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ABSTRACT 

Sustainable iiiSC iiimanagement iiipractices iiiare iiikey iiiin iiithe iiiimprovement iiiof iiioperations iiiof iiia 

iiifirm iiibased iiion iiithe iiifact iiithat iiiit iiifocuses iiion iiithe iiisocial, iiienvironmental iiiand iiieconomic 

iiifactors iiiin iiithe iiiorganization. iii iiiSupermarkets iiiare iiikey iiiin iiithe iiiprovision iiiof iiiall iiithe 

iiinecessary iiiconsumables iiiin iiithe iiioperations iiiof iiithe iiifirm. iiiThis iiiresearch iiiwas iiion iiiSSCMPs 

iiiand iiiOP iiiof iiiLSNC. iiiThe iiistudy iiiwas iiion iiiobjectives: iiiTo iiidetermine iiiextent iiiof 

iiiimplementation iiiof iiiSSCMP iiiadopted iiiby iiiLSNC. iiiTo iiidetermine iiithe iiirelationship 

iiibetween iiiSSCMP iiion iiiOP iiiof iiiLSNC. iiiThe iiistudy iiiadopted iiia iiidescriptive iiidesign. iiiThe 

iiitarget iiipopulation iiiconsisted iiiof iii40 iiiLSNC. iiiPrimary iiidata iiiwas iiiused iiifor iiithis iiistudy 

iiicollected iiiby iiiuse iiiof iiiquestionnaires. iiiThe iiiSC iiiquality iiimanagers, iiiinventory iiimanagers, 

iiiSC iiimanagers, iiiprocurement iiiofficers iiior iiitheir iiiequivalent iiiin iiiprocurement iiidepartment 

iiiwere iiithe iiirespondents iiiin iiithe iiivarious iiilarge iiisupermarkets. iiiDescriptive iiistatistics iiiand 

iiimultiple iiiregression iiianalysis iiiwas iiiused iiiin iiianalysis iiiof iiidata iiicollected. iiiFrom iiithe iiiresults 

iiiSSCMPs iiihad iiibeen iiiimplemented iiiin iiiLSNC iiito iiia iiilarge iiiextent. iiiThe iiistudy iiifindings 

iiirevealed iiiSSCMPs iiiand iiiquality, iiifollowed iiiby iiidependability iiiand iiifinally iiicost iiias 

iiioperational iiiperformance iiimeasures iiiwere iiiaffected iiipositively iiiby iiiimplementation iiiof 

iiiSSCMP iiiin iiiLSNC. iiiThe iiiresearch iiialso iiiconcludes iiithat iiiLSNC iiihave iiiadopted iiiSSCMPs 

iiito iiia iiilarge iiiextent iiiand iii86% iiiof iiicosts, iii83% iiiof iiiquality iiiand iii85% iiiof iiidependability iiiis 

iiiaffected iiiby iiiimplementation iiiof iiiSSCMP. iiiThe iiistudy iiirecommends iiithat iiifuture iiistudies 

iiibe iiicarried iiiout iiion iiiSSCMPs iiiin iiiother iiisupermarkets. iiiIn iiiaddition, iiiwe iiineed iiito iiihave iiia 

iiiholistic iiiview iiiof iiiall iiithe iiisupermarkets iiiin iiiKenya iiiother iiithan iiithe iiiLSNC. iiiThe iiilimitation 

iiiof iiithis iiiresearch iiiwas iiithat iiiit iiiwas iiisolely iiibased iiion iiiLSNC iiiand iiialso iiisolely iiifocused iiion 

iiiOP iiiother iiithan iiiSC iiias iiia iiiwhole. iiiIt iiiwas iiisolely iiibased iiion iiiSSCMPs. Iii 

  Keywords: Sustainable iSC iManagement iiipractices, iiioperational iiiperformance, iiilarge 

iiisupermarkets. i 
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CHAPTER iiiONE 

INTRODUCTION 

 

1.1 Background iiiof iiithe iiiStudy 

The iiipast iiithree iiidecades iiihave iiibecome iiivery iiidynamic iiiplace iiiwith iiichanges iiioccurring iiirapidly iiiin 

iiithe iiiexternal iiiand iiiinternal iiienvironment. iiiThis iiihas iiiled iiito iiihuge iiichallenges iiito iiiSC iiimanagers iiiin 

iiimanaging iiicost iiireduction iiiwith iiicorporate iiisocial iiiresponsibilities iii(Epstein iii& iiiBuhovac, iii2010). 

iiiElimination iiiof iiiredundant iiiactivities iiiin iiia iiiSC iiiis iiikey iiiin iiithe iiiattainment iiiof iiithe iiifirm’s 

iiicompetitive iiiadvantage iiiacross iiitheir iiiSC. iiiImplementation iiiof iiisustainable iiipractices iiilike 

iiigreenness iiiin iiia iiifirm’s iiioperations iiiis iiihighly iiieffected iiiby iiidegradation iiiin iiithe iiienvironment, iiithe 

iiirates iiiat iiiwhich iiiglobal iiiwarming iiioccurs. iiiThis iiihelps iiia iiifirm iiiin iiiensuring iiithat iiithey iiiincorporate 

iiithese iiipractices iiiin iiitheir iiiSC, iii(Crook, iii2008; iiiDeshpande, iii2012). 

People, iiiPlanet, iiiand iiiProfit, iiiare iiiwhat iiimakes iiiup iiithe iii3PS iiiof iiisustainable iiipractices iiiwhich iiiis iiialso 

iiitermed iiias iiithe iiitriple iiibottom iiiline. iiiSustainability iiihas iiithe iiirole iiiof iiiprotecting iiiand iiimaximizing 

iiithe iiibenefit iiiof iiithe iii3Ps. iiiRecognition iiiof iiivaluable iiiresources iiiby iiiensuring iiithat iiithey iiiare iiiin iiia 

iiiposition iiito iiiminimize iiion iiiwastes iiitherefore iiimaximizing iiiprofits iiiis iiithe iiimajor iiirole iiiplayed iiiby 

iiithe iiiplanet iiiaspect iiiof iiisustainability. iiiUse iiiof iiithe iiitriple iiibottom iiiline iii(TBL) iiihelps iiifirms iiibe iiiin iiia 

iiiposition iiito iiicome iiiup iiiwith iiiseparate iiibottom iiiline iiimeasurements iiithree iiiin iiinumber iiiGoel, iiiP. 

iii(2017). 

Retail iiiindustry iiihas iiiimproved iiithe iiidistribution iiisystem iiiwhich iiihas iiifacilitated iiithe iiipenetration iiiof 

iiiproducts iiito iiithe iiirural iiiareas iiiwhich iiihas iiienabled iiithe iiilow iiiincome iiiearners iiito iiiget iiithe iiiproducts 

iiiat iiiaffordable iiiprice iiias iiiper iiithe iiiquantity. iiiLarge iiisupermarkets iiithrough iiicreation iiiof iiijobs iiihave 
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iiifacilitated iiigrowth iiiof iiithe iiieconomy iiiand iiihave iiitransformed iiithe iiimarket iiiindustry iii(Neven iiiand 

iiiReadorn, iii2005). iiiThis iiistudy iiiwill iiibe iiiguided iiiby iiiresource iiibased iiiview iiiwhich iiiis iiibased iiion 

iiioverreliance iiiby iiifirms iiion iiiexternal iiienvironment iiifor iiiresources iiiand iiitransactional iiicost 

iiieconomics iiitheory iiiwhich iiiguides iiia iiifirm iiiin iiievaluating iiion iiiwhether iiito iiiprovide iiiservices iiiin-

house iiior iiioutsource iiito iiian iiiexternal iiiservice iiiprovider. 

1.1.1 Sustainable iiiSC iiiManagement iiiPractices 

Management iiiof iiimaterial iiiinformation iiiand iiicapital iiialong iiithe iiiSC iiiis iiiwhat iiiis iiitermed iiias iiiSCM 

iii(Seuring iiiand iiiMuller, iii2008). iiiThis iiioccurs iiiwhile iiimaking iiisure iiithat iiiall iiithree iiidimensions iiiof 

iiisustainable iiidevelopment, iiii.e., iiisocial, iiienvironmental iiiand iiieconomic iiiare iiitaken iiiaccount iiiinto. 

iiiFor iiifirms iiito iiiensure iiithat iiithey iiiare iiiin iiia iiiposition iiito iiiimprove iiiefficiency iiiand iiieffectiveness iiiof 

iiithe iiiSC iiithey iiineed iiito iiiadopt iiiSSCM, iii(Seuring iiiand iiiMuller iii2008). iiiFor iiifirms iiito iiiachieve iiithe 

iiibest iiiout iiiof iiiSSCM, iiithere iiiis iiineed iiifor iiithem iiito iiiadequately iiihave iiimuch iiifocus iiion iiithe iiiwhole iiiSC 

iiias iiia iiiwhole iiifrom iiithe iiisupplier’s iiiside iiiupstream iiiin iiithe iiidelivery iiiof iiiraw iiimaterials iiito iiithe iiifinal 

iiisteps iiiwhich iiientail iiithe iiidelivery iiiof iiigoods iiito iiithe iiifinal iiicustomer. iiiSCM iiiis iiigeneral iiiand iiientails 

iiisustainability iiias iiipart iiiof iiiit iiisince iiiit iiiis iiia iiigeneral iiiumbrella iiithat iiientails iiiSCP iiias iiipart iiiof iiiit. iiiFor 

iiithis iiiincorporation iiito iiibe iiia iiisuccess, iiithere iiiis iiineed iiifor iiiimplementation iiiof iiiSSCMP iiiusing iiithe 

iiiTBL iiiconcept iiiin iiithe iiiSCMP iii(Ansari iiiand iiiQureshi, iii2015). iii 

The iiisocial, iiienvironmental iiiand iiieconomic iiiaspects iiiare iiiwhat iiimakes iiiup iiithe iiithree iiipillars iiiof 

iiisustainability. iiiThis iiipillar iiiof iiiSSCMP iiihelps iiiensure iiithat iiithe iiiwelfare iiiof iiiemployees iiiis iiiwell 

iiicatered iiifor iiiby iiithe iiifirm iiiin iiiterms iiiof iiiworking iiienvironment, iiiethics iiiamong iiiother iiiaspects. 

iiiPeople iiientails iiithe iiisocial iiiaspect iiiof iiiSSCMPs iiiwhich iiihas iiivariables iiithat iiilook iiiat iiihealth iiiand 

iiiwell-being, iiiquality iiiof iiilife, iiisocial iiicapital, iiiamong iiiothers. iiiPlanet iiiare iiivariables iiithat iiiexist iiiin 
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iiithe iiiexternal iiienvironment. iiiIt iiiconsists iiiof iiiresources iiithat iiiexists iiiin iiithe iiinatural iiienvironment iiithat 

iiiwhile iiiprofit iiiis iiimade iiiup iiiof iiivariables iiithat iiiare iiimore iiiof iiieconomic iiiand iiihelps iiifirms iiigain 

iiiprofits iiiin iiia iiifirm iii(Carter iii& iiiRodgers, iii2016). iiiIt iiimay iiientail iiiactions iiilike iiipromoting iiithe iiilocal 

iiisuppliers iiiby iiibuying iiiproducts iiifrom iiithem iiiwhich iiihelps iiisupport iiiwith iiiregeneration iiiof iiiincome 

iiilocally iii(Seuring iii2014). iiiImplementation iiiof iiiSSCMP iiihelps iiia iiifirm iiiachieve iiiless iiiproduct 

iiireturns, iiiless iiicustomer iiicomplaints, iiilower iiicosts iiiof iiigoods, iiimore iiirecycles iiiof iiiproducts, iiidisposal 

iiiof iiiwastes iiithat iiiis iiibetter. iiiThis iiiis iiithe iiilong iiirun iiihelps iiia iiifirm iiiachieve iiiimproved iiilevels iiiof 

iiiprofitability iiidue iiito iiihigh iiilevels iiiof iiiefficiency iiiachieved iiiand iiilow iiicosts iiiprofitability iii(Wamalwa, 

iii2014). iii 

1.1.2 Operational iiiPerformance 

Performance iiimeasurement iiiis iiia iiivery iiidiverse iiisubject iiiand iiivarious iiiparties iiiwith iiidifferent 

iiifunctional iiibackgrounds iiiapproach iiiit iiidifferently iii(Neely, iii2007). iiiOP iiiis iiione iiithat iiiis iiiusually 

iiiestablished iiiby iiimeasuring iiiagainst iiia iiistandard iiithat iiiis iiiused iiito iiimeasure iiithe iiilevel iiiof 

iiieffectiveness iiiand iiiefficiency. iiiIt iiigoes iiiahead iiiand iiievaluates iiithe iiilevel iiito iiiwhich iiithe iiifirm iiiis 

iiiresponsible iiito iiithe iiiexternal iiienvironmental iiiin iiimatters iiipertaining iiitimeliness, iiileanness, 

iiiproductivity iiiand iiiregulatory iiicompliance iii(Schoenherr iii& iiiSwink, iii2012). iiiThe iiifinance iiiand 

iiiaccounting iiiperspective, iiiviews iiiperformance iiias iiia iiitool iiito iiimanage iiithe iiibusiness iiiand iiicontrol iiiits 

iiiactivities iiiin iiiterms iiiof iiicash iiiflow iiiplanning, iiiprofitability iiiand iiiasset iiimanagement iii(Otley, iii1999). 

iiiClarke, iii(1999) iiiexplored iiiperformance iiimeasurement iiifrom iiia iiimarketing iiiperspective iiiand 

iiiconcluded iiithat iiimeasures iiiused iiifor iiiexample iiimarket iiishare iiior iiireturn iiion iiiinvestment iiiare iiino 

iiilonger iiithe iiiissue. iiiThe iiigreatest iiiissue iiiis iiito iiiunderstand iiihow iiithe iiimeasures iiiare iiiinterlinked iiiin 

iiiorder iiito iiidetermine iiihow iiithey iiican iiibe iiiused iiieffectively iiiin iiimanagement. iiiFrom iiian iiioperations 

iiipoint iiiof iiiview, iiiperformance iiimeasurement iiihelps iiievaluate iiithe iiiefficiency iiiand iiieffectiveness iiiin 
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iiithe iiicounty iiigovernment iiiin iiiKenya iii(Neely, iii2007). iiiAll iiithese iiiviews iiiof iiiperformance 

iiimeasurement iiiare iiivalid iiibut iiidependent iiion iiithe iiiarea iiiof iiiinterest. iiiIn iiiSC iiithe iiimajor iiifactors iiithat 

iiicontribute iiito iiiimprovement iiiof iiiOP iiiinclude iiiprocurement, iiidevelopment iiiof iiinew iiiproducts, 

iiiproduction, iiimarketing iiiand iiilogistics iii(Wong iiiet iiial., iii2011). iiiCost, iiiquality iiiand iiidependability 

iiiwill iiibe iiiused iiias iiiOP iiimeasures. 

1.1.3 iiiLarge iiiSupermarkets iiiin iiiNairobi iiiCounty 

An iiiintermediary iiiwhich iiisells iiigoods iiito iiifinal iiiconsumers iiito iiibe iiiused iiifor iiivarious iiineeds. iiiThey 

iiihelp iiimeet iiiplace iiiand iiitime iiiutility iiiby iiiensuring iiithat iiicustomer iiineeds iiiare iiimet iiiin iiian 

iiiorganization iiiby iiiavailing iiito iiiconsumers iiiwhen iiineeded. iiiKenya iiiis iiithe iiileading iiicountry iiiin iiiretail 

iiisector iiiin iiiform iiiof iiinumber iiiof iiisupermarkets iiiand iiihypermarkets iiiwith iiiover iii300 iiisupermarkets 

iiicountry-wide iii(Economic iiiSurvey, iii2015). iiiLarge iiisupermarkets iiiplay iiia iiivery iiibig iiirole iiiin iiithe 

iiieconomy iiiby iiiprovision iiiof iiiemployment iiito iiimore iiithan iiiten iiithousand iiipeople. iiiSupermarkets 

iiithrough iiicreation iiiof iiijobs iiihave iiifacilitated iiigrowth iiiof iiithe iiieconomy iiiand iiihave iiitransformed iiithe 

iiimarket iiiindustry iii(Neven iiiand iiiReadorn, iii2005). iiiThis iiiindustry iiihas iiiimproved iiithe iiidistribution 

iiisystem iiiwhich iiihas iiifacilitated iiithe iiipenetration iiiof iiiproducts iiito iiithe iiirural iiiareas iiiwhich iiihas 

iiienabled iiithe iiilow iiiincome iiiearners iiito iiiget iiithe iiiproducts iiiat iiiaffordable iiiprice iiias iiiper iiithe iiiquantity, 

iii(Neven iiiand iiiReadorn, iii2005). iii 

Based iiion iiia iiireport iiiby iiiCyton iiiinvestment’s iii(2017), iiion iiiretail iiisector iiiin iiiKenya, iiiKenya iiihas 

iiifueled iiiinvestment iiiof iiibillions iiiof iiishillings’ iiiworth iiiof iiimodern iiishopping iiimalls iiion iiiretail 

iiiindustry iiiin iiiKenya iiiover iiithe iiiyears. iiiThis iiihas iiibeen iiihighly iiiattributed iiiby iiidemand iiias iiithe 

iiiexpenditure iiilevel iiifor iiithe iiiaverage iiiKenyan iiihaving iiirisen iiiby iii67% iiiwhich iiihas iiifueled iiithe iiifast 

iiigrowth iiiin iiithe iiiretail iiiindustry iiiin iiiKenya. iiiThis iiihigh iiiincrease iiiin iiidemand iiihas iiiled iiito iiimuch 

iiiinterest iiiin iiithe iiiKenyan iiiretail iiiindustry iiiby iiiexternal iiiplayers iiilike iiiSouth iiiAfrica’s iiiThe iiiGame, 
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iiiFrance’s iiiCarrefour iiiand iiiBotswana’s iiiChoppies iiiwhich iiihas iiitaken iiiover iiiUkwala. iiiThey iiihave 

iiiopened iiistores iiiin iiimajor iiimall; iiiGarden iiicity iiimall, iiiSarit iiiCentre, iiiVillage iiimarket, iiiTwo iiirivers 

iiimall iiiand iiiThika iiiRoad iiiMall. iiiAccording iiito iiiKaranja iii(2018) iiithere iiiare iiia iiinumber iiiof iiichallenges 

iiithat iiiface iiisupermarkets iiiin iiiKenya iiithat iiiare iiian iiiinhibitor iiito iiithe iiigrowth iiiand iiidevelopment iiiof 

iiisupermarkets iiiin iiithe iiicountry. iiiLack iiiof iiigood iiimanagement iiiof iiicapital, iiihigh iiisaturation iiiof 

iiimarkets iiiin iiithe iiiarea, iiihigh iiicompetition iiiare iiimajor iiichallenges iiithat iiiface iiisupermarkets iiiin 

iiiKenya. 

1.2 Research iiiProblem iii 

Over iiithe iiiyears, iiiSSCMP iiihas iiibecome iiia iiimajor iiipriority iiifor iiimany iiicompanies iiiaround iiithe iiiworld. 

iiiDespite iiithe iiifact iiithat iiithe iiiconcept iiiof iiisustainability iiihas iiievolved iiiover iiithe iiiyears iiithere iiihas iiibeen 

iiilittle iiior iiino iiicommunication iiion iiihow iiiit iiiis iiimore iiiadvantageous iiias iiicompared iiito iiithe iiilimitations 

iiithat iiiare iiifaced iiiin iiithe iiiimplementation iiiof iiiSSCMP, iii(Santos iiiand iiiFilho, iii2005). iiiAlthough iiimany 

iiistudies iiihave iiibeen iiicarried iiiout iiion iiisustainability, iiilittle iiior iiino iiiresearch iiihas iiitackled iiion iiithe 

iiiimpact iiithat iiiSSCMP iiihas iiion iiiOP. 

Supermarkets iiiin iiiKenya iiiexperience iiia iiinumber iiiof iiilimitations iiithat iiiface iiithe iiiretail iiiindustry iiiand 

iiispecifically iiisupermarkets iiiin iiiNairobi iiiCounty. iiiThis iiichallenges iiiare iiilike iiigreen iiiconsumerism, 

iiipressure iiifrom iiiregulatory iiibodies, iiigovernments iiiamong iiiothers iiiin iiitheir iiiquest iiito iiimeet 

iiiconsumer iiineeds. iiiTo iiicounter iiithese iiichallenges, iiithere iiiis iiineed iiito iiiput iiiin iiiconsideration iiithe 

iiieconomic, iiisocial iiiand iiienvironmental iiiperspectives, iiiZhu iii(2008). iiiThe iiisupermarkets iiiin iiiKenya 

iiihave iiifaced iiimany iiichallenges iiiwhere iiilarge iiisupermarkets iiiare iiion iiitheir iiiknees iiileading iiito iiia 

iiisituation iiiwhere iiisuppliers iiihave iiipulled iiiout iiiresulting iiiin iiiclosure iiiof iiibranches. iiiNakumatt 

iiiSupermarket iiifor iiiexample iiihad iiiexpanded iiibeyond iiiits iiiholding iiicapacity iiiresulting iiito iiia iiisituation 
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iiiwhereby iiitheir iiicapacity iiiwas iiiconstrained. iiiCustomers iiihave iiibecome iiimuch iiiaware iiiof iiiwhat iiiis 

iiihappening iiiin iiitheir iiiexternal iiienvironment iiiand iiiare iiiconscious iiiof iiithe iiisocial, iiienvironmental iiiand 

iiieconomic iiifactors iiithat iiiaffect iiitheir iiiconsumption iiifactors. iiiSupermarkets iiihave iiito iiicome iiiup iiiwith 

iiistrategies iiito iiimeet iiithe iiipeople, iiiplanet iiiand iiiprofit iiiaspects iiiof iiiSSCMPs. 

Several iiistudies iiihave iiibeen iiicarried iiiout iiion iiiSSCMP. iiiGlobally, iiiSalmona iii(2015) iiicarried iiiout iiia 

iiistudy iiion iiiSSCMP iiiin iiiwheat iiiSC iiiin iiiAustralia. iiiThe iiistudy iiiascertained, iiithe iiiwheat iiifirms 

iiiimplemented iiisustainable iiiSC iiiin iiitheir iiioperations iiiand iiithis iiiimproved iiiperformance. iiiMorgan 

iii(2017) iiiin iiihis iiistudy iiion iiistrategies iiifor iiiSSCMP iiiin iiiSweden iiimajorly iiifocused iiion iiisupplier 

iiiinteraction iiidevices. iiiFrom iiithe iiiresults iiiof iiithe iiiresearch, iiiadoption iiiof iiiSSCMP iiiin iiia iiifirm’s iiiSC 

iiirequire iiithat iiithere iiiis iiineed iiifor iiiadequate iiicommunication iiiof iiiwhat iiithe iiiSSCMP iiiare, iiithe 

iiistrategies iiithat iiineed iiito iiibe iiiadopted, iiiin iiithe iiiimplementation iiiof iiiSSCMP. iii(Raimi, iiiGainyi iiiand 

iiiYusuf iii2018) iiiresearched iiion iiithe iiieffect iiiof iii(CSR) iiiand iiiSSCMP iiiof iiiwastes iiiand iiieffluents 

iii(SMWE) iiiin iiiLagos iiiMegacity. iiiThe iiistudy iiifindings iiiindicated iiithat iiiimplementation iiiof iiiCSR 

iiihelps iiiimproves iiithe iiilevel iiiof iiisustainability iiiin iiithe iiiSC iiiin iiisampled iiicompanies iiiin iiiLagos. iiiThe 

iiistudy iiihowever iiiwas iiibased iiionly iiion iiiLagos iiiMegacity. iiiDiba iii(2019) iiiresearched iiion iiiSSS iiiin 

iiiVitalik iiimilk. iiiThe iiiresults iiiindicated iiisustainability iiihad iiibeen iiiadopted iiiin iiithe iiiVitalik iiimilk iiifirms 

iiiand iiithis iiisustainability iiiis iiihighly iiiaffected iiiby iiithe iiisocial iiiand iiieconomic iiienvironment. iiiThe 

iiiresearch iiiwas iiihowever iiibased iiiin iiiSenegal iiiand iiinot iiisupermarkets iiiin iiiKenya. iii 

Locally, iiiMwirigi iii(2016) iiiin iiihis iiistudy iiion iiithe iiivarious iiihindrances iiifaced iiiin iiibuilding iiia iiiSSCMP 

iiiamong iiismall iiifirms. iiiThe iiistudy iiifindings iiiindicated iiithat iiiinadequate iiifunds, iiiinadequate 

iiiresources, iiiresistance iiifrom iiiinternal iiiemployees iiiare iiisome iiiof iiithe iiimajor iiichallenges iiifacing 

iiiFaulu iiiKenya. iiiThe iiistudy iiihowever iiifocused iiisolely iiion iiiFaulu iiiKenya iiias iiia iiimicrofinance 
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iiiinstitute, iiiits iiisupplier iiiand iiicustomer iiirelationship iiiand iiinot iiilarge iiisupermarkets iiiin iiiNairobi 

iiiCounty. iiiPembere, iii(2016) iiistudied iiion iiiGSCMP iiiand iiiSCP iiiof iiifirms iiilisted iiiat iiithe iiiNSE. iiiFrom 

iiithe iiiresults iiiit iiiwas iiiestablished iiithat iiia iiipositive iiicorrelation iiiexists iiibetween iiiimplementation iiiof 

iiiGSCMP iiiand iiiSCMP iiiin iiicompanies iiilisted iiiat iiithe iiiNSE. iiiThe iiistudy iiiwas iiihowever iiifocused iiion 

iiigreen iiiprocurement iiimanagement iiipractices iiiand iiiperformance iiiand iiinot iiisustainable iiiSC iiias iiia 

iiiwhole. iiiFrom iiithe iiiabove iiistudies, iiiit iiiis iiievident iiithat iiia iiiresearch iiigap iiiexists iiibased iiion iiithe iiifact 

iiithat iiino iiisingle iiistudy iiihas iiibeen iiicarried iiiout iiion iiieffect iiiof iiiSSCMP iiion iiiOP iiiof iiiLSNC. iiiTherefore, 

iiithis iiistudy iiiaimed iiiat iiianswering iiithe iiifollowing iiiresearch iiiquestions: iiiWhat iiiis iiithe iiiextent iiiof 

iiiimplementation iiiof iiiSSCMP iiiadopted iiiin iiiLSNC iiiand iiiwhat iiiis iiirelationship iiibetween iiiSSCMP iiion 

iiiOP iiiof iiiLSNC. 

1.3 Research iiiObjectives iii 

i. To iiidetermine iiiextent iiiof iiiimplementation iiiof iiiSSCMPs iiiadopted iiiby iiilarge 

iiiSupermarkets iiiin iiiNairobi iiiCounty. 

 iiiTo iiidetermine iiithe iiirelationship iiibetween iiiSSCMPs iiiand iiiOP iiiof iiilarge iiiSupermarkets 

iiiin iiiNairobi iiiCounty. 

1.4 Value iiiof iiithe iiiStudy iii 

Output iiifrom iiithe iiidata iiianalysis iiiwill iiibe iiia iiigreat iiicontribution iiito iiithe iiiknowledge iiibank iiiof 

iiicreating iiia iiibetter iiiunderstanding iiiof iiiSSCMPs iiiand iiitheir iiiimplementation iiiin iiiLSNC iiifrom iiihow 

iiithese iiipractices iiiaffect iiitheir iiicompetitiveness iiiand iiithe iiichallenges iiiexperienced iiiin iiirealizing iiiits 

iiiimplementation. iii 
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Other iiifirms iiiwill iiiuse iiithis iiistudy iiifinding iiiin iiiunderstanding iiithe iiiSSCMPs iiito iiibe iiiadopted iiiby 

iiifirms iiiand iiithe iiiimpact iiithat iiiit iiihas iiion iiiOP iiito iiifacilitate iiithe iiifirm’s iiiability iiito iiiimprove iiitheir 

iiiperformance 

The iiiresults iiiof iiithis iiiresearch iiiare iiialso iiiof iiiimportance iiito iiischolars iiiand iiiresearchers, iiias iiithey iiiwill 

iiibe iiiused iiias iiireference iiidata iiion iiiother iiitopics iiithat iiicould iiibe iiirelated iiiand iiiit iiialso iiiserves iiias iiia 

iiisource iiiof iiireference iiito iiiother iiiacademic iiistudents iiiwho iiimight iiiundertake iiistudies iiion iiia iiisimilar 

iiitopic. 
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CHAPTER iiiTWO 

LITERATURE iiiREVIEW 

2.1 iiiIntroduction 

This iiichapter iiidiscusses iiithe iiiliterature iiiReview. iiiIt iiibegins iiiwith iiitheoretical iiiliterature iiireview, 

iiiexisting iiiliterature iiion iiiSSCMPs iiiand iiitheir iiiimpacts iiion iiiSCOP iiiand iiiends iiiup iiiwith iiiconceptual 

iiiframework. 

 

2.2 iiiTheoretical iiiLiterature iiiReview 

This iiisection iiidiscusses iiivarious iiitheories iiideveloped iiiby iiidifferent iiischolars iiirelating iiito iiithe iiitopic 

iiiof iiithe iiistudy. iiiIt iiiis iiimade iiiof iiinot iiionly iiiprinciples iiiand iiitheories iiibut iiialso iiithe iiivarious iiifindings 

iiithat iiiwere iiiobtained. iiiThis iiistudy iiiis iiiguided iiiby iiiResource iiibased iiitheory iiiand iiitransactional iiicost 

iiieconomics iiitheories. iii 

 

2.2.1 iiiResource iiiBased iiiView 

The iiiRBV iiiemphasizes iiithe iiiorganizations’ iiiboth iiiexternal iiiand iiiinternal iiienvironment iiias iiimajor 

iiideterminants iiiof iiisuccess iii(Barney, iii1991; iiiThompson, iii2001). iiiUnder iiithis iiitheory iiithe iiilevel iiiof 

iiiprofitability iiiin iiithe iiifirms iiiis iiidetermined iiiby iiirent-producing iiiresources. iiiThis iiiis iiihighly iiisustained 

iiiby iiimaking iiiresources iiiscarce iiiand iiidifficult iiito iiitrade iiiin iiior iiisubstitute. iiiBased iiion iiithis iiitheory, 

iiifirm’s iiiperformance iiiis iiihighly iiiattributed iiito iiiby iiiThe iii(RBV) iiitheory iiistates iiithat, iiibased iiion iiithis 

iiitheory iiiorganization’s iiiresources iiiare iiiunevenly iiilocated iiiin iiia iiifirm iii(Warnier, iiiWeppe, iii& iiiLecocq, 

iii2013). 

The iiiRBV iiitheory iiiis iiirelated iiito iiithis iiion iiithe iiiconcept iiiof iiiimplementation iiiof iiiSSCMPs iiithrough 

iiisharing iiiof iiiresources iiiby iiithe iiifirm iiiand iiiadherence iiito iiithe iiiright iiiaspects iiiin iiirelation iiito iiido iiiwith 
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iiiplanet, iiipeople iiiand iiiprofit iiiin iiivarious iiidepartments iiifor iiiadequate iiiachievement iiiof iiithe iiifirm’s 

iiigoals. iii iiiAll iiiresources iiiwhich iiican iiibe iiiin iiithe iiiform iiiof iiiinformation, iiiassets iiiamong iiiother iiiaspects 

iiiare iiicontrolled iiiby iiithe iiifirms. iiiThere iiiis iiineed iiifor iiithe iiifirm iiito iiiensure iiithat iiithey iiiadequately 

iiimanage iiithe iiimanner iiithat iiithey iiicarry iiiout iiitheir iiiday iiito iiiday iiiactivities iiito iiiensure iiithat iiithe 

iiiresources iiiavailable iiiare iiimade iiiuse iiiof iiiin iiithe iiiright iiimanner iiithereof, iii(Lockett iiiand iiiThompson, 

iii2001). iiiThis iiifacilitates iiivalue iiiaddition iiito iiithe iiicustomers iiithrough iiiaspects iiilike iiicost iiireduction, 

iiitimely iiideliveries iiiand iiihigh iiilevels iiiof iiiflexibility. iii 

2.2.2 iiiTransaction iiiCost iiiAnalysis iii 

The iiitransactional iiicost iiianalysis iiitheory iii(TCA) iiiwas iiideveloped iiiin iiithe iiiearly iii1970s, iiiby iiithe 

iiimathematical iiieconomist, iiiWilliamson iiiin iii1974. iiiIt iiiis iiiused iiiin iiithe iiigeneral iiiequilibrium iiimodel 

iiiwhere iiithey iiicame iiiup iiiwith iiia iiiTCA. iiiAccording iiito iiiWilliamson iii(1981), iiifirms iiiare iiiin iiia iiiposition 

iiito iiilower iiicosts iiiof iiitransactions iiithrough iiicarrying iiiout iiiintegration iiivertically iiiand iiihorizontally iiiat 

iiithe iiisame iiitime iiiincreasing iiitrust iiiamong iiithe iiipartners. iiiIntegration iiihelps iiiin iiicost iiicutting iiiin iiithe 

iiiinventory iiimanagement iiiprocess iiiof iiia iiifirm iiiand iiiat iiithe iiisame iiitime iiihelps iiiin iiithe iiifacilitation iiiof 

iiihigher iiilevels iiiof iiiservice iiito iiithe iiicustomers iiiboth iiiinternal iiiand iiiexternal iii(Skjoett-Larsen iii(1999). 

iiiImplementation iiiof iii(TCA) iiihelps iiifacilitate iiithe iiifirm’s iiiability iiito iiicut iiion iiiall iiicosts iiito iiia 

iiiminimum iiilevel. iiiHalldorsson iiiet iiial iii(2007), iiistates iiithat iii(TCA) iiifacilitates iiithe iiifirm’s iiiability iiito 

iiiminimize iiicosts iiiincurred iiiin iiithe iiiSC. iii 

This iiitheory iiiis iiirelated iiito iiithis iiitopic iiiof iiistudy iiibased iiion iiithe iiifact iiithat iiivarious iiimanagers iiiin 

iiivarious iiifirms iiiare iiiin iiia iiiposition iiito iiiadopt iiivarious iiisustainability iiipractices iiiin iiitheir iiiSC iiithat iiiare 

iiigeared iiitowards iiiensuring iiithat iiithe iiifirms iiicut iiion iiicosts iiiand iiithey iiiare iiiin iiia iiiposition iiito iiimeet 
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iiicustomer iiirequirements iiiat iiiall iiitimes. iiiIt iiiis iiirelated iiito iiithe iiitopic iiiof iiistudy iiisince iiiimplementation 

iiiof iiisustainability iiiin iiiSC iiiis iiicostly iiiand iiihence iiitheir iiineed iiifor iiiadequate iiicost iiimanagement. 

2.3 iiiSustainability iiiPractices 

Management iiiof iiimaterial iiiinformation iiiand iiicapital iiialong iiithe iiiSC iiiis iiiwhat iiiis iiitermed iiias iiiSCM 

iii(Seuring iiiand iiiMuller, iii2008). iiiThis iiioccurs iiiwhile iiimakig iiisure iiithat iiiall iiithree iiidimensions iiiof 

iiisustainable iiidevelopment, iiii.e., iiisocial, iiienvironmental iiiand iiieconomic iiiare iiitaken iiiaccount iiiinto. 

iiiFor iiifirms iiito iiiensure iiithat iiithey iiiare iiiin iiia iiiposition iiito iiiimprove iiiefficiency iiiand iiieffectiveness iiiof 

iiithe iiiSC iiithey iiineed iiito iiiadopt iiiSSCM. iiiAccording iiito iiiSeuring iii(2008), iiiSustainability iiipractices iiiare 

iiias iiidiscussed iiibelow: 

People iiidimensions iiientail iiithe iiisocial iiiline iiiof iiia iiifirm. iiiThese iiiare iiithe iiidimensions iiiwhich iiiform iii iii 

iiithe iiisocial iiiaspects iiithat iiiaffect iiia iiicommunity iiior iiia iiiregion. iiiThe iiisocial iiiaspects iiiinclude 

iiicommunities, iiieducation, iiiensuring iiithat iiithere iiiis iiiequitable iiiallocation iiiof iiiresources iiiamong iiithe 

iiicommunities iiiand iiithe iiicustomers iiiat iiilarge iii(Dillky, iii2002). iiiIn iiithe iiisocial iiiaspect iiiof iiithe iiithree 

iiipillars iiiof iiiSSCMPs, iiithere iiiis iiithe iiiaspect iiiof iiipeople iiiwhich iiiensures iiithat iiithe iiicommunity iiiis iiiwell 

iiiprotected iii(Elkington, iii2007). iiiThrough iiithis iiipillar iiithere iiiis iiineed iiifor iiithe iiifirm iiito iiiensure iiithat 

iiithey iiiprovide iiiadequate iiiresources iiiin iiiform iiiof iiigiving iiiback iiito iiithe iiicommunity. iiiBy iiiprovision iiiof 

iiiequal iiiwages iiiand iiihealth iiicare iiithis iiihelps iiiimprove iiithe iiifirm’s iiiperformance iiiin iiithe iiilong iiirun, 

iii(Dhiman, iii2016). iiiIt iiifocusses iiion iiihow iiia iiifirm iiiinteracts iiiwith iiithe iiicommunity iiiand iiithe iiifirms. iiiIt 

iiinot iiionly iiiaddresses iiiissues iiito iiido iiiwith iiifirms iiiand iiitackles iiiissues iiito iiido iiiwith iiicommunity 

iiiinvolvement iiiand iiifair iiiwages iii(Laurin, iii2017). iii iii 
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Planet iiialso iiireferred iiito iiias iiienvironmental iiidimension iiiof iiia iiifirm iiientails iiivarious iiipractices iiithat 

iiimost iiiat iiitimes iiiare iiibased iiion iiienvironmental iiifactors iiithat iiiaffect iiithe iiifirm. iiiBy iiiuse iiiof iiiplanet iiia 

iiiSCMPs, iiithe iiifirm iiiis iiiable iiito iiiminimize iiion iiicosts iiiby iiiensuring iiithat iiiit iiiuses iiienergy iiiefficient 

iiiresources, iiiit iiihelps iiireduce iiithe iiiemissions iiifrom iiigreen iiihouses, iiiwhich iiiin iiithe iiilong iiirun iiihelps 

iiiimprove iiithe iiiimage iiiof iiithe iiifirm iiiby iiiensuring iiithat iiithe iiifirm’s iiioperational iiicosts iiiare iiireduced 

iiietc. iii(Laurin, iii2017). iiiIt iiirepresents iiimeasurements iiithat iiirepresent iiinatural iiiresources iiiand iiiensure 

iiithey iiioperate iiifor iiia iiilong iiitime iii(Elkington, iii2007). ii 

Profit iiientails iiithe iiieconomic iiiline iiiof iiia iiifirm’s iiiframework. iiiIt iiientails iiithe iiieffect iiithat iiia iiifirm’s 

iiibusiness iiipractices iiihave iiion iiithe iiieconomic iiisystem iii(Elkington, iii2007). iiiMoreover iiiit iiientails iiithe 

iiieconomy’s iiiability iiito iiimeet iiicustomer iiineeds iiiused iiias iiithe iiisustainability iiiof iiithe iiifirm iiiin iiiorder iiito 

iiiachieve iiiimproved iiiperformance iiiand iiiensure iiicontinuity iiiin iiithe iiifuture iii(Laurin, iii2017). iiiThrough 

iiithis iiiaspect iiiof iiithe iiieconomy, iiiit iiinot iiionly iiities iiithe iiieconomic iiiline iiibut iiialso iiithe iiigrowth iiiaspect 

iiiof iiithe iiifirm. iiiThrough iiithis iiiaspect, iiiit iiiensures iiithat iiithe iiifirm iiiis iiiin iiia iiiposition iiito iiiensure iiithat iiiit 

iiihas iiimuch iiicapacity iiito iiioperate iiiin iiifuture iiitoo. iiiThese iiivariables iiimostly iiideal iiiwith iiithe 

iiiprofitability iiiof iiia iiifirm. iii 

2.4 iiiOperational iiiPerformance iiiMeasurement 

A iiirecurring iiisubject iiiin iiidiverse iiizone iiiof iiithe iiiacademic iiiliterature iiiis iiithe iiifocus iiiof iiithe 

iiiconceptualization iiiand iiiassessment iiiof iiiperformance iiiof iiioperations iiiin iiian iiiorganization iiiand 

iiimeasurement iiisubject iii(Bayo-Moriones iiiand iiiCerio, iii2012). iiiFor iiiinstance, iiithe iiiVan 

iiiWassenhove’s iiiand iiiCorbett iiimodel iiideliberates iiion iiiscopes iiiof iiioperation iiiperformance, iiiwhich 

iiiincludes iiiefficiency iiior iiicost, iiitime iiiand iiiquality. iiiHowever, iiiOP iiiin iiithe iiivarious iiisectors iiiis 

iiigenerally iiievaluated iiiusing iiifour iiidimensions: iiiefficiency iii(cost), iiiquality, iiispeed iiiand iiiflexibility. 
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iiiAccording iiito iii(Madi iiiand iiiMunapo, iii2016) iiiall iiiparts iiiof iiiprocess iiioperations iiireduction 

iiiuncertainty iiiand iiivariability iiiwithin iiithe iiioperational iiisystem iiiare iiidue iiito iiithe iiivital iiiguides iiithat 

iiileads iiito iiisimultaneous iiienhancement iiiin iiicost, iiiquickness iiiof iiidelivery, iiidelivery iiireliability iiiand 

iiiquality iiiconsistency. iiiResponsiveness, iiiflexibility iiiand iiiquality iiiare iiiexamples iiiof iiiOP iiimeasures. 

iiiOperational iiimanagement iiihelps iiiin iiistability iiimaintenance iiiin iiioperation iiiof iiiservices iiienabling 

iiialterations iiiscale, iiiscope, iiiservice iiilevel iiiand iiidesign iii(Kungu, iii2014). 

Efficiency iiientails iiithe iiirise iiiin iiithe iiipercentage iiiof iiiproduction iiihours iiiregarding iiithe iiitotal iiinumber 

iiiof iiihours iiiof iiithe iiiworkforce iii‘direct iiipresence. iiiEfficiency iiiis iiialso iiithe iiigreatest iiiconceivable iiiuse 

iiiof iiiall iiiresources iiithat iiiare iiipresent iiiso iiias iiito iiimake iiioutput iiias iiibig iiias iiipossible iii(Madi iiiand 

iiiMunapo, iii2016).It iiireveals iiicompetence iiiand iiiwaste iiiproductive iiisystem iiiand iiirecognizes iiifruitless 

iiitime iiias iiia iiiresult iiiof iiiorganizational iiidifficulties iii(Bayo-Moriones iiiand iiiCerio, iii2001). iiiQuality 

iiicompetitiveness iiiimproves iiisignificantly iiireaction iiito iiithe iiireliability iiiof iiithe iiicustomer’s iiineeds 

iiiand iiioperational iiiefficiency. iiiService iiifirms iiican iiievade iiiamplified iiicosts iiiof iiiservice iiiproduction iiiby 

iiiincreasing iiithe iiilikelihood iiiof iiidoing iiisame iiiwork iiiagain iiior iiidelay iiiof iiiservices iiicaused iiiby iiifailure 

iiiof iiiservices. iiiThis iiiis iiiaccomplished iiiby iiithe iiiacquisition iiiof iiia iiicertain iiilevel iiiof iiiquality iiicapability, 

iii(Cho, iii2014). iiiTime iiishows iiithe iiienhancement iiiin iiithe iiifraction iiiof iiidates iiiof iiisupply iiisatisfied. iiiThis 

iiiclassic iiipunctuality iiischeme iiiof iiimeasurement, iiiand iiiis iiiwell iiithought iiiout iiias iiia iiisimple iiifeature iiiof 

iiicustomer iiiservice iii(Bayo-Moriones iiiand iiiCerio, iii2012). iiiDeliveries iiion iiitime iiimay iiihave iiia 

iiisubstantial iiibearing iiion iiithe iiisatisfaction iiiof iiithe iiicustomer; iiihence iiian iiiissue iiito iiiseriously iiitake iiiinto 

iiiconsiderations iiiin iiimanagement iiiof iiioperations iii(Madi iiiand iiiMunapo, iii2016). iiiWhen iiisustaining 

iiishifting iiidemands iiiand iiivaried iiirequests iiifrom iiicustomer’s iiifirms iiican iiiincrease iiiresponse iiiand iiithe 

iiiflexibility iiiof iiithe iiiprocess iiiwould iiiimprove iiithe iiiquality iiicapabilities iiiof iiiservice iiifirms iii(Cho, 

iii2014). iiiAn iiiextremely iiiflexible iiicourse iiiwould iiilower iiispeed iiiof iiiproduction, iiiwhile iiiin iiithe iiiservice 
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iiiindustry, iiibearing iiiin iiimind iiithe iiiremarkably iiimany iiiservice iiiencounters, iiivarious iiicustomer 

iiicomplaints iiiand iiineed iiirise iiiand iiihasty iiisolutions iiiare iiiin iiinumerous iii(Cho, iii2014). iiiA iiisystematic 

iiiperformance iiimeasurement iiisystem iiishould iiibe iiiin iiiplace iiiin iiiorder iiito iiiachieve iiioperational 

iiiexcellence. iii 

2.5 iiiEmpirical iiiLiterature iiiReview 

The iiistudy iiiused iiidescriptive iiistatistics. iiiThe iiistudy iiiascertained iiithat iiito iiia iiilarge iiiextent iiithe iiiwheat 

iiifirms iiihad iiiadopted iiisustainable iiiSC iiiin iiitheir iiioperations iiiand iiithis iiiimproved iiiperformance. iii iiiThe 

iiistudy iiiwas iiibased iiiin iiiAustralia iiiand iiihence iiithe iiifindings iiiwould iiinot iiibe iiiapplicable iiiin iiiKenyan 

iiicontext 

Morgan iii(2017) iiiin iiihis iiistudy iiion iiistrategies iiifor iiiSSCMP iiiin iiiSweden iiimajorly iiifocused iiion 

iiisupplier iiiinteraction iiidevices. iiiFrom iiithe iiiresults iiiof iiithe iiiresearch, iiiadoption iiiof iiiSSCMP iiiin iiia 

iiifirm’s iiiSC iiirequire iiithat iiithere iiiis iiineed iiifor iiiadequate iiicommunication iiiof iiiwhat iiithe iiiSSCMP iiiare, 

iiithe iiistrategies iiithat iiineed iiito iiibe iiiadopted, iiiin iiithe iiiimplementation iiiof iiiSSCMP. iii 

(Raimi, iiiGainyi iiiand iiiYusuf iii2018) iiiresearched iiion iiithe iiieffect iiiof iii(CSR) iiiand iiiSSCMP iiiof iiiwastes 

iiiand iiieffluents iii(SMWE) iiiin iiiLagos iiiMegacity. iiiThe iiistudy iiifindings iiiindicated iiithat iiiimplementation 

iiiof iiiCSR iiihelps iiiimproves iiithe iiilevel iiiof iiisustainability iiiin iiithe iiiSC iiiin iiisampled iiicompanies iiiin 

iiiLagos. iiiThe iiistudy iiihowever iiiwas iiibased iiionly iiion iiiLagos iiiMegacity. iiiDiba iii(2019) iiiresearched iiion 

iiiSSS iiifor iiiVitalait iiiMilk iiiCompany. iiiThe iiiresults iiiindicated iiisustainability iiihad iiibeen iiiadopted iiiin 

iiithe iiiVitalik iiimilk iiifirms iiiand iiithis iiisustainability iiiis iiihighly iiiaffected iiiby iiithe iiisocial iiiand iiieconomic 

iiienvironment. iiiThe iiistudy iiiwas iiihowever iiibased iiiin iiiSenegal iiiand iiinot iiisupermarkets iiiin iiiKenya. iii 
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Locally, iiiMwirigi iii(2016) iiiin iiihis iiistudy iiion iiithe iiivarious iiihindrances iiifaced iiiin iiibuilding iiia iiiSSCMP 

iiiamong iiismall iiifirms. iiiThe iiistudy iiifindings iiiindicated iiithat iiiinadequate iiifunds, iiiinadequate 

iiiresources, iiiresistance iiifrom iiiinternal iiiemployees iiiare iiisome iiiof iiithe iiimajor iiichallenges iiifacing 

iiiFaulu iiiKenya. iiiDescriptive iiistatistics iiiwas iiiused iiiin iiiresearch iiimethodology. iiiThe iiistudy iiihowever 

iiifocused iiisolely iiion iiiFaulu iiiKenya iiias iiia iiimicrofinance iiiinstitute, iiiits iiisupplier iiiand iiicustomer 

iiirelationship iiiand iiinot iiiLSNC. 

 iiiPembere, iii(2016) iiistudied iiion iiigreen iiiprocurement iiipractices iiiand iiiSCP iiiof iiicompanies iiilisted iiiat 

iiithe iiiNSE. iiiFrom iiithe iiiresults iiiit iiiwas iiiestablished iiithat iiia iiipositive iiicorrelation iiiexists iiibetween 

iiiimplementation iiiof iiiGPMP iiiand iiiSCMP iiiin iiicompanies iiilisted iiiat iiithe iiiNSE. iiiThe iiistudy iiiwas 

iiihowever iiifocused iiion iiigreen iiiprocurement iiimanagement iiipractices iiiand iiiperformance iiiand iiinot 

iiisustainable iiiSC iiias iiia iiiwhole.  

2.6 iiiSummary iiiof iiiLiterature iiiReview 

A iiisummary iiiof iiithe iiiliterature iiireview iiias iiigiven iiiin iiitable iii2.2 iiibelow. iiiThe iiitable iiiprovides iiithe 

iiischolar, iiistudy, iiiobjectives, iiimethodology, iiimajor iiifindings iiiand iiiresearch iiigaps. 
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iiion iiiOP iiiof iiiLSNC 

Diba 

iii(2019) iii 

SSS iiifor iiiSatrec 

iiiVitalait iiiMilk 

iiiCompany iiiin 

iiiSenegal iii 

To iiievaluate, 

iiianalyze iiiand 

iiiselect iiithe iiibest 

iiisuppliers iiifor 

iiiSatrec iiiVitalait 

iiiMilk iii 

Descriptive 

iiistatistics 

 

The iiiselected iiisupplier 

iiihave iiiadopted iiiSSCMP 

iiiThe iiiset iiicriteria iiiare iiikey 

iiiin iiithe iiiattainment iiiof 

iiisocio-cultural iiifactors iiiof 

iiia iiifirm 

The iiistudy iiiwas 

iiihowever iiibased iiiin 

iiiSenegal iiiand iiinot 

iiiLSNC 
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2.7 iiiConceptual iiiFramework 

The iiiindependent iiivariables iiiin iiithis iiistudy iiiare iiiSSCMP iiiand iiithe iiidependent iiivariables iiiare 

iiiOP. 

Figure iii2.1: iiiConceptual iiiFramework 

Independent iiiVariables 

 

 

 iii iii iii iii iii iii iii iii iii iii iiiIndependent iiivariables iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii 

iii iii iii iii iii iiiDependent iiivariable  

 

 

 

 

Source: iiiResearcher iii(2019) 

 

 

 

Operational iiiPerformance 

 

 Cost iii 

 Quality iii 

 Dependability 

 

 

 

SSCMP: 

People iii(Social) 

 Corporate iiisocial iiiresponsibility 

 Business iiiethics 

 Sustainable iiisupply iiinetwork 

iiimanagement iii iii 

Planet iii(Environmental) 

 Green iiiSC iiimanagement iii 

 Lean iiimanagement iii 

 Climate iiichange iiicommitment 

iiisafety 
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CHAPTER iiiTHREE 

RESEARCH iiiMETHODOLOGY 

3.1 iiiIntroduction iii 

Here iiithe iiimethodology iiiand iiithe iiimethods iiithat iiiaided iiiin iiithe iiiprocess iiiof iiiresearch iiiare 

iiioutlined. iiiIt iiistarts iiiwith iiithe iiiresearch iiidesign iiiand iiiends iiiwith iiithe iiidata iiianalysis. 

 

3.2 iiiResearch iiiDesign iii 

This iiistudy iiiadopted iiia iiidescriptive iiiresearch iiidesign. iiiThis iiiresearch iiidesign iiiaids iiithe 

iiicollection iiiof iiidata iiithrough iiiobserving, iiidescribing iiiand iiirecording, iiianalysis iiiand 

iiireporting iiithe iiisurrounding iiias iiithey iiicurrently iiiare iiiby iiia iiipopulation, iii(Cooper iiiand 

iiiSchindler, iii2006). iiiAccording iiito iiiMugenda iii& iiiMugenda iii(2003), iiidescribes iiithe 

iiidescriptive iiidesign iiito iiibe iiione iiithat iiiassists iiiin iiidescribing iiithe iiifeature, iiithe iiiconduct, iiithe 

iiiattitudes iiias iiiwell iiias iiiprinciples iiiof iiithe iiiconcept iiiunder iiistudy. iiiIt iiiensures iiithat iiithe iiistudy 

iiigets iiiinformation iiion iiithe iiieffect iiiof iiiSSCMPs iiion iiiOP iiiof iiiLSNC. iii 

 

3.3 iiiPopulation iiiof iiithe iiiStudy iii 

The iiipopulation iiiof iiithe iiistudy iiiis iiiLSNC iiiwhich iiiare iii40 iiiin iiinumber iii(Appendix iiiII). iii 

 

3.4 iiiData iiiCollection iii iii 

The iiistudy iiiwill iiiuse iiidata iiithat iiiwas iiiraw iiifrom iiithe iiisource. iiiThis iiiraw iiidata iiifrom iiithe 

iiisource iiiis iiiusually iiicollected iiiusing iiiself-administered iiiquestionnaires. iiiThe iiirespondents 

iiiof iiithe iiistudy iiiwere iiithe iiiSC iiimanagers iiiof iiithe iii40 iiiLSNC iiior iiithe iiiequivalent. iiiThe iiiheads 

iiiof iiithe iiiSCM iiiare iiithe iiikey iiipersons iiito iiiprovide iiiaccurate iiiinformation iiibecause iiithey 
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iiioversee iiithe iiiprocurement iiiactivities iiiin iiithe iiicounties. iiiThe iiiresearch iiitool iiiwas iiistructured 

iiiinto iiifour iiisections. iiiSection iiiA iiicontained iiibackground iiiinformation, iiiSection iiiB 

iiicomprised iiiof iiithe iiifirst iiiobjective iiion iiithe iiiextent iiiof iiiimplementation iiiof iiiSSCM iiiand 

iiisection iiiC iiicontained iiiquestions iiion iiithe iiirelationship iiibetween iiiSSCMPs iiiand iiiOP iiiof 

iiiLSNC. iii 

 

3.5 iiiData iiiAnalysis iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii 

Data iiifor iiithe iiifirst iiiobjective iiithe iiiextent iiiof iiiimplementation iiiof iiiSSCMPs iiiin iiiLSNC iiiwas 

iiianalyzed iiiusing iiidescriptive iiistatistics, iiiwhereas iiithat iiifor iiisecond iiiobjective iiion 

iiirelationship iiibetween iiiSSCMPs iiiand iiiOP iiiin iiiLSNC iiiwas iiianalyzed iiiusing iiicorrelation iiiand 

iiiregression iiianalysis. iiiRegression iiianalysis: 

Y1 iii= iiiβ0 iii+ iiiβ1X1 iii+ iiiβ iii2X2 iii+ iiiβ iii3X3+€ iii+ iiiβ iii4X4+β iii5X5+ iiiβ iii6X6+ iii€ iii 

Y2 iii= iiiβ0 iii+ iiiβ1X1 iii+ iiiβ iii2X2 iii+ iiiβ iii3X3+€ iii+ iiiβ iii4X4+β iii5X5+ iiiβ iii6X6+ iii€ 

Y3 iii= iiiβ0 iii+ iiiβ1X1 iii+ iiiβ iii2X2 iii+ iiiβ iii3X3+€ iii+ iiiβ iii4X4+β iii5X5+ iiiβ iii6X6+ iii€ 

Where: 

Y= iiiOP iiiwhich iiiis iiimeasured iiiby: 

Y1=Quality, iiiY2= iiiCost, iiiY3= iiiDependability 

X1= iiiGreen iiiSC iiimanagement iii 

X iii2= iiiLean iiimanagement 

X3= iiiClimate iiichange iiicommitment iiiSafety 

X4 iiiCorporate iiisocial iiiresponsibility iii 

X4= iiibusiness iiiethics 

X6= iiiSustainable iiisupply iiinetwork iiimanagement 
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€=error iiiterm 

βij iii=Regression iiiCoefficients iii 

Table iii3.1: iiiSummary iiiof iiiData iiiCollection iiiand iiiAnalysis iiimethods iii 

Objective iii Questionnaire iii Data iiiAnalysis iii 

General iiiInformation iii Section iiiA iii Descriptive iiiStatistics iii iii 

Extent iiiof iiiimplementation iiiof iiiSSCMPs iiiin 

iiiLSNC 

Section iiiB Descriptive iiiStatistics iii iii 

Relationship iiibetween iiiSSCMPs iiiand iiiOP iiiof 

iiiLSNC. 

Section iiiD Correlation iiianalysis 

iiiand iiiregression iiianalysis 

Source: iiiResearcher iii(2019) 
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CHAPTER iiiFOUR 

DATA iiiANALYSIS, iiiFINDINGS iiiAND iiiDISCUSSION 

4.1 iiiIntroduction 

This iiichapter iiiis iiimade iiiup iiiof iiidata iiianalysis iiiand iiifindings. iiiIt iiirepresents iiifindings iiion iiithe 

iiidata iiisought iiion iiithe iiiextent iiito iiiwhich iiiSSCMPs iiihas iiibeen iiiimplemented iiiin iiiLSNC iiiand 

iiithe iiirelationship iiiof iiiSSCMPs iiion iiiOP iiiof iiiLSNC. iiiThe iiiresearch’s iiitarget iiipopulation iiiwas 

iiithe iiiSC iiimanagers, iiiprocurement iiiofficers, iiiquality iiimanagers iiiand iiiinventory iiimanagers. 

 

4.1.1. iiiResponse iiirate iii 

A iiitotal iiiof iiiforty iiiquestionnaires iiiwhich iiirepresented iiithe iiistudy iiipopulation iiiwere iiiissued. 

iiiThirty iiithree iiiout iiiof iiiforty iiiquestionnaires iiidistributed iiiwere iiireceived iiiand iiideemed iiifit iiifor 

iiidata iiianalysis. iiiThis iiitranslates iiito iiia iiiresponse iiirate iiiof iii83%. iiiBased iiion iiiMugenda iiiand 

iiiMugenda, iii(2003) iiia iii70% iiiand iiiabove iiiresponse iiirate iiiis iiiconsidered iiivery iiigood iiiand 

iiiadequate iiifor iiicomprehensive iiidata iiianalysis. iiiThus iiithis iiiresponse iiirate iiiwas iiiadequate iiifor 

iiidata iiianalysis. 

 

4.2 iiiDemographic iiiInformation  

Background iiiinformation iiiis iiikey iiiin iiiresearch iiifor iiivalid iiiconclusions iiion iiithe iiiresearch 

iiihence iiithis iiistudy iiiwanted iiito iiihave iiiknowledge iiiof iiithe iiiinformation iiiof iiithe iiirespondents 

iiithat iiiis iiivery iiibasic iiiof iiiall iiithe iiiemployees iiiworking iiiin iiithe iiisupermarkets. iiiThe 

iiiinformation iiigathered iiiunder iiibackground iiiinformation iiiis iiias iiidiscussed iiibelow: 
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4.2.1 iiiGender 

Based iiion iiithe iiirespondent’s iiiresponses’ iiion iiigender: iiiTable iii4.1 iiibelow iiirepresents 

iiiinformation iiion iiithe iiiresponses. 

Table iii4.1 iiiGender 

Gender Frequency  iii iii iiiPercent 

Male 15  iii iii iii iii iii45 

Female 17  iii iii iii iii iii55 

Total 33  iii iii iii iii iii100.0 

Source: iiiResearch iiidata iii(2019) 

As iiishown iiiin iiitable iii4.1, iii45% iiiof iiithe iiitarget iiipopulation iiiwere iiimale iiiwhile iii55% iiiwere 

iiifemale. iiiThe iiidifference iiiis iiismall iiiand iiihence iiiit iiican iiibe iiiconcluded iiithat iiithere iiiis iiino 

iiigender iiibias iiiin iiithe iiistudy. 

 

4.2.2 iiiEducation iii 

Based iiion iiieducation, iiithe iiirespondent’s iiiresponses iiiare iiias iiishown iiiin iiithe iiitable iii4.2. iii 

Table iii4.2 iiiEducation 

Experience Frequency Percent 

College iii 3 9 

Undergraduate 10 30 

Masters 20 61 

Total 33 100.0 

Source: iiiResearch iiidata iii(2019) 
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From iiitable iii4.2, iiiit iiican iiibe iiiseen iiithat iii9 iii% iiiof iiithe iiirespondents iiihad iiitechnical iiilevel 

iiieducation, iii30% iiiof iiithe iiirespondents iiihad iiiundergraduate iiilevel iiiof iiieducation iiiwhile iii61% 

iiiof iiithe iiirespondents iiihad iiia iiimaster’s iiidegree iiilevel iiiof iiieducation. iiiThis iiiis iiian iiiindicator 

iiithat iiiall iiithe iiirespondents iiihad iiiadequate iiirelevant iiieducation iiiand iiiwere iiiin iiia iiiposition iiito 

iiiprovide iiiinformation iiisought iiiby iiithe iiiresearcher. 

4.2.3 iiiExperience 

Based iiion iiiexperience iiithe iiiresponses iiigiven iiiby iiirespondents iiiare iiias iiishown iiiin iiitable iii4.3. 

Table iii4.3 iiiExperience iii 

Experience Frequency Percent 

under iii2 iiiyears 3 9 

2-5 iiiyears 10 30 

6-10 iiiyears 11 33 

over iii10 iiiyears 9 28 

Total 33 100.0 

Source: iiiResearch iiidata, iii(2019) 

The iiifindings iiiin iiitable iii4.3 iiiindicated iiithat iii9% iiiof iiithe iiirespondents iiihad iiiless iiithan iiitwo 

iiiyears’ iiiexperience, iii30% iiiof iiithe iiirespondents iiihad iii2-5years iiiworking iiiexperience iiiwhile 

iii33% iiiof iiithe iiirespondents iiihad iiiexperience iiiof iiibetween iii6-10 iiiyears iiiand iiifinally iii28% iiiof 

iiithe iiirespondents iiihad iiian iiiexperience iiiof iiiover iii10 iiiyears. iiiThis iiireplicates iiithat iiiall iiithe 

iiirespondents iiihad iiiadequate iiiexperience iiisought iiiby iiithe iiiresearcher. 
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4.3. iiiImplementation iiiof iiiSustainable iiiSC iiiManagement iiiPractices 

To iiiestablish iiithe iiiextent iiito iiiwhich iiiSSCMPs iiihas iiibeen iiiimplemented iiiby iiiLSNC. iiiTo 

iiiascertain iiithis, iiidescriptive iiistatistics iiiwere iiiused. iiiA iiiscale iiiof iii0-100 iiiwas iiiadministered, 

iiiwhere iii0-no iiiextent iiiat iiiall iiiand iii100-very iiigreat iiiextent. 

 

Table iii4.3.1: iii iiiImplementation iiiof iiiSSCMPs 

The iiitable iiibelow iiireplicates iiithe iiiSSCMP, iiimean iiiand iiistandard iiideviation 

Sustainable iiiSC iiiManagement iiiPractices Mean Std. iiiDeviation 

Green iiiSC iiimanagement iii 72.71 13.331 

Corporate iiisocial iiiresponsibility iii iii 71.84 13.042 

Lean iiimanagement iii iii 71.73 13.231 

Business iiiethics 71.44 13.324 

Sustainable iiisupply iiinetwork iiimanagement iii 68.07 14.854 

Climate iiichange iiicommitment iiisafety 
 iii iii iii iii iii 

iii65.08 iii iii iii 

iii iii iii iii iii iii iii iii iii 

iii iii iii iii iii iii iii iii iii 

iii iii iii iii iii iii iii iii iii 

iii iii iii iii iii iii iii iii iii 
 iii iii iii iii iii iii iii iii 

iii iii iii iii iii iii iii iii iii 
iii iii iii iii iii iii iii iii 

 iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii 

iii iii iii iii iii iii iii                                     15.568 

iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii 

iii iii iii iii iii iii iii iii iii 

Source: iiiResearch iiidata iii(2019) 

The iiistudy iiiresults iiiindicated iiithat iiiall iiithe iiiSSCMPs iiihave iiibeen iiiimplemented iiiby iiiLSNC 

iiias iiiindicated iiigreen iiiSC iiimanagement iiiindicated iiia iiimean iiiof iii72.71, iiiCSR iiiindicated iiia 

iiimean iiivalue iiiof iii71.84 iiilean iiimanagement iiiindicated iiia iiimean iiivalue iiiof iii71.73, iiiBusiness 

iiiethics iiiindicated iiia iiimean iiivalue iiiof iii71.44, iiisustainable iiisupply iiinetwork iiimanagement 

iiiindicated iiia iiimean iiivalue iii68.07 iiiwhile iiiclimate iiichange iiicommitment iiisafety iiiindicated iiia 

iiimean iiiof iii65.08. iiiHence iiiSSCMPs iiihas iiibeen iiiimplemented iiito iiia iiilarge iiiextent iiiin iiiLSNC. 

iiiThis iiireplicates iiithat iiithey iiiare iiiin iiia iiiposition iiito iiiminimize iiion iiiwastes iiiby iiiadopting iiithe 

iiienvironmental iiifactors iiiand iiithey iiiare iiiable iiito iiifocus iiisocial iiifactors iiiaffecting iiithem. 
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4.4 iiiEffect iiiof iiiSustainable iiiSC iiiManagement iiiPractices iiion iiiCost iiias iiia iiiSCOP 

iiiMeasure iii 

The iiisecond iiipurpose iiiof iiithe iiiresearch iiiwas iiito iiiascertain iiithe iiiimpact iiiof iiiimplementation 

iiiof iiiSSCMPs iiion iiicost iiias iiiOP iiimeasure iiiin iiiLSNC. iiiThe iiiresearch iiiused iiimultiple 

iiiregressions iiion iiiall iiithe iiiSCOP iiimeasures, iiithe iiiresults iiion iiicost iiiare iiias iiiindicated iiibelow: 

4.4.1 iiiCoefficients 

 iii iii ii                                                                                                                                                  i iii iii Coefficientsa 

Model 

Unstandardized 

iiiCoefficients 

Standardized 

iiiCoefficients 

T Sig. B 

Std. 

iiiError Beta 

 (Constant) .149 .652  2.229 .021 

Green iiiSC .241 .104 .226 2.310 .029 

Corporate iiisocial iiiresponsibility .787 .099 .797 7.950 .000 

Lean iiimanagement .005 .081 .005 .060 .953 

Business iiiEthics .127 .118 .108 1.077 .291 

Sustainable iiisupply iiinetwork 

iiimanagement 
.787 .099 .797 7.950 .000 

Climate iiichange iiicommitment iiisafety .101 .090 .112 1.120 .273 

 

a. Constant: iiiCost 

b. iiiPredictors: iii(Constants) iiiGSCM, iiiCSR, iiilean iiimanagement, iiibusiness iiiethics, 

iiisustainable iiisupply iiinetwork iiimanagement iiiand iiiclimate iiichange iiicommitment iiisafety. iii 

 

From iiitable iii4.4.1 iiiit iiican iiibe iiiseen iiithat, iiiGSCMP iiiand iiicost iiinot iiionly iiisignificant iiibut 

iiipositively iiicorrelated iiitoo iii(z=2.310, iiip=0.029) iiiReplicates iiithat iiiwhen iiithe iiilevel iiiof 

iiiimplementation iiiof iiiGSCMP iiiis iiiincreased iiiby iiione iiiunit, iiiit iiiresults iiito iiirelated iiidecrease iiiin 

iiithe iiicost iiiof iiiproducts iiiand iiiservices iiioffered iiiby iii0.241. iiiBesides iiiGSCMP iiihad iiip=0.029 

iiivalue iiireplicates iiithat iiiit iiiis iiistatistically iiisignificant iiisince iiiit iiiis iiiless iiithan iii0.05. iiiBesides, 
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iiiZ iiivalue iiiis iiigreater iiithan iii1.96 iiihence iiisignificant. iiiCSR iiiand iiicost iiinot iiionly iiisignificant 

iiibut iiipositively iiicorrelated iiitoo iii(z=7.950, iiip=0.000) iiiwhich iiireplicates iiithat iiiwhen iiiof iiiCSR 

iiiis iiiimplemented iiiby iiione iiiunit, iiiresults iiiin iiilowering iiicost iiiof iiigoods iiiand iiiservices iiiby 

iii0.787. iiiBesides, iiip= iii0.000 iiiis iiiless iiithan iii0.05 iiiand iiihence iiiit iiiis iiistatistically iiisignificant. 

iiiBesides, iiiz iiivalue iiiis iiimore iiithan iii1.96 iiihence iiisignificant. iiiLean iiimanagement iiiand iiicost 

iiiare iiipositively iiiand iiiinsignificantly iiirelated, iii(z=0.60, iiip=0.953) iiiwhich iiireplicates iiithat 

iiilean iiimanagement iiiwhen iiiadopted, iiileads iiito iiilower iiicost iiiof iiigoods iiiand iiiservices iiiby 

iii0.005. iiiThe iiisignificant iiilevel iiiattained iiiwas iii0.953 iiiwhich iiireplicates iiithat iiilean 

iiimanagement iiias iiia iiiSSCMP iiiis iiistatistically iiiinsignificant iiisince iiiit iiiis iiimore iiithan iiithe 

iiicritical iiip iiivalue iiiof iii0.05 iiiat iii95% iiiconfidence iiilevel. iiiBesides, iiiz iiivalue iiiis iiiless iiithan iii1.96 

iiihence iiiinsignificant. iiiBusiness iiiethics iiiand iiicost iiiare iiinot iiionly iiipositively iiirelated iiibut iiialso 

iiiand iiiinsignificantly iiirelated, iii(z=1.077, iiip=0.291) iiireplicates iiithat iiia iiiunit iiiincrease iiiin iiithe 

iiiimplementation iiiof iiibusiness iiiethics iiiresults iiiin iiia iiirelated iiilowering iiiof iiicost iiiof iiigoods iiiand 

iiiservices iiiby iii0.127, iiiand iiithe iiirelated iiip-value iiiis iii0.291 iiiwhich iiireplicates iiithat iiibusiness 

iiiethics iiias iiia iiiSSCMP iiiis iiisignificant iiisince iiiit iiiis iiibelow iii0.05. iiiHence iiiimplementation iiiof 

iiiSSCMPs iiihas iiilowered iiicost iiiof iiigoods iiiin iiiLSNC. iii 

Besides, iiiZ iiivalue iiiis iiiless iiithan iii1.96 iiihence iiiinsignificant. iiiSustainable iiiSC iiinetwork iiiand 

iiicost iiiare iiipositively iiiand iiisignificantly iiirelated, iii(z=7.950, iiip=0.000) iiireplicates iiithat iiia 

iiiunit iiiincrease iiiin iiithe iiiimplementation iiiof iiisustainable iiiSC iiinetwork iiiresults iiiin iiia iiirelated 

iiidecrease iiiin iiicost iiiof iiigoods iiiand iiiservices iiiby iii0.787 iiiand iiithe iiirelated iiip-value iiiis iii0.000 

iiiwhich iiiis iiireplicates iiithat iiisustainable iiiSC iiinetwork iiias iiian iiiSSCMP iiiis iiisignificant iiisince iiiit 

iiiis iiilower iiithan iii0.05 iiiat iii95% iiiconfidence. iiiBesides, iiiz iiivalue iiiis iiimore iiithan iii1.96 iiihence 

iiisignificant. iiiClimate iiichange iiicommitment iiisafety iiiand iiicost iiiof iiigoods iiiand iiiservices iiiare 
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iiinot iiionly iiisignificant iiibut iiipositively iiicorrelated iiitoo, iii(z=1.120, iiip=0.273) iiiwhich 

iiireplicates iiithat iiian iiiunit iiiincrease iiiin iiithe iiiimplementation iiiof iiiclimate iiichange 

iiicommitment iiisafety iii iiiresults iiiin iiia iiirelated iiidecrease iiiin iiicost iiiof iiigoods iiiand iiiservices iiiby 

iii0.101, iiiand iiithe iiirelated iiip-value iiiis iii0.273 iiiwhich iiireplicates iiithat iii iiias iiia iiipractice iiiis 

iiisignificant iiisince iiiit iiiis iiibelow iii0.05 iiiat iii95% iiiconfidence iiilevel iiihence iiiimplementation iiiof 

iiiSSCMP iiihas iiiimproved iiicost iiiof iiigoods iiiand iiiservices iiiin iii iiiLSNC. iiiBesides, iiiZ iiivalue iiiis 

iiiless iiithan iii1.96 iiihence iiiinsignificant. 

4.4.2 iiiModel iiiSummary 

Model iiiSummary 

 iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii 

Model R R iiisquare Adjusted iiiR iiiSquare Std. iiiError iiiof iiithe iiiEstimate 

1 .925a .856 .822 .278 

a. Constant: iiiCost 

b. Predictors: iii(Constants) iiiGSCM, iiiCSR, iiilean iiimanagement, iiibusiness iiiethics, 

iiisustainable iiisupply iiinetwork iiimanagement iiiand iiiclimate iiichange iiicommitment 

iiisafety. 

The iiiresults iiiindicate iiiR iiisquared iiivalue iiiof iii86%. iiiThis iiimeans iiithat, iii86% iiiof iiithe 

iiivariations iiiin iiicost iiiis iiiexplained iiiby iiithe iiivariation iiiin iiithe iiiindependent iiivariables: 

iiiGSCM, iiiCSR, iiilean iiimanagement, iiibusiness iiiethics, iiisustainable iiisupply iiinetwork 

iiimanagement iiiand iiiclimate iiichange iiicommitment iiisafety. iiiUnexplained iiivariables iiiwhich 

iiiare iiifactors iiithat iiinot iiiin iiithe iiimodel iiiand iiioccur iiiby iiipure iiichances iiiwhich iiiare iiionly iii14 iii% 

iiithus iiiindicating iiithat iiithis iiiis iiia iiivery iiigood iiimodel. iii 
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4.4.3 iiiAnova 

ANOVAa 

Model 

Sum iiiof 

iiiSquares Df 

Mean 

iiiSquare F Sig. 

1 Regression 11.867 6 1.978 25.562 .000b 

Residual 2.012 26 .077   

Total 13.879 32    

a. iiiConstant: iiiCost 

b. iiiPredictors: iii(Constants): iii iiiGSCM, iiiCSR, iiilean iiimanagement, iiibusiness iiiethics, 

iiisustainable iiisupply iiinetwork iiimanagement, iiiand iiiclimate iiichange iiicommitment iiisafety. 

Based iiion iiithe iiifindings iiiin iiitable iii4.4.3, iiithe iiioverall iiimodel iiiindicated iiia iiisignificance 

iiivalue iiiof iii0.000 iiihence iiiit iiiis iiisignificant iiisince iiiit iiiis iiibelow iii5%. iiiThis iiiwas iiisupported iiiby 

iiithe iiireported iiip iiivalue iii(0.000) iiiwhich iiiwas iiiless iiithan iii5%. iiiThe iiiresults iiifurther iiiindicate 

iiithat iiithe iiiF-critical iii(2.61) iiiis iiiless iiithan iiiF-calculated iii(25.562) iiihence iiithe iiioverall iiimodel 

iiiis iiisignificant. 

 

4.5 iiiRelationship iiibetween iiiSSCMPs iiiand iiiQuality iiias iiian iiiOP iiiMeasure 

The iiisecond iiipurpose iiiof iiithe iiistudy iiiwas iiito iiiascertain iiithe iiirelationship iiibetween 

iiiimplementation iiiof iiiSSCMPs iiion iiiquality iiias iiiOP iiimeasure iiiin iiiLSNC. iiiThe iiistudy iiiadopted 

iiiuse iiiof iiimultiple iiiregression iiion iiiall iiithe iiiSSCMPs iiias iiiindicated iiibelow: 
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4.5.1 iiiCoefficients 

                        I                                                                                                                                        Coefficientsa 

 iiiModel Unstandardized 

iiiCoefficients 

Standardized 

iiiCoefficients 

Z Sig. 

B Std. 

iiiError 

Beta 

 (Constant) 

 

.076 .830  6. iii928 .048 

Green iiiSC iiimanagement iii .892 .097 .904 9.224 .000 

Corporate iiisocial iiiresponsibility .018 .087 .008 .092 .927 

Lean iiimanagement .058 .097 .064 .594 .557 

Business iiiethics .081 .128 .069 .638 .529 

Sustainable iiisupply iiinetwork 

iiimanagement 

.070 .083 .074 .838 .410 

Climate iiichange iiicommitment iiisafety .045 .087 .047 .521 .607 

 

a. Dependent iiiVariable: iiiQuality 

 

b. Predictors: iii(Constants) iiiGSCM, iiiCSR, iiilean iiimanagement, iiibusiness iiiethics, 

iiisustainable iiisupply iiinetwork iiimanagement iiiand iiiclimate iiichange iiicommitment 

iiisafety. 

From iiitable iii4.5.1, iiiit iiican iiibe iiiseen iiithat, iiiGSCMP iiiand iiiquality iiiare iiinot iiionly iiisignificant 

iiibut iiipositively iiicorrelated iiitoo iii(Z=9.224, iiip=0.00). iiiThis iiireplicates iiithat iiiwhen 

iiiimplementation iiiof iiiof iiiGSCMP iiiis iiiimproved, iiiresults iiito iiirelated iiiincrease iiiin iiithe iiiquality 

iiiof iiiproducts iiiand iiiservices iiioffered iiiby iii0.892. iiiBesides iiiGSCMP iiihad iiip=0.000 iiivalue 

iiireplicates iiithat iiiit iiiis iiistatistically. iiiBesides, iiiZ iiivalue iiiis iiigreater iiithan iii1.96 iiihence 

iiisignificant. iiiCSR iiiand iiiquality iiiare iiinot iiionly iiisignificant iiibut iiipositively iiicorrelated iiitoo 

iii(z=0.092, iiip=0.927) iiiwhich iiiis iiireplicates iiithat iiian iiiincrease iiiin iiithe iiiimplementation iiiof 

iiiCSR iiiresults iiito iiiimproved iiiquality iiiby iii0.018 iiiall iiiother iiifactors iiiheld iiiconstant. iiiBesides, 

iiip= iii0.927 iiiis iiigreater iiithan iii0.05 iiiand iiihence iiiit iiiis iiistatistically iiiinsignificant. iiiBesides, iiiz 
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iiivalue iiiis iiiless iiithan iii1.96 iiihence iiiinsignificant. iiiLean iiimanagement iiiand iiiquality iiiare iiinot 

iiionly iiisignificant iiibut iiipositively iiicorrelated iiitoo iii(z=0.594, iiip=0.557) iiiwhich iiireplicates 

iiithat iiiimplementation iiiof iiilean iiimanagement iiileads iiito iiian iiiimprovement iiiin iiiquality iiiof 

iiigoods iiiand iiiservices iiiby iii0.058. iiiThe iiip-value iiiassociated iiiwith iiilean iiimanagement iiiwas 

iii0.057 iiiwhich iiiis iiireplicates iiithat iiilean iiimanagement iiias iiian iiiSSCMP iiiis iiistatistically 

iiiinsignificant iiisince iiiit iiiis iiimore iiithan iiithe iiicritical iiip iiivalue iiiof iii0.05. iiiBesides, iiiZ iiivalue iiiis 

iiiless iiithan iii1.96 iiihence iiiinsignificant. iiiBusiness iiiethics iiiand iiiquality iiiare iiinot iiionly 

iiisignificant iiibut iiipositively iiicorrelated iiitoo, iii(z=0.638, iiip=0.529) iiireplicates iiithat iiia iiiunit 

iiiincrease iiiin iiithe iiiimplementation iiiof iiibusiness iiiethics iiiresults iiiin iiia iiirelated iiiincrease iiiin 

iiiquality iiiof iiigoods iiiand iiiservices iiiby iii0.081, iiiand iiithe iiirelated iiip-value iiiis iii0.529 iiiwhich iiiis 

iiireplicates iiithat iiibusiness iiiethics iiias iiian iiiSSCMP iiiis iiiinsignificant iiisince iiiit iiiis iiibelow iii0.05. 

iiiHence iiiimplementation iiiof iiibusiness iiiethics iiias iiiSSCMP iiihas iiiimproved iiithe iiiquality iiiof 

iiigoods iiiLSNC. iii 

Besides, iiiZ iiivalue iiiis iiiless iiithan iii1.96 iiihence iiiinsignificant. iiiSustainable iiisupply iiinetwork 

iiimanagement iiiand iiiquality iiiare iiinot iiionly iiisignificant iiibut iiipositively iiicorrelated iiitoo, 

iii(z=0.838, iiip=0.410) iiireplicates iiithat iiia iiiunit iiiincrease iiiin iiithe iiiimplementation iiiof 

iiisustainable iiisupply iiinetwork iiimanagement iiiresults iiiin iiia iiirelated iiiincrease iiiin iiiquality iiiof 

iiigoods iiiand iiiservices iiiby iii0.070, iiiand iiithe iiirelated iiip-value iiiis iii0.410 iiiwhich iiiis iiireplicates 

iiithat iiisustainable iiisupply iiinetwork iiimanagement iiias iiia iiiSSCMP iiiis iiiinsignificant iiisince iiiit iiiis 

iiihigher iiithan iii0.05. iiiZ iiivalue iiiis iiiless iiithan iii1.96 iiihence iiiinsignificant. iiiClimate iiichange 

iiicommitment iiisafety iiiand iiiquality iiiare iiinot iiionly iiisignificant iiibut iiipositively iiicorrelated iiitoo 

iii(z=0.521, iiip=0.607) iiireplicates iiithat iiia iiiunit iiiincrease iiiin iiithe iiiimplementation iiiof iiiclimate 

iiichange iiicommitment iiisafety iii iiiresults iiiin iiia iiirelated iiiincrease iiiin iiiquality iiiof iiigoods iiiand 
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iiiservices iiiby iii0.045, iiiand iiithe iiirelated iiip-value iiiis iii0.607 iiiwhich iiiis iiireplicates iiithat iiiclimate 

iiichange iiicommitment iiisafety iii iiias iiia iiiSSCMP iiiis iiiinsignificant iiisince iiiit iiiis iiihigher iiithan iii 

iii0.05 iiiat iii95% iiiconfidence iiilevel, iiihence iiiimplementation iiiof iiiSSCMPs iiihas iiiimproved iiithe 

iiiquality iiiof iiigoods iiiLSNC. iiiBesides, iiiZ iiivalue iiiis iiiless iiithan iii1.96 iiihence iiiinsignificant. 

4.5.2 iiiModel iiiSummary 

Model iiiSummary 

Model R R iiiSquare 

Adjusted iiiR 

iiiSquare 

Std. iiiError iiiof iiithe 

iiiEstimate 

1 .908a .825 .785 .305 

 

a. Dependent iiiVariable: iiiQuality 

b. Predictors: iii(Constants) iiiGSCM, iiiCSR, iiilean iiimanagement, iiibusiness iiiethics, 

iiisustainable iiisupply iiinetwork iiimanagement iiiand iiiclimate iiichange iiicommitment 

iiisafety. 

The iiiR iiisquared iiivalue iiiis iii83%. iiiThis iiimeans iiithat iii83% iiiof iiithe iiivariations iiiin iiiquality iiiare 

iiiexplained iiiby iiithe iiivariation iiiin iiithe iiiindependent iiivariables: iiiGSCM, iiiCSR, iiilean 

iiimanagement, iiibusiness iiiethics, iiisustainable iiisupply iiinetwork iiimanagement, iiiand iiiclimate 

iiichange iiicommitment iiisafety. iiiUnexplained iiivariables iiiwhich iiiare iiifactors iiithat iiinot iiiin iiithe 

iiimodel iiiand iiioccur iiiby iiipure iiichances iiiwhich iiiare iiionly iii17 iii% iiithus iiiindicating iiithat iiithis iiiis 

iiia iiivery iiigood iiimodel. iii 

  



32 

 

4.5.3 iiiAnova 

                                                                       ANOVAa 

Model 

Sum iiiof 

iiiSquares Df 

Mean 

iiiSquare F Sig. 

1 Regression 11.455 6 1.909 20.481 .000b 

Residual iii 2.424 26 .093   

Total 13.879 32    

 

a. Dependent iiiVariable: iiiQuality 

b. Predictors iii:( iiiConstants) iiiGSCM, iiiCSR, iiilean iiimanagement, iiibusiness iiiethics, 

iiisustainable iiisupply iiinetwork iiimanagement iiiand iiiclimate iiichange iiicommitment 

iiisafety. 

Based iiion iiithe iiifindings iiiabove, iiithe iiioverall iiimodel iiiindicated iiia iiisignificance iiivalue iiiof 

iii0.000 iiihence iiiit iiiis iiisignificant iiisince iiiit iiiis iiibelow iii5%. iiiThis iiiwas iiisupported iiiby iiithe 

iiireported iiip iiivalue iii(0.000) iiiwhich iiiwas iiiless iiithan iii5%. iiiThe iiiresults iiifurther iiiindicate iiithat 

iiithe iiiF-critical iii(2.61) iiiis iiiless iiithan iiiF-calculated iii(20.481) iiihence iiithe iiioverall iiimodel iiiis 

iiisignificant. 
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4.6 iiiEffect iiiof iiiSustainability iiiSC iiiManagement iiiPractices iiion iiiDependability iiias iiian 

iiiOP iiiMeasure 

4.6.1 iiiCoefficients 

iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iCoefficientsa 

Model 

Unstandardized 

iiiCoefficients 

Standardized 

iiiCoefficients 

Z Sig. B 

Std. 

iiiError Beta 

 (Constant) .820 .095 .831 8.627 .000 

GSCM .228 .110 .214 2.070 .049 

CSR .002 .083 .003 .029 .977 

Lean iiimanagement .052 .101 .044 .515 .611 

Business iiiethics .760 .085 .831 5.627 .035 

Sustainable iiisupply iiinetwork 

iiimanagement 
.016 .070 .020 .225 .824 

Climate iiichange iiicommitment 

iiisafety 
.030 .082 .030 .372 .713 

 

a. Constant: iiiDependability 

b. iiiPredictors: iii(Constants) iiiGSCM, iiiCSR, iiilean iiimanagement, iiibusiness iiiethics, 

iiisustainable iiisupply iiinetwork iiimanagement iiiand iiiclimate iiichange iiicommitment iiisafety. 

The iiiresults iiishow iiithat iiiGSCM iiiand iiidependability iiiare iiinot iiionly iiisignificant iiibut 

iiipositively iiicorrelated iiitoo iii(z=2.070, iiip=0.049). iiiThis iiireplicates iiithat iiiwhen 

iiiimplementation iiiof iiiGSCM iiiis iiiimproved iiiit iiiresults iiito iiirelated iiiincrease iiiin iiithe 

iiioperations iiidependability iiiby iii0.228. iiiBesides iiiGSCM iiihad iii0.049 iiip- iiivalue iiireplicates 

iiithat iiiGSCM iiiis iiistatistically iiisignificant iiibecause iiiless iiithan iii0.05. iiiBesides, iiiZ iiivalue iiiis 

iiigreater iiithan iii1.96 iiihence iiisignificant. iiiCSR iiiand iiiflexibility iiiare iiinot iiionly iiisignificant iiibut 

iiipositively iiicorrelated iiitoo iii(z=0.029, iiip=0.1), iiireplicates iiithat iiiwhen iiiCSR iiiis iiiimproved, 
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iiiresults iiiin iiia iiirelated iiiincrease iiiin iiidependability iiiin iiioperations iiiby iii0.002 iiiThe iiiZ iiivalue 

iiiattained iiiwas iii0.029. iiiThe iiip-value iiiof iii0.1 iiiis iiigreater iiithan iii0.05 iiiand iiihence iiiCSR iiiis 

iiistatistically iiiinsignificant. iiiThe iiiZ iiivalue iiiis iiiless iiithan iii1.96 iiihence iiiinsignificant. iiiLean 

iiimanagement iiiand iiiflexibility iiiare iiinot iiionly iiibut iiipositively iiicorrelated iiitoo iii(z=0.515, 

iiip=0.611) iiiwhich iiireplicates iiithat iiiimplementation iiiof iiilean iiimanagement iiisignificant iiileads 

iiito iiian iiiimprovement iiiin iiidependability iiiof iiigoods iiiand iiiservices iiiby iii0.52 iiithe iiip-value 

iiiassociated iiiwith iiilean iiimanagement, iiip= iii0.611 iiiwhich iiiis iiireplicates iiithat iiilean 

iiimanagement iiias iiia iiiSSCMP iiiis iiistatistically iiiinsignificant iiisince iiiit iiiis iiiabove iiithe iiicritical 

iiip=0.05. iiiThe iiiZ iiivalue iiiis iiiless iiithan iii1.96 iiihence iiiinsignificant. iiiBusiness iiiethics iiiand 

iiiflexibility iiiare iiinot iiionly iiisignificant iiibut iiipositively iiicorrelated iiitoo iii(z= iii5.627, iiip= iii0.035) 

iiireplicates iiithat iiia iiiunit iiiincrease iiiin iiithe iiiimplementation iiiof iiibusiness iiiethics iiicauses iiian 

iiiincrease iiiin iiidependability iiiof iiigoods iiiand iiiservices iiiby iii0.76, iiiand iiithe iiirelated iiip-value iiiis 

iii0.035 iiiwhich iiiis iiireplicates iiithat iiibusiness iiiethics iiias iiia iiiSSCMP iiiis iiistatistically 

iiisignificant. iiiBesides, iiiZ iiivalue iiiis iiigreater iiithan iii1.96 iiihence iiisignificant. 

4.6.2 iiiModel iiiSummary 

Model iiiSummary 

Model R R iiiSquare Adjusted iiiR iiiSquare 

Std. iiiError iiiof iiithe 

iiiEstimate 

1 .921a .849 .814 .284 

a.  iii(Constant), iiiDependability 

b. Predictors: iii(Constant) iiiGSCM, iiiCSR, iiilean iiimanagement, iiibusiness iiiethics, 

iiisustainable iiisupply iiinetwork iiimanagement iiiand iiiclimate iiichange iiicommitment 

iiisafety. 
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The iiiresults iiiindicate iiiR iiisquared iiivalue iiiis iii85%. iiiThis iiimeans iiithat iii85% iiiof iiithe iiivariations 

iiiin iiidependability iiiis iiiexplained iiiby iiithe iiivariation iiiin iiithe iiiindependent iiivariables iiiGSCM, 

iiiCSR, iiilean iiimanagement, iiibusiness iiiethics, iiisustainable iiisupply iiinetwork iiimanagement 

iiiand iiiclimate iiichange iiicommitment iiisafety. iiiUnexplained iiivariables iiiwhich iiiare iiifactors 

iiithat iiinot iiiin iiithe iiimodel iiiand iiioccur iiiby iiipure iiichances iiiwhich iiiare iiionly iii15 iii% iiiindicate iiithat 

iiithis iiiis iiia iiifair iiimodel. 

4.6.3 iiiAnova 

ANOVAa 

Model 

Sum iiiof 

iiiSquares Df 

Mean 

iiiSquare F Sig. 

1 Regression 11.780 6 1.963 24.316 .000b 

Residual 2.099 26 .081   

Total 13.879 32    
 iii 

a) Dependent iiiVariable: iiiDependability 

b. iiiPredictors: iii(Constant) iiiGSCM, iiiCSR, iiilean iiimanagement, iiibusiness iiiethics, 

iiisustainable iiisupply iiinetwork iiimanagement iiiand iiiclimate iiichange iiicommitment iiisafety. 

Based iiion iiithe iiifindings iiiabove, iiithe iiioverall iiimodel iiiindicated iiia iiisignificance iiivalue iiiof 

iii0.000 iiihence iiiit iiiis iiisignificant iiisince iiiit iiiis iiibelow iii5%. iiiThis iiiwas iiisupported iiiby iiithe 

iiireported iiip iiivalue iii(0.000) iiiwhich iiiwas iiiless iiithan iii5%. iiiThe iiiresults iiifurther iiiindicate iiithat 

iiithe iiiF-critical iii(2.61) iiiis iiiless iiithan iiiF-calculated iii(24.316) iiihence iiithe iiioverall iiimodel iiiis 

iiisignificant. 
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This iiistudy iiiis iiiin iiiline iiiwith iiia iiistudy iiicarried iiiout iiiby iiiDiba iii(2019) iiiwho iiiresearched iiion 

iiiSSS iiifor iiiSatrec iiiVitalait iiiMilk iiiCompany iiiin iiiSenegal. iiiA iiistudy iiiby iiiMogina, iii(2015) 

iiiGSCMP iiiin iiilarge iiimanufacturing iiifirms iiiin iiiNairobi, iiiKenya iiiwhere iiithe iiiresearch 

iiiascertained iiithat iiithere iiiwas iiia iiipositive iiiimpact iiion iiiSC iiiperformance iiiby iiithe iiiadoption iiiof 

iiiGSCMP. iii iii 
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CHAPTER iiiFIVE 

CONCLUSION iiiAND iiiRECOMMENDATIONS 

 

5.1 iiiIntroduction 

This iiichapter iiiincludes iiithe iiisummary, iiiconclusions, iiirecommendations, iiilimitations iiiof iiithe 

iiistudy iiiand iiisuggestions iiifor iiifurther iiiresearchers. iiiThe iiistudy iiiobjectives iiiwere iiito 

iiidetermine iiithe iiiextent iiiof iiiimplementation iiiof iiiSSCMPs iiiadopted iiiby iiiLSNC, iiito iiiascertain 

iiithe iiirelationship iiibetween iiiSSCMPs iiion iiiOP iiiof iiiLSNC.i 

5.2 iiiConclusion 

To iiiachieve iiidependability iiiin iiidelivery iiiof iiigoods iiiand iiiservices iiito iiithe iiicustomers iiiat iiithe 

iiilowest iiiand iiiat iiiaffordable iiiprices, iiithere iiiis iiineed iiifor iiiimplementation iiiof iiiSSCMPs. iiiIt 

iiihelps iiiin iiihigh iiicost iiisavings, iiithrough iiitimely iiideliveries iiiof iiigoods iiiand iiiservices iiito iiithe 

iiicustomers iiihence iiimeeting iiithe iiitime iiiand iiiplace iiiutility iiiin iiiSC. iiiSSCMPs iiihelps iiifirms 

iiifocus iiion iiisocial iiiand iiienvironmental iiifactors iiithat iiiaffect iiithe iiioperations iiiof iiia iiifirms. iiiIt 

iiifacilitates iiiimprovement iiiof iiithe iiiprofit iiilevels iiiof iiia iiifirm, iiiit iiihelps iiiminimize iiion iiicosts, 

iiifacilitates iiifirm’s iiiability iiito iiiminimize iiion iiipollution iiieffects iiion iiithe iiienvironment iiiand 

iiifocuses iiion iiithe iiisocial iiieffects iiiof iiithe iiifirms iiion iiithe iiienvironment. 

Hence iiito iiimoderate iiiextent, iiiSSCMPs iiihave iiibeen iiiadopted iiiby iiiLSNC. iiiThis iiifacilitates 

iiitheir iiiability iiito iiimanage iiiflow iiiof iiigoods iiitimely iiiand iiiin iiia iiicost iiiefficient iiiway. iiiThis iiiwas 

iiiindicated iiiby iiifindings iiifrom iiidescriptive iiistatistics iiiwhich iiiindicated iiito iiia iiilarge iiiextent iiiall 

iiithe iiipractices iiihad iiibeen iiiimplemented iiiand iiihence iiithe iiiinventory iiimanagement iiiof iiigoods 

iiiand iiiservices iiiin iiithe iiiLSNC iiiis iiidone iiiin iiia iiicost iiiefficient iiimanner. iiiCost, iiiQuality iiiand 
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iiidependability iiias iiiOP iiimeasures iiiwere iiiaffected iiiby iiia iiihigh iiimargin iiiby iiiimplementation 

iiiof iiiSSCMPs iiifrom iiithe iiimultiple iiiregression iiifindings iii 

 

5.3 iiiRecommendations iiifor iiiPolicy iiiand iiiPractice 

 iiiLSNC iiihave iiibeen iiikey iiiin iiiprovision iiiof iiigoods iiito iiicustomers. iiiTo iiiachieve iiithis iiithere iiiis 

iiineed iiifor iiiensuring iiithat iiithey iiimanage iiisocial iiiand iiienvironmental iiifactors iiithat iiiaffect 

iiitheir iiiOP. iiiThis iiihelps iiithem iiimeet iiisocial iiineeds iiiof iiicustomers iiiand iiicut iiion iiioperational 

iiicosts. iiiFrom iiithe iiistudy iiifindings iiisome iiilarge iiisupermarkets iiihad iiiimplemented iiithe 

iiiSSCMPs iiito iiia iiimoderate iiiextent iiiwhile iiiothers iiihad iiiimplemented iiithem iiito iiia iiilarge 

iiiextent. iiiTo iiiachieve iiifull iiiimplementation, iiithere iiiis iiineed iiifor iiifirms iiito iiiimplement 

iiiadequate iiion-job iiitraining iiion iiiuse iiiof iiiSSCMPs iiito iiifacilitate iiiachieving iiibest iiiout iiiof 

iiithem. iii 

There iiiis iiineed iiifor iiiavailing iiiadequate iiiresources iiito iiifacilitate iiiimplementation iiiof 

iiiSSCMPs iiito iiia iiilarge iiiextent. iiiThere iiiis iiineed iiifor iiicollaborations iiiwith iiirelevant 

iiistakeholders iiito iiiavail iiiadequate iiifunds iiito iiifacilitate iiiadequate iiiimplementation iiiof 

iiiSSCMPs iiito iiithe iiifullest. iii iiiThere iiiis iiineed iiifor iiiinclusion iiiof iiiSSCMPs iiiinto iiitheir iiisystem 

iiiin iiiorder iiito iiiimprove iiitheir iiiOP. iiiBased iiion iiithe iiiimpact iiiof iiiSSCMPs iiion iiiOP, iiithe iiiresults 

iiiindicated iiithat iiithe iiiimpact iiiof iiiSSCMPs iiion iiiOP iiiwas iiinot iiifelt iiito iiithe iiifullest iiiin iiithe 

iiiLSNC. iiiFuture iiiresearchers iiineed iiito iiiinclude iiiother iiivariables iiiin iiisuch iiia iiistudy iiithat iiiwere 

iiinot iiiincluded iiiin iiithis iiistudy iiito iiiachieve iiifull iiieffect. 
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5.5 iiiLimitations iiiof iiithe iiiStudy 

The iiiaim iiiof iiithis iiistudy iiiwas iiito iiidetermine iiithe iiiextent iiiof iiiimplementation iiiof iiiSSCMPs iiiin 

iiiLSNC, iiitheir iiiimpact iiion iiiOP iiiand iiito iiidetermine iiithe iiirelationship iiibetween iiiSSCMPs iiiand 

iiiOP iiiof iiiLSNC. iiiThe iiimajor iiilimitation iiiof iiithe iiistudy iiiwas iiion iiidata iiicollection iiiwhereby 

iiithe iiirespondents iiiwere iiiunwilling iiito iiifill iiiout iiithe iiiquestionnaires iiibased iiion iiifear iiiof iiijob 

iiisecurity iiiand iiithat iiithey iiiwere iiiworking iiiunder iiistrict iiiguidelines iiiand iiiwould iiinot 

iiiparticipate iiiin iiithe iiistudy. iiiThe iiistudy iiiwas iiibased iiion iiiLSNC; iiithis iiiwas iiia iiinarrow iiifocus 

iiifor iiia iiistudy iiiof iiithis iiibase iiiin iiiterms iiiof iiiscope iiibased iiion iiithe iiifact iiithat iiithe iiistudy iiiwas 

iiisolely iiibased iiion iiithe iiiLSNC iiiand iiino iiiother iiisectors iiiother iiithan iiithe iiilarge iiisupermarkets 

iiilike iiieducation iiisectors, iiimanufacturing iiifirms iiiamong iiiothers. 

The iiistudy iiineeded iiito iiihave iiifocused iiion iiiother iiilarge iiisupermarkets iiiin iiithe iiicountry iiiother 

iiithan iiithose iiiin iiiNairobi iiiCounty. iiiThere iiiwas iiineed iiifor iiia iiicross-sectional iiistudy iiiof iiithe 

iiiretail iiisector iiigenerally iiiother iiithan iiithe iiiLSNC. iiiThe iiistudy iiineeded iiito iiifocus iiion iiiSC 

iiimanagement iiipractices iiias iiia iiiwhole iiiother iiithan iiiSSCMPs. iiiThe iiistudy iiifailed iiito iiibring 

iiiout iiithe iiibenefits iiisought iiifrom iiiimplementation iiiof iiiSSCMPs. 

 

5.6 iiiSuggestions iiiFor iiifurther iiiResearch 

The iiistudy iiiwas iiibased iiion iiiSSCMPs iiiand iiitheir iiiimpact iiion iiiOP. iiiThere iiiis iiineed iiifor iiifurther 

iiiresearch iiito iiibe iiiconducted iiito iiiestablish iiithe iiirelationship iiiof iiiSSCMPs iiiand 

iiiorganizational iiiperformance. iiiIrrespective iiiof iiithe iiiresearch iiiattaining iiiits iiiobjective, iiithe 

iiistudy iiiconcludes iiiwas iiibased iiion iiiSSCMPs. iiiBased iiion iiithe iiivarious iiiindicators iiiused iiifor 

iiiOP iiithere iiiwere iiiunexplained iiivariances iiiin iiithe iiisix iiimodel iiisummary iiion iiitimeliness, 

iiiquality, iiicosts iiiand iiiflexibility. iii 
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There iiiis iiineed iiifor iiifurther iiistudies iiion iiiwhat iiithe iiiunexplained iiivariables iiiare iiiand iiihow 

iiithey iiican iiibe iiimanaged iiiin iiia iiifirm iiito iiiensure iiiimproved iiiOP iiiin iiiLSNC. iiiA iiifurther 

iiiresearch iiineeds iiito iiibe iiidone iiion iiiother iiiSSCMPs iiinot iiiincluded iiiin iiithe iiistudy. iii iiiFurther 

iiistudies iiineed iiito iiibe iiicarried iiiout iiiin iiiother iiiareas iiiother iiithan iiiLSNC. iiiThere iiiis iiineed iiifor 

iiifurther iiiresearch iiion iiiother iiiSSCMPs iiiother iiithan iiithose iiithat iiihave iiibeen iiispecified iiiin iiithis 

iiistudy. iiiThere iiiis iiineed iiifor iiia iiiholistic iiiview iiiof iiithe iiiimpact iiithat iiiSC iiimanagement 

iiipractices iiion iiiSC iiiperformance iiiin iiithe iiilarge iiisupermarkets iiiother iiithan iiithe iiiSSCMPs. 
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APPENDICES 

APPENDIX iiiI: iiiCOVER iiiLETTER 

Julia iiiNge’ndo iiiNjoroge 

P.O. iiiBox iii3778- iii00100, 

Nairobi. 

August, iii2019 

Dear iiiRespondent, 

RE: iiiRESEARCH iiiPROJECT iiiQUESTIONNAIRE 

This iiiquestionnaire iii(attached) iiiis iiidesigned iiito iiigather iiiinformation iiion iiithe iiiSSCMPs iiiand 

iiioperational iiiperformance iiiof iiiLSNC. iiiThis iiistudy iiiis iiibeing iiicarried iiiout iiifor iiia 

iiimanagement iiiproject iiipaper iiias iiia iiirequirement iiiin iiipartial iiifulfillment iiifor iiiaward iiithe 

iiiDegree iiiof iiithe iiiMaster iiiof iiiBusiness iiiAdministration iii(MBA), iiiUniversity iiiof iiiNairobi. 

Please iiinote iiithat iiithis iiiis iiistrictly iiian iiiacademic iiiexercise iiitowards iiithe iiiattainment iiiof iiithe 

iiiabove iiipurpose. iiiYou iiiare iiihereby iiiassured iiithat iiithe iiiinformation iiiwill iiibe iiitreated iiiwith 

iiithe iiistrict iiiconfidence. iiiYour iiico-operation iiiwill iiibe iiihighly iiiappreciated. 

 

Thank iiiyou iiifor iiiyour iiianticipated iiikind iiiresponse. 

 

Yours iiiSincerely, 

 

Julia iiiNge’ndo iiiNjoroge 
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APPENDIX iiiII: iiiRESEARCH iiiQUESTIONNAIRE 

This iiiquestionnaire iiiseeks iiito iiicollect iiidata iiion iiithe iiiSSCMPs iiiand iiioperation iiiperformance 

iiiof iiiLSNC. iiiKindly iiifill iiiin iiithe iiiquestionnaire. iii iiiAny iiiinformation iiiavailed iiiwill iiibe iiitreated 

iiiwith iiiutmost iiiconfidentiality iiiand iiishall iiibe iiiused iiifor iiiacademic iiipurposes iiionly. iii iiiYour 

iiiidentity iiishall iiinot iiibe iiirevealed. iii iii iii 

SECTION iiiA: iiiGENERAL iiiINFORMATION iii(Tick iiiwhere iiiappropriately) iii iii 

1. Gender iii 

 iii  Male iii iii iii [ iii iii iii] iii  iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iii iiiFemale iii [ iii iii iii] iii 

2. Age iiiBracket iiiin iiiyears iii 

 iii 20-25 iii iii  iii iii iii[ iii iii iii] iii iii  iii 26-30 iii iii  iii iii iii iii iii iii 

iii iii iii iii iii iii[ iii iii iii] iii iii 

 iii 31-35 iii iii iii iii iii[ iii iii iii] iii iii iii iii iii iii 36-40 iii iii iii  iii[ iii iii iii] iii iii

  iii 

 iii 41 iii-50 iii iii iii iii[ iii iii iii] iii iii iii iii iii iii 51 iiiand iiiAbove iii iii iii[ iii iii iii] iii 

3. iii iii iii iii iii iii iii iii iiiHighest iiilevel iiiof iiieducation iii iii iii 

 

 iii iii iii iii iii iii iii iii iii iii iii iiiO iiiLevel iii iii iii iii  iii [ iii iii iii] iii iii iii iii iiiA iiiLevel iii  iii [ iii iii 

iii] iii 

 iii iii iii iii iii iii iii iii iii iii iii iiiCollege iiiLevel iii  iii[ iii iii iii] iii iii iii iii iii iii iii iii iii iii Graduate 

iiiLevel iii 

[ iii iii 

iii] iii 

 iii iii iii iii iii iii iii iii  iii iii iii iii iii iii iii iii iii iii iii iiiPost iiiGraduate iiiLevel iii [ iii iii iii] iii  iii  iii 

4. What iiiposition iiido iiiyou iiihold iiiin iiithis iiiyour iiifirm? iii iii 

a) Procurement iiiManager iii iii  iii [ iii iii iii iii] iii 

b) Assistant iiiProcurement iiiManager iii iii iii iii iii iii iii iii iii[ iii iii iii iii] iii 

c) Operations iiiManager iii iii  iii  iii iii iii iii iii iii iii iii iii iii iii iii iii[ iii iii iii iii] iii 

d) Others iiiPositions iii(please iiispecify). iii......................................... iii 

5. How iiilong iiihave iiiyou iiibeen iiiin iiithis iiiposition? iii 

Less iiithan iii1 iiiyear iii iii iii iii[ iii iii iii] iii  iii 1 iii- iii5 iiiyears iii iii iii  iii iii iii[ iii iii iii] iii 

6 iii– iii10 iiiyears iii iii iii  iii iii iii iii iii iii iii[ iii iii iii] iii  iii  iiiAbove iii10 iiiyears iii[ iii iii iii] 
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SECTION iiiB: iiiEXTENT iiiOF iiiIMPLEMENTATION iiiOF iiiSUSTAINABLE iiiSC 

iiiMANAGEMENT iiiPRACTICES iii(Tick iiiwhere iiiappropriate) 

Has iiiyour iiicompany iiiadopted iiisustainable iiiSC iiipractices? iiia) iiiYes iii( iii) iiib) iiiNo iii( iii) iii 

The iiifollowing iiiare iiisome iiiof iiithe iiipractices iiiadopted iiiby iiiorganizations iiithat iiiare 

iiicommitted iiito iiisustainability. iiiPlease iiiindicate iiithe iiiextent iiito iiiwhich iiithe iiifollowing 

iiiSustainable iiiSC iiiPractices iiihave iiibeen iiiadopted iiiin iiiyour iiiorganization. iiiPlease iiirank iiiin iiia 

iiiscale iiiof iii1-5; iii(where: iii1- iiito iiia iiivery iiismall iiiextent, iii2- iiito iiia iiismall iiiextent, iii3- iiito iiimedium 

iiiextent, iii4- iiito iiia iiilarge iiiextent iiiand iii5- iiito iiivery iiilarge iiiextent). iiiTick iiias iiiappropriate. iii 

Sustainable iiiSC iiiPractices iiiRanking 1 2 3 4 5 

Good iiiworking iiiconditions iiifor iiiemployees iii      

Employee iiihealth iiiand iiisafety      

Decent iiiEmployee iiiwages iiiand iiisalaries      

Sustainable iiisupply iiinetwork iiimanagement iii      

Suppliers iiiISO- iii14000 iiicertification      

Ensuring iiisuppliers iiihave iiia iiisustainability iiipolicy      

Ethical iiisourcing, iiiproduction iii& iiidistribution iii      

Buying iiifrom iiilocal iiisuppliers      

Having iiia iiiDiverse iiisupplier iiinetwork      

Managing iiiproduct iiireturns iii      

Recycling, iiireduce iiiand iiireuse iiiof iiimaterials iii      

Managing iiiwaste iiidisposal iiiISO-14000 iiicertifications iii      

Corporate iiisocial iiiResponsibility iii      

Sustainability iiilabeling iiischemes iii      

Life iiicycle iiiassessment iii      

Stakeholder iiiengagement      

Climate iiichange iiicommitment iiisafety      

Companywide iiiEnvironmental iiiaudits      

Others iii(Please iiiSpecify) iii……………………………………………………………… 

……………………………………………………………………………………………… 
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SECTION iiiC: iiiPERFORMANCE iiiOUTCOMES iiiOF iiiIMPLEMENTING 

iiiSUSTAINABLE iiiSC iiiPRACTICES iii(Tick iiiwhere iiiappropriately) 

The iiifollowing iiiare iiisome iiiof iiithe iiiperformance iiioutcomes iiiwhich iiiare iiiexperienced iiiby 

iiiorganizations iiiwhich iiiare iiicommitted iiiand iiihave iiiimplemented iiiSustainable iiiSC iiiPractices. 

iiiPlease iiiindicate iiithe iiiextent iiito iiiwhich iiithe iiifollowing iiioutcomes iiiare iiiexperienced iiiin iiiyour 

iiiorganization. iiiPlease iiirank iiiin iiia iiiscale iiiof iii1 iii– iii5, iii(where: iii1- iiistrongly iiidisagree, iii2- 

iiidisagree, iii3- iiinot iiisure, iii4- iiiagree, iii5- iiistrongly iiiagree). iiiTick iiias iiiappropriate. iii 

Performance iiiOutcomes iiiRanking 1 2 3 4 5 

Cost iiisavings      

Enhance iiiemployee iiimotivation      

Increase iiiin iiiProfitability      

New iiimarket iiiopportunities      

Increased iiiefficiency      

Product iiiquality iiiimprovement      

Reduction iiiin iiicarbon iiifootprint      

ISO iiicertifications      

Increased iiicompetitive iiiadvantage      

Reduced iiimaterial iiicosts      

Production iiiefficiency      

Lower iiioccupational iiisafety iiiexpenses      

Improved iiicorporate iiiimage      

Efficient iiiallocation iiiof iiiresources      

Efficient iiiuse iiiand iiimanagement iiiof iiinatural iiiresources      

Higher iiireturns iiion iiiinvestment      

Better iiimanagement iiiof iiirisk      

Others iii(Please iiiSpecify)iii…………………………………………………………………. 

………………………………………………………………………………………………

…………………………………………………………………………………… 
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SECTION iiiD: iiiRELATIONSHIP iiiOF iiiSUSTAINABLE iiiSC iiiMANAGEMENT 

iiiPRACTICES iiiAND iiiOPERATIONAL iiiPERFORMANCE iii(Tick iiiwhere 

iiiappropriately) iii 

 iiiTo iiiwhat iiiextent iiihas iiiSSCMP iiirelate iiito iiithe iiifollowing iiimeasures iiiof iiioperational 

iiiperformance?: iii- iiiWhere iii1= iiiStrongly iiiDisagree, iii2= iiiDisagree, iii3= iiiNeutral, iii4 iii= iiiAgree 

iiiand iii5 iii= iiiStrongly iiiAgree iii 

Operational iiiperformance iiiindicators 1 iii 2 iii 3 iii 4 iii 5 iii 

Cost iiireduction 
 iii  iii  iii  iii  iii 

Quality 
 iii  iii  iii  iii  iii 

Dependability 
 iii  iii  iii  iii  iii 

 iii 
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APPENDIX iiiIII: iiiLIST iiiOF iiiLARGE iiiSUPERMARKETS iiiIN iiiNAIROBI iiiCOUNTY 

The iiitable iiibelow iiishows iiithe iiilist iiiof iiisupermarkets iiiin iiiNairobi iiiCounty 

1. Tusky’s iiiSupermarkets 

2. Naivas iiiSupermarkets 

3. Carrefour iiiSupermarkets 

4. The iiiGame iiiStores 

5. Shoprite iiiSupermarket 

6. Choppies iiiEnterprise iiiLtd 

7. Quickmart iiiSupermarket 

8. Village iiiSupermarket 

9. Nakumatt iiiSupermarkets 

10. Uchumi iiiSupermarkets 

11. Eastmatt iiiSupermarkets 

12. Spur iiiSupermarket 

13. Chandarana iiiSupermarkets iii 

14.  iiiCleanshelf iiiSupermarkets 

15. G-Mart iiiSupermarkets iii 

16. Jaharis iiiSupermarkets iii 

17.  iiiKassmart iiiSupermarkets 

18.  iiiMaguna iiiAndu iiiSupermarkets iii 

19.  iiiMaathai iiiSupermarkets iii 

20. Rikana iiiSupermarkets iii 
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21. Selfridges iiiSupermarket 

22.  iiiStageMatt iiiSupermarket 

23. Tumaini iiiSupermarkets iii 

24. Karrymatt iiiSupermarkets 

25. Continental iiiSupermarket iiiLtd 

26.  iiiEagle iiiSupermarket 

27. Ebrahim iiiand iiiCo iiiltd iiiSupermarkets iii 

28. Deepak iiiCash iiiand iiiCarry iiiLimited iiiSupermarket iii 

29. Housewives iiiDelight iiiLtd iii 

30.  iiiJawas iiiSupermarket iii 

31.  iiiK iiiand iiiA iiiSelection iiiStores iiiLtd 

32. Muthaiga iiiMini iiiMarket iiiLtd 

33. Mid iiiCity iiiServices iiiCentre 

34. Budget iiiSupermarket iii 

35. Safe iiiWay iiiHypermarket iiiLtd 

36. Clean iiiWay iiiSupermarket iii 

37. Select iiiN iiiPay iiiSupermarket iiiLtd 

38. Metro iiiCash iiiand iiiCarry iiiLimited iiiSupermarket iii 

39. Supervalue iiiSupermarket iii iii 

40. Amana iiiEastleigh iiiSupermarket iii 

 iii iii iii iii iii iiiSource: iiiResearcher iii(2019) 

 


