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ABSTRACT

Entrepreneurship and business creation are a ggoalternative for young people whose age
group often faces a labour market with double diggmployment rates. It plays a crucial role in
driving economic development and job creation. Bhaedy therefore sought to establish the
effects of entrepreneurship training and empowetneamong youth in Somalia due to
inadequacy of research that only entrepreneurialeldpment were done on women
entrepreneurs. The study focused on role of erdgnsurial training on the growth of youth
owned enterprises, whether entrepreneurship promdiave impact on the enhancement of
youth living condition and also the influence ofgts provided on the growth of enterprises

owned by youth.

Descriptive research design was selected in thdysbecause it would allow the researcher to
gather numerical and descriptive data to assesselationship between variables. Simple
random sampling was used to select a total of 8@thydor a population of 110 youth

entrepreneurs. Questionnaire was used as the na&n adllection instrument and statistical

packages for social sciences was employed for aimglyhe data.

The study found that the trainings provided helffedenterprises of the youth and that they got
an idea of establishing plans and managing busseskhe entrepreneurship promotions of
youth in Somalia enhanced the youths’ living coindit the creation of the job enabled the youth
to cover their needs, also the grants offer foundats the business starts. Finalthe
knowledge spillover theory of entrepreneurship go#ihat entrepreneurship is a response to
investments in knowledge and ideas by incumberdrorgtions Entrepreneurship development
is the process of improving the skills and knowlkedd entrepreneurs through various training
programs. The provision of training and grants ewgred the youth for their livelihood. The
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study recommended that the entrepreneurship t@aipingrammes should be repeated for the
youth and that the Entrepreneurship developmergramnos should first identify the local market.
It is recommended to analyze and then design unigeas based on the needs of the

surroundings.
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CHAPTER ONE: INTRODUCTION

1.1 Background of the study

Entrepreneurs have been defined as people withyatalidentify viable business opportunities,
marshal their resources to start a profitable mssnventure (Rwika, 2003). Entrepreneurship
training has been highlighted as a key necessitydéwelopment and growth of the
entrepreneurship in many countries of the worldhals been recognized as an important tool for
changing the attitude and transfer of skills togdeavith entrepreneurial traits. Entrepreneurship
training is a systematic, structured, and objestivactivity that people who has potential ability
would be creatively educated or entrepreneurs wbeldeducated to increase their skills and
capabilities. The correlation between entreprereprgaining and entrepreneurial intention is
intriguing if we consider the economic relevance evftrepreneurial activity mentioned by
various authors: entrepreneurial behavior, the timeadestruction leading to innovation
(Schumpeter, 1997), increases the economic weélttations and can be one element which
contributes to the improvement of the economic @l of entire countries. According to
Ajzen’s (2002) theory, the immediate antecedertiedfavior is the intention to perform a given
behavior. Ajzen states that the intention to penfdhe behavior can be predicted with high
accuracy from three antecedents which is attitudesrds the behavior, subjective norms and

perceived behavioral control.

Empowerment means assisting people to overcomaadestwhich might prevent them from
achieving their potentials. The need for empowesearfrom the inability of an individual or a
group of people to actualize their dreams and rebelr greatest potential due to artificial
barriers created by individuals and other groupthiwithe same society (Olakulein and Ojo

2006). Youth empowerment as an attitudinal, stmattiiand cultural process whereby young
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people gain the ability, authority, and agency @kendecisions and implement change in their
own lives and the lives of other people, includyogith and adults. He further argued that young
people are empowered when they acknowledge thgthtaee or can create choices in life, are
aware of the implications of those choices, makenéarmed decision freely, take action based
on that decision and accept responsibility foracbesequences of those actions (Semboja, 2005).
Empowering young people means creating and supgoitiie enabling conditions under which
young people can act on their own behalf, and eir ttwn terms, rather than at the direction of
others. The process of involving the youth in plagnimplementation, and evaluation, brings
about a strong sense of belonging and ownershipegsentially leading to sustainability and
immense benefits of the Programmes. Over the lasade, the concept of empowerment has
emerged as the main paradigm of development thouigdifferent governmental sectors

(Blanchard, 1996).

Entrepreneurship and business creation are a ggoalternative for young people whose age
group often faces a labour market with double digeémployment rates. Within the framework
of potential efforts and strategies to boost empleyt and job creation for young people,
entrepreneurship is increasingly accepted as amriamt means and a useful alternative for
income generation in young people. As traditioél-for-life career paths become rarer, youth
entrepreneurship is regarded as an additional Wantegrating youth into the labour market and
overcoming poverty. Given global demographic trenitisis important that the social and
economic contributions of young entrepreneurs @cegnized. Entrepreneurship can unleash the

economic potential of young people.

The promotion of youth entrepreneurship is fundaadeto the achievement of MDG 8, Target

16 which focuses on developing decent and prodeiatiork for youth. This has a significant
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effect of bringing back the alienated and margeeli youth into the economic mainstream
thereby addressing some of the socio-psychologicdllems and delinquency which occur due

to the joblessness (White and Kenyon, 2000).

Action on youth unemployment must be integrated asntral platform for achieving MDG 1 on

poverty reduction and hunger. The achievement ofGVilhas a bearing to the achievement of
other MDGs in particular MDG 3, which promotes anrease in the share of women on wage
employment in Nonagricultural particularly in Afacwhere socio-cultural constraints tend to

affect the participation of female youth in self@oyment.

According to White and Kenyon (2000) youth entreyurship is a critical in promoting
innovation and resilience as it encourages youmplpeo find new ideas and methods of doing
things through experience based learning. Whiteked/on further note that social and cultural
identity is promoted through youth enterprisesisas stronger sense of community where young
women and men are valued and better connectectigtygorl hey note that youth enterprises give
young people, especially marginalized youth, a sefs‘meaning’ and ‘belonging’. This can
shape the identity of youth and encourage othetsetd them as equal members of society. A
popularization and democratization of entreprer@prsan allow the disadvantaged in society to

succeed regardless of social or family backgro@@EGD, 2001).

Youth entrepreneurship also promotes the revitadineof the local communities by providing
valuable goods and services. Despite the numeramefits, the development of youth
entrepreneurship in many countries faces numerddlenges. These include unfavorable

administrative and regulatory burdens, poor acc@ssfinance, market, entrepreneurship



education and business development services faténeups by young people in a high-income

and developing countries (World Bank, 2002, 2005).

Available evidence shows that in developing coestrithe rate of self-employment among
youth, while low compared to adults, is signifidgnhigher than among young people in
developed countries. This is particularly the caseountries with slow or stagnant economic
growth. Thus, Sharif (1998) observes that the teagéowards self-employment among youth is
much greater in Sub-Saharan Africa than in othetspaf the world. The belief in African

countries is that young people are ‘natural engegurs’ who only need access to credit to

become self-employed.

1.2 Problem Statement

The influence of culture on economic activitiestio¢ different societies has been investigated
since beginning of the 20th century. It is no dothigrefore that culture is an obvious source of
significant variations in the levels of entreprership. Entrepreneurial culture is peoples'
systems of values that foster positive attitudeat@s entrepreneurship (Bums, 2001).
Entrepreneurship is in fact a part of Islamic adfuhere are a lot of Muslims that are successful
entrepreneurs in the world and Islam always ingiteMuslims to be innovative, entrepreneur
and active. We propose that Islam views extriasigects of work positively. It is clear that the
Islamic work ethic argues that engagement in ecananutivities is an obligation (Yousef,
2000). Work is thus the source of independencethaedneans to achieve a fulfilled life. The
Qur’an speaks in favor of free trade and legitimate pradi long as it is consistent with Islamic
ethics and does not exploit others (Ludwig, 20@&k).entrepreneurship played a crucial role in

driving economic development and job creation, éhare youth entrepreneurship training



programmes in Mogadishu by NGOs and private congsanit is therefore important to
contribute by finding out the impact of the youthtrepreneurship training and empowerment.
Most of the studies on the entrepreneurial devetypnwere done by the women entrepreneurs.
This means that there is a lack of research andretendata, this study seeks to address this
research gap by exploring the impact of youth @né&neeurship training programme on youth’s
empowerment in its enterprises in order to wideneogerience and narrow the knowledge gap

in the area.

1.3 Objectives

To examine the influence of entrepreneurship tngnand financial grant on youth-owned

enterprises.

Specific Objectives

1. To determine the role of entrepreneurial training te growth of youth owned
enterprises

2. To find out whether the entrepreneurship promotiame impact on the enhancement of
youth living condition.

3. To investigate the influence of grants providedtio@ growth of enterprises owned by

youth

1.4 Significance of the Study
This study sought to promote youth entrepreneursdsp a viable alternative source of
employment, the knowledge generated by this stadyseful to all developing countries in the

area of youth entrepreneurship development and @ernoent.



The findings of the study are likely to be of imtstr to the government, non-governmental
organizations and in the donor community as wetbdsusiness development service providers.
The findings may also contribute to the existindoimation/literature that may be used

academicians who may wish to carry out furtherisgidn a related subject matter.

With regard to the research gap in the area, titbrigs of this study was contribute to widening

the experience of the Somali community.

1.5 Scope and Limitations of the Study

The study was to look on entrepreneurship traidng empowerment among youth in Somalia.
First it was to look on how the training programmefiuenced on the growth of youth

enterprises, the trainings delivered is the custaraee, financial management, marketing, record
keeping, so it was be focused on how these entreprship trainings effected the development
of the business. Second, it was looked the entnepirship promotion and its impact to the youth
living condition, after taking the advantage of gfregramme, is it changed their wellbeing, and
started helping their household for the income thayned, it was be paying attention if the
promotion improved their living condition,. Thirthe contribution of the grants to the growth of
the businesses in terms of reducing risks and vainigies, the focus was be youth

entrepreneurs who benefited the training and stdhieir enterprises.

The research met challenge when conducting theargsethat included the fact that some
respondents would not want to give the informatem they considered it of competitive
importance. However, the researcher did look fortialictions in the information given and no

inconsistency were found.



1.6 Definition of Key Terms & Concepts

Entrepreneurship. Refers to the process of identifying and selectirable opportunities that
can generate incomes under calculated risks, fmotiective of income generation it's those
individuals who are, or want to become self-emptbge who have started, or want to start, a
new business, in either the formal or informal sedh order to generate income.
Empowerment. Assisting people to overcome obstacles which migrdvent them from
achieving their potentials. The need for empowesearfrom the inability of an individual or a
group of people to actualize their dreams and rebelr greatest potential due to artificial
barriers created by individuals and other grouphiwithe same society

Entrepreneurship training. A training program designed to impart skills ariitide to enable
entrepreneurs start a new business or expand atingxone. It is a systematic, structured, and
objectivism activity that people who has potenidlility would be creatively educated or
entrepreneurs would be educated to increase tkitg and capabilities.

Youth entrepreneurship. This involves acquainting young people and studeitts the realities
and opportunities of small-business employmentamaership.

Youth. Young people between ages 18-35 years of age.



CHAPTER TWO: LITERATURE REVIEW AND THEORETICAL FRAMEWORK

2.1 Introduction

This chapter outlines literature related to youttrepreneurship training and empowerment. It
highlights Concepts, ldeas, theories, and Opinidram Authors/ Experts, theoretical
perspectives and conceptual frame work. Also itdess related studies. It involves secondary

data obtained from textbooks, journals and internet

2.2 Youth Entrepreneurship

Chigunta (2002) has suggested three broad classiins of entrepreneurs; pre-entrepreneurs,
budding entrepreneurs and emergent entrepreneuesfirst category which is pre-entrepreneurs
is in the age group 15-19 years. They are usulaflyfdrmative stage which appears to serve as a
probationary period. The great majority of youththis group are ‘pre-entrepreneurs’ who have
a very low level of proprietary participation inetismall enterprise sector. These younger youth
are often in transition from the security of thenteor education to the work place. But, as
Curtain (2000) observes, for many young people tridwasition from education to work is not a

single step of leaving the educational system auerimg the world of work.

The second category is budding entrepreneursmpdsges young people in the age group 20-25
years who are in their middle twenties. They ar¢hm growth stage, these youth are likely to
have gained some experience, skills and capitahtble them run their own enterprises. They
often face three enterprise pathways: 1) remaisingk in marginal activities; 2) going out of

business; and; 3) running successful enterprises.



The third category is emergent entrepreneurs, #neyin the age group 26-29 years, and youth
are in their prime. This means that emergent ergrequrs have a higher level of maturity than
youth in the lower age groups. They are also likelyhave accumulated vital experience in
business or in other areas of life. Hence, theyvawee likely to run more viable enterprises than
younger youth. As the evidence from South Africggasts, the majority of successful youth are

in their middle twenties or older.

2.3 The Value of Youth Entrepreneurship and Self-employment

It is now widely accepted that there are many g@agons to promote entrepreneurship among
young people. An obvious, and perhaps significarg, as that it creates employment for the

young person who owns the business.

In a broader sense, ‘entrepreneurship’, when teageenterprise’, helps young women and men
develop new skills and experiences that can beexppd many other challenges in life. Recent
survey data suggest that more and more young peopleoth developed countries and

developing countries increasingly view entrepreseir as a viable career option. The
importance of promoting entrepreneurship is aldtected in the increasing role that self —

employment plays in job creation across the w@klf-employment is emerging as an important
source of employment, livelihoods and economic dyisen. Entrepreneurship and self-

employment can be a source of new jobs and econdymamism in developed countries, and
can improve youth livelihoods and economic indegeree in developing countries. For young
people in the informal economy, micro entreprersuris a bottom-up method for generating an

income, self-reliance and a new innovative patbaming a living and caring for oneself.



According to Chigunta (2006) the importance of potimgy entrepreneurship is reflected in the
increasing role that self-employment plays in jaleation across the world. In developing
countries, and especially least developed counsetemployment is emerging as an important
source of employment, livelihoods and economic dyisen. Given the growing importance of
entrepreneurship and self-employment as a sourceewf jobs and economic dynamism in
developed countries and livelihoods in developiogntries, there is need to promote youth

entrepreneurship as a source of improved youtliiveds and economic independence.

2.4 Factors for entrepreneurial engagement to youth

2.4.1 Social /cultural attitudes

As cultural and social backgrounds influence anviddals’ approach to life, they similarly
influence entrepreneurial activity and enterprisdture. Gibb (1988) defined an enterprise
culture as “set of attitudes, values and belieferafing within a particular community or

environment that lead to both “enterprising” beloaviand aspiration towards self-employment.”

Researchers have long realized that cultural dagunfluence the entrepreneurial activities of a
population, a country, region or ethnic group ahdttthe interaction between culture and
entrepreneurship is stronger in the case of sormepgrthan others. Thus cultural differences
between nations are increasingly understood asngoriant determinant of a nation’s level of
economic and entrepreneurial development. A cdlemaironment in which entrepreneurship is
respected and valued, and in which business faitutecated as a useful learning experience

rather than a source of stigma, was generally be manductive to entrepreneurship.
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Cultural values can have an important influenceeatrepreneurial behaviour. However, that
does not imply that they are enough to cause onhibit the rise of entrepreneurial activity.
Social perceptions and perceived legitimacy ofegrgneurship are also an important factor in
helping of hindering entrepreneurial behaviour. dwding to Wilken (1979), the degree of
approval or disapproval of business activity wafuance its emergence and characteristics,

being favoured by those environments in which gméeeurs enjoy greater legitimacy.

2.4.2 Entrepreneurship education & training

Entrepreneurship education is crucial in assisyimgng people to develop entrepreneurial skills,
attributes and behaviours as well as to developrpnise awareness, to understand and to realize
entrepreneurship as a career option. It is not antyeans to foster youth entrepreneurship and
self-employment but at the same time to equip yopegple with the attitudes (e.g. more
personal responsibility) and skills (e.g. flexityliand creativity), necessary to cope with the
uncertain employment paths of today’s societiesungppeople can no longer expect to find the
traditional ‘job-for-life’ careers but rather ‘pdotio careers’ (contract employment, freelancing,
periods of self-employment, etc.) (Dearing Repd®97). Enterprise education is therefore seen
as a highly valuable preparation for the changioly market and economy in which young

people have to operate.

According to OECD (2001) many experts believe thatrepreneurial education and training
should begin as early as possible for two mainamsisfirst in that it forms an essential
component in the preparation of potential youngegreneurs to go into business by themselves.
Second is that it instills entrepreneurial habrtsthe mind and work skills which can serve

equally well for successful employees in the nelabglised, post-industrial economy and those
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who actually choose to establish their own entegsti Charney and Libecap (2000) conducted
an evaluation of the Berger Entrepreneurship pragra in the US, comparing business school
graduates who completed the programme to other ugtad. They found out that
entrepreneurship education contributes to riskagkand the formation of new ventures. On
average, entrepreneurship graduates are three tinuge likely than non-entrepreneurship
graduates to start new business ventures. Congdlhr the personal characteristics of graduates
and other environmental factors, entrepreneurshipcaion increased the probability of an
individual being. Similarly, there is clear evidenihat entrepreneurship education increases the

propensity of graduates to be self-employed.

In most developing and transition countries, enteepeducation does not simply exist or has not
been sufficiently adopted among in and out-of-stlyooith and where offered it is not applied
on all different levels of education i.e. primasgcondary, technical and vocational and higher
education (Schoof, 2006). According to Vanguardd@Owhile entrepreneurship education has
continued to thrive in many societies, in Nigertahas been neglected. Literature from
developing countries on the entrepreneurship educaemains patchy. A study on Kenya,
Botswana and Uganda by World Bank (2002) revealeat entrepreneurship education is
essentially provided through technical and vocatiotraining (TVET) and the pedagogy
essentially remains limited to traditional classmoteaching even though the learning outcome is

to teach students on how to start and run a busines

2.4.3 Access to start-up finance

The lack of adequate start-up finance is one ofntlest prominent (at least most talked about)

impediments to young people seeking to create tveir business.
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According to the Eurobarometer Survey (2004), yopegple (aged 15-24) seem to be the
strongest supporters of the perception that thHeddavailable financial support is an obstacle to
setting up a business. About 78 per cent of thpomedents (aged 15-24), compared to 73 per
cent of all other age cohorts, agreed to thisraitton. The lack of finance was also considered
to be a more severe barrier than administrativegaores/burdens or an unfavourable economic

climate.

Chigunta, (2001) has suggested that youth enterpsigoport programmes in developing
countries should consider socio-cultural constgaititat limit the participation of youth in
particular young women who want to engage in entregurship and self-employment.
However, the problem of credit access to youthenterprises seem to be more pronounced in
developing nations. Blanchflower (2006) observedit treffective promotion of youth
entrepreneurship requires adequate funding. Cu(2dif0) suggested that the success or failure
of any micro-credit schemes in terms of financialoility and servicing the poor young people
largely depends on the design of the programmerdmote effective micro credit programmes,
there is need to reduce access barriers and dpsignammes that meet the needs of potential

youth entrepreneurs and existing youth run entsgpr(Blanchflower, 2006).

Youth enterprises can be promoted through the pi@viof various types of finance and funding
that can broadly be divided into three categor&snts and ‘free money’, debt financing and
equity financing. Developing countries have veny fi@icrocredit schemes targeting the youth.
According to Curtain (2000) a review of 902 orgatians in 96 countries listed under the
Microcredit Summit's Council of practitioners relea that only 21 organizations had the term
‘youth’ in their title. A study carried out by Chigta (2005) in Zambia, suggested that the

majority of potential youth entrepreneurs (72.4 ganmt) cited lack of capital as the major reason
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as to why they were not self-employed. Ayodele @dfas also identified inadequate capital to
be one of the principal factors hindering entreptaship in the Nigeria.

According to the World Youth Report (2003) many goun developing countries relied on

personal savings or turned to family and friends dtart-up funding and expansion. Without
such finances they had minimal chances of startitely own businesses. However, of late
different African countries have set up specialditrgorogrammes to promote credit access

among the youth.

2.4.4 Business development service

The more business assistance a young entreprebé&in® in the start-up and new business
phases the better his or her chance of creatingceessful and sustainable business. Support
services, including mentors, support networks, tess clubs and incubators can hold the key to

transforming one-person youth start-ups into swgfoésmall and medium businesses.

White and Kenyon (2000) have suggested that Yowogple have limited business networks and
contacts compared to older people, leading to tismlaand increased pressure. Entrepreneurial
isolation occurs as a result of not knowing anyamethe business. Business contacts are
particularly crucial for young and inexperiencedrepreneurs. According to Street and Sykes
(2003) young people with no business experience havormer customer base or on an already
established supplier network to fall back to. Tleyen do not know where to look for it and

what was be expected from them by professionallasers.

Business incubators according to ILO (2006) haveobe a powerful tool for supporting the
entrepreneurial process and for helping to increaseival rates for young innovative start-up

companies. Besides the provision of physical wayldpace, they often provide a huge range of
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resources and services (management coaching, bssipen preparation, administrative
services, technical support, business networkidgica on intellectual property and sources of
financing) for a limited time period (around 3-5aygs). Business incubators can be found in very
different forms and can be private, public or based a Public-Private-Partnership (PPP)
initiative involving many partners at national, i@gal and local levels (business angels, banks,
regional and national government agencies, etc.jhé last twenty years, many governments
have successfully launched systems of public basinmecubators to encourage and assist young

enterprises.

2.5 The role of entrepreneurship training on the pgormance of youth enterprises

According to Cole (1997), training is a leaningiaty, which is directed towards acquisition of
specific knowledge & skills for the purpose of atcopation. It focuses on the job task. The
training can be both formal and informal and isallyucarried out to assist a person understand
and perform his/her job better. Armstrong (1999)aos with Cole that training is a systematic
modification of behaviour through learning, whiclecars as a result of education and
instruction. Meanwhile, entrepreneurship trainisgai systematic, structured, and objectivism
activity that people who has potential ability wadube creatively educated or entrepreneurs

would be educated to increase their skills and ludipes.

Rasmussen & Sorheim (2006) argue that entrepremputraining has traditionally focused on
teaching individuals, but many initiatives are emsingly becoming more action-oriented,
emphasizing learning by doing. In their paper thegsent a number of action-based activities at

five Swedish universities. The cases show thatepméneurship education focuses less on
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teaching individuals in a classroom setting andeyar learning-by-doing activities in a group
setting and network context.

Entrepreneurship Education and Training has beendi@o be a major determinant in the growth
and survival of enterprises. According to the humsapital theory, investment in knowledge,
skills and the abilities enhance the productiveacay of the individual. Entrepreneurial training
and education acts as a facilitator for entrepreakeactivities with the main focus being to
stimulate entrepreneurial activity and performarfeis fact acts as a base to ensure that the
research that is necessary and conducive in thid fo ensure economic growth, is in fact
conducted. Training within this perspective is supgd by the work of Hynes and Richardson,
(2007), where the training per se is defined asngantional effort to teach specific abilities,

which are knowledge bearing, to complete the ptdyetter.

Training plays an important role both in situatianstechnological change and the process of
applying new management system. A well trained epnéneur was portray most of

entrepreneurial traits. These traits was thendrestated into business growth with the following
results; satisfied customers demonstrated by relpegng, customer royalty and increase in
sales volume, well-kept business records, satisfteckers and reduced labour turnover, and

finally increase in capital investment and emplogbhereation.

2.6 Impact of Entrepreneurship for enhancing youthliving condition

Entrepreneurship and business creation are a ggoalternative for young people whose age
group often faces a labour market with double digigmployment rates. As traditional job-for-

life career paths become rarer, youth entreprehgurs regarded as an additional way of
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integrating youth into the labour market and overtcw poverty. Entrepreneurship can unleash

the economic potential of young people.

Entrepreneurship is driven by economic necessitgnaihere is no other alternative for income
generation or making a living. According to GEM &y necessity-driven entrepreneurship
levels in a country is associated with factors I tax revenue as a percentage of GDP, lower
levels of participation in both secondary and &eytieducation and high levels of income
disparity and low levels of social security. Thawhy especially youth in developing and low-
income countries tend to engage in business oet@iomic necessity (e.g. lack of employment
opportunities, need to supplement household incant poverty). The belief in the African
countries is that young people are ‘natural engeguars’ who only need access to credit to

become self-employed (Mkandawire, 1996; Motts, 2000lenga, 2000).

At global policy level, the need to promote youthtrepreneurship has culminated in the
convention of a panel on the Youth Employment Nek(&yEN) by the Secretary General of the
United Nations as well as a civil society-driven utto Employment Summit (YES) held in
Alexandria, Egypt. Both the YEN and YES have ideedi entrepreneurship as a key priority in
the promotion of youth livelihoods and employmeft.a local level, this has resulted in the
emergence of a discourse on ‘youth livelihoods anttepreneurship’ in much of Africa in
recent years. This discourse has led to the inttimlu of Entrepreneurial Skills Development
Programmes (ESDP) in countries like Gambia, Nigdvialawi, Zimbabwe, Swaziland, Uganda
and Kenya. The belief in these countries is thatmmting small business enterprises can solve

the unemployment problem.
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2.7 The influence of grants for youth enterprises

Start-up grants particularly aim to promote thealelshment of new enterprises of students or
young unemployed jobseekers by securing theiriheeld during the time estimated for starting
and stabilizing the business. Though increasingpesseded by loan schemes, the use of grant-
based schemes is still a quite common approachirwlate entrepreneurship and start-up
activity among young people in different countriewever, as White and Kenyon (2001) point
out, the issue of grant finance for self-employmesttures is a vexed one. On the one hand, it
can be an important aid for people who have bepttesl from other conventional forms of
finance. On the other hand, many experts belieaé phogrammes should help young people
deal more directly with the problem of access tafice, rather than providing them with non-

refundable funds or free money.

2.8 Theoretical Framework

This section highlights the theoretical reviewsofrepreneurship training and empowerment of

youth and this study was use social capital theory.

2.8.1 Social Capital Theory

The social capital theory is based on the ideaRiefe Bourdieu, James Coleman and Robert
Putman. According to Bourdieu (1986, p. 248) docagital is defined as ‘the aggregate of the
actual potential resources which are linked to @ssien of a durable network of more of less
institutionalized relationships of mutual acquant& or recognition’. Social capital for Bourdieu

is related to the size of network and the volum@asdt accumulated social capital commanded
by the agent (Bourdieu, 1986, p. 249). Bourdiels sgear profit as being the main reason that

actors engage in and maintain links in a netwotkatTprofit is not necessarily economic, but
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according to Bourdieu, it can be reducible to ecolgprofit. The actors’ potential for accruing
social profit and control of capital are differeaily distributed.

This differential distribution of potential and dowl is a central notion in Bourdieu’s theories of
social reproduction and social space. For Bour@®84; 1989), social space is defined by the
complex clustering of actor's positions. Howeveresé positions cannot be rendered
‘objectively’. Any such effort was result in a vepartial and misleading picture because it
would conceal the complex interactions that ocativieen actors. These interactions make up
another dimension defined by the relative distidng of resources, and the extent to which
these resources can be activated. Actors are uheqgo@ssessing and activating their resources.
These inherent inequalities predispose or condiictors in differentially advantaged locations

in social space in the competition for the apprtpsn of available scarce resources.

The inequality fuelling the actors’ predispositioissrooted in the differential distributions of
economic, cultural, social and symbolic capital.e3& predispositions act to legitimate the
structure of differential awards and provide theangeto perceive the structure. According to
Bourdieu, all forms of capital, by being organigaiélated to positions in social space, act in two
ways simultaneously: they reproduce all forms gfitzd and they use these resources to embed
the actor’s position further. So, positions of astare both the cause and the effect of all forms
of past accumulations of capital, particularly sbatapital. Social capital can be seen as a
‘credential’ that perpetuates social inequality fmpviding differential entitlements to credit
(Bourdieu, 1986, p. 248-9). Therefore, social @pélong with other forms of associated
capitals ‘explain the structure and dynamics diedéntiated societies’ (Bourdieu and Wacquant,

1992, p. 119). Social capital via group membersih@somes a collective phenomenon.
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Coleman’s (1988) definition of social capital conesse to Bourdieu's (1986) and Loury’s
(1977) but from a completely different point of defure. For Coleman, 1988, p. S98) social
capital ‘consists of some aspect of social stra;tand facilitates certain actions of actors-
whether persons or corporate actors-within thectira’. For Coleman, social capital is
productive, i.e. it is used so that actors can ea@hiparticular ends that would have been

impossible without it. So it has a clear instrunaépurpose.

Unlike Bourdieu though, Coleman sees social capgah bonding mechanism which adds to the
integration of social structure. For Coleman sosialicture predates the agent who can use
embedded social capital as a resource. Colemare@equpied with the question as to whether
conceptual tools, efficient at the individual levedn be utilized to make the so-called micro-
macro transition (i.e. extend beyond the familygteater aggregates and collectivities). Social
capital, despite its less tangible character, shaiéh financial capital an ease of making the
micro-macro transition. Social capital infuses withlue those aspects of social structure that
become resources, which become utilizable for geaking actors. As such social capital can be
used conceptually at both the micro and macro sewsthout requiring a separate theory of

social structure working at the two levels of ingui

For Putnam (1993a, p. 35; 1993b) social capitarsefo ‘features of social organizations, such
as networks, norms and trust that facilitate actind cooperation for mutual benefit'. Putnam’s
argument presents social capital, essentially an@ount’ of ‘trust’ available, as the main stock
characterizing the political culture of modern stieis. For Putham, voluntary associations that
enable a horizontal linking of people produce trtis¢ norm that causes interpersonal bonding.

This is also the celebrated norm-producing feabdireetworks in Coleman’s formulation.
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Putnam however, specifically connects trust andatscomitant reciprocity to civic engagement.
Civic engagement, following a Tocquevillian perdpax; presumes civil virtue which in itself is
an index of the strength of civil society. In shasbcial capital is associated with political
involvement, particularly via voluntary associagsonTherefore for Putnam social capital
amounts to a direct test of the democratic streafhmerican society. In Puthnam’s formulation,
social capital is elevated from a feature of indibals and small groups in local communities to a
feature of large population aggregates. Socialtabbecomes a collective trait functioning at the
aggregate level. As such, it can become a diagntstil for societal political and economic
health. Fukuyama (2001, p.7), argues that isithe qua non of stable liberal democracy. Thus,
citizens adhering to norms of strong associatigraticipation and who are holders of high

social capital are naturally more inclined to caape on economic and political projects.

2.8.2 The knowledge Spill over Theory of Entrepreneurship

This is a theory of entrepreneurship in which theation of new knowledge expands the
technological opportunity set. The entreprenewdivity does not involve simply the arbitrage
of opportunities, but the exploitation of knowledgpgillovers not appropriated by incumbent
firms. The Knowledge Spillover Theory of Entreprership challenges two of the fundamental
assumptions implicitly driving the results of thedegenous growth models. The first is that
knowledge is automatically equated with economiovidedge. In fact as Arrow (1962)

emphasised, knowledge is inherently different froine traditional factors of production,

resulting in a gap between knowledge and what hledc&conomic knowledge. The second
involves the assumed spillover of knowledge. Thesterce of the factor of knowledge is

equated with its automatic spillover, yielding egdonous growth. In the Knowledge Spillover
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Theory of Entrepreneurship, tlkmowledge filterimposes a gap between new knowledge and

economic knowledge and results in a lower levédrafwledge spillovers (Acs et al, 2004).

In the Romer (1986) model of endogenous growth temlinological knowledge is assumed to
automatically spill over. Third-party firms and ecwonic agents, resulting in the automatic spill
over of knowledge, automatically access investmanhew technological knowledge. The
assumption that knowledge automatically spills aseof course, consistent with the important
insight of Arrow (1962) that knowledge differs fraitme traditional factors of production in that
it is non-excludable and non-rivalries. When threnfor economic agent used the knowledge, it
is neither exhausted nor can it be, in the absehtsgal protection, precluded from use by third-
party firms or other economic agents Thus, in tphieitsof the Romer model, drawing on the
earlier insights about knowledge from Arrow, a krgnd vigorous literature has emerged
obsessed with the links between intellectual prigpprotection and the incentives for firms to
invest in the creation of new knowledge through R&bd investment in human capital. The
knowledge filter is the gap between new knowledgd what Arrow (1962) referred to as
economic knowledge or commercialized knowledge. Ttieker is the knowledge filter, the

more pronounced is this gap between new knowledgenaw economic knowledge.

The knowledge filter is a consequence of the basitditions inherent in new knowledge.
Similarly, it is the knowledge filter that creatdse opportunity for entrepreneurship in the
Knowledge Spillover Theory of Entrepreneurship. éating to this theory, opportunities for
entrepreneurship are the duality of the knowledger f The more impenetrable is the knowledge
filter, the greater are the divergences in the atedm of new ideas across economic agents and

the decision-making hierarchies of incumbent firgstrepreneurial opportunities are generated
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not just by investment in new knowledge and idéas, in the propensity for only a distinct

subset of those opportunities to be fully pursugthbumbent firms.

Thus, as a result of the knowledge filter, entrepteship becomes central to generating
economic growth by serving as a conduit, albeit that sole conduit, by which knowledge
created by incumbent organizations spills over ¢genés who endogenously create a new
organization. Therefore, as the studies measuringwledge spillovers show, knowledge
spillovers tend to be greater in the presence giidri investments in knowledge, it follows that
entrepreneurial opportunities based on exploitunghsknowledge spillovers was also be greater
in the presence of knowledge investments. The Kedag Spillover Theory of Entrepreneurship
suggests that, ceteris paribus, entrepreneurialitgcivas tend to be greater in contexts where
investments in new knowledge are relatively higince the new firm was be started from
knowledge that has spilled over from the sourcaallyt producing that new knowledge. In a low
knowledge context, the lack of new ideas was noegee entrepreneurial opportunities based
on potential knowledge spillovers. By contrast,airhigh knowledge context, new ideas was

generate entrepreneurial opportunities by explpipotential) spillovers of that knowledge.

The knowledge spillover theory of entrepreneurgiopits that entrepreneurship is a response to
investments in knowledge and ideas by incumbentarorgtions that are not fully

commercialized by those organizations.

2.9 Sustainable Livelihoods Approach (SLA)

A livelihood comprises the capabilities, assets actlvities needed for a means of living
(Scoones, 1998). A livelihood is sustainable wheran cope with and recover from stresses and

shocks, and maintain or enhance its capabilitielsaessets, both now and in the future, while not
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undermining the natural resource base (DFID, 198@gording to Scoones (1998), five key
indicators are important for assessing sustainatdihoods: 1) poverty reduction, 2) well-being
and capabilities, 3) livelihood adaptation, 4) \arkbility and resilience, and5) natural resource

base sustainability.

The concept of sustainable livelihoods posits peatple pursue livelihood outcomes (e.g. health,
income, reduced vulnerability, etc.) by drawing ‘@ssets” to pursue livelihood-enhancing
activities. Opportunities for pursuing these atidd are influenced by the structures (e.g.
government and the private sector) and the prose@sstitutions, policies, programmes and

cultural factors), which people face. In aggregttese conditions determine access to assets and

livelihood opportunities, and the ways in whichgbe&an be converted into outcomes.

Figure 1: Key components of the Sustainable Livelinods Framework
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Source: Youth and entrepreneurship, ILO 2005.
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The sustainable livelihoods framework provides afuisdeparture point for examining youth
livelihoods and the notion of asset and capabiktyhancement. However, it does not
differentiate between an individual as a child,cairyg person or an adult (i.e. the development
and expression of capabilities and assets acrasgiféicycle). Furthermore, the sustainable
livelihoods framework does not address the issughather and how livelihood (including self-
employment and entrepreneurship) capabilities @&eeldped and nurtured during the youth

development life-cycle.

Chambers and Conway in their early work on suskdéndivelihoods introduced several key
concepts that provide insight into asset and céipatievelopment in general and that provoke a
number of questions around the development of s@saet capabilities of young people
(Chambers and Conway, 1992). The idea of livelih(sedf-employment and entrepreneurship)
capability and asset development combined with tbgons of developmental stages in the
youth life-cycle and the opportunity to developtaar capabilities within specific ages, provides
a useful tool to both assess capability developnmeretds and opportunities and design and
implement relevant support initiatives. Some of kg concepts and assumptions introduced by
Chambers and Conway, that we believe are essentialderations in the asset and capability
development for self-employment and entreprenepnsithin the youth life-cycle include:

(1) The difference between ascriptive (or predetermibgdirth), improvised (determined
by the environment), and chosen/adaptable (infleéndy education/migration)
livelihoods and livelihood capabilities (ChamberslaConway, 1992). We are making
the assumption in this paper (based on the experiehthe authors) that livelihoods and
livelihood capabilities are primarily chosen andapible and to a lesser extent

improvised or ascribed. This is particularly im@ort with young people between the
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ages of 15-24, who are in a period of their livdsere they are able to develop certain
cognitive, technical and emotional skills both chpiand effectively.
(2) The question of how one acquires tangible and gibtda livelihood assets (and what of

these are acquired/developed or even potentiadlydoring youth).

Pursuing a livelihood is a process of reducing gtabilities and building capabilities, largely
through the enhancement or transformation of (hyrmsanial, financial, physical and natural)
assets. This conceptualization is inherently pasitn that it is “people or youth-centred”, seeks
to understand risk and vulnerability in relatioregsets and capabilities and takes an individual’s
or enterprise’s existing strengths as its starpiamt to reduce vulnerability and risk rather than
just focusing on their ‘external needs’. It als@lse to understand how moderate, strategically
targeted support initiative can leverage largeesa@aprovements in livelihoods and enterprise
outcomes (Rutherford, 2002). Entrepreneurship ianaghrough which the youth develop their
underlying resources and capacities to cope weictiallenges they encounter. The assumption
is that the youth would generally go into self eayphent by default. In this way, the youth build

their livelihood assets to meet their needs onséagued basis.
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Figure 2: Conceptual Framework
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Entrepreneurship training has been highlighted kesyanecessity to development and growth of
the small enterprise sector in many countries efvibrld. It has been recognized as an important
tool for changing the attitude and transfer ofIskib people with entrepreneurial traits. Grants
provision aim to promote the new enterprises ferybung people, the entrepreneurship training
with the grants leads to enterprise growth.

Entrepreneurship is means through which the yowbheldp their underlying resources and
capacities to develop their enterprises. The assamys that the youth would generally go into
self employment by default. In this way, the youihld their livelihood assets to meet their

needs of sustained basis by reducing vulneralaihty risk.
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2.10 Summary of Literature Review

Entrepreneurship creates employment for the yousrggm who owns the business. This is
especially the case in an economy subject to ralimation, change and restructuring. Many
experts believe that this could bring back thenaied and marginalized youth into the economic
mainstream (Curtain, 2000; White and Kenyon, 200®)ere may also be a direct effect on
employment if new young entrepreneurs hire fellosuti from the ‘dole’ queues (Curtain,

2000). In this way, entrepreneurship could helpresisl some of the socio-psychological

problems and delinquency that arise from joblessnes

Entrepreneurship training has been highlighted keyanecessity to development and growth of
the small enterprise sector in many countries efbrld. It has been recognized as an important
tool for changing the attitude and transfer of Iskib people with entrepreneurial traits. The

review revealed that there has been little effortobk at the involvement of entrepreneurship
from a youth perspective, there were entreprenguisiining programs and enterprise creation
for the youth, but it has not received adequatensitin to look the impact of the training

programs and its contribution to the youth employtmé&his research attempts to reveal the

impact of entrepreneurship training and empowerraaming youth in Somalia.
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CHAPTER THREE: METHODOLOGY

3.1 Introduction

This chapter outlines the methodology which wasdus the study. The main sections of this
chapter included: research design, target populatample size and procedures, data collection

tools and data analysis.

3.2 Site Description

The study was conducted in Mogadishu, the capityalbf Somalia. An organization named
SHARDO was targeted to collect data for the yotained by the organization & started their

enterprises.

3.3 Research Design

This section focuses on the research techniqugstediand used for this study with the aim of
achieving the research objectives. A research desiglefined as an overall plan for research
undertaking. Research design provides the glue tindds the research project together.
Descriptive research design was adopted in thidyst8chindler and Cooper (2003) observed
that descriptive studies are structured with cleatiated questions to be investigated. The
descriptive design was selected in this study beauwould allow the researcher to gather
numerical and descriptive data to assess theapdtip between the variables. This would make
it possible for the researcher to produce stasibiitformation on the entrepreneurship training

and empowerment among youth.
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3.4 Target Population

The population refers to the entire group of peopieents, or things of interest for which the
researcher wishes to investigate. The populationintérest in this research are youth
entrepreneurs that are trained and got the graatsisted of 110 youth entrepreneurs between
(18-35) years from Banadir region engaged in varibusiness activities which are trained and
provided grants from SHARDO Organization in theryef2011-2013. The study focused on
micro and small enterprises owned and operated dathy entrepreneurs involved in the

provision various goods and services.

3.5 Sample Size and Procedures

The study used probability sampling techniques¢ate a sampling frame from youth run
enterprises. Simple random sampling was used ¢zts@ltotal of 83 youth enterprises that was
picked randomly using Microsoft excel in the recof ESHARDO enterprise development
program. A simple random sample is meant to berdmased representation of a group,
Random sampling is also easy to be conducted. Aowpto Mugenda and Mugenda (1999), a
response rate of 50% is adequate for analysiseputting; a rate of 60% is good and a response
rate of 70% and over is excellent. This meanstti@tesponse rate for this study was excellent

and therefore enough for data analysis and intetioe.

Table 3.1: Sampling Framework

Respondent Number Sample Size

Youth entrepreneurs 110 83
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3.6 Unit of Analysis & Unit of Observation

Mugenda and Mugenda (2003) defined unit of analgsighose units that the researcher was
describe for the purpose of aggregating their dtarestics in order to generalize to a larger
group or abstraction and unit of observation agestibobject, item, or entity from which we
measure the characteristics of, or obtain the @apaired in the research study. In this study the
unit of analysis and unit of observation were thaned youth entrepreneurs of SHARDO

Organization.

3.7 Data Collection Tools

Primary data was collected using a questionnaisé wras administered by the researcher. The
guestionnaires had structured open and closed emakstions. The open ended questionnaires
were used to collect qualitative data while thesel@nded ones were used to get quantitative
data. The variables in the questionnaires were Ignaiaeveloped based on the themes in the
literature review section and research objectiVé& decision to structure the questionnaire was
predicated on the need to reduce variability inrtfeanings possessed by the questions as a way

of ensuring comparability of responses.

3.8 Data Validity and Reliability

One important way of ensuring that we have useditité instrument and have taken correct
measurement was that our outcome must be in consendth two major criteria for measuring

quality known as validity and reliability (Ojo, 281

Validity refers to the degree to which an instrumemeasures what it is supposed to be
measuring (Polit & Hungler, 1989). Polit and Humg|£989) define reliability of an instrument

as the clarity, stability and consistency and aamcyrof a measuring tool. To make sure the
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validity and reliability of the questionnaire ust the study, researcher used SPSS to look at
the questionnaire items in relation to its abitiblyachieve the stated objectives of the research,

level of coverage, comprehensibility, logicalitydasuitability for prospective respondents.

3.9 Data Analysis

This began with pre-processing of collected datauhh editing to detect errors and omissions
and making of corrections where possible. This et a careful analysis of the completed
guestionnaires in order to ensure that collected eheas accurate and consistent with other
information gathered. Data collected from the qgoesiaire was analyzed, and summarized
accordingly with the frequency and percentage amdrpretations were completed by the
researcher's own contributions. In the process afadanalysis the researcher was used

descriptive analysis with the help of the SPSS agempackage to analyze the data.

3.10 Ethical Issues

The researcher endeavored to obtain an informedsetwnfrom the respondents before
undertaking to collect data from the field. Thee@€her informed and explained the objectives
of the research in order to solicit informed corséom the respondents. High level of
confidentiality on the information provided by reswglents through questionnaires was

maintained.
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CHAPTER FOUR: DATA PRESENTATION AND ANALYSIS

4.1 Introduction

This chapter covers data presentation and analysis. main objective of the study was to
analyze entrepreneurship training and empowerment amonghyou Somalia. In order to
simplify the discussions, the researcher proviéédes and figures that summarize the collective

reactions and views of the respondents.

4.2 Questionnaire Return Rate

Eighty three questionnaires were distributed toytheth entrepreneurs and all of them were duly

filled as required and consequently returned back.

4.3 Profile of youth entrepreneur

Table 4.1: Composition of Respondents by Age & Gerd

Age Gender Total Percentage
Male Percentagel Female | Percentage

18-23 28 33.7 16 19.3 44 53.0

24-29 18 21.7 17 20.5 35 42.2

30-35 3 3.6 1 1.2 4 4.8

The data in Table 4.1 shows that the majority ofenaad female who participated the training

and got the grants are under the age between MR indicates 53% of the respondents
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33.7% male & 19.3%, while 42.2 % of which 21.7% ar&le while 20.5% are female were aged
24-29, and the remaining 4.8% were 30-35 of whiéi¥3male & 1.2 female. This is indication
that the most of the youth who are trained and emerprises were in 18-23 age bracket and
were youths who had a potential of being producewtrepreneurs after being trained and
empowered. It also reveals that those who were plegmed lie on this age bracket indicated

above.

Table 4.2: Level of education attained

Frequency Percentage
Technical & Vocational 34 41.0%
Primary 29 34.9%
Intermediate 7 8.4%
Secondary 12 14.5%
University 1 1.2%
Total 83 100%

Table 4.2 shows level of education of the respotsddfrom the findings, majority (41.0%) had

technical & vocational followed by 34.9% who hadnmary education, 14.5% had secondary
education, 8.4% intermediated and the remainin§olv2ere university graduated. From the
findings of the study it can be concluded that gomnitg of the participants had a technical and
vocational training, it shows that they did noeatt formal schools and they got the opportunity

of taking the training and managing their own basses as tabulated in table 4.2.
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Table 4.3: Type of business activity

Frequency Percentage

Clothes shop 25 30.1%
Cosmetic 16 19.3%
Vegetable vendor 14 16.9%
Cafeteria 7 8.4%
Mobile Repair & maintenance 5 6.0%
Electronic shop 5 6.0%
Grocery 3 3.6%
Pharmacy 3 3.6%
Butchery 2 2.4%
Salon 2 2.4%
Playstation 1 1.2%
Total 83 100%

The researcher also sought to establish type ahéss from the respondents. Based on the
analysis of the findings, 30.1% indicated clothlesps 19.3% cosmetic, 16.9%vegetable vendor,
8.4% cafeteria, repair and maintenance and eldactsimop, each recorded 6.0%,grocery and
pharmacy recorded 3.6% each, butchery and saloeazl respectively and the remaining 1.2%
had play stations. According to the analysis offthdings, it can be seen that most participant
had cosmetics and clothes shop in their locatibnsdicates that the majority of the youth like

to engage businesses like cosmetics and clothegpotith selected that businesses and seen that

it's their best option of owning enterprises. Thelings of the study are tabulated in table 4.3.
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4.4 Entrepreneurship Training

4.4.1 Content of Entrepreneurship Training

Table 4.4: Year attended training

Year Frequency Percentage
2012 66 68.7%
2013 17 31.3%
Total 83 100%

The researcher requested the respondents to iadloatyear they attended the training. Based
on the findings of the study it is clear that a onidy (68.7%) attended the training in the year
2012 and the remaining 31.3% indicated year 20ltgerdfore, the findings of the study

concludes that majority of the participants attehtte training in year 2012 as tabulated in table

4.4,

Table 4.5: Duration the entrepreneurial training last

Month Frequency Percentage
3 months 28 33.7%
4 months 23 27.7%
5 months 13 15.7%
6 months 19 22.9%
Total 83 100%
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The researcher required the respondents to indib&teduration the entrepreneurial training
lasted. The findings of the study reveal that mBjo(33.7%) indicated three (3) months
followed by 27.7% who indicated four (4) months. féaver, 15.7% indicated 5 months and the
remaining 22.9% said six (6) months, The youth wattend the training were preparing their
proposals to start the enterprises they preferofting to the findings of the study it can be
deduced that most of the majority entrepreneuraahing lasted for three months as tabulated in

table 4.5, the youth who at.
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Table 4.6: Areas covered in the entrepreneurship &ining undertaken/attended

Yes No Total
F % F %

Customer care 83 100% 0 0% 83
100%
Marketing products or 83 100% 0 0% 83
services 100%

Record keeping 83 100% 0 0% 83
100%

Preparing business plans 82 98.8% 1 1.2% 8
100%

Financial analyses 81 97.6% 2 2.4% 83
100%
Overview of business 81 97.6% 2 2.4% 83
management 100%
Costing & pricing 79 95.2% 4 4.8% 83
products/services 100%
Managing crises in 6 7.2% 77 92.8% 83
business 100%

Human resource issues 4 4.8% 79 95.2% 8
100%
Effective team 3 3.6% 80 96.4% 83
management 100%
Sources of business 2 2.4% 81 97.6% 83
finance 100%
Business expansion and 1 1.2% 82 98.8% 83
growth strategies 100%
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Table 4.6 shows areas covered by the respondentSeirentrepreneurship training. Those
indicated yes were on customer care with 100%, etentx products or services with 100%,
record keeping with 100%, preparing business pltts 98.8%, financial analyses with 97.6%,
overview of business management with 97.6%, costimgicing products/services with 95.2%,
and. In addition, those indicated no were on maagagrises in business with 92.8%, human
resource issues with 95.2%, and effective team gemant with 96.4%, sources of business
finance with 97.6%, and business expansion andtbretrategies with 98.8%. From the analysis
of the findings, it can be seen that majority of tlespondents have received entrepreneurship
training on customer care, marketing products ovises, record keeping, preparing business
plans, financial analyses, overview of businessagament, costing & pricing products/services,

and as tabulated in 4.6.
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4.4.2 Impact of Entrepreneurship Training

4.4.2.1: Impact of Entrepreneurship Training

Table 4.7: Impact of Entrepreneurship Training

> = o > 3

%) Z [a) h 0o
| am able to prepare a 71 12 0 0 0
marketing plan for my 85.5% 14.5% 0.0% 0.0% 0.0%
business
| am aware of my customer 67 26 0 0 0
needs 80.7% 31.3% 0.0% 0.0% 0.0%
| am able to prepare business 54 26 3 0 0
plan 65.1% 31.3% 3.6% 0.0% 0.0%
| am able to market my 11 69 3 0 0
products due to the training| 13.3% 83.1% 3.6% 0.0% 0.0%
| carry daily bookkeeping of 4 58 19 2 0
the business transaction 4.8% 69.9% | 22.9% 2.4% 0.0%
| am able to prepare profit 0 0 12 48 23
and loss account 0.0% 0.0% 14.5% | 57.8% 27.7%
My financial skill are 0 0 54 21 8
attributed to the training 0.0% 0.0% 65.1% | 25.3% 9.6%

received
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Table 4.7 shows the impact of entrepreneurshimitrgi Based on the findings of the study
those strongly agreed were on being aware of tlséomer needs with 80.7%, being able to
prepare marketing plan with 85.5%, and being abl@repare a business plan with 65.1%.
Those agreed were on being able to market prodiwsto the training with 83.1% and on
carrying daily bookkeeping of the business transaatith 68.7%. In addition, those indicated
neutral were on financial skill are attributed twoe ttraining received with 65.1%. Those
disagreed were on being able to prepare profitlassl account with 57.8%. According to the
analysis of the findings, it is concluded that epteneurship training impacts on the youths’
enterprises and have the ability to cover theirtausrs’ needs and prepare plans for the
business and marketing plans and that the youtmeaket their products after they advantaged
the training, The finding s of this study agreehwihose of the study by Tushabombwe-
Kazooba (2006) that revealed that most small ensep fail due to poor record keeping and
basic financial skills. This is due to the facttttf@ese entrepreneurs are not able to prepare a

profit and loss account of which most of the resjmns disagreed as tabulated in table 4.7.

4.4.2.2 Opinions on improvement of entrepreneurship training program

The researcher further requested the respondemngs/¢otheir opinions for improvement of
entrepreneurship training programs. Some of theoredent’s views were: create awareness, in
which the participants are encouraged to examine tRy are, clarify their own values, and
evaluate their own personality, enhancing the culum, following up the training impact, and

developing strategies and action plans.
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4.5 Entrepreneurship Promotion

Table 4.8: Contribution to household’s monthly incane

Frequency Percentage
Yes 78 94.0%
No 5 6.0%
Total 83 100%

The respondents were requested to indicate on whdtiey make any contribution to
household’s monthly income. According to the analysf the findings, Majority (94.0%)
indicated yes while only 6.0% were on the contnagw. The findings of the study therefore
reveal that the respondents make contribution tséleold’s monthly income as shown in table

4.8.

Table 4.9: Amount contributed to household’s monthy income before starting business

Frequency Percentage
None 68 81.9%
Less than $ 50 15 18.1%
$50-$100 0 0.0%
$100-$200 0 0.0%
Total 83 100%

The researcher also wanted to find out the amoaomtributed to household’s monthly income

before the training/before starting businessese®am the analysis of the findings, majority
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indicated none who accounted for 81.9%, less tha@ #ere 18.1%. The researcher used dollar
instead of Somali shillings because the communétyebeverything in dollar while the Somali
shillings changes every time. This reveals an @tha that the majority of youth entrepreneurs
were not contributing to their families before sitag the business for lack of personal income.
With regard to the amount contributed apart fromsthwho do not contribute is very small

amount ( less than $50) reflecting their inconadust. The findings are as shown in table 4.9.

Table 4.10: The amount contributed to household’s wnthly income at present

Frequency Percentage
None 5 6%
Less than $ 50 26 31.3%
$50-$100 52 62.7%
$100-$200 0 0.0%
Others 0 0.0
Total 83 100%

The researcher also wanted to establish out omnieunt contributed to household’s monthly
income at present. The findings of the study retieall majority (62.7%) indicated $100-$200,
31.3% recorded less than $ 50 and 6 % indicated.rtbis reveals that the youth contributed to
their families after starting their business andtigg the grants, it reveals that they are doing
higher contributions looking before the trainingursed, before starting their businesses. The

findings are as shown in table 4.10.
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4.5.1 Changes in living standards come about as asult of having the business

The researcher also required the participants dcate the changes in living standards come
about as a result of having the business. Accorttintge field responses, they listed issues like
competition and innovation, feeling sense of hawwongething, job creation, economic freedom

& independence.
4.6 Performance of Enterprises

Table 4.11: Satisfaction with performance areas dhe firm after starting the enterprise

Indicator -

o _ 2

= @ k)

> i = >

S =y o z o

> T p | >
Market Development 17 65 1 0 0

20.5% 78.3% 1.2% 0.0% 0.0%
New Product 4 53 26 0 0
Development 4.8% 63.9% 31.3% 0.0% 0.0%
Sales Growth Rate 0 0 57 15 11

0.0% 0.0% 68.7% 18.0% 13.3%
Market Share 0 0 73 7 3

0.0% 0.0% 88.0% 8.4% 3.6%

Table 4.8 shows satisfaction levels with perfornearareas of the firm after starting the
enterprise. According to the analysis of the figdinthose indicated high were on market

development with a 78.3% and new product developméth 63.9%. In addition, those
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indicated to a neutral extent were on market shaite 88.0% and sales growth rate which also

recorded 68.7%. The findings of the study are tatedl in table 12.

4.7 The effect of grants to the development of yolrusiness

4.7.1 Whether the grants empowers economically

The researcher investigated whether grants empee@romically. According to the responses,
it was established that yes indeed grants offendation as the business starts, it assists a
struggling business, helps in expanding an exidiungness, it provide resources for training and
skills development, it enable to encourage the ldpweent of a competitive and effective
equities inclusive throughout the business, iisatuded that grants has enabled many youths in

Somalia to be self employed.

Table 4.12: The Grant Obtained

Amount Frequency Percentage
$ 500 47 56.6%
$2000 36 43.4%
Total 83 100%

The researcher also investigated on the grantraataiAccording to analysis of the findings, it
emerged that majority (56.6%) have obtained $ 5Bi0evthe remaining 43.4% indicated $ 2000.
The grants to be provided was either $500 or $20@0 the training, the grants and the training

were in different periods. The results are tabdlatetable 13.
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Table 4.13: Number of people employed after startigp the business

Number Frequency Percentage
None 53 63.9%
1 13 15.7%
2 15 18.1%
3 2 2.1%
83 100%

The study further determined number of people eygulcafter starting the business. Based on
the findings of the study majority indicated nonkonaccounted for 63.9%. In addition, 18.1%
indicated 2 people, 15.7%, 1 person and the rem@i®il% indicated 3 people. The majority of
the youth indicated none because their businessesnaall and they can control their business

activities. The findings of the study are as tatadan table 14.

Table 4.14: Whether the business made profit or |ssfor the last year

Frequency Percentage
Profit 71 85.5%
Loss 12 14.5%
Total 83 100%

The researcher also probed on whether the busmede profit or loss for the last year. The
analysis of the findings clearly reveals that miogsinesses created profit after creation who

recorded 85.5% and only 14.5% made loss. The fgsdare tabulated in table 4.14.
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Table 4.15: Total profit as a percentage of totalalue of the firms’ assets in the last year

Frequency Percentage

5% and below 39 54.9
6-10% 8 11.3
11-15% 13 18.3
16-20% 6 8.5
21-25% 0 0.0
26-30% 5 7.0
Total 71 100%

Table 4.15 shows the findings of the study on tptalffit as a percentage of total value of the
firms’ assets in the last year. The findings of shedy reveal that majority (54.9%) indicated 5%
and below, 11.3% indicated 6%-10%, 18.3% indicaid@o-15%.Further the findings also
revealed that 8.5% indicated 16-20% and the remgini.0% they indicated 26-30%

respectively. The findings of the study are as showtable 4.15.

Table 4.16: Total loss as a percentage of total wed of the firms’ assets in the last year

Frequency Percentage
5% and below 7 70.8
6-10% 5 41.6
11-15% 0 0.0
16-20% 0 0.0
21-25% 0 0.0
26-30% 0 0.0
Total 12 100%
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Table 4.16 shows the findings of the study on ttiat as a percentage of total value of the
firms’ assets in the last year. The findings of #tedy reveal that (70.8%) indicated 5% and
below loss, while the remaining 41.6% indicated 5286, The findings of the study are as

shown in table 4.16.

Table 4.17: If the respondents had adequate capité&br the business

Frequency Percentage
Yes 22 26.5%
No 61 73.5%
Total 83 100%

The study sought to determine whether the respdsdea adequate capital for the business.
According to the analysis of the findings, it wavealed that majority (73.5%) no while only
26.5% indicated yes. Therefore, it is clear thajomigy of the respondent’s lack enough capital
for conducting their businesses as tabulated ile 7.

Table 4.18: Ways intended to acquire additional cagal for the business

Source of Capital Frequency Percentage
Family and Friends 18 29.5%
Banks And Credit Unions 16 26.2%
Personal Savings 13 21.3%
Commercial Loans 11 18.1%
Other Investors 3 4.9%
Total 61 100%
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The researcher required the respondents to indicatee ways intended to get additional capital
for the business. The analysis of the findings aé&ae that majority (29.5%) are intending to get
family and friends, 26.2% banks & credit unions,34 personal savings,, 18.1% commercial
loans, the remaining 4.9% from other investors. filndings of the study conclude that majority
are intending to get family and friends as adddiocapital for the business, it reveals that the
youth are very much depended and confident for fia@nilies and friends. The findings of the

study are tabulated inn table 4.18.
4.7.2 Challenges experienced while running or manayy the business

The researcher also investigated on the Challeeggsrienced while running or managing the
business. The listed challenges from the resposdeeite such as lack of enough capital, lack of
management skills, and lack of information aboutius - and isn't — working, lack of a good

plan, poor procedures, ignoring risks in their asseent of alternatives and opportunities, lack of

focus, and also in some times lack of security Winay cause failure to their businesses.
4.7.3 Other intervention strategies recommended foyouth empowerment

The researcher also required the participants ¢comenend other intervention strategies for
youth empowerment. The recommended interventioms tirat youths should be empowered on
creating an economy so that they can be focus em Husinesses and also giving them an
opportunity for enhancing their education that bellpe stability of the country because of the

youth are the most populated in the country.
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CHAPTER FIVE: SUMMARY, CONCLUSIONS AND RECOMMENDATI ONS

5.1 Introduction

The purpose of this chapter is to summarize theomépdings of this study and draw
conclusions based on the findings. The chapter @geides recommendations and suggestions

of further studies.

5.2 Summary

The study sought to investigate the effects ofegmaneurship training and empowerment among
youths in Somalia. The study was guided by theofalhg specific objectives, to determine the
role of entrepreneurial training on the growth oftith owned enterprise; to find out whether the
entrepreneurship promotion have impact on the ezdgmant of youth living condition and To
investigate the influence of grants provided on ¢newth of enterprises owned by youth.
Schoof (2006) has suggested that entrepreneurdbigagon is crucial in assisting young people
to develop entrepreneurial attributes and behavmrshem to recognize entrepreneurship as a
career option. The study reveals that the trainpgsided helped the enterprises of the youth

and that they got an idea of establishing plansnaadaging businesses.

The entrepreneurship promotions of youth in Somatilaanced the youths’ living condition, and
that they get economic freedom of which they cao &lelp with their households, the creation
of the job enabled the youth to cover their neatls) the grants offer foundation as the business

starts.

The study find out the role of entrepreneurshigning on the growth of youth owned

enterprises. From the analysis of the findingsniterged that those strongly agreed were on
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being aware of the customer needs, able to prepararketing plan for the business, and able to
prepare a business plan. Those agreed were otoamigrket the products due to the training and
carry daily bookkeeping of the business transactmalysis of the findings concluded that

entrepreneurship training impacts on business dr@amd that they can manage their business
effectively due to the trainings provided. As timedings stated the entrepreneurs are not able to
prepare profit and loss account which is signiftdanthe business and may cause failure due to

the failure of basic financial skills.

On the entrepreneurship promotion, it has chandex living standard by bringing up
competition and innovation, it has created jobssteaonomic freedom and has enabled the

respondents to build a prosperous live.

The grants also effected the growth of the youdimgérprises. The youth started their businesses
for the grants obtained, according to analysisheffindings, it emerged that majority (56.6%)
have obtained $ 500 while the remaining 43.4% wmigid $ 2000, also the grants encouraged the

youths by getting their independence to practie& twn ownership

The respondents were requested to indicate on whdtiey make any contribution to
household’s monthly income. According to the analys the findings, Overwhelming majority
(94.0%) indicated yes while only 6.0% were on tbhatary view. The findings of the study
therefore reveal that the respondents make cotisibto household’s monthly income as shown
in table 4.8. Even though the businesses createdsweall and majority of the youth didn’t
employ others but a valuable number which 18.1%catdd that they employed 2 people, which

gives an opportunity for other youth.
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5.3 Conclusions

Entrepreneurship development is the process of awipg the skills and knowledge of
entrepreneurs through various training programse Mihole point of entrepreneurship
development is to increase the number of entrepren®y doing this, the pace at which new
businesses or ventures are made gets better. Guea level, this makes room for employment
and improves the economy of a business or couRtmyvision of entrepreneurship training to
sensitize and inculcate entrepreneurial cultureratbe young people is crucial to identifying
emerging business talents. The provision of cootisuand relevant business development
services to youth entrepreneurs is a key to theesscof enterprise development initiatives in
creating long term employment. The results revetdiatithe entrepreneurs were able to do daily
bookkeeping of the business transactions. Howewest of the respondents were not able to
prepare serious accounting practices such as atepaiof a profit and loss account. Suffering
from any of these issues may lead to businessréailin issue which is obvious in the small

business enterprise world (The European Federafidiwcountants, 2004).

Another factor which needs to be enhanced is priemaitf youth entrepreneurs, such as creating
businesses & giving them an opportunity to exerdisgir ownership. The grants give an
opportunity to start their small businesses, cdtierfamily needs, fight with the poverty but

increasing the grants would be an advantage tgdhth entrepreneurs.
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5.4 Recommendations

From the analysis of the findings, the followingeexmendations were made:

1. The entrepreneurship training programmes shoulctpeated for the youth after starting the
enterprises, so that the businesses are kept aessu@nd to provide necessary market

information to the youth so as to gain competiadeantage in the areas of operation.

2. The study recommends that the funding organizattonsicrease the grants to the youth

enterprises, that can cause creation of more staisi@esses.

3. To make the training more meaningful to benefieigrit is necessary for the trainees to be
closely monitored after the training to ensure thaty are properly making use of the learnt
skills. This was also reveal gray areas in theningi program and rectify them in time.
According to Harnes (1988), training managers sthoolordinate, monitor and evaluate the

training results while trainers should conductdigionitoring exercises

4. Entrepreneurship development programs should fdsintify the local market. It is
recommended to analyze and then design unique ibesed on the needs of the

surroundings.

5. The governments should formulate specific polictest effectively support entrepreneurial

development for economic growth and creation of jodys.

5.5 Suggestions for further studies

A further study is required to establish some of factors necessitating entrepreneurship

training and empowerment among youth in Somalia
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APPENDICES

APPENDIX 1: QUESTIONNAIRES FOR YOUTH ENTREPRENEURS

Instructions

Please tick in the appropriate box and also filtha blank spaces provided for those questions
where elaborate answers are required. You are segflido complete this questionnaire as
honestly and objectively as possible. Use the spatige back of this questionnaire if you need

more space for your responses.

SECTION A: Profile of youth entrepreneur

i) Age

i) Gender

iii) Level of education attained

Technical & Vocational

Primary

Intermediate

Secondary

JUUU L

University

iv) Type of business activity engaged in?




Section B: Entrepreneurship Training

Part I. Content of Entrepreneurship training

1. When did you attend the training (year)?

2. How long did the entrepreneurial training last?

3. Amongst the areas indicated below, please tick e&hgsu have covered in the

entrepreneurship training undertaken/attended

Overview of business management

» Costing & pricing products/services

* Record keeping

« Preparing business plans

* Marketing products or services

e Sources of business finance

« Human resource issues

* Managing crises in business

IRIRINIRIRINININ

» Effective team management



* Financial analyses |:|
e Customer care |:|

 Business expansion and growth strategies| ]

» Others Specify:

PART II: Impact of Entrepreneurship Training

1. Please write your answer to the statements belandl¥Kuse the rating guided as

follows:
1-Strongly disagree 2-Disagree 3- Neutral
4- Agree 5- Strongly agree

Please tick in the blanks provided as your respons|

NO | SCALE 5 4 3 2 1
1 | am able to prepare a marketing plan for my
business
2 | am able to market my products due to the
training
3 | carry daily bookkeeping of the busingss

transaction

4 | am able to prepare profit and loss account

5 My financial skill are attributed to the training




received

| am able to prepare business plan

| am aware of my customer needs

2. In your opinion, what do you think can be done rigpiove entrepreneurship training

program that you have previously undertaken?




Section C: Entrepreneurship Promotion
1. Do you make any contribution to your household’sathty income?

Yes [ ] No ]

2. If yes, please state the amount of your contrilbutm the household’s monthly income

before the training/before starting your business.

None

Less than $50

$50-$100

IR

$ 100-$200

Other, please specify:

3. Please state the amount of your contribution to hbasehold’s monthly income at

present ( if the answer to question one is YES).

« None

]
e Less than $50 |:|
. $50-$100 ]
. $100-$200 ]

* Other, please specify:




4. What changes in living standards would you say h@rae about as a result of having

the business?

Section D: Performance of Enterprises

The following pertain to the satisfaction with perhance areas of your firm after starting the

enterprise. Kindly use the rating guided as follows

1-Very low Dl 3- Neutral High
5- Very high Please tick in the blanks provideg@sr responsg -
No | Indicator Very low Low Neutral | High Very High

1 Sales Growth Rate

2 Market Share

3 Market Development

4 New Product

Development




Section E: The effect of grants to the developmeiaff your business

1.

2.

How have grants empowered you economically?

What is the grant that you obtained?

3. How many people have you employed after starting ypoisiness?

4. After you have been created your business, did fijourmake (please check one)
Profit Loss
5. What is the profit or loss as a percentage ofdked value of the firm’s assets in the last
year?
6. Do you have adequate capital for your business?
Yes [ ] No [ ]
7. If NO, in what ways do you intend to acquire diddial capital for your business?




8. What challenges do you experience while runningnanaging the business?

9. What other intervention would you recommend forthoempowerment

Thank You.



