised articles that focused on how
security issues were affecting taxation. Bw@ndard had seven articles on this theme while the
Nation that had two stories during the period of the gtuthese articles were published in the

inside pages, with some emerging as page leads.
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Some themes attracted a small number of reporfingse are Tax refunds, Tax exemptions, Tax
clearance and Politics and Taxation. These weralg\hbstributed in the two newspapers and
had minimum reporting with little said about tax&ti They were published in the inside pages

as fillers or second lead stories.

Rental Income Taxation and Taxation on sportingvéiets are the other themes that were
reported during the time of study. These themes it reporting and little was said about

them.

5.3 Conclusion

Media is one of the lucrative businesses that tysda business venture into. This are run as
profit making organizations and that is the reastwy the print media go for news that will sell
the newspapers. The researcher concluded thatdaxaporting in the print media is seasonal
even though sensational. The media prefers nemtSgtsensational to increase their sales and
make them gain prominence in the market. Taxasamne of the highly sensational news that
every Kenyan gives attention. This therefore isré@son why most news touching on the budget

and prices of common goods are put on the top fmagatch the attention of the readers.

Taxation is reported seasonally. June and Julyvisnga lot of prominence due to the budget
release and the post budget review. Citizens ae #aring these months in order to be aware of
the government changes in the budget. This comratescchanges like commodity prices,

goods that have been tax waived and any new pselitiat the government has put in place.

During this time, the print media makes profits doese their sales increase. August is slow and
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little is reported about taxation. The print metharefore concentrate on other news that will

generate more attention hence increase their sales.

Controversial news sets the agenda in the puldi®@sa. September is normally controversial for
taxation. When the*iquarter revenue report is released the publicpafiticians are keen to see
the revenue performance. This generates a conbiédevel of reporting in taxation. The media
enjoys reporting news that will develop debates agecially if a government body fails. In
taxation, if the authority performs to the targeteg, the public questions how the taxes have
been used and if the authority does not performptiidic still questions reasons why this has

occurred citing possible reasons why the authtty not performed.

Political orientation of media is reflected in thidy. The print media placed stories that had
affiliation to the president, the Cabinet Secretaryther top government officials on prominent
pages of the newspapers. This appears accorditing tstudy that the media in as much as they
focus on controversial news, they also focus osgmlities to highlight the importance and the

magnitude that the story has.

Taxation has able capacity in reporting. It is gatezed under the business news and hence
devoted business news reporters give it an alldaitention. The stories are written by expert

journalists who write to inform other than give wioin.

The annual calendar appears to affect taxationrtiegoas revealed in the study. The annual

festivities of the month of December tend to makequiet for news in taxation. As companies
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close early to prepare for the holidays, taxatiso go slow hence generates less or no news in
reporting. During December, the media houses tladdestivities as key and they use this frame
to select which information is key and of intersthe public at that the moment. Insecurity is a
factor that the world is concentrating on. Thieiféres with many processes and taxation is not
an exemption. This is reported in the entire peasdevealed in the study. Insecurity reduces tax
collection and causes many people lose jobs, tleiates considerable notice for reporting in
taxation. The key issues reported according tcsthdy were costs of commodities, tax refunds,
tax exemptions, insecurity and taxation, taxationental income and politics and taxation. This
conclusion clearly shows the argument of the prgnthreory that information is stored as a node

in the network and is related to other ideas byeas#in paths.

5.4 Recommendation

The study recommends that the print media as amnational tool should give taxation issues

prominence in reporting.

The media should play its watch dog role in hightiigg the government projects that are

implemented by use of the taxes. This educatiohpsdmote voluntary compliance.

The media should rely on tax experts to provideabé and accurate reports in taxation. They

should stop relying on lobby groups who would gigenionated reports.
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The media habit of focusing on personalities ineottd attract public interest should change. The
media should stop relying on politicians and indtegly on tax professionals who will provide

them with comprehensive information.

The business news unit of the media should traireigerts so as to have in house experts to
give accurate reports. The tax journalists will emstiand and interpret laws and policies related
to taxation as opposed to political interpretatiofise media should also invest in investigative

journalists in realm to taxation. Investing in sucterests will generate value added information.

5.5 Suggestion for further research.
A finding of this research reveals that print med@verage of taxation is sensational and
seasonal. A similar research on other forms of nmasdia can be done to establish their

performance in flagging of taxation and other tabated issues.

A research can be done to find out the challengemd media houses in publishing taxation

issues.
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APPENDICES

Appendix 1: Code Sheet

Date

Theme

Placement

Pg 4, others

Prominence

Pgl. Lead

Pg 2. Second Leac

Pg 3. Brief

Pg4.others

)

Document

Description

Main

Message

Target

Audience
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Appendix 2: Interview Questions

Interview guide for the Head of Marketing and Communication at KRA

1. What can well explain the frequency distributiorfsneedia reporting of taxations over
the six months of this study?

2. What is the likely reason for the variable/dispastof frequency of reporting between
the two papers?

3. Why are some themes reported more than othersgitimnperiod of this study?

4. Did relationship between the media houses and KBt&rchine the reporting of taxation

issues?

Interview guide for the Business editors for the Dy Nation and the Standard.
1. What are the tax issue areas that interest theanmedst?
2. What are the factors that influence the tax relatedes?

3. Are there cases when the media have deliberatelget® not to cover KRA functions?
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