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2. Retail Planning & Development
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3. Retail operations
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(d) Logistics
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4. Delivering the Product

e Retail Information systems

(a) Developing e Category management
e Integrating supply chain management
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Discussion case

Over the last few years many marketing consultants
have flourished through providing design services to
Agro-vet stores managers. Equally, many retailers
believe it is necessary to refurbish their stores much

more frequently than in the past.

Examine Why this should be so and discuss the

relationship between store layout and ‘atmosphere’.



