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ABSTRACT

Group life Insurance uptake in Kenya is very minimal due to the fact that the available
group life products are highly priced and hence not accessible by most individuals. There
is great need for the introduction of a group life insurance product in the Kenyan mass
market that is much cheaper as compared to taking individual life policies. The aim of
this is mainly to act as security to the beneficiaries upon the policyholder’s death.

In this project, I aim to design and price a group life insurance product that will be
affordable, sustainable and profitable in the end. A detailed background of the origin of
life insurance, both in general and in Kenya is discussed. An outline of the general
objective and the specific objectives I intend to cover in the scope of the project is also
given. I then give a statement of the problem I intend to solve and give a justification for
undertaking this project.

I take a critical overview on group life insurance, its effectiveness and efficiency as
studied and presented by other research studies from academic scholars, supported by
findings from published books, journals, reports and opinions. I then discuss in detail the
methodology applied in my project which mainly uses the Credibility Theory approach to
price the group life product. Further I get into detail about the Binomial model and the
Normal-Normal model as well as other models which can be used to price the same
product.

In the data analysis chapter, I studied the data obtained from NSSF, since this gave me a
good reflection of the working population numbers. This data enabled me to capture a
large percentage of the mass market which I need to price an affordable premium. I later
present the results obtained that took into account the Kenyan Mortality Table since age
was our major rating factor.

Based on my findings, conclusions and recommendations shall then be presented in the

final chapters as well as the limitations of the study.
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